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Peg  Zwecker,  Fashion  Editor 


—SO  SAY  THE 
STYLE  AUTHORITIES 
OF  MID  AMERICA 


Published  on  Sept.  13th,  the 
Daily  News  "Fashion  Story  for 
Fall  and  Winter”,  edited  by  Peg 
Zwecker,  brought  spontaneous 
response  from  the  stores  of 
State  Street  and  Michigan  Av¬ 
enue  .  .  .  the  style  center  of 
mid-America. 

Seasoned  style  authorities  — 
those  who  conduct  store  clinics 
for  their  clerks  and  buyers  on 
fashion  trends  —  didn’t  mince 
words. 

"It  gives  the  whole  piaure,” 
said  one.  "You  can  read  right 
through  it  and  know  all  the 
phases  of  the  trend.” 

Another  enthused  this  way : 
"When  it  comes  to  fashion,  no 
other  paper  comes  close.  This 
is  the  best.” 

Still  another,  describing  the  sup¬ 
plement  as  "sensational,”  said: 
”It’s  so  organized,  so  compact. 
I’m  putting  it  up  in  my  office.” 
But  their  words  only  emphasized 
again  what  leading  style  authori¬ 
ties  in  midland  America  have 
long  known:  The  Chicago  Daily 
News  is  THE  fashion  medium 
in  the  Middle  West. 


Chicago’s 
Home  Newspaper 


Daily  News  Plaza 


John  S.  Knight,  Editor  and  Publisher 


ANY  WAY  YOU  LOOK  AT  IT  -  IT'S  SCOH  ALL  THE  WAY 

-  -  -  FOR  ‘‘EXTRA  HIGH-SPEED"  PRODUCTION 

-  ■  -  FOR  DEPENDABLE  PERFORMANCE 
■  -  -  FOR  ECONOMICAL  OPERATION 


O 


Washington  Pott  Installation 

X_JsERS  everywhere  will  tell  you  the  SCOTT  Drive  Shafts,  ground  and  polished  "S.K.F.”  Bear- 

"Extra  High-Speed”  Press  is  a  hard-working  unit  ings,  are  additional  reasons  why  it  costs  less  to 

giving  consistent  day-in,  day-out  performance.  maintain  and  ser\'ice  SCOTT  equipment. 

For  Instance:  The  SCOTT  lubricating  system  Modernizing  .  .  .  Expanding  .  .  .  Planning  a 

protects  all  moving  parts.  This  is  one  of  the  new  Pressroom  .  .  .  consult  SCOTT  on  the 

many  important  SCOTT  features  that  make  for  latest  and  most  modern  in  Press  Design, 

longer  life  and  smooth,  economical  operation. 

SCOTT  fully  counterbalanced  Cylinders  and 

Buy  with  CONFIDENCE  -  -  -  Buy 


WALTER  SCOTT  &  CO.  INC. 

PLAINFIELD,  NEW  JERSEY 


BALTIMORE  INDISTRIAL 

EXPANSION 

hits  new  peak! 

Total  investment  for  1955 
now  ^89,917,000 

Money  invested  in  Baltimore  industrial  expansion  for  the  first  eight  months  of  1955 
exceeded  the  investment  in  any  previous  year  by  $40,136,000.  This  included  110  expansions 
and  22  new  industries.  This  activity  makes  Baltimore  an  increasingly  important  consumer 
market. 

Just  as  remarkable  is  the  growth  of  the  Sunpapers'  circulation.  For  each  of  these  eight 
months,  the  daily  and  Sunday  circulation  of  the  Sunpapers  broke  all  previous  records  for 
each  month.  This  steady  growth  helps  make  possible  the  advertising  leadership  of  the 
Sunpapers. 

THE  SHHPHPERS  OF  BALTIMORE 

MORNING  •  EVENING  •  SUNDAY 
Combined  daily  circulation  398,069  .  .  •  Sunday  319,460 

Notional  Rapratontativos:  Crotmor  &  Woodward,  Inc.,  Now  York.  Son  PronciKO  A  loo  Angolot;  Scoloro,  AAookor  A  Scott,  Chicogo  A  Dotroit 
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There’s  a  6V2  Billion 
Dollar  Market 
in  that  briefcase! 


the  ^aduating  class  of  thi  * 
Yale  Law  School.” 

In  Volume  43,  No.  5  of  tht  I 
January  31,  1914  issue  of  tlu  | 
Electric  Railway  Journal,  refer¬ 
ence  is  made  to  an  address  b; 
Charles  N.  Black,  President  if.  1 
the  American  Electric  Railway 
Association,  in  which  he  poinb 
out  “that  the  question  of  pub 
lie  relations  has  been  the  sub 
ject  of  numerous  articles  in  on: 
technical  magazines  and  durini 
the  past  three  or  four  yeani 
it  has  been  discussed  at  almoK 
every  convention  or  meetinf 
this  Association  and  the  Na¬ 
tional  Electric  Light  Associa , 
tion  have  held,  as  well  as  Ki 
practically  every  meeting  of  tb 
allied  or  affiliated  associations.' 

The  October  3,  1914  issue  d: 
the  EHectric  Railway  Journal' 
Volume  44,  No.  14,  was  called  1 
public  relations  number,  an 
the  issue  contained  an  impoi 
tant  series  of  contributed  ai 
tides  which  took  up  over  101 
pages  in  the  issue. 

Edward  L.  Bernat] 
New  York,  N.  Y. 


Church  is  Grateful 

To  THE  Editor:  Newspaper 
Week  brings  to  mind  the  incal¬ 
culable  column  inches  devoted 
daily  by  the  press  of  America 
to  the  news  of  religion. 

There  are  millions  in  this 
land  to  whom  their  church, 
next  only  to  their  family,  is 
the  most  important  institution 
in  their  lives.  By  these  the  run¬ 
ning  story  of  the  advances  of 
faith  is  followed  with  intense 
interest. 

To  those  outside  the  church, 
whose  knowledge  of  it  would 
otherwise  be  slight,  the  news¬ 
papers  afford  a  friendly  in¬ 
sight  into  the  guiding  princi¬ 
ples  and  the  benevolent  activi¬ 
ties  of  organized  religion. 

For  this  cooperation  on  the 
part  of  newspapers  in  inter¬ 
preting  the  churches,  the  Meth¬ 
odist  Church  is  appreciative 
and  grateful. 

Richard  C.  Raines 
Bishop  of  the  Indiana  Area, 
Chairman  of  the  Commission 
on  Public  Relations  and  Meth¬ 
odist  Information. 


billion  is  the  net  effec¬ 
tive  buying  income  of  Long 
Island  and  Staten  Island 
(Queens,  Nassau,  Suffolk  and 
Richmond  Counties)  and  it  has 
grown  so  fast  it  has  almost 
doubled  since  1947.  No  other 
newspapers  are  in  a  better  posi¬ 
tion  than  we  to  help  you  get 
your  share  of  this  fabulous 
market.  Ask  us  more! 


Origin  of  *PR* 

To  THE  Editor:  Your  Oct.  1 
(page  22)  issue  refers  to  a 
claim  that  the  first  use  of  the 
term  “public  relations”  was 
made  in  1917.  It  is  stated  that 
the  National  Board  of  Fire 
Underwriters’  committee  on 
public  relations  was  founded 
in  that  year  and  that  “authori¬ 
ties  have  since  declared  it  to 
be  the  first  use  of  the  term 
‘public  relations’  by  any  major 
business  organization.” 

It  may  be  cf  some  historical 
interest  to  point  out  that  Eric 
F,  Goldman,  now  Professor  of 
History  at  Princeton  University, 
in  his  book  “Two-Way  Street: 

The  Emergence  of  the  Public 
Relations  Counsel,”  published  in 
1948,  traces  the  origin  of  the 
term  public  relations.  “As 
early  as  1827,”  says  Dr.  Gold¬ 
man,  “the  Reverend  O.  P.  Hoyt 
was  emphasizing  ‘correct’  pub¬ 
lic  opinion  as  the  safeguard  of 
socially  desirable  institutions; 
as  early  as  1882,  lawyer  Dor¬ 
man  Eaton  was  using  the  term 
public  relations,  and  using  it 
to  mean  relations  for  the  gen¬ 
eral  good,  in  an  address  before  Herald. 


Headlines: 

Hot  Water  Burns  Boy  « 
Picnic.  —  Salt  Lake  (Utah 
Tribune. 


Wife  Killing  Jury  Chosen 
Dallas  (Tex.)  Morning  News. 


Cannon  Blasts  Council  Aft* 
Viewing  Meeting.  —  Hnrtfon 
(Conn.)  Courant.  I 


LOIVG  ISLAIVD  DAILY  PRESS, 


Childless  Mother  Turns  Ii* 
fant  Over  To  Stockton  Pries; 
— Chattanooga  (Tenn.)  .Veioj* 
Free  Press. 


LOIVG  ISLAND  STAR-»IOlJRNAL 


Lake  City  Man’s  Suit  Hi: 
Sewerage.  —  Seattle  (WashJ 
Times. 


STATEN  ISLAND  ADVANCE 

combined  circulation 


Killeen  (Tex.)  Daif 


ABC  Pvbl/thart  Stotamenr,  March  31,  1955 

240,743  **87,198  ***43, 

NATIONAL  ADVERTISING  OFFICE 
NEWHOU5E  NEWSPAPERS 
STAR  SQUARE,  LONS  ISLAND  CITY  I,  N.  Y, 


Vol.  R8.  No.  42.  October  8.  1955.  Editor  &  Publisher,  the  Fourth  Esta^ 
published  every  Saturday  with  an  additional  issue — The  International  Year  W 
— in  February  by  the  Editor  &  Publisher  Co.,  Inc.  Editorial  and  business  onw 
at  1476  Broadway,  Times  Tower,  Times  Square,  New  York  86,  N.  Y.  Entered  • 
second  class  matter  at  the  Post  Office  at  Jersey  City,  N.  J.  under  the  a^ 
March  8,  1879,  with  Titles  Patented  and  Registered  and  Contents  CopyrifM 
1955  by  The  Editor  &  Publisher  Co.,  Inc.  Annual  subscription  $6.50  in  UBa 
States  and  possessions,  and  in  Canada.  All  other  countries,  $10.00. 


No.  54  in  a  seHes  of  friendly  talks . . . 
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Every  Day  Is  Ladies’  Day 
At  The  Movies! 

The  ladies — bless  ’em — call  the  plays  in  the  retail 
market.  It’s  their  decisions  that  determine  the  purchase 
of  a  new  car — or  tickets  to  the  movies. 

Most  advertising  is  beamed  to  the  distaff  side.  And 
how  the  gals  love  to  read  the  advertisements.  Through 
intuition,  they  can  sort  out  the  boy-sized  values  from  the 
man-sized  claims. 

To  produce,  advertising  must  be  read;  to  be  read, 
it  must  be  seen.  Occasionally,  motion  picture  and  other 
amusement  advertisements  and  news  are  buried  behind 
sports,  stock  tables  and  business  news — the  departments  of 
a  newspaper  least  likely  to  attract  feminine  readership  (an 
average  of  12%  of  the  women  read  the  sports  page  of  one 
of  the  world’s  greatest  newspapers) . 

Your  local  theatre  advertises  365  days  each  year 
(366  next  year!).  Their  messages  contain  news  women 
readers  are  anxious  to  learn.  Please  don’t  make  it  difficult 
for  them  to  find  out  the  facts  about  the  entertainment  field 
by  planting  this  information  ’way  out  in  left  field. 

We  thank  you — and  so  will  the  ladies! 


;s  Ot 
Lses  I'i 
Dai. 


The  Council  of  Motion  Picture  Organizations,  Inc. 

150X  Broadway,  New  York  36,  N.  Y. 
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CONSECUTIVE  YEARS  OF  LEADERSHIP 
IN  ADVERTISING  AND  CIRCULATION 
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POOR  READER 


umn 


column! 


1  ITY  THE  POOR  READER  now  that  newspaper 
shrinking  narrow  as  ribbons!  It’s  a  relief  to  the  eye  to  tun 
to  such  5-col  papers  as  the  W all  Street  Journal  and  Christia 
Science  Monitor.  .  .  .  William  J.  McDermott,  Cleveland  Plaa 
Dealer  dramatic  critic,  set  a  precedent  when  he  flew  by  heli 
copter  to  and  from  the  opening  of  “Guys  and  Dolls”  in  a  tn 
theater  in  the  suburbs.  The  helicopter  picked  up  Mr.  and  Mn 
McDermott  in  a  park  a  block  from  their  home.  .  .  .  Lessons  ii 
headlines:  “Say  It  Simply,  And  Shut  Up,”  over  a  Netv  Lori 
News  editorial,  and  “Newspapers  Getting  Far  Too  Highbrow,’ 
over  a  column  by  Frank  Tripp  (Gannett  Newspapers). 

— Undisputed  peanut  champion  of  the  world  is  Edik 
Gordon  Greaves,  Portalet  (N.  M.)  Daily  Nete$,  who  often  pr»i 
motes,  defends  and  eats  (in  the  hull,  raw,  roasted,  stewed  U( 
in  mixed  dishes)  Portales-grown  Valencia  peanuts,  which  k 
asserts  have  ^‘eharaeter,  itlamour  and  distinction.”  He  calls  ki 
youngest  daughter — yeah.  Peanut.  ...  And  Red  Kerce  of  Talh 
hassee,  Fla.,  formerly  a  reporter  for  the  newspapers  there  aa 
now  a  free  lance  for  the  All-Florida  Magazine.  Tampa  Tribunt 
Miami  Herald  and  Florida  Times  Union  (Jacksonville)  and  pm 
relations  man  for  the  Florida  Highway  Patrol,  has  co-perfecto 
a  mild  steel  citrus  fruit  peeler  now  widely  marketed.  As  to  At 
children,  his  seventh  son  was  horn  Sept.  19. 

— After  reading  New  Y’ork  newspapers  for  18  years.  Don  Iddot 
London  Daily  Mail  correspondent  in  New  York,  is  convinced  Britis 
afternoon  papers  are  quicker  getting  news  into  print.  “We  may  ) 
razzle  dazzle,  over-bright,  sex  and  crime  obsessed — I  think  some  • 
our  papers  are — but  we  get  the  news  on  the  streets  and  into  the  public' 
hands  quicker  than  any  other  newspapers  on  earth,”  he  asserts  i 
World's  Press  News  (lx)ndon).  Mr.  Iddon  severely  criticizes  Americt 
cartoonists  for  lack  of  originality  and  adds:  “Only  Herblock  in  tk 
Washington  Post  is  up  to  the  British  newspaper  standard.  The  rest  if 
nowhere.  Our  (juality  of  writing  is  as  high  generally  as  the  Americi 
though  we.  have  no  sports  writer  to  touch  Red  Smith  of  the  New  Vc 
Herald  Tribune.  Many  of  the  successful  opinion  columnists  in  Amen 
graduated  from  being  sports  writers — Bob  Kuark,  W’estbrook  Pegler." 

Primer  for  Press  Agents 

Please,  mister,  if  that’s  a  handout  in  your  hand,  just  give  it  '4 
me.  That’s  all  there  is  to  it.  If  we  can  use  it.  I’ll  ask  a  reporter  to  rew:- 
it.  If  we  can’t  use  it.  I’ll  throw  it  away. 

Don’t  hold  it  under  my  nose  and  read  it  to  me  with  your  finp 
tracing  every  line.  I  can  read.  I’ve  probably  read  more  handouts  lii 
this  one  than  you’ll  laboriously  prepare  in  a  lifetime. 

And  don’t  suggest  that  we  have  “a  little  talk”  about  it.  I  have 
got  time  for  conferences.  If  there’s  anything  in  your  handout  that  ci. 
for  a  talk.  I’ll  introduce  you  to  the  man  who’ll  handle  it  and  I’ll  ^ 
back  to  work. 

Don’t  invite  me  to  your  office  or  factory  functions,  but  if  y«| 
boss  insists  that  you  ask  the  press  to  the  employes’  picnic,  don’t  pleic 
ask  me  to  call  you  and  tell  you  just  who  will  represent  the  paper  1 
the  outing.  Hell’s  fire,  mister,  somebody  might  rob  a  bank  that  dr 
We  don’t  know  who’ll  be  doing  what  on  any  particular  day.  We  t 
predate  your  kindness,  but  we’d  rather  you  didn’t  invite  us  at  all. 

Let  me  repeat  that  business  about  conferences.  Don’t,  repeat,  dc 
ask  me  to  have  a  conference  with  you.  Usually  that  means  you  we 
me  to  map  out  a  publicity  campaign  for  something  or  other.  Thi 
your  job,  not  mine.  Just  send  your  stuff  in. 

No  use  standing  there.  There  are  16  more  press  agents  waiting  j 
see  me.  Tell  them  at  your  office  that  you  gave  it  to  me  and  thel 
said  that’s  all  you  needed  to  do.  No,  don’t  read  it  to  me.  I  can  read 
— L.  T.  Anderson,  City  Editor, 
Charleston  (W’.  Va.)  Gazette 

Reportorial  Romance  ^ 

We  met  in  a  morgue  amid  the  hush  and  hurry 
After  a  child  had  been  killed  in  an  accident; 

You  appeared  amidst  the  cops  and  official  flurry. 

And  I  nodded  when  we  were  introduced  and  went 
Itusily  ahead  gathering  facts  for  my  story. 

In  the  weeks  that  followed  we  courted  in  cafes 
Where  w'hite-walled  restaurants  were  filled  with  a  glory 
And  we  learned  to  love  in  the  midnight  clatter  of  trays. 

I  I  saw  flames  in  your  eyes  hy  a  burning  building 

As  we  talked  in  the  criss-crossed  hose  and  failing  sparks 
W'ith  pumper  truck  engines  pounding  and  flames  gilding  ■ 

The  scene  in  saffron  as  hose  streams  made  hissing  arcs. 

You  and  I,  we  felt  escape  from  dank  smells  and  death 
In  the  mingling  warmth  of  our  sweet  kissing  breath. 

— Daniel  Francis  Clancy 
Springfield  (Ohio)  Sm 
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MORE  SUNDAY  TOTAL  CITY 
THAN  THE  POST! 


MORE  DAILY  HOME  DELIVERED 
THAN  THE  PRESS! 


r  .  .  .  mommg  or  ovenmg, 
with  ebt^atkm  now  at  a 
mord  205M3  dOf! 
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Source:  ABC  Publisher  s  Statement 
for  period  ending  Mar.  31,  1955 


JESSE  H.  JONES,  Publisher  R.  W.  MCCARTHY,  Advertising  Director 

JOHN  T.  JONES,  JR.,  President  M.  J.  GIBBONS,  National  Advertising  Mgr. 

THE  BRANHAM  COMPANY— /Votionol  Representatives 


4 


Let  a  "Branham- man”  help  you 


1|1  Branham  Offices 

in  key  advertising  centers 


San  Francisco 


Los  Angeles 


Chicago 
St.  Louis 


Memphis 


New  York 


Charlotte 

Atlanta 


coast  to  coast 


AND  HELP  IS  NEAR  AT  HAND 

With  eleven  offices  throughout  the  country  a  Bronhom-man  is  only  minutes 
away  from  your  office.  These  men  offer  the  service,  skill  and  experience 
necessary  to  make  your  advertising  investment  most  profitable. 

Branham-men  are  seasoned  advertising  counselors.  Market  and 
media-wise  they  are  in  constant  daily  contact  with  all  factors  that 
develop  national  advertising  policy  and  campaigns.  Branham 
is  a  sales  organization  representing  leading  media  and  serving 
advertising  agencies  and  national  advertisers.  Also  Branham- men 
work  closely  with  field  representatives,  distributors  and 
dealers  to  assure  the  greatest  possible  sales  for  their  advertisers. 

We  welcome  the  opportunity  to  serve  you. 


*A^€i/icna/ 
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ten  days,  and  mailed  to  you  within  three  days 
of  the  period  it  covers. 

If  you  have  a  suitable  microfilm  reader,  you’re 
all  set  to  make  use  of  this  space-saving,  time¬ 
saving  way  of  keeping  “the  newspaper  of  rec¬ 
ord”  on  file.  Why  not  send  your  order  in  today 
for  a  current  subscription  to  The  New  York 
Times  on  Microfilm?  It’s  only  $160  a  year. 

In  case  you  don’t  have  a  reader,  maybe  you’d 
like  to  have  some  data  about  the  various  makes 
and  models.  We’ll  be  glad  to  supply  the  infor¬ 
mation-just  drop  us  a  line. 


If  your  newspaper  is  among  the  growing  hun¬ 
dreds  that  preserve  their  back  numbers  on 
microfilm,  you  have  taken  a  step  that  shows 
good  judgment. 
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That’s  the  step  you  take  when  you  start  a  file  of 
The  New  York  Times  on  Microfilm.  It’s  the 
ideal  supplement  to  your  own  newspaper,  for 
you  get  the  entire  contents  of  the  Late  City 
Edition  ...  a  complete  day-to-day  record  of 
national  and  world  affairs. 


And  the  service  is  fast !  A  new  reel  of  The  New 
York  Times  on  Microfilm  is  completed  every 


THE  NEW  YORK  TIMES  ON  MICROFILM 

Times  Square,  New  York  36,  New  York 


Editor  &  Publisher 


Every  Saturday  Since  1884 


the  spot  news  paper  of  the  newspaper  and  advertising  fields 


Bowater  Says  Newsprint  Price  Rise  Necessary  Now 


By  Jerry  Walker 

An  increase  in  the  price  of  newsprint  is  inevitable  and  it 
is  necessary  right  now.  Sir  Eric  Bowater  told  Editor  &  Pub¬ 
lisher  in  an  interview  in  New  York  Oct.  6. 

I  The  mills,  he  said,  cannot  continue  to  absorb  all  of  the 
higher  costs  of  production  as  they  have  done  for  more  than 


three  years.  The  contract  price  has  been  $126  since  mid-1952. 

Neither  the  timing  of  the  raise  nor  the  amount  is  definitized 
at  the  moment,  said  Sir  Eric,  who  heads  the  vast  Bowater 
Paper  Corp.,  Ltd.  He  immediately  emphasized  that  his  predic¬ 
tion  of  a  price  boost  “in  the  foreseeable  future”  was  reached 
without  consultation  with  anyone  else  in  the  newsprint  industry. 

{Continued  on  page  70) 


Discouraging  News  Shocks 
SNPA;  Situation  Serious 


By  Robert  U.  Brown 

Hot  Springs,  Ark. 

At  the  close  of  their  52nd  annual  convention  here  Oct.  5, 
members  of  the  Southern  Newspaper  Publishers  Association 
heard  a  combination  of  encouraging  news  about  newsprint  pro¬ 
duction  expansion  in  the  South  and  discouraging  news  about 
immediate  shortages  and  threats  of  a  price  increase. 

The  convention  was  shocked 

by  reports  of  a  New  York  press  He  hoped  every  publisher 
conference  at  which  Sir  Eric  would  sit  down  with  his  sup- 
Bowater  is  reported  to  have  plier  and  discuss  it.  He  pointed 
'  said  an  increase  in  the  price  of  to  published  information  in 
newsprint  will  come  “in  the  Canada  that  newsprint  corn- 
foreseeable  future.”  He  cited  pany  earnings  are  at  an  all  time 
higher  costs  and  a  15%  wapre  peak  and  wondered  if  the  state- 
rise  since  the  last  price  increase  ment  on  price  increase  might 
in  1952.  be  a  “trial  balloon” — waiting  to 

see  what  reaction  might  develop 
Serious  Situation  , .  tt  u  j 

,  among  publishers.  He  hoped 

Richard  W.  Slocum,  PhiladeU  other  manufacturers  who 

I'hia  Bulletin  executive  vice-  ggg  no  need  for  an  increase  will 


I'hia  Bulletin  executive  vice-  ggg  no  need  for  an  increase  will 
president,  and  president  of  the  stick  by  their  guns  and  not  fall 
American  Newspaper  Publishers  jn  line. 


Association,  told  the  convention 
he  would  reserve  judgment  to 


Expansion  in  South 
Immediately  before  this,  rep- 


magnify  his  thoughts  on  the  re-  re.sentatives  of  newsprint  manu- 
port  when  he  had  an  opportun-  facturers  in  the  South  gave  re- 
ily  to  study  it  in  full  but  said  ports  on  expanding  production 
he  was  concerned  about  what  and  SNPA  learned  of  the  po.s- 
appeared  to  be  an  extremely  gibility  of  a  fifth  mill, 
serious  situation.  T.  pj.  Mittendorf,  vicepresi- 

Mr.  Slocum  said  he  didn’t  dent  in  charge  of  sales  for  the 
"ant  the  newsprint  industry  to  Hudson  Pulp  &  Paper  Corp.,  said 
he  an  unrewarding  business  but  his  company  is  at  present  op- 
(hie  wanted  the  manufacturers  to  erating  .six  paper  mills  and  con- 
act  in  their  own  best  interests  verting  plants  producing  a  wide 
a>  well  as  the  best  interest  of  range  of  items.  “We  are  think- 
'he  American  press.  The  mar-  ing  of  adding  a  fifth  line — a 
gin  of  profit  is  extremely  small,  new  mill  at  Palatka,  Fla.,  which 
particularly  among  newspapers  will  produce  100,000  tons  of 
■n  metropolitan  cities,  and  an  newsprint  annually,”  he  said, 
ncrease  in  newsprint  price  can  The  decision  to  go  ahead  with 
have  a  serious  effect  in  advertis-  the  mill  has  not  definitely  been 
>rig  and  circulation  price  in-  made,  he  reported  because  of 
creases  which  might  shrink  the  certain  technological  problems 
'olume  of  service  by  the  press  having  to  do  with  the  density 
rather  than  expand  it  as  it  of  the  wood  grown  in  the  vicin- 
•hould  be  doing.  ity  (they  have  300,000  acres  of 
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timberland  and  cutting  rights 
on  428,000  additional  acres,)  the 
high  cost  of  power  in  Florida 
and  the  difficulty  of  getting  as¬ 
surances  for  enough  tonnage 
from  publishers  to  warrant  a 
$25,0(X),000  investment. 

He  predicted  a  6,000  tons  user 
would  save  $4  a  ton  and  told 
the  publishers  “if  in  your  sound 
judgment  you  feel  that  our  mill 
would  be  an  asset  to  you,  then 
we  ask  for  your  cooperation.” 

SNPA  president  Harry  B. 
Bradley,  Birmingham  (Ala.) 
News  and  Post-Herald,  who  was 
presiding,  said  that  SNPA  as  a 
group  could  not  sell  tonnage  to 
anyone  but  thought  the  Hudson 
organization  might  be  able  to 
get  the  letters  of  intent  they 
wanted. 

.More  Production 

Richard  W.  Wortham,  execu¬ 
tive  vicepresident  of  the  South¬ 
land  Paper  Company  at  Lufkin, 
Texas,  reported  on  the  third 
machine  which  is  being  added 
to  provide  75,000  more  tons  of 
production.  It  is  scheduled  to 
be  in  operation  next  July  but 
delays  in  obtaining  structural 
steel  may  postpone  it  a  little. 

Ralph  M.  Watt,  vicepresident 
of  Coosa  River,  said  the  mill  is 
now  producing  about  135,000 
tons  a  year  which  will  be  in¬ 
creased. 

Charles  T.  Hicks,  vicepresi¬ 
dent  of  Bowater  Southern,  said 
a  third  machine  is  being  added. 
The  mill  is  now  producing  150, 
000  tons  a  year  and  by  1958  he 
expected  this  to  be  doubled.  He 
said  the  dangers  to  newspapers 
are  not  in  television,  radio,  bill¬ 
boards,  etc.,  but  in  the  long- 
range  shortage  of  paper. 

I^awrence  C.  Mansfield,  Inter- 


Charles  McD.  PucleHe 

national  Paper  Co.,  reviewed 
the  plans  for  the  new  mill  at 
Mobile,  Ala.,  with  100,000  tons 
capacity.  He  expects  it  to  be  in 
production  next  August. 

T.  A.  Corcoran,  Louisville 
Courier-Journal  and  Times, 
chairman  of  the  newsprint  com¬ 
mittee,  reported  a  critical  short¬ 
age  of  paper  in  some  places  and 
said  “most  of  us  will  feel  the 
pinch  before  the  year  is  out,” 
He  recommended  a  drive  on  pro¬ 
duction  waste  and  said  only  new 
production  is  the  solution  of  the 
long  range  problems. 

Comparing  newsprint  pro¬ 
duction  and  consumption  fig¬ 
ures  he  said  the  figures  “indi¬ 
cate  a  rather  dark  picture  for 
the  immediate  future.  They  show 
that  if  present  trend  continues 
we  will  use  165,000  tons  more 
this  year  that  we  received  from 
suppliers.”  Supply  on  hand  will 
be  reduced  to  26  days. 

He  said  there  has  been  some 
indication  of  a  new  activity 
toward  erection  of  a  plant  to 
produce  de-inked  newsprint  but 
also  recommended  that  SNPA 
study  the  possibility  of  purchas¬ 
ing,  or  protecting  by  options, 
{Continued  on  page  70) 
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Slocum  Hails  4-As 
Move  to  Fight  Suit 


Hot  Springs,  Ark. 

Hope  for  out-of-court  solu¬ 
tion  of  the  problem  raised  by 
the  p:overnment’s  anti-trust  case 
was  expressed  by  ANPA  Presi¬ 
dent  Richard  W.  Slocum  at  the 
SNPA  convention  this  week. 

Mr.  Slocum  reviewed  the 
origin  of  the  government’s  Anti- 
Trust  suit  against  ANPA  and 
other  defendants,  and  the  con¬ 
cern  which  he  attaches  to  the 
government’s  determination  to 
haul  the  pres.s  into  court. 

He  cited  as  an  important  de¬ 
velopment  the  hiring  of  new 
counsel  by  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies  and  its  changed  attitude 
toward  the  litigation.  “For  a 
time,  the  Four  A’s  did  not 
.seem  greatly  concerned  about 
the  litigation,  indeed  seemed  not 
to  be  disturbed  about  the  pros¬ 
pect  of  a  consent  decree.  Im¬ 
portant  members  of  AAAA 
have  stated  that  their  attitude 
now  is  not  one  of  indifference 
hut  on  the  contrary  they  are 
deeply  concerned  about  the  ef¬ 
fects  on  the  agency  business  if 
the  government’s  prayers  for 
injunction  were  granted  by  a 
court  or  the  Four  A’s  consented 
to  a  decree  including  the  gov¬ 
ernment’s  demands,’’  Mr.  Slo¬ 
cum  said. 

He  reported  the  ANPA  board 
has  authorized  engaging  of  ad¬ 
ditional  counsel,  specialists  in 
anti-tnist  laws,  for  independent 
con.'ideration  of  the  case  and 
advice  to  the  Board.  The  New 
York  law  firm  of  Cravath, 
Swaine  &  Moore  was  engaged 
by  ANPA  and  has  been  study¬ 
ing  the  records  independently, 
although  in  cooperation  with 
ANPA  General  Counsel  Elisha 
Hanson. 
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“The  case  was  reviewed  by 
both  general  and  consultant 
counsel  at  the  meeting  of  the 
ANPA  Board  of  Directors  one 
week  ago,”  he  said. 

“It  is  the  intention  of  ANPA 
to  continue  what  it  started  1.5 
months  ago,  namely,  to  talk 
this  matter  over  with  anti-trust 
officials  to  find  out  precisely 
what  changes  in  ANPA  opera¬ 
tion  that  Department  considers 
neces.sary  to  bring  ANPA  with¬ 
in  full  compliance  of  the  laws 
as  they  see  it. 

Litigation  Unnecessary 
“In  other  words,  ANPA  still 
considers  that  litigation  is  un¬ 
necessary,  that  the  taxpayers’ 
money  need  not  be  wasted  and 
that  the  time  of  government 
officials  as  well  as  members  of 
the  press  need  not  be  taken  in 
protracted  litigation  if  the 
government’s  only  purpose  is 
legal  compliance. 

Mr.  Slocum  said  that  the 
litigation  can  be  terminated  if 
the  government  want.s  to  dis¬ 
cuss  it  with  the  same  fairness 
and  consideration  of  the  pub¬ 
lic  obligation  and  interest  that 
ANPA  will  bring  to  the  dis¬ 
cussion  table. 

He  stated  that  “all  ANPA 
counsel  have  advi.sed  that  while 
anti-trust  laws  of  course  apply 
to  the  newspaper  business,  a 
perpetual  court  decree  directed 
against  a  trade  association  of 
which  most  of  the  daily  news¬ 
papers  of  the  country  are  mem¬ 
bers  can  be  very  dangerous  to 
the  freedom  and  effectiveness 
of  the  press;  that  the  overhang¬ 
ing  threat  of  citation  for  con¬ 
tempt,  once  a  decree  like  the 
government  is  asking  is  entered 
by  litigation  or  consent,  can  be 
used  or  can  operate  to  limit 
diversity  of  views,  editorial 
comment,  presentation  of  the 
news  and  the  processes  of  pub¬ 
lic  information  and  education 
through  the  press. 

“The  hazards  inherent  in  the 
use  of  the  anti-trust  laws  in 
the  newspaper  field,”  Mr.  Slo¬ 
cum  said,  “have  already  been 
recognized  by  previous  admin¬ 
istrations. 

“That  the  courts  and  even 
the  Department  of  Justice  un¬ 
der  a  New  Deal  administration 
were  constrained  by  the  possi¬ 
bilities  above  mentioned  seems 
demonstrated  by  the  action 
which  was  taken  with  respect 
to  the  final  judgment  in  1944  in 
the  case  of  the  government 


DEEP  SOUTH  delegation  at  SNPA  convention  includes  (left  to  right] 
E.  C.  Davis  of  Beaumont  (Tex.)  Enterprise  and  Journal,  T.  M.  Heder- 
man  Jr.  of  Jackson  (M  iss.)  Clarion-Ledger  and  News,  and  John  F.^ 
Tims  of  New  Orleans  (La.)  TImes-PIcayune  and  States. 
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the  evil  precedent  in  putting 
in  the  hands  of  the  executive 
the  drastic  criminal  contempt 
power  inherent  in  the  injunction 
which  the  government  suit  is 
.seeking  against  ANP.4. 


NOTABLES  at  SNPA  convention 
Included:  Left  to  right — Josh  L. 
Horne  of  Rocky  Mount  (N.  C.) 
Telegram,  Grady  Lemons  of 
SNPA  Labor  Department,  and  E. 
K.  Gaylord  of  Oklahoma  City 
Oklahoman  and  Times. 


against  the  Associated  Press. 

.4P  Case  Cited 
“In  that  AP  case,  within  rea- 
.sonable  time  after  the  govern¬ 
ment  had  won  a  hard-fought 
victory,  which  was  affirmed  by 
the  U.S.  Supreme  Court,  the 
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“The  ANPA  will  join  in  no 
action,  indeed  will  oppose  any 
action  which  might  leave  the 
American  press  in  jeopardy  in 
the  performance  of  its  obliga¬ 
tion  to  the  people.  The  press 
is  the  active  trustee  of  the 
people’s  right  to  know.  It  seeks 
no  special  privilege  but  equally 
it  is  determined  to  defend  the 
public’s  right  to  the  daily  re 
ceipt  of  unbiased  news  presen¬ 
tation  and  the  right  of  editorial 
comment  thereon  without  fear 
or  danger  of  attempted  influ¬ 
ence  under  contempt  action  by 
govemment  officials  who  might 
be  displeased  with  the  pre-'en- 
tation  of  that  news  or  the  ex 
pression  of  comment  thereon. 
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“ANPA  believes  there  is 
way  of  composing  the  situatioi  | 
so  that  ANPA  and  other  de- 1 
fendants  can  operate  their  1 
business  and  perform  their 
ligations  in  full  complianctj 
with  the  current  law  and  witi 


Department  of  Justice,  by  stip-  continued  advancement  of  the  [he  th 
ulation,  agreed  that  certain  of  interests  of  the  public  and  thi  fbas  a 
the  injunctive  provisions  should  commerce  of  the  nation.  ifellov 
be  terminated  and  that  the  .  jlhere 

remaining  injunctive  provision  Interests  of  the  Public  jrlibal 

should  be  stayed  as  long  as  AP  “.ANPA  will  continue  to  makfjrid  q 
by-laws  amended  to  meet  the  every  endeavor  along  the.^j"hat 
court’s  legal  determinations  re-  fines  just  as  it  started  out 
mained  in  effect.  This  action  do  months  ago.  It  hopes  tha'f  Wi 
removed  all  threat  of  contempt  it  will  he  met  this  time  by  >(1'®'-'^’ 
action  against  AP,  at  least  un-  Department  of  Justice  wiliini^^'®'®' 
til  the  government,  first,  should  to  sit  down  and  talk  withoff.'^^'‘‘>;' 
have  moved  upon  a  proper  seeking  to  exact  in  advance  ipath 
showing,  to  lift  the  stay  of  the  court  admi.s.sion  of  guilt, 
remaining  portion  of  the  in-  that  the  Department  will 
junction,  and  have  moved  for  a  its  concern  centered  not  on 
contempt  citation  upon  a  show-  legal  victory  or  a  restraint 
ing  of  continuing  illegal  action  the  press  but  solely  in  the  bestr®“t 
following  reinstatement  of  the  interests  of  the  public,  who«|  , 
injunctive  provision.  interests  are  so  deeply  involW'^;™.^ 

“There  is  thus  the  recent  in  this  litigation,”  Mr.  Slociffl 
precedent  for  the  government  concluded. 
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Educator  Advises 
Sense  of  Calmness 


I  righj 
Heder- 
John  F. 


Hot  Springs,  Ark. 
i  Dr.  John  Tyler  Caldwell, 

!  president  of  the  University  of 
:  Arkansas,  told  the  SNPA  proup 
Monday  that  newspapers  are  a 
powerful  instrument  in  the  life 
of  the  people.  He  said  he  has 
respect  for  the  high  caliber  of 
people  working  for  American 
newspapers,  for  their  energy  in 
digging  out  the  news  and  de¬ 
livering  it  to  his  doorstep.  “I  do 
1  not  marvel  that  there  are 
errors,”  he  said,  “but  that  there 


competition  has  been  responsible 
for  some  press  abuses. 

Gresham’s  Law? 

“We  cannot  resolve  the  ques¬ 
tion  here,”  he  said,  “but  pub¬ 
lishers  should  .see  that  whether 
they  are  monopoly  or  competi¬ 
tive  papers  they  do  not  produce 
less  than  is  necessary  to  serve 
the  public  interest  and  promote 
debate.  Citing  the  comparative¬ 
ly  low  circulations  of  the  Lon¬ 
don  Times  and  the  Manchester 
Guardian  compared  to  England’s 
mass  circulation  dailies,  he  won¬ 
dered  if  there  is  some  sort  of 
Gresham’s  Law  in  the  newspa- 


are  so  few, 

avoid  Newspapers  are  Educators 

)utting  Caldwell  said  newspapers,  _ _ _ _  _ 

"Cutive  jjjjg  educators,  are  teachers  of  per  bu.siness  to  the  effect  that 
itempt  jjjg  people  and  he  urged  pub-  lower  standards  drive  out  the 
inction  lishers  and  editors  to  infuse  a  higher 
suit  IS  ggjjgg  of  calmness  and  goodwill 
in  public  discussion  which  heals 
in  no  the  divisions  of  men.  “What  we 
se  anv  to  the  thinking  of  men  is 
ve  thi  important,”  he  said.  “What  we 
trdy  in  i  ‘lo  to  the  thinking  of  a  specific 
obliga-  has  a  greater  effect  today 
on  all  men.” 

I  do  teach,  handi- 


I  press 

of  the  “You  and 


Because  newspapers  are 
such  powerful  instruments  he 
said  it  is  the  obligation  of  the 
managers  of  the  press  to  see 
that  whatever  they  do  promotes 
a  climate  of  rational  procedure 
and  to  do  violence  to  it  is  a  dis¬ 
service.  Newspapers  have  to  be 
profitable  to  be  successful,  he 


t  seeks  capped  by  the  crowded  character  said,  but  he  would  like  to  see 
equally  men’s  minds.  There  are  two 
,nd  thi  (Pa*‘adoxes,  however:  We  talk 
about  the  more  leisure  time  we 


lily  re- 


presen 


ihave,  but  our  habits  do  not  re¬ 


have 
at  a 


ditorial  — theoretically  we 

ut  fearjh  but  we  don’t  act  like  it; 

1  influ- r™®  when  we  brag  we  are  bet 
tion  hv'^®'  informed  than  ever  before  standards. 


circulation  keep  up  with  the 
growth  of  the  country  and  the 
responsibility  of  publishers  keep 
up  with  circulation.  Both  news¬ 
papers  and  educators  have  a 
great  responsibility  not  to 
let  competition  diminish  their 


>  mieht  I"®  ^”d  there  are  fewer  news- 
presen-  Pape^s.” 

the  ej  j  crowded  mind  makes  it 
ergon  |™ore  vulnerable  to  isolated 
'  jopinion,  he  commented.  “It  is 
•e  is  >  isaid  that  the  syndicated  col- 
ituatioi  joimnist  gets  into  the  minds  of 
her  dfr  |more  people  in  an  undebated 
theii  jform  than  if  the  opinions  are 
leir  ok- Stormed  locally.”  He  said  that 
iplianct  imany  newspapers  carry  column- 
id  witi  lists  of  varying  opinions.  But 
of  th  ibe  thought,  the  bulk  of  readers 


and  tb  Hias  already  decided  to  read  the  "loney  spent  for  advertising 


RIGHT  ON  THE  BUTTON  the  SNPA  sessions  90  off  according  fo 
schedule  as  pre-arranged  by  Tom  Tanner,  left,  secretary-manager,  and 
Harry  B.  Bradley,  president.  The  latter  is  general  manager  of  the 
Birmingham  (Ala.)  News  and  Post  Herald. 


Newspapers  cannot  default  in 
their  support  of  education.  Dr. 
Caldwell  concluded.  But  we 
must  both  revive  the  old  stand¬ 
ards  that  people  must  discuss 
and  debate  the  public  philos¬ 
ophy. 

.4d  Increase  Forecast 
In  a  report  on  the  Bureau  of 
Advertising,  Richard  L.  Jones, 
Jr.,  of  the  Tulsa  Tribune  and 
World,  said  the  total  amount 


ifellow  they  agree  with  and 
therefore  he  w’ondered  if  prior 
debate  is  important.  “It  is  the 
to  mak(  “bl  question :  do  we  agree  with 
.  theft  "bat  we  read  or  read  what  we 
i  out  tippiee  with?” 
les  tiv  I  With  respect  to  less  newspa- 
le  by  Dr.  Caldwell  said  it  is  be- 

wiliing  tlieved  that  any  reduction  in  the  mated  total  advertising  expendi- 
withootfb-'finels  of  opinion  and  infor-  tures  in  1965  will  be  close  to 
vance  j|j"^tion  is  contrary  to  the  best  $16  billions.  Even  if  television 
ilt,  society — that  corn- 

ill  provide  some  pro- 

ot  on  But  he  questioned 


m  the  United  States  doubled 
between  1947  and  1954.  It  went 
from  $4,260,000,000  to  $8,164,- 
000,000.  The  newspapers’  share 
of  this  in  1947  was  $1,475,000,- 
000  or  34.6%  and  in  1954  it  was 
$2,695,000,000  or  33%. 

He  reported  it  has  been  esti- 


raint  «  ^  bether  competition 


IS  nece.s- 

the  bestf'‘“‘y  productive  of  the  best 
who.««  y  performance.  He 


Varily 


takes  more  of  the  total  and 
newspapers  slip  to  a  percentage 
of  30%,  Mr.  Jones  said  this  will 
amount  to  $4,800,000,000  in 
newspaper  advertising.  If  they 
hold  the  30%,  it  will  mean  $5,- 


•oivft  F*®®bted  that  competition  in  edu-  280,000,000  in  newspapers 


inv 
Slocunl 


ation  has  been  for  the  good  “Even  if  increa.sed  advertis- 
sni  .said  he  is  not  sure  but  thating  rates  eat  up  a  percent  of 
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this,  and  we’re  faced  with  10 
more  years  of  increased  co.sts, 
you  probably  haven’t  got  enough 
newsprint  expansion  in  your 
planning  to  start  to  handle  this 
volume,”  Mr.  Jones  said. 

“The  point  I  am  anxious  to 
drive  into  your  thinking  is  that 
there  is  a  world  of  difference 
between  newspapers  getting 
30%  of  this  whopping  total  or 
25%.  Any  single  percent,  or 
fraction  thereof,  can  mean  the 
difference  between  profitable 
operations  or  loss  operations, 
when  you  are  dealing  with  a 
projected  advertising  expendi¬ 
ture  of  $16  billions.  And  if  we 
are  realists,  the  best  and  only 
means  I  know  of,  to  keep  news¬ 
papers  to  the  forefront  in  this 
highly  competitive  battle  for 
the  advertising  dollar,  is  for  the 
full  support  of  every  American 
newspaper  behind  their  Bureau 
of  Advertising.” 

Appeals  for  Support 

Mr.  Jones  criticized  those 
publishers  who  ask  for  and  use 
the  Bureau’s  sales  tools  “but 
are  never  in  the  congregation 
when  the  collection  plate  is 
passeil.” 

He  said  this  year  the  Bureau 
has  in  the  works  more  research 
on  newspapers  than  ever  before 
compileil  anywhere.  It  is  in 
production  on  a  startling  new 
film  story  of  the  newspaper  and 
its  relationship  to  its  market, 
a  relationship  no  other  media 
has  yet  enjoyed.  It  has  a  new 
campaign,  to  be  run  in  news¬ 
papers  about  newspapers,  w’hich 
will  reach  over  40,000,000  read¬ 
ers  through  the  pages  of  some 
900  newspapers. 

Mr.  Jones  said  “we  are  in  the 
biggest  competitive  battle  in  the 
long  history  of  advertising.  The 
stakes  are  huge — the  competi¬ 
tion  is  a  clear  and  present 


threat  that  cannot  be  minimized. 
This  is  a  time  for  confidence 
and  a  time  to  strengthen  the 
Bureau  and  the  toe-hold  we  al¬ 
ready  have  and  to  search  with 
new  aggressiveness  for  new  and 
effective  ways  to  sell.” 

The  Bureau’s  1,040  members 
provide  a  budget  of  $1,600,000 
which  Mr.  Jones  said  is  not 
high  when  you  consider  the 
more  than  two  and  half  billion 
dollars  spent  by  advertisers  last 
year  in  newspapers  alone.  “It’s 
peanuts  when  you  look  upon  it 
as  a  dedicated  crusade  to  pro¬ 
tect  the  investment,  over  all,  of 
the  American  newspaper  busi¬ 
ness.” 

Carrier  Decision 

Tom  Hederman,  Jackson 
(Miss.)  Clarion-Ledger  and 
News,  reported  on  the  Laurel 
carrier  boy  case  in  which  the 
courts  declared  a  carrier  boy 
to  be  an  employe  of  the  com¬ 
pany.  The  court  said  delivery 
boys  are  as  much  an  integral 
part  of  the  new.-- paper  as  the 
type  setters,  pressmen  and 
editorial  employes.  Mr.  Heder¬ 
man  Said  he  didn’t  know 
whether  it  would  be  possible 
to  write  a  contract  under  this 
ruling  that  would  restore  the 
“Little  Merchant”  plan.  He  said 
the  dangers  of  this  ruling  can 
far  overshadow  other  threats 
to  newspapers  and  said  it  would 
undoubtedly  be  used  against 
newspapers  in  other  states. 

He  urged  others  to  consult 
their  lawyers  in  revising  their 
contracts.  Talbot  Patrick,  Rock 
Hill  (S.  C.)  Herald,  told  the 
group  it  doesn’t  make  any  dif¬ 
ference  what  the  terms  of  the 
contract  are  with  the  carriers, 
what  does  matter  is  the  actual 
operation  and  control  exercised 
over  the  boys. 
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‘Uncle  George’  Cameron 
Dead  at  Age  of  82 


San  Francisco 

The  story  of  a  man  too 
modest  to  talk  about  himself 
can  now  be  told. 

George  Toland  Cameron,  pub¬ 
lisher  of  the  San  Francisco 
Chronicle  since  1925,  died  Oct. 

3  of  a  heart  attack. 

One  of  the  west’s  financial 
and  industrial  leaders,  he  suf¬ 
fered  his  fatal  illness  shortly 
before  noon  as  his  limousine 
was  pulling  up  to  the  Chronicle 
building.  He  died  a  few  hours 
later  at  St.  Luke’s  Hospital 
after  receiving  the  Last  Rites 
of  the  Catholic  Church. 

Although  he  had  been  in 
seriously  ill  health  six  years 
ago  and  underwent  a  series  of 
operations,  Mr.  Cameron  had 
recovered  sufficiently  to  resume 
his  normally  active  life.  He  was 
82  years  of  age. 

Mr.  Cameron  became  pub¬ 
lisher  of  the  Chronicle  upon 
the  death  of  M.  H.  de  Young. 
A  specific  request  in  the  de 
Young  will  directed  the  assign¬ 
ment.  During  his  declining 
years,  Mr.  de  Young,  who  died 
at  the  age  of  75,  had  had  the 
assistance  of  his  son-in-law  in 
the  operation  and  management 
of  the  paper  he  founded. 

The  newspaper  is  owned  by 
the  deYoung  daughters,  with 
their  husbands  as  trustees  of 
the  publishing  company  and 
affiliated  interests. 

Three  years  ago,  Mr.  Cam¬ 
eron  appointed  his  nephew, 
Chai-les  de  Young  Thieriot,  as 
assistant  publisher.  Suiwiving 
Mr.  Cameron  is  his  widow,  Mrs. 
Helen  de  Young  Cameron, 
daughter  of  the  Chronicle’s 
founder. 

The  quiet  gentleman  who  was 
“Uncle  George”  to  the  Chronicle 
employes  and  whose  unassum¬ 
ing  manners  belied  the  power 
he  wielded  in  many  phases  of 
San  Francisco’s  life  was  born 
in  Red  Bluff,  Calif.,  on  March 
16,  1873. 

Mr.  Cameron’s  education  con¬ 
sisted  of  that  obtained  in  pri¬ 
mary  schools  at  Red  Bluff  and 
San  Francisco  and  of  this  city’s 
Cogswell  Polytechnic  High 
School. 

Later  came  the  short  steps 
up  the  ladder  of  success  from 
bank  messenger  to  cashier,  cul¬ 
minating  with  his  appointment 
to  manage  a  cement  company 
which  had  defaulted  on  its 
bank  loan.  He  re-established 
the  organization  and  continued 
io  the  cement  business  through¬ 


out  his  life,  being  made  presi¬ 
dent  of  the  Santa  Cruz  Port¬ 
land  Cement  Company  in  1908. 

Mr.  Cameron’s  business  suc¬ 
cesses  also  included  activities 
in  oil,  mining  and  steel.  His 
transformation  of  an  oil  tanker 
into  the  first  cement  tanker 
after  World  War  I  was  to  prove 
valuable  to  the  World  War  II 
effort.  His  S.  S.  Santa  Cruz 
Cement  was  rushed  to  Honolulu 
after  Pearl  Harbor  to  deliver 
tons  of  bulk  cement  for  re¬ 
building.  This  was  a  joint  ven¬ 
ture  with  Henry  Kaiser. 

He  drilled  oil  wells,  built  pipe 
lines  still  in  use,  and  he  later 
became  an  organizer  of  the 
Columbia  Steel  Company,  now 
a  unit  of  U.  S.  Steel.  His 
newspaper  achievements  in¬ 
cluded  the  massing  of  press 
and  personal  prestige  on  behalf 
of  the  San  Francisco  Bay 
Bridge,  the  Golden  Gate  Bridge, 
and  the  establishment  of  an 
air  base  at  Sunnyvale,  Calif. 

Editor  &  Publisher  repeat¬ 
edly  sought  his  story  of  his  ac¬ 
tivities,  but  his  persistent  re¬ 
ply  was: 

“I’m  not  really  a  newspaper 


Howard  Buys  ]V 
Chester  Times;  , 

$2,500,000 


George  T.  Cameron 


W.  H.  Shelton,  54, 
Norristown  GM 


Norristown,  Pa. 


Mr.  Cameron  was  trustee  and 
a  developer  of  the  M.  H.  de 
Young  Memorial  Museum, 
among  the  first  to  advocate  the 
War  Memorial  Opera  House, 
and  director  of  organizations 
which  included  the  Musical  As¬ 
sociation  of  San  Francisco,  the 
San  Francisco  Opera  Associa¬ 
tion,  Californians,  Inc.,  and 
Ortega  Investment  Company. 


Arbitration  Urged 
In  Barnet  Firing 

By  a  vote  of  49  to  24,  mem¬ 
bers  of  the  New  York  Times 
unit  of  the  Newspaper  Guild 
voted  this  week  to  seek  arbitra¬ 
tion  of  the  dismissal  of  Melvin 
L.  Barnet,  former  copy  reader 
who  invoked  the  Fifth  .Amend¬ 
ment  in  a  Senate  hearing.  The 
unit’s  grievance  committee  had 
voted  to  drop  the  matter. 

The  unit  vote  has  no  binding 
effect  on  the  officers  since  less 
than  10%  of  the  membership 
attended  the  sessions.  The 
Times  unit  has  1,385  members. 

However,  Thomas  J.  Murphy, 
executive  vicepresident  of  the 
New  York  Guild,  said  he  would 
a.sk  the  local’s  executive  board 
Oct.  13  to  consider  his  recom¬ 
mendation  that  an  arbitration 
case  be  filed. 


William  H.  Shelton,  54,  vice- 
president  and  general  manager 
of  the  Norristown  Times-Her- 
aid,  died  at  his  desk  of  a  heart 
attack  Oct.  5. 

.A  veteran  of  34  years  in 
newspaper  circulation  and  busi¬ 
ness  administration,  Mr.  Shel¬ 
ton  began  his  career  as  district 
manager  for  the  Syracuse 
(N.  Y.)  Journal.  In  1923  he 
was  named  city  circulation 
manager  of  the  Syracuse  Tele- 
gram-American.  Three  years 
latei"  he  became  country  circu¬ 
lation  manager  for  the  Albany 
(N.  Y.)  Evening  News  and 
Knickerbocker  Press,  and  in 
1928  joined  the  Watertown 
(N.  Y.)  Standard  as  circula¬ 
tion  manager. 

In  1929  Mr.  Shelton  became 
business  manager  of  the  Bridge- 
jwrt  (Conn.)  Times-Star,  where 
he  remained  until  he  came  to 
Norristown. 

He  was  an  active  member  of 
the  American  and  Pennsylvania 
Publishers  Association. 


Chester,  Pi 

In  a  $2,500,000  transaction,  ^ 
Robert  S.  Howard  has  pof. 
chased  the  Chester  Times,  evo 
ning  daily  of  38,500  circulation, 
effective  Oct.  18. 

Owership  passes  from  two 
groups  of  shareholders,  ead 
having  a  50%  stock  interest 
One  is  the  John  R.  Long  Es^ 
tate;  the  other  comprises  15  in-  ^ 

dividuals.  Arrangements  wen  ^ 

handled  by  Allen  Kander,  Net 
York  newspaper  broker. 

Mr.  Howard  has  been  pub- 
lisher  of  the  Idaho  State  Jow- 
nal  at  Pocatello  the  last  a  ^ 
years.  He  is  also  general  nun 
ager  of  the  Scripps  Leagued  ,, 
Newspapers  and  will  continm  ;  °  ^ 
his  interest  in  it,  seiwing  ini  ;^"'* 
consulting  capacity  while  rad  ^ 
ing  his  home  here. 

Mr.  Howard  said  he  did  m 


contemplate  making  any  person 


nel  changes  at  the  Times. 

He  has  been  in  newspape  ‘ 
business  since  1945.  Followiijj  . 
service  in  the  Air  Force  lur*®" 
worked  on  his  family’s  weekht^®^ 
at  Wheaton,  Minn.,  then  puL  Pi 


llshed  other  weeklies. 


Everybody’s  Daily 
Negotiations  Denied 

F.  B.  Rogger,  publisher,  has 
advised  Editor  &  Publisher 
that  Everybody's  Daily,  Polish- 
language  new.spaper  in  Buffalo, 
is  “not  for  sale.” 

In  reference  to  an  item  re¬ 
porting  that  a  syndicate  had 
been  formed  to  acquire  the 
property  (E&P,  Oct.  1,  page 
11),  Mr.  Rogger  called  atten¬ 
tion  to  a  statement  which  he 
had  made  to  Buffalo  newsmen: 
“The  paper  is  not  for  sale.  We 
have  not  negotiated  with  any¬ 
one,  and  no  options  have  been 


Headline  in  Error  I®®'"' 

On  UP  College  News 

Editor  &  Publisher  wislie|jam 
to  correct  an  erroneous  impw  jPrea 
sion  in  a  headline,  “Ludi  path 
Strike  Supplies  UP  Service  t  sona 
Colleges,”  (E&P,  Sept.  17,  papJPre' 
34).  ^ 

The  college  campus  radio 
tions  buy  United  Press 
and  through  an  organizatiif, 
which  seiwes  them  as  a  groiffij^jljj 
have  secured  Lucky  Strike  SP*!-,.,,:,. 
sorship  for  their  newscasts.  S*  • 
other  organization  than  Unitif.®, 
Press  itself  di.stributes  Uniui: 
Press  news. 


Sheriff  Exonerate<l  Uin 
In  Reporter  Assault  |  Gc 

Shawnee,  Ok:^o  a 
Shei-iff  Jim  C.  Harringt§^  “ 
was  freed  Oct.  5  of  a 
of  aggravated  assault  last  MsF 


on  Jim  Bradshaw,  Shaur^ 
News-Star  reporter. 

Mr.  Harrington  was  fra 
after  a  directed  verdict.  T1 
defense  did  not  offer  a  witne 


Judge  J.  Rex,  spurr  upheld  lpj|]. 


defense  motion  saying  “ 
state  has  failed  to  prove  Jii 
Bradshaw  received  serious  bod 
ly  injury,” 
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^  I  Maj.  Gen.  Julius  Ochs  Adler. 
N.  Y.  Times  GM,  Dies  at  62 


Published  Chattanooga  Times, 
Served  Army  in  Two  Wars 


•ER,  Pi 

isaction. 

Ochs  Adler, 
first  vicepresident  and  general 
manager  of  the  New  York 
3m  tw  president  and  pub¬ 

's  Mfl  lisfier  of  the  Chattanoo^ja 
intorttf  (Tenn.)  Times,  died  at  New 
3ne  Es<  Hospital  Oct.  3  of  cancer 

of  the  pancreas. 

ts  weri  General  Adler,  62,  i-etired 
gj.  from  an  active  40-year  military 
j.  ’  career  last  December.  He  con- 
en  Dub-  Gnued  in  his  newspaper  man- 
ite  Jour  agement  posts  until  his  death, 
last  sij  ^  military  funeral  with  full 

ral  mai  ® 

eague  o! '  National  Cemetery, 

pontim  foJlowing  services  at  Temple 
'  Emanu-El  in  New  York  City. 

Upon  hearing  of  General 
Adler’s  death,  Arthur  Hays 
!  did  M  Sulzberger,  president  of  the 
New  York  Times,  returned  to 
New  York  by  plane  from  Hot 
.Springs,  Ark.,  where  he  had 


ing  ini 
lile  nul 


y  persw 
nes. 

n^ij?^;been  scheduled  to  address  a  ses- 
Force  b(r'°"  Southern  Newspa- 

’s  weekh  iP**^  Publishers  Association. 

hen  pnbi  Press,  Government  Tributes 

Tributes  to  General  Adler 
and  messages  of  condolences 
,  •^came  from  leading  newspaper 

r  and  government  officials, 

lews  Presidential  Press  Secretary 
!R  wishe  James  C.  Hagerty  conveyed 
IS  impr»  President  Eisenhower’s  sym- 
“Lucki  pathy  and  wrote,  “I  know  per- 
service  t  sonally  of  the  high  esteem  the 
.  17,  pap  President  had  for  him.” 

Kent  Cooper,  executive  di- 
'®<^tor  of  the  Associated  Press, 
>.tii  “The  New  York  Times 

roB  ^  genius,  the  American 

rike  spot  forces  have  been  de- 

■casts  S  ®  great  soldier  and 

nn  'lTniti  grieve  at  the  death 

es  Uniti  General  Adler.  Born  to  the 
traditions  of  Americanism  and 
journalism  he  was  one  of  the 
outstanding  men  of  his  day.  He 
"ill  be  greatly  missed.” 

General  Adler  was  referred 
NEE,  Oki  to  as  a  “colleague  and  friend” 
Tarringw  ®  resolution  adopted  by  the 
a  chart  Composing  Room  Chapel  of  the 
t  last  M.^’- York  Times. 

Shdvtr  Other  Business  Interests 

In  addition  to  his  newspaper 
was  iw  posts.  General  Adler  had  a 
■  number  of  business  interests. 
^  "u  u  ®  director  of  the  Spruce 

Power  and  Paper  Co., 
*td.,  Toronto;  vicechairman 
director  of  the  Interstate 
.nous  Broadcasting  Co.;  chairman  of 


e<l 

lult 


the  board  of  the  Chattanooga 
Publishing  Co.,  and  vicepresi¬ 
dent  and  director  of  the  Times 
Facsimile  Corp. 

His  civic  activities  included 
the  chairmanship  of  the  Na¬ 
tional  Security  Training  Com¬ 
mission,  which  formulated  the 
Administration’s  Reserve  pro¬ 
gram.  General  Adler  was  a  life¬ 
long  advocate  of  a  strong,  or¬ 
ganized  military  training  sys¬ 
tem. 

In  a  military  career  which 
paralleled  in  success  his  news¬ 
paper  activities,  he  rose  from 
second  lieutenant  to  major  gen¬ 
eral  and  commander  of  New 
York’s  77th  Infantry  Division 
(Reserve).  He  served  overseas 
as  a  held  commander  in  both 
World  Wars,  with  a  total  of  six 
years  in  combat  infantry.  He 
received  numerous  decorations 
for  valor  and  meritorious  serv¬ 
ice  from  the  United  States  and 
its  allies. 

Spokesman  for  Advertising 

In  his  business  life  he  spoke 
up  in  behalf  of  advertising  as 
“a  news  vehicle  in  itself.”  He 
called  it  an  integral  part  of  a 
newspaper.  “Without  advertis¬ 
ing,”  he  said  in  1946,  “we  could 
not  possibly  maintain  a  free, 
independent,  untrammeled  press 
as  we  know  it  today.  Far  from 
obstructing  and  thwarting  the 
freedom  of  the  press,  as  a  few 
critics  insist  it  does,  advertis¬ 
ing  is  the  shield  and  defender 
of  a  free  press.” 

In  a  lifetime  of  newspaper 
work  General  Adler  recalled 
only  a  few  instances  in  which 
advertisers  had  sought  to  influ¬ 
ence  the  policies  of  the  New 
York  Times. 

“We  let  them  take  their  ad¬ 
vertising  elsewhere,”  he  said, 
“because  the  New  York  Times’ 
influence  is  not  for  sale  at  any 
price.  The  truth  is  that  the  bogy 
of  the  sinister  advertiser  pull¬ 
ing  purse  strings  in  an  attempt 
to  influence  publishers  is  large¬ 
ly  Action.  It  scarcely  ever  hap¬ 
pens.” 

Active  in  .4NPA 

General  Adler  frequently  rep¬ 
resented  the  New  York  Times 
and  the  Chattanooga  Times  at 
meetings  of  the  American 
Newspaper  Publishers  Associa¬ 
tion. 


At  the  1952  publishers’  meet¬ 
ing,  he  introduced  a  resolution 
censuring  President  Truman  for 
Government  seizure  of  the  steel 
industry  and  for  implying  that 
he  could,  under  the  same 
authority,  seize  the  American 
press  if  need  arose. 

He  was  a  member  of  ANPA’s 
Bureau  of  Advertising  and  of 
the  Advertising  Club  of  New 
York. 

Newspaper  Family 

Julius  Ochs  Adler  was  born 
in  Chattanooga  on  Dec.  3,  1892. 
His  father  was  Harry  Clay 
Adler,  at  that  time  head  of  the 
commercial  printing  department 
of  the  Chattanooga  Times  and 
later  that  paper’s  general  man¬ 
ager  and  chairman  of  the  board. 

General  Adler’s  mother,  who 
survives  him,  is  the  former 
Ada  Ochs,  sister  of  Adolph  S. 
Ochs,  who  was  publisher  of  the 
Chattanooga  Times  and  publish¬ 
er  of  the  New  York  Times  from 
1896  to  1935. 

General  Adler  began  his  busi¬ 
ness  career  at  the  New  York 
Times  in  1914,  the  year  of  his 
graduation  from  Princeton 
University.  In  1917  he  inter¬ 
rupted  his  newspaper  work  to 
accept  a  commission  as  a  sec¬ 
ond  lieutenant  of  cavalry.  He 
subsequently  changed  his 
branch  of  service  to  infantry 
before  going  overseas  as  a 
captain  in  the  306th  Regiment. 

Argonne  Campaign 

He  served  with  distinction  in 
the  Argonne  campaign,  receiv¬ 
ing  the  Distinguished  Service 
Cross  for  extraordinary  heroism, 
the  Silver  Star  with  two  Oak 
Leaf  Clusters  and  the  Purple 
Heart.  He  was  a  major  when 
he  returned  to  reserve  status  at 
the  conclusion  of  the  war,  and 
was  promoted  to  colonel  in  the 
yeai-s  preceding  World  War  II. 

Between  the  two  World  Wars, 
he  expanded  his  business  and 
civic  interests.  Upon  his  return 
to  the  New  York  Times,  he 
became  its  viceprcsident  and 
treasurer,  and  was  given  in¬ 
creasingly  important  duties  by 
Mr.  Ochs.  The  publisher  had 
maintained  a  close  association 
with  his  nephew,  and  the  young 
man  lived  in  the  Ochs  home 
after  his  graduation  from 
Princet(,.i. 

After  the  death  of  Mr.  Ochs 
in  193.5  Colonel  Adler  became 
general  manager  of  the  Times 
and  retained  his  posts  of  vice- 
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Gen.  Julius  Ochs  Adler 

president  and  treasurer.  At  the 
same  time  he  was  chosen  pub¬ 
lisher  of  the  Chattanooga 
Times,  while  Arthur  Hays  Sulz¬ 
berger  became  publisher  of  the 
New  York  Times. 

Times  Trustee 

Under  the  will  of  Mr.  Ochs, 
which  left  the  controlling  inter¬ 
est  of  the  stock  of  the  New 
York  Times  in  trust.  Colonel 
Adler  w’as  named  as  one  of  the 
three  trustees  of  the  estate.  The 
others  were  Mr.  and  Mrs. 
Arthur  Hays  Sulzberger,  Mr. 
Ochs’  son-in-law  and  daughter. 

In  September,  1940,  when  he 
was  47,  Colonel  Adler  applied 
for  active  duty.  He  offered  his 
resignation  as  civilian  aide  to 
the  Secretary  of  War,  Henry  L. 
Stimson,  who  accepted  it  with 
commendation  for  his  “patriotic 
and  effective  support  of  the 
Citizens  Military  Training 
Camps.” 

Recalled  to  active  duty  and 
promoted  to  brigadier  general, 
he  commanded  units  up  to  and 
including  division  strength  in 
intensive  training  exercises  in 
the  United  States.  In  1943  he 
went  to  the  Pacifle  as  deputy 
commander  of  the  6th  Infantry 
Division  and  served  on  Hawaii 
and  New  Guinea  until  a  serious 
illness  forced  his  hospitaliza¬ 
tion  and  return  to  the  United 
States. 

General  Adler  received  the 
Legion  of  Merit  and  the  Bronze 
Star  Medal  for  his  World  War 
II  services.  In  the  postwar 
years  he  was  promoted  to  major 
general  and  commanded  the 
77th  Infantry  Division  until 
his  retirement  from  military 
sei-vice  last  year. 

Wrote  Dispatches 

In  1945  General  Adler  was  a 
member  of  a  group  of  seven¬ 
teen  newspaper  executives  that 
(Covfi)iried  on  pnge  67) 


ober  8, 
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SEC  Excludes  Press 
As  Proxy  Participant 


Q  and  A  Panel  Answer  Next  Week  I 


Publication  of  news  stories 
and  editorials  concerning  proxy 
contests  does  not  make  news¬ 
papers  or  their  editors  subject 
to  proposed  regulations  of  the 
Securities  and  Exchange  Com¬ 
mission,  they  were  assured  this 
week  by  an  SEC  official. 

“The  proxy  rules  do  not  con¬ 
trol  or  regulate  what  a  news¬ 
paper  publishes,”  stated  Byron 
D.  Woodside,  director  of  the 
Division  of  Corporation  Fi¬ 
nance.  He  was  replying  to  ques¬ 
tions  asked  by  Cranston  Wil¬ 
liams,  general  manager  of  the 
American  Newspaper  Publish¬ 
ers  Association,  following  pub¬ 
lication  by  Editor  &  Publisher 
of  an  article  in  which  Leslie 
Gould,  financial  editor  of  the 
New  York  J  oiimal- American, 
asserted  that  proposed  rules 
would  amount  to  direct  censor¬ 
ship  of  the  press.  (E&P),  Sept. 
10,  page  7). 

‘No’  on  3  Questions 

Mr.  Williams  inquired  whether 
news  stories,  editorials  and  ad¬ 
vertisements  involving  proxy 
contests  came  under  the  scrutiny 
of  SEC. 

The  SEC  reply  stated: 

“1.  You  ask  whether  a  news¬ 
paper  editor  who  publishes  news 
stories  ((uoting  either  or  both 
contending  parties  in  a  proxy 
contest  is  a  participant  in  a 
proxy  solicitation.  The  answer 
is  absolutely  not,  not  under 
either  the  present  rules  or  the 
propo.sed  amendments. 

“2.  You  ask  whether  a  news¬ 
paper  editor  who  publishes  an 
editorial  with  his  own  comment 
is  a  participant  in  a  proxy  soli¬ 
citation.  Again  the  answer  is 
absolutely  not,  not  under  either 
the  present  rules  or  the  pro¬ 
posed  amendments. 

“3.  You  further  ask  whether 
an  editor  who  permitted  reprint¬ 
ing  of  news  or  editorial  matter 
from  his  newspaper  would  be¬ 
come  a  participant  in  a  proxy 
solicitation.  And  again  the  an¬ 
swer  is  absolutely  not,  not  under 
either  the  present  rules  or  the 
proposed  amendments.” 

Prior  approval  of  advertising 
material  used  to  solicit  proxies 
has  always  been  required,  Mr. 
Woodside  explained.  This  is  done 
for  the  protection  of  investors. 

“Any  other  approach,”  he  add¬ 
ed,  “would  allow  participants  in 
a  proxy  solicitation  to  avoid  the 
requirements  of  the  proxy  rules 
by  putting  their  soliciting  ma¬ 
terial  out  in  the  form  of  paid 
advertisements.” 


.\sked  for  comment  on  the 
SEC  replies  to  ANPA,  Mr. 
Gould  declared  the  Commission 
had  “ducked”  the  basic  ques¬ 
tions  of  “censorship”  of  news 
conferences  and  broadcast  panel 
shows. 

“The  propo.sed  rules,”  Mr. 
Gould  reiterated,  “specifically 
make  answers  given  at  news 
conferences  or  in  panel  quizzes 
by  a  participant  in  a  proxy  fight 
subject  to  SEC’s  power  to  re¬ 
strict  them.” 

Additionally,  Mr.  Gould  said, 
under  the  vei’y  broad  wording 
of  a  new  rule  the  SEC  is  assum¬ 
ing  power  to  investigate  the 
press  to  determine  whether  a 
proxy  participant  may  have 
paid  someone  something  to  ask 
a  ()ue.stion. 

“There  is  no  doubt,”  Mr. 
Gould  added,  “that  the  prior 
review  of  advertising  material 
is  censorship  and  amounts  to  a 
bar  against  advertising,  either 
by  delays  in  processing  or  actual 
dissuasion  against  its  use.” 

SEC  staff  reported  receipt  of 
about  50  letters  dealing  with 
the  proposed  rules.  One  protest 
was  filed  by  R.  H.  Gore,  pub¬ 
lisher  of  the  Fort  Lauderdale 
(Fla.)  Daily  News  on  the 
ground  the  iniles  would  add  up 
to  an  outright  attempt  to  cen- 
.sor  news  media.” 

Keith  Funston,  president  of 
the  New  York  Stock  Exchange, 
commented  that  the  new  rules 
might  tend  to  cause  proxy  con¬ 
testants  to  “shun”  press  and 
ratlio  media. 


EDITOR  &  PUBLISHER'S  "Q  and  A  Panel"  will  start  next  week  with  tk* 
answer  to  a  question  from  the  publisher  of  a  7,000  circulation  daily  who 
also  publishes  a  12,500  circulation  weekly  tabloid.  He  is  currently  prlntiof 
on  an  8-page  flatbed  which  is  no  longer  adequate.  Anticipating  a  good 
growth  potential  he  has  asked  the  Panel  what  type  of  equipment  to  pur¬ 
chase — new  or  used — tubular,  semi-cylindrical  deck,  seml-cylindrical  unit— 
with  how  much  page  capacity? 


Press  Can  Aid 


$20,000,000  Suit 
Based  on  Criticism 

The  New  York  Times  and  its  T-j- 
science  editor,  Waldemar  Ka-  -111  vJdUotJ  vJl 


empffert,  are  being  sued  for 

$20,100,000. 

The  law  firm  of  Winkelman 
&  Winkelman  said  the  com¬ 
plaint  was  filed  this  week  in 
Supreme  Court,  Brooklyn,  in 
behalf  of  Celia  Raeder.  The 
plaintiff  alleges  that  published 
criticism  by  Mr.  Kaempffert 
caused  the  TV  Radio  Work¬ 
shop  to  abandon  her  program, 
“Creative  Frontiers,”  a  feature 
of  which  would  be  “scooping 
the  press”  on  news  in  the 
world  of  science.  The  suit 
charges  conspiracy  and  re¬ 
straint  of  trade. 
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The  Bum  Is  in  His  Heaven 


An  understanding  Willard  Mullin, 
sports  cartoonist  for  the  New 
York  World-Telegram  &  Sun,  lets 
out  his  pent  up  emotions  on  his 
own  creation — the  Brooklyn  Bum 
— as  the  Dodgers  copped  their 
first  World  Series  victory.  Mr. 
Mullin,  a  National  League  fan 
but  "I'm  Impartial  in  my  work," 
gave  birth  to  the  Bum  back  in 
1937  and  through  the  years  had 
him  bemoaning  Yankee  successes. 
The  way  Mr.  Mullin  sees  It,  his 
cartoon  mirrors  the  frustration  of 
all  Dodger  rooters.  "If  the 
Dodgers  lost  It  would  have  been 
the  same  drawing  but  with  a  dif¬ 
ferent  caption,"  he  said.  Secretly 
Is  he  a  Dodger  fan?  "No  .  .  . 
a  Giant  fan." 


f  wi  MAT  iteavilNKEES  — . 
■m  mar  ti*  »©jrr  TVfO 


World  Peace 


Herald  Tribune  Drops 
Early  Bird  Edition 

The  New  York  Herald  THb- 
nne  dropped  its  Early  Bird 
Edition,  issued  at  7:30  p.m. 
and  moved  its  10:30  p.m.  City 
Edition  up  to  9  p.m.  on  Oct.  5. 

The  Early  Bird  has  had  from 
35,000  to  37,000  sales,  accord¬ 
ing  to  B.  G.  Cameron,  circula¬ 
tion  manager.  The  9  p.m.  edi¬ 
tion  will  be  given  highspot  cov¬ 
erage  in  all  principal  street 
sales  areas  of  all  boroughs  of 
the  city,  he  said.  It  will,  of 
course,  have  later  news  than 
the  former  Early  Bird. 


Hot  Springs,  Ark.L 
“The  proper  functioning  of  ! 
the  press  is  inextricably  inter¬ 
woven  with  the  functioning  of  ' 
democracy  itself  and  with  the 
hope  of  eventually  attaining  , 
true  peace  in  the  world,”  as¬ 
serted  Arthur  Hays  Sulzberger, 
president  and  publisher  of  the  ' 
New  York  Times,  in  an  address 
on  “A  Publisher’s  Responsibili¬ 
ty”  prepared  for  delivery  at  the 
Southern  Newspaper  Publishers' 
Association  convention  Oct.  4. 

Mr.  Sulzberger  could  not  be 
present  to  deliver  the  address 
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because  of  the  death  of  Major-  delp 


tive 


1.  inati 


Gen.  Julius  Ochs  Adler, 

“An  effective  democracy,  one  can 
that  can  win  its  way  ultimately  a  U 
to  peace,  demands  citizens  who  M 
are  well  and  truly  infonned,  tiea 
capable  of  reaching  sound  judg-  dncu 
ments  in  perilous  times,”  Mr 
Sulzberger’s  speech  stated. 
“And  so  long  as  citizens  are  junio 
well  and  truly  informed  by  peri-  joff'c 
odicals  they  have  come  to  trust  ' 
a  free  society  can  in  the  long  Jcom 
run  always  prevail  over  thr  py 
totalitarian  state.  r'oni 
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Press  Must  Inform 

“It  is  fair  to  say  that  our 
government  cannot  thrive  with¬ 
out  the  support  of  sound  publit 
opinion.  To  be  sound,  publit 
opinion  must  be  fully,  fairl; 
and  accurately  informed.  Thr 
primary  responsibility  of  tin 
press,  then,  is  to  inform — not  ti 
entertain,  goad  or  incite — but 
to  inform. 

“Democracy  to  survive  re 
quires  a  press  which  presents 
the  news  without  fear  or  favor 
of  any  party,  sect  or  interes^^ 
and  which  acknowledges  thtflF; 
the  manner  in  which  it  present 
the  news  is  a  matter  of  legiti¬ 
mate  public  concern. 

“It  is  our  duty  to  give  a' 
full  and  as  balanced  a  pictuR 
of  the  world  we  live  in  as  iti* 
humanly  possible  to  ] 
and  at  the  same  time  hold  our 
readers.  We  must  pursue  this 
obligation  objectively  and  .seri¬ 
ously.” 
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REMEMBER  HARRY' 

Russell,  Los  Angeles  Times 


ning  of 
ith  the 
staining 

Id,”  as-  - - - 

Guild  Elects 

address 

rit  W.  J.  Farson 

jlishers'  *  i  • 

4  As  tixecutive 

not  be 

address  William  J.  Farson  of  Phila- 
Major-  ilelphia  has  been  elected  execu- 
r.  tive  vicepresident  of  the  Ameri- 
icy,  one  can  Newspaper  Guild,  CIO,  for 
timately  a  two-year  term  starting  Nov.  1. 
jns  who  Mr.  Farson,  now  secretary- 
ifonned,  .treasurer  of  the  ANG,  defeated 
ml  judg-  jincumbent  Ralph  B.  Novak  of 
5s,”  Mr  ,  Detroit,  8,571  to  7,776,  in  the 
stated,  nationwide  balloting  for  the 
;ens  are  union’s  top  full-time  office.  The 
by  peri-  official  tally  of  the  votes  cast 
to  trust  fn  the  Guild’s  100  locals  was 
;he  long  completed  and  certified  Oct.  1 
iver  the  the  ANG’s  National  Elec¬ 
tions  Committee. 

Mr.  Farson’s  ninning  mate, 
jCharles  A.  Perlik  Jr.  of  Buffalo, 
[topped  Justin  F.  McCarthy  of 
hicagn,  8,597  to  7,480,  in  the 


LIKE  A  DUCK  TO  WATER 

Morris,  AP  Newsfeatures 


OUT  TO  LUNCH— ALL  DAY 

Grant,  Oakland  (Calif.)  Tribune 
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dents  are  John  H.  Thompson, 
Boston,  Region  1 ;  Richard 
Lane,  Memphis,  Region  2; 
James  B.  Woods,  St.  Louis, 
Region  3;  Fred  D.  Fletcher, 
San  Francisco,  Region  4;  Ar¬ 
thur  Rosenstock,  New  York, 
Region  5,  and  C.  Joseph  Beau- 
clerc,  Toronto,  Region  6. 

Marciniak,  Lane,  Woods  and 
Beauclerc  were  Novak  support¬ 
ers.  The  other  victors  were 
members  of  the  Farson  slate. 

The  spirited  election  cam¬ 
paign  which  followed  nomina¬ 
tions  at  the  ANG’s  Albany  con¬ 
vention  last  July  brought  dues- 
paying  membership  in  the'  Guild 
to  an  all-time  high  of  27,469  as 
of  Aug.  1.  Of  these,  24,642  or 
88.1  percent  were  in  good  stand¬ 
ing  and  eligible  to  vote,  also  a 
record.  The  actual  vote  cast 
represents  about  67  peixent  of 
the'  good-standing  membership. 

Mr.  Farson  has  been  secre¬ 
tary-treasurer  of  the  ANG  since 
1951.  He  had  served  the  Guild 


d  publx  ^ontest  for  secretary-treasurer. 
;Mr.  McCarthy  was  teamed  with 
.Mr.  Novak. 

ANG  President  Joseph  F. 
;Collis  of  Wilkes-Barre,  Pa., 
;who  supported  the  Farson  slate, 
;had  previously  been  re-elected 
without  opposition.  The  Guild 
presidency  is  an  unsalaried 
1  “sition  held  by  a  working  new's- 
paperman. 

/  The  official  results  also  gave 

h' 


majority 

f  the  vicepresidencies  at  stake 
of  legiti-Jin  the  balloting. 

Elected  as  vicepresidents-at- 
, large  were  Daniel  McLaughlin, 
|Elizabeth,  N.  J.;  Robert  C. 
Stafford,  Cleveland;  Wilfred 
Alexander,  New  York;  Ed  Mar- 
"iniak,  Chicago;  Harvey  H. 
[•sue  this  San  Francisco,  and  David 

and  feri  "«'ty,  Pittsburgh. 

The  new  regional  vicepresi- 

8,  i95ypEC>ITOR  &  PUBLISHER 


as  director  of  organization  since 
1947  and,  before  that,  as  a  vice- 
president  for  several  terms.  As 
an  advertising  salesman  on  the 
Philadelphia  (Pa.)  Inquirer,  he 
organized  and  headed  the  Phila¬ 
delphia  -  Camden  Advertising 
Guild,  which  became  part  of  the 
ANG  in  1937. 

He  is  51  years  old,  attended 
Swarthmore  College  and  worked 
on  the  Philadelphia  Public 
Ledger  before  joining  the  In¬ 
quirer. 

Mr.  Perlik,  who  will  succeed 
Mr.  Farson  as  secretary-treas¬ 
urer,  is  an  international  repre¬ 
sentative  on  the  Guild’s  organiz¬ 
ing  staff,  assigned  to  the  Cana¬ 
dian  region.  Prior  to  joining  the 
Guild  -staff  in  1952,  he  was  pres¬ 
ident  of  the  Guild’s  Buffalo  local 
while  a  general  assignment  re¬ 
porter  for  the  Evening  News 
there.  He  studied  at  the  Medill 
School  of  Journalism  at  North¬ 
western  University  and  has  also 
worked  for  the  United  Press. 


GOOD  LUCKI — You  might  guess  that  Seymour  Berkson,  at  left,  had 
just  answered  the  $64,000  question,  but  you'd  be  wrong.  Mr.  Berkson 
is  merely  the  recipient  of  jovial  good  wishes  from  John  K.  Herbert 
as  the  latter  turns  over  the  job  of  publisher  of  the  New  York  Journal 
American  to  the  former  general  manager  of  International  News 
Service.  Mr.  Herbert  moved  over  to  the  American  Weekly  as 
publisher  this  week. 

for  October  8,  1955 


Baillie  Lauds  Ike 
On  Conferences 

San  Diego,  Calif. 

The  loss  of  the  White  House 
news  conference  as  developed  by 
President  Eisenhower  would  be 
a  severe  setback  for  the  press 
and  the  free  world,  said  Hugh 
Baillie  in  a  Newspaper  Week 
address  here. 

“If  President  Eisenhower’s 
illness  results  in  the  discon¬ 
tinuance  of  the  press  confer¬ 
ence,  or  if  whoever  speaks  for 
him  at  such  conference  is  cagey 
and  uncommunicative,  the  free 
world  will  suffer  a  tiemendous 
handicap  in  its  access  to  infor¬ 
mation  at  its  sources,”  said  Mr. 
Baillie,  chaiiman  of  the  board 
of  United  Press. 

Mr.  Baillie  described  the  de¬ 
velopment  of  the  conference 
from  the  days  of  Woodrow  Wil¬ 
son  through  Harding,  Coolidge, 
Hoover  and  then  Roosevelt,  who 
“really  exploited  it”;  and  Tru¬ 
man  and  Eisenhower,  who  has 
been  “the  most  informative.” 

• 

Texas  Daily  Launches 
J-Student  Loan  Fund 

CoRPirs  Christi,  Tex. 

A  college  loan  fund  offering 
financial  aid  to  junior  and  sen¬ 
ior  journalism  students  has  been 
established  by  the  Corpus 
Christi  Caller-Times,  Conway 
C.  Craig,  publisher,  announced. 

Loans  up  to  $500  per  year 
are  available  to  students  whose 
homes  are  in  the  Caller-Times 
circulation  area.  They  may  at¬ 
tend  any  accredited  college  oi- 
university,  and  need  not  make 
any  commitment  to  work  for 
the  newspaper  on  completing 
their  journalism  education. 
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Stauffer  Publications 
Get  Retirement  Plan 


Excelsior  Springs,  Mo. 


A  new  retirement  plan  for 
the  Stauffer  Publications,  Inc., 
was  announced  at  the  organi¬ 
zation’s  2  5th 


anni  v  e  r  s  a  r  y 
celebration  and 
annual  meeting 
of  editors  and 
managers  here 
Sept.  30  and 
Oct.  1. 

Oscar  S. 
Stauffer  of  To¬ 
peka,  president 
of  the  organiza¬ 
tion,  which  has 
newspapers  and 
three  radio  stations,  said  the 
plan  will  become  effective  Nov. 
1,  provided  75%  of  the  500 
eligible  employes  subscnbe  and 
the  plan  is  approved  by  the 
federal  government. 


Stauffer 
11  member 


Employe  Contributions 

Each  employe  will  contribute 
1%  of  his  earnings  in  each  year 
up  to  $4,200  plus  2%  of  the  ex¬ 
cess  of  such  earnings  over  $4,- 
200.  The  company  pays  the 
balance  of  the  cost.  The  retire¬ 
ment  annuity  credited  to  each 
employe  each  year  is  3/4%  of 
his  earnings  in  that  year  up  to 
$4,200  plus  1V^%  of  the  excess 
of  such  earnings  over  $4,200. 
The  normal  retirement  age  is 
65. 

The  retirement  plan  is  under¬ 
written  by  Aetna  Life  Insur¬ 
ance  Co. 

“As  you  all  know,”  said  Mr. 
Stauffer,  “for  many  years  our 
company  has  made  available  to 
all  employes  group,  life,  and  ac¬ 
cident  insurance  through  the 
Metropolitan  Co.  and  group 
hospital  and  medical  insurance 
for  both  employes  and  their 
families  through  Equitable. 
Hundreds  of  thousands  of  dol¬ 
lars  in  benefits  have  been  paid 
through  the  years.  Our  em¬ 
ployes  today  have  upwards  of 
$2,000,000  in  coverage  under 
the  company’s  group  life  insur¬ 
ance  program. 

“Now  comes  this  retirement 
or  pension  plan  which  is  really 
a  cap.sheaf  for  our  whole  insur¬ 
ance  program,”  he  continued. 
“This  gives  me  real  satisfaction 
in  reaching  this  high  plateau 
of  company-employe  relation¬ 
ship  and  demonstrating  in  a 
most  substantial  way  that  em¬ 
ployes’  welfare  is  and  always 
will  be  a  first  consideration  in 
Stauffer  Publications  policy.” 

Mr.  Stauffer  then  added; 


“Not  so  long  ago  prophets  of 
doom  told  us  that  television 
was  going  to  wreck  the  news¬ 
paper  business.  Now  that  we 
have  survived  the  big  impact  it 
is  pleasing  to  know  that  along 
with  most  other  business  the 
newspapers  of  America  have 
risen  to  new  high  records  for 
all  time.  Our  business  has  been 
no  exception,  and  we,  too,  have 
reached  marks  never  before  at¬ 
tained  in  both  advertising  and 
circulation.  That  in  itself  shows 
you  have  been  on  the  ball.” 

In  closing,  Mr.  Stauffer  told 
the  group: 

“And  if  you  editors  and  man¬ 
agers  who  are  assembled  here 
forget  everything  else  I  have 
said  I  hope  you  will  remember 
these  words  by  Count  Leo  Tol¬ 
stoi: 

“  ‘All  of  our  troubles  come 
from  the  fact  that  we  think 
there  are  circumstances  in  which 
men  may  deal  with  human 
beings  without  love.  There  are 
no  such  circumstances.  One  may 
deal  with  things  without  love; 
one  may  cut  down  trees,  make 
bricks,  hammer  iron  without 
love;  but  men  cannot  deal  with 
men  without  it.’ 

“Those  words  are  something 
for  you  to  remember  in  dealing 
with  the  public  and  with  com¬ 
pany  personnel.” 

The  new  retirement  plan  will 
be  extended  to  500  employes  of 
the  following  member  organiza¬ 
tions  of  Stauffer  Publications: 

Topeka  (Kas.)  State  Journal, 
Pittsburg  (Kas.)  Headlight  and 
Sun,  Arkansas  City  (Kas.) 
Traveler,  Newton  (Kas.)  Kan¬ 
san,  Grand  Island  (Neb.)  Inde¬ 
pendent,  York  (Neb.)  News- 
Times,  Maryville  (Mo.)  Forum, 
Nevada  (Mo.)  Mail,  Shawnee 
(Okla.)  News-Star,  Santa  Ma¬ 
ria  (Calif.)  Times,  KGFF, 
Shawnee;  K  S  0  K,  Arkansas 
City,  and  KSEK,  Pittsburg. 

In  the  annual  competition 
among  the  organization’s  11 
member  newspapers  and  three 
radio  .stations  the  Topeka 
(Kas.)  State  Journal  won  four 
special  citations.  The  faculty  of 
the  William  Allen  White  School 
of  Journalism  at  the  University 
of  Kansas  judged  the  entries. 

The  Topeka  newspaper  re¬ 
ceived  first  places  for  best  front 
page,  editorial  page  and  wom¬ 
an’s  page,  and  tied  with  the 
Shawnee  (Okla.)  News-Star 
for  the  outstanding  newspaper 
community  service  aw'aid.  This 
marks  the  third  consecutive 


year  the  Journal  has  won 
awards  for  its  editorial  and 
front  pages. 

Other  Winners 

The  Oklahoma  paper  won  the 
spoi-ts  page  competition,  and  its 
city  editor.  Jack  Reese,  received 
the  best  spot  news  story  award. 

In  the  best  circulation  pro¬ 


motion  division  there  was  i  ‘ 


three-way  tie  among  News-Stii  'j  13 
circulation  manager  Curt  Byen,  ||  ^ 
Ludmila  Weir  of  the  Nevada  ' 
(Mo.)  Daily  Mail  and  C.  B.  I 
Stanford  of  the  Santa  Maria  !■ 
(Calif.)  Times. 

The  Nevada  Mail  tied  with 
(Continued  on  page  64) 


This  Week  Appoints 
Nichols  Publisher 


The  scope  of  his  responsibili¬ 
ty  in  the  production  of  This 
Week  Magazine  was  broadened 
for  William  1.  Nichols  this 
week  with  appointment  to  the 
post  of  publisher.  He  continues 
also  as  editor-in-chief. 

The  announcement  made  by 
Euclid  M.  Covington,  president, 
and  John  C.  Sterling,  chairman 


William  I.  Nichols 


of  the  board,  emphasized  that 
Mr.  Nichols  now  will  have  an 
opportunity  to  extend  his  in¬ 
terests  and  activities  into  other 
departments.  They  credited 
much  of  This  Week’s  growth  to 
Mr.  Nichols’  editorial  guidance. 

Since  first  joining  the  staff 
of  This  Week  in  1939,  Mr. 
Nichols  has  watched  the  circu¬ 
lation  grow  from  5,483,824  to 
11,142,964,  largest  in  the  world. 
Holding  10th  place  in  dollar 
volume  in  1940,  with  gross 
revenue  of  $5,411,799,  the  mag¬ 
azine  has  climbed  until,  as  of 
June  30,  1955,  it  was  in  fourth 
place.  Revenue  for  1954  was 
$26,296,009;  for  1955  it  is  es¬ 
timated  that  it  will  top  $31,- 
600,000. 

The  magazine  is  now  dis¬ 
tributed  as  part  of  the  Sun<lay 
editions  of  35  newspapers 
across  the  nation  compared 


wh( 
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on 
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with  21  in  1935  when  it  was  J’®® 
first  published. 

On  Sept.  11,  This  Week  dis¬ 
tributed  the  first  56-page  istwi 
ever  published  by  a  national 
Sunday  magazine  (a  staggerinf  - 
press-run  problem  for  a  magt- 
zine  which  must  print  ovo 
11,000,000  copies  every  week). 

On  Oct.  9,  'This  Week  became 
the  first  Sunday  magazine  to 
scale  the  million-dollar  revenue 
hurdle  ($1,080,210.12). 

A  wholesale  re-vamping  of 
the  magazine  was  initiated  by 
Mr.  Nichols  in  May,  From  cover 
logo  right  through  to  the  last 
page,  'This  Week  was  re-styled, 
with  a  new,  more  readable  type 
face,  greater  use  of  white  space 
and  wider  margins. 

“All  this,”  Mr.  Nichols  says, 

“is  part  of  the  revolution  whick 
has  caused  Sunday  newspaper 
publications  to  grow  out  of  the 
supplement  class  and  move 
right  to  the  center  of  the* 
magazine  stage.”  1 

From  Advertising  Side  • 

Mr.  Nichols  believes  that 
This  Week’s  spectacular  rise  is 
due  in  large  part  to  what  he 
terms  the  “revolution  in  maga¬ 
zines”  which  has  produced  » 
startling  “shift  in  the  center  of 
gravity”  from  conventioni 
newsstand  magazines  to  Sun¬ 
day  magazines. 

A  Harvard  Phi  Beta  Kappa 
Crimson  president,  magna  cub  ; 
laude  graduate,  and  Rhode 
Scholar,  Bill  Nichols  started  hb 
career  as  Dean  of  Freshman  ti 
Harvard  College,  then  switched  ^ 
to  business  and  became  adver¬ 
tising  and  publicity  manage' 
of  the  National  Electric  Power 
Company  in  1929.  Harvard 
beckoned  again  in  1932,  wherrA 
he  spent  two  years  as  director^ 

a.i_^  TT—: _ xt^ _  ? 
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of  the  University  News  Office 
The  next  three  years  were  de-  ; 
voted  to  building  up  the  Ten-  ■ 
nessee  Valley  Authority  as  Di¬ 
rector  of  Electrical  Develop-  > 
ment,  after  which  Mr.  Nicholi 
put  in  two  years  as  editor  ef 
Sunset  magazine.  i 

In  1939  he  became  managing 
editor  of  This  Week  and  moved 
to  the  editor’s  chair  in  1943. 


1  I 
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Section  Edited 

By  Robert  B.  McIntyre 


Lesly  Hits  Ad  Agencies 
With  PR  Departments 


By  (reorge  A.  Brandenburg 


Letly 


Chicago 

The  public  relations  business, 
as  viewed  by  Philip  Lesly,  37- 
year-old  president  of  his  own 
PR  firm,  stands 
at  one  of  the 
most  “critical 
crossroads”  in 
its  history. 

Whether  pub- 
1  i  c  relations 
goes  on  to  be¬ 
come  an  in¬ 
tegral  part  of 
m  a  n  a  g  e  ment 
planning  and 
thinking,  or 
whether  it  will  “move  back¬ 
ward  and  level  off,”  depends 
on  where  the  emphasis  will  be 
placed,  he  told  E&P. 

Hits  Ad  Agencies 

To  Mr.  Lesly’s  way  of  think¬ 
ing,  public  relations  is  essen¬ 
tially  a  communications  func¬ 
tion,  rather  than  selling.  To 
permit  public  relations  to  be¬ 
come  a  function  of  marketing 
would  be  to  stifle  the  many 
benefits  that  sound  public  re- 
I  lations  can  bring  to  American 
I  business,  he  asserted. 

“This  crossroads  is  brought 
about  by  the  very  aggressive 
'  efforts  in  the  last  year  or  two 


of  many  advertising  agencies 
to  ‘get  in  on  a  good  thing’  by 
setting  up  or  expanding  pub¬ 
lic  relations  departments,”  said 
Mr.  Lesly. 

“Apparently  the  feeling  on 
the  part  of  the  advertising 
agencies  is  that  public  rela¬ 
tions  has  become  a  good  thing, 
there  is  money  to  be  made  in 
it,  and  they  can  get  after  it 
just  as  well  as  anyone  else. 
Also,  to  a  large  extent,  this 
reflects  the  lack  of  security  felt 
by  many  agencies  about  their 
accounts;  for  in  a  number  of 
cases  the  addition  of  public  re¬ 
lations  services  has  been  a  de¬ 
fensive  measure  against  the 
possibility  that  agencies  that  do 
have  such  services  will  take 
away  the  accounts.” 

PR’s  Future  at  Stake 

Although  this  aggressive  po¬ 
sition  by  ad  agencies  has  been 
well  recognized,  he  noted,  the 
implications  of  it  for  the  PR 
field  have  been  lost.  “I  believe 
it  must  be  recognized,”  he  as¬ 
serted,  “because  the  whole  fu¬ 
ture  of  public  relations  is  at 
stake.” 

“Any  director  of  public  re¬ 
lations  for  a  corporation,  or  a 
trade  association,  who  permits 


his  organization  to  retain  the 
public  relations  department  of 
an  advertising  agency  is  rele¬ 
gating  himself  to  a  subordi¬ 
nate  position  to  the  advertising 
and  marketing  phases  of  his 
organization,”  declared  Mr.  Les- 

iy- 

“If  public  relations  becomes 
identified  in  the  minds  of  busi¬ 
ness  as  an  appendage  on  an 
advertising  agency,  and  strictly 
a  phase  of  marketing,  then  all 
public  relations  people  will  be¬ 
come  identified  as  subordinates 
to  the  advertising  and  market¬ 
ing  functions.” 

Cites  Ward  Controversy 

Pointing  out  that  most  ad 
agencies  that  offer  PR  service 
consider  it  to  be  a  product  pub¬ 
licity  function,  he  continued: 

“This  is  directly  contrary  to 
the  growth  pattern  of  public  re¬ 
lations  in  the  last  15  years.  Un¬ 
doubtedly  the  biggest  develop¬ 
ment  this  year  that  did  most 
to  focus  the  attention  of  man¬ 
agement  on  the  importance  of 
public  ralations  was  the  Mont¬ 
gomery  Ward  stockholder  fight. 

“Obviously,  this  was  not  a 
branch  of  marketing.  In  fact, 
it  was  about  as  far  from  mar¬ 
keting  as  any  function  of  busi¬ 
ness  is  likely  to  become.  Al¬ 
though  at  the  advice  of  public 
relations  counsel  on  both  sides 
considerable  newspaper  adver¬ 
tising  was  used  in  this  fight, 
the  approaches  and  principles 
applied  were  quite  different 
from  those  expected  from  an 
advertising  mind. 


$234  Million 
For  Auto  Ads 

Detroit 

Newspapers  are  to  share 
heavier  than  any  other  me¬ 
dia  in  an  estimated  $254,- 
000,000  to  be  spent  for  fac¬ 
tory  -  controlled  advertising 
on  new  cars  this  year. 

Newspapers  are  to  get 
about  39%  of  the  total,  with 
27  %  going  into  network  tele¬ 
vision.  Spot  radio  is  to  get 
less  than  3%  of  the  budget. 
The  figures  are  revealed  in 
an  industry  check  here  by 
Robert  E.  Anderson,  vice- 
president  in  charge  of  the 
Detroit  office  of  Batten,  Bar¬ 
ton,  Durstine  &  Osborn. 

“The  same  thing  applies  to 
the  other  important  phases. 
Employe  relations  are  certainly 
not  a  subordinate  function  of 
marketing;  stockholder  rela¬ 
tions  are  not  a  subordinate 
function  of  marketing;  nor  are 
community  relations.” 

Mr.  Lesly  hastened  to  add 
that  he  has  the  utmost  respect 
for  the  advertising  man  in  his 
rightful  field.  He  described  an 
advertising  man  as  inherently 
hard-hitting.  “His  objective,” 
he  said,  “is  to  drive  home  a 
message  and  sell  merchandise. 
This  is  directly  the  opposite 
from  the  subtle,  indirect,  in¬ 
fluencing  type  of  thinking  and 
approach  that  are  the  mark 

(Continued  on  pafje  24) 


RETAIL  REGULAR 


‘Newspaper  Least  Expensive,  Most  Effective’ 


iiiiiimiiiig 


■  I  Consistent  use  of  small-space  insertions  by 
i  j  Charlotte  Steinman,  owner  of  Charlotte’s 
'  I  millinery  and  accessory  shop,  Mamaroneck, 
i  N.  Y.,  points  up  one  of  the  strongest  attributes 
\  I  of  the  medium:  You  don’t  have  to  spend  a 
I  fortune  in  big  space  to  enjoy  results, 
j  Charlotte,  who  spends  approximately  $2,000 
I  annually  in  retail  linage,  says,  “For  a  patient 
j  retailer  with  long-range  planning,  consistent 
i  newspaper  advertising  is  the  least  expensive 
1  and  most  effective  method  of  bringing  together 
I  his  store,  his  merchandise,  and  the  consumer.” 

I  According  to  Manhattan-born  Charlotte,  she 
i  I  and  her  husband  opened  the  store  in  1948 
J  I  “with  more  courage  than  anything  else.” 

1  Opening-day  stock  consisted  of  12  scarfs  and 
I  I  144  hats. 

i|  I  “We  didn’t  start  newspaper  advertising  until 

I  we  felt  we  could  do  it  consistently,”  she  said, 

I  s 
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Charlotte  Steinman 
Charlotte’s 


“but  after  two  years  our  newspaper  schedules  = 
got  underway.”  s 

Looking  back  through  her  records,  Charlotte  3 
pointed  to  several  of  the  early  ads.  “The  first  J 
were  really  tiny,  but  their  size  increased  as  g 
our  resources  grew.  We  now  have  small  ads  g 
(28  lines  on  one  column)  in  the  paper  each  8 
day  of  the  week,  except  Thursday  when  our  g 
larger  ad  (70  lines  on  three  columns)  runs.”  J 

Charlotte  continued:  “From  12  scarfs  and  S 
144  hats  we  have  come  a  long  way.  We  have  g 
i-emodelled  three  times  and  are  fighting  to  re-  J 
main  small.”  J 

The  diminutive,  110-pound,  blue-eyed  brown-  3 
hair,  a  graduate  of  Hunter  College,  proudly  J 
pointed  to  her  Brand  Names  Foundation  1 
“Oscar”  won  for  being  a  top  retailer  during  S 
1954.  “We  were  the  smallest  store  in  the  con-  J 
test,”  she  smiled. — R.  B.  McI.  3 
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Ad  Council  Mails  RIAL  Y&R\Matthews 


Kits  To  7,500  Papers 


Asks  for  Local 
Market  Data 


The  Advertising  Council’s 
seventh  Religion  in  American 
Life  campaign  (via  J.  Walter 
Thompson  Co),  which  during 
the  past  six  years  has  played  a 
key  role  in  boosting  attendance 
in  churches  of  all  faiths,  will 
get  underway  on  Oct.  30  in  an 
all-media  drive  worth  several 
million  dollars. 

The  campaign,  sponsored  by 
the  Committee  on  Religion  in 
American  Life,  will  have  free 
time  on  radio  and  television, 
free  space  in  newspapers  and 
house  magazines  and  will  have 
one  of  the  most  extensive  free 
24-sheet  postings — in  about 
5,000  coast-to-coast  locations— 
that  any  Council  campaign  has 
ever  had. 


plan  to  proclaim  November  as 
“Go-To-Church-Month”  to  tie-in 
and  emphasize  the  campaign 
which  is  built  on  getting  the 
entire  family  to  go  to  church. 


West  Chester,  Pa. 


Newspapers 
Shatter  More 


Ad  Records 


Special  Co-op  Ads 
According  to  Robert  W. 
Boggs,  advertising  manager, 
Linde  Air  Products  Co.,  and 
volunteer  coordinator  of  the 
RIAL  campaign,  special  kits 
were  mailed  this  week  to  .some 
7,500  daily  and  weekly  news- 


Give  them  a  Faith  to  live  by 


Worship  with  th«in  this  week 


«  S  .*  p. 


papers.  In  addition,  a  special 
one-column,  50-line  ad  went  out 
to  850  dailies  participating  in 
the  Council’s  Newspaper  Co¬ 
operation  Plan. 

“Last  year,”  Mr.  Boggs  told 
Editor  &  Publisher,  “news¬ 
papers  gave  us  the  heaviest 
support  ever.  All  told,  we  re¬ 
ceived  1,300  orders  for  11,500 
mats  (averaging  6.50  lines)  for 
a  total  of  7,200,000  lines.” 

Specially-prepared  kits  have 
been  sent  out  to  400  TV  sta¬ 
tions  and  networks;  to  2,800 
local  radio  stations;  and  to 
about  3,600  hou.-e  magazines. 
In  addition,  a  total  of  10,000 
three-sheets  and  65,000  car 
cards  will  be  posted. 

Mr.  Boggs  noted  that  many 
state  and  local  governments 


Newspapers  continued  in  Au¬ 
gust  their  record-shattering 
performance  of  previous  months 
this  year  as  they  piled  up  new 
gains  in  advertising  linage 
(E  &  P,  Oct.  1,  page  62). 

Automotive  advertising  set  a 
sizzling  pace,  with  an  August 
gain  of  47.6%  over  the  same 
month  last  year.  For  the  first 
eight  months  the  classification 
was  26.4%  ahead  of  1954. 

Other  gains,  as  reported 
jointly  by  Media  Records,  Inc., 
and  the  Bureau  of  Advertising, 
ANPA,  and  covering  Media 
Records’  52  index  cities,  were: 

National  (General  and  Auto¬ 
motive  combined),  15.8%;  Gen¬ 
eral  (national  advertising  other 
than  automotive),  1.2%;  Retail, 
4.1%;  Classified,  19.1%;  Total, 
10.2%. 

Gains  for  the  year  to  date: 
National,  10.5%;  General,  3.9%; 
Retail,  6.9%;  Classified,  15.9%; 
Total,  9.9%. 

Linage  in  the  National,  Auto¬ 
motive,  Retail  and  Total  classi¬ 
fications,  it  was  reported,  were 
at  their  highest  levels  in  history 
for  both  the  month  of  August 
and  the  eight-month  period, 
while  General’s  linage  was  sec¬ 
ond  only  to  1950. 

“National  newspaper  adver¬ 
tising,  as  we  noted  last  June, 
wound  up  the  first  five  months 
of  this  year  at  a  rate  pointing 
to  a  record  $650,000,000  total 
for  1955,”  said  Harold  S.  Barn¬ 
es,  director  of  the  Bureau.  “The 
figures  for  the  first  eight 
months  indicate  newspapers  are 
maintaining  that  rate.  More¬ 
over,  total  newspaper  advertis¬ 
ing  linage  is  hitting  a  rate  of 
almost  three  billion  dollars  a 


Local  newspapers  were  told 
this  week  that  if  they  want  to 
get  more  national  linage,  “it’s 
up  to  you  to  convince  the  agen¬ 
cy  and  client  of  the  importance 
of  your  local  market  to  us,” 
during  the  two-day  fall  conven¬ 
tion  here  of  the  Interstate  Ad¬ 
vertising  Managers  Association. 

Doing  the  telling  was  W.  E. 
Matthews,  executive  assistant, 
media  relations.  Young  &  Rubi- 
cam,  Inc.,  who  said  that  many 
newspapei's  complain  that  they 
are  not  getting  their  share  of 
some  account’s  national  linage 
and  ask  what  they  can  do 
about  it. 


Bid  for  Free  I 
Space  Brings  j 
Blunt  Retort 


San  Rafael,  Cali; 

A  magazine’s  bid  for  fn* 
space  drew  a  blunt  retort  froc 
Jack  Craemer,  managing  edi 
tor,  San  Rafael  Independent 
Journal. 


“We  buy  local  media  in  terms 
of  local  market  coverage,”  he 
said,  “and  depend  upon  the  local 
media  to  collect  the  local  data 
and  to  interpret  and  define 
their  respective  markets. 

“There  is  no  question  in  an 
advertiser’s  mind  as  to  the  im¬ 
portance  of  the  local  newspaper 
as  an  advertising  medium,”  Mr. 
Matthews  declared.  “The  new.spa- 
per  is  an  institution  to  its  com¬ 
munity.  It’s  the  largest  single 
advertising  medium  in  the  world 
and  is  depended  upon  in  a  way 
that  few  other  media  are.  It  is 
the  staff  upon  which  a  com¬ 
munity  leans.” 

Pointing  out  that  advertisers 
do  not  look  to  newspapers  to 
do  a  broad  job,  but  rather  to  do 
a  job  on  the  basis  of  local  ne¬ 
cessity  to  support  local  dealers, 
Mr.  Matthews  said: 


The  editor  also  suggested  tha: 
an  apology  is  in  order.  Certait- 
ly,  Mr.  Craemer  observed,  the 
magazine  demonstrated  “a  n- 
markable  interest  in  obtainii;i 
advertising,  for  free.” 

Mr.  Craemer’s  wrath  wi 
provoked  by  the  receipt  of  i! 
publicity  release  from  CAoii{ 
ing  Times,  “the  Kiplinge 
magazine,”  of  Washington,  D 
C. 

Accompanying  the  releas 
was  a  copy  of  the  Septembe’ 
issue,  containing  a  “chat  wit 
the  editor”  report  by  Herber 
L.  Brown,  managing  editor. 


One  Revenue  Source 


“If  you  want  to  get  in  on  the 
national  schedules,  it’s  up  to 
you  to  convince  us  and  our 
clients  of  the  importance  of 
your  market.” 


Most  publications  have  ht; 
sources  of  revenue,  but  Chan? 
ing  Times  has  only  one — reac 
ers,  the  September  “chat”  s« 
tion  reported.  Mr.  Brown  the: 
described  how  this  and  othc 
Kiplinger  publications  “worij 
solely  for  readers.” 

“We  don’t  accept  a  cent  ki 
caiTying  them  (mentions  df 
new  products),  and  nobody  cari 
buy  his  way  in,”  Mr.  Brown  n-i 
ported.  “V/e  work  only  one  sii 
of  the  street,  the  readers’  ride,' 
he  added,  and  he  asked  whil 
readers  thought  of  this  methol 


Metro’s  Kline  Sees 
TV  $  Back  ill  Comics 


year. 

“While  we  hesitate  to  predict 
performance  in  the  year’s  last 
four  months,  we  see  no  impor¬ 
tant  tiends  that  would  tend  to 
diminish  this  rate.  One  thing 
seems  virtually  certain;  news¬ 
papers  this  year  will  amass 
their  greatest  revenue.” 


Several  major  advertisers  who 
quit  Sunday  comics  advertising 
and  put  the  money  into  televi¬ 
sion  are  returning  to  Sunday 
comics,  according  to  Charles  T. 
Kline,  president  and  General 
manager.  Metropolitan  Sunday 
Newspapers,  Inc. 

Speaking  before  the  Adver¬ 
tising  News  Association,  Inc.,  in 
the  New  York  .Advertising  Club 
this  week,  Mr.  Kline  cited 
Campbell  Soup,  Philip  Morris 
and  Lucky  Strike  as  recent  ex¬ 
amples  of  advertisers  who  have 
returned  to  the  comics  adver¬ 
tising  fold. 


Mr.  Craemer’s  thoughts  wes] 
very  definite,  he  advised  tb 
magazine  editor  in  a  reply. 

“You  have  the  effrontery  : 
send  us  a  publicity  handout- 
designed  to  get  free  advertisiiit' 
for  our  publication  in  ours — aii;\ 
accompany  it  with  a  copy  o:j 
your  magazine  which  contafc! 
your  signed  column  insultir-j 
our  integrity,”  he  retorted. 


Editor’s  Views 
The  column  implies  that  wher 
publications  accept  advertised 
its  editors  “somehow  coni 
promise  their  editorial  priuc- 
pies,  editing  their  publication 
to  please  advertisers  instead  c: 
readers,”  he  added. 

“If  a  publication  were  to  I- 
edited  to  please  its  advertise: 
instead  of  its  readers  it  coal 
not  last  long  in  this  day  an 
age.  Readers  would  soon  deser 
a  publication  devoid  of  editoris 
integrity.” 
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than  any  other  newspaper 


Header  interest  opens  the  door  to  consumer  sales,  especially 
in  thriving  Philadelphia’s  favorite  newspaper— The  Evening* 
and  Sunday  Bulletin. 

Right  now,  many  readers  are  taking  an  unusual  interest  in  The 
Sunday  Bulletin  and  its  sparkling  all-new  dress.  Published  in 
the  world’s  most  modern  newspaper  plant.  The  Sunday  Bulletin 
now  features  10  separate  sections  with  R.O.P.  editorial  and 
advertising  color. 

Because  there  is  so  much  more  of  interest  to  Philadelphians  in 
The  Bulletin,  Philadelphians  get  more  out  of  it.  And  that  means 
advertisers  do,  too. 

Philadelphians  like  The  Bulletin.  They  buy  it,  read  it,  trust  it 
and  respond  to  the  advertising  in  it. 

The  Bulletin  is  Philadelphia. 

*LnrgeAt  evf^ning  nrwspatter  in  Americo 
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Advertiting  Offices:  Philadelphia,  30th  and  Market  Streets 
New  York,  285  Madison  Avc.  •  Chicago,  520  N.  Michigan  Ave. 

Aepresenfofives:  Sawyer  Ferguson  Walker  Company  in  Detroit 
Atlanta  •  Los  Angeles  ■  San  Francisco 
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NEWSPAPEK  REPRESENTATIVES 

34  Dailies  Accept  Color 
Ads  on  B&W  Comic  Page 


Chicago 

Thirty-four  papers,  as  of  Oct. 
1,  have  agreed  to  accept  color 
vertical  ads  on  their  daily  black- 
and-white  comic  pages,  mark¬ 
ing  further  expansion  of  ROP 
color  in  newspapers. 

Under  the  new  plan  an¬ 
nounced,  national  advertisers 
will  furnish  these  papers  with 
mats  of  their  color  ads  which 
have  previously  appeared  in  the 
Sunday  color  comic  sections,  in¬ 
cluding  Metropolitan  Group  and 
Puck— Comic  Weekly.  Re-use  of 
the  color  ads  in  daily  comic 
pages  will  save  the  advertiser 
any  additional  production  cost. 

The  list  of  34  dailies  was  as- 
.sembled  through  the  combined 
cooperative  efforts  of  members 
of  the  Chicago  Chapter  of  the 
American  Association  of  News¬ 
paper  Representatives.  Several 
of  the  newspaper  repre.senta- 
tives  have  already  presented  the 
idea  to  national  advertisers, 
particularly  those  in  the  grocery 
products  field,  and  report  that 


advertisers  and  their  agencies 
have  evidenced  a  keen  interest 
in  the  innovation. 

First  four-color  ad  of  this 
kind  is  already  scheduled  for 
Nov.  1.5  in  the  Miami  (Fla.) 
Daily  News  in  behalf  of  Parkay 
margarine  by  Krafts  Food  Co., 
(via  Needham,  Louis  &  Brorby). 

Names  of  the  34  papers  ac¬ 
cepting  vertical  color  ad  half¬ 
page  units  on  their  daily  comic 
pages  are: 

Augusta  (Ga.)  Chronicle  & 
Herald  (1  color) :  Austin  (Tex.) 
American  -  Statesman;  Beau¬ 
mont  (Tex.)  Enterprise  &  Jour¬ 
nal;  Charleston  (W.  Va.)  Daily 
Mail  ( 1  color) ;  Cincinnati 
(Ohio)  Post;  Columbia  (S.  C.) 
State  Record;  Columbus  (Ga.) 
Ledger-Enquirer ;  Dallas  (Tex.) 
Times  Herald;  Daytona  Beach 
(Fla.)  Journal  &  News;  Duluth 
(Minn.)  Herald-Tribune;  Erie 
(Pa.)  Times;  Greenville  (S.  C.) 
News  &  Piedmont  (1  color.) 

Houston  (Tex.)  Chronicle; 
Houston  (Tex.)  Post;  Indian¬ 


apolis  (Ind.)  Times;  Jersey 
City  (N.  J.)  Journal;  Lakeland 
(Fla.)  Ledger;  Little  Rock 
(Ark.)  Democrat;  Long  Beach 
(Calif.)  Independent  &  Press- 
Telegram;  Miami  Daily  News; 
Muskogee  (Okla.)  Phoenix  & 
Times  Democrat  (1  color) ; 
Newark  (N.  J.)  Star  Ledger; 
Port  Arthur  (Tex.)  News;  San 
Antonio  (Tex.)  Express  & 
News  (1  color)  ;  San  Francisco 
(Calif.)  Chronicle;  San  Fran¬ 
cisco  (Calif.)  News;  St.  Paul 
(Minn.)  Pioneer  Press  and  Dis¬ 
patch;  Waco  (Tex.)  News- 
Tribune  and  Times  Herald; 
Washington  (D.  C.)  Post  and 
Times  Herald;  Vancouver 
(Wash.)  Columbian  and  Sun; 
Tampa  (Fla.)  Times;  Wichita 
Falls  (Tex.)  Record-News  and 
Times;  and  the  Denver  Post. 

Anson^  Roberts  Join 
Katz  Sales  Staffs 

The  Katz  Agency,  Inc.,  na¬ 
tional  advertising  repi’esenta- 
tives,  announced  the  appoint¬ 
ment  to  its  publication  sales 
staff  of  Lyman  Anson  in  the 
Detroit  office  and  John  E. 
Roberts  in  the  Chicago  office. 

Mr.  Anson  has  had  10  years 
experience  as  media  salesman 
and  account  executive.  Since 
1951  he  has  been  with  the 
Saginaw  (Mich.)  News. 


Journal-Amer.  \ 
Reps  Get  Fasti 
Market  Tour  : 

It’s  axiomatic  that  before  you  i 
can  sell  your  product  to  the  ! 
consumer,  you  must  first  sell 
your  salesmen  on  selling  your  i 
product. 

That  was  the  thinking  this 
week  behind  the  first  sales 
meeting  ever  held  for  national  ' 
representatives  of  the  Nev 
York  Journal- American. 

Attended  by  22  men  from  10 
other  cities  and  37  members  of  t 
the  Hearst  Advertising  Service  f 
New  York  office,  the  two-day 
meeting  had  two  objectives:  1) 
to  acquaint  the  out-of-town  | 
representatives  with  the  New  ? 
York  market  itself;  2)  to  pro¬ 
vide  the  entire  staff  with  up-to-  | 
the-minute  facts  and  figures  i 
about  the  newspaper  they  repre  1 
sent.  The  two-day  schedule  in-  ! 
eluded  “bird’s  eye”  and  “worm’s  I 
eye”  views  of  the  city  as  well  ; 
as  talks  by  Joumal-American  • 
department  heads  at  the  Wal-  * 
dorf-Astoria.  | 

One  of  the  highlights  of  the  ! 
meeting  was  a  sky  tour  of  the  \ 
New  York  area  in  a  chartered  | 
(Continued  on  page  20) 
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a  capital  market 


SO  RATED  by  Customers  —  Harrisburg  has  the  highest 
per  capita  retail  sales  in  all  markets  of  Pennsylvania. 

SO  RATED  in  per  capita  income  —  second  in  all  of  Penn¬ 
sylvania. 

SO  RATED  because  diversified  income  adds  to  its  strong, 
economic  progress. 
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/  ”  capital  Newspaper 

^  3rd  Largest  Market 

>AILY— 121,296  SUNDAY— 123,623 

Represented  Nationally  by  Moloney,  Regan  &  Schmitt 
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Brews 


Suiwtoy 


1964 


1955 


In  this  same  period,  1950—1955, 
PARADE’S  total  circulation  has  increased 
from  4,742,893  to  6,746,498  and  the  number 
of  major  markets  from  29  to  50. 
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Represented  Nationally  by  Moloney,  Regan  &  Schmitt 


50,000 


40.000  ' 
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SOLID  EDITING 
MAKES  SOLID 
CIRCULATION 
IN  HARRISBURG 


MARCH  ABC 


HARRISBURG  SUNDAY  PATRIOT  NEWS 


123,623 


PARADE  STARTING  DATE 
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DON’T 

GAMBLE 

With  Your 

ADVERTISING 

• 

BUY  PROVEN 
Santa  Maria  Times 
SPACE 


RATED 

5*»1 

OVER  TV 
For 

Santa  Maria 
Valley 

“The  Gold  Mine  of 
Santa  Barbara 
County” 

• 

NOW  WITH 
ROP  COLOR 


Sell  this  Growing 
CALIFORNIA 
MARKET 

Through  the 

Santa  Maria 

TIMES 

A  Stauffer  Publication 

Represented  Nationally 

by 

West'Holliday  Co.,  Inc. 


JournaUAmer. 

(Continued  from  page  18) 


DOWN  TO  EARTH— William  Randolph  Hearsf  Jr.  (left)  editor-in- 
chief,  Hearst  Newspapers,  chats  with  Lynn  Fenstermacher  (center) 
of  HAS,  'Frisco,  and  Ed  Duffy,  HAS  New  York,  at  Stork  Club  party 
for  J-A  representatives. 


hour  observation  flight  over  New  York  Market  area,  a  highlight  of 
two-day  meeting  of  national  representatives  of  the  New  York 
Journal-American,  Hostess  Ellie  Shook  traces  trip  on  specially-pre¬ 
pared  Journal-American  air  map  for  Revett  Wallace  (left)  Hearst 
Advertising  Service,  San  Francisco  office,  and  Vic  Sabatini,  HAS 
Los  Angeles  office. 

Car-Selling  Ideas 
Rampant  inCincy 

Cincinnati 
“Auggie”  Langefeld,  En¬ 
quirer  automotive  department 
salesman,  i.s  willing  to  bet  that 
Cincy  is  the  currently  most  com¬ 
petitive  car-selling  town  in  the 
nation.  All  over  America,  he 
says,  auto  dealers  are  eyeing 
local  newspapers  to  see  what  ad¬ 
ditional  startling  sales-ideas 
Queen  City  hucksters  will  dream 
up. 

“Auggie”  cites  one  ad  which 
said,  “The  Red  Coats  are  taking 
Cincinnati  by  storm.”  (That 
dealer  .shaded  L.  A’s  “Madman 
Muntz,”  by  having  his  entire 
sales  force  attired  in  red  coats). 
A  splash  by  another  firm  called 
attention  to  “Deals  from  outer 
space.”  (The  salesmen  were 
“Little  Green  Men,”  in  long  un¬ 
derwear  with  cute  little  tails). 
Other  samples  read:  “Cross  over 
the  bridge.”  (Meaning  come 
over  the  Ohio  River  into  Coving¬ 
ton,  Ky.), 


CHAT  OVER  DRINKS  —  John 
Hadfield  (left)  Chicago  office  of 
HAS,  and  Harold  6.  Kern,  gen¬ 
eral  manager,  Hearst  Newspa¬ 
pers,  talk  it  up  during  J-A's 
party  at  Stork  Club. 

Chalniers-Ortega  Named 

Chalmers-Ortega,  Inc.,  New 
York,  have  been  appointed  pub- 
lishei’s’  representatives  East  of 
the  Mississippi  River  for  the 
dailies:  La  Prensa,  San  Antonio, 
Texas,  and  La  Opinion,  Los 
Angeles,  Calif. 


TWA  Constellation  plane,  dur¬ 
ing  which  Charles  Gould,  Jouni- 
al-American  Advertising  Direc¬ 
tor,  discussed  significant  areas, 
developments,  expressways,  etc. 
Maps  were  furnished,  on  which 
the  plane’s  route  and  major 
points  of  interest  were  indi¬ 
cated.  Trips  by  subway,  sight¬ 
seeing  buses  and  typical  com¬ 
muter  trains  were  scheduled  to 
give  the  out-of-town  repre¬ 
sentatives  a  close  view  of  New 
York  shopping  areas,  residential 
developments  and  New  Yorkers 
traveling  to  and  from  work.  A 
complete,  behind-the-scenes  tour 
of  the  Journal-American  plant 
was  also  included. 

At  the  Waldorf-Astoria,  in 
two  separate  sessions,  key 
executives  of  the  Journal- 
American  and  Hearst  Advertis¬ 
ing  Service,  outlined  the  func¬ 
tions  of  their  various  depart¬ 
ments,  complexities  of  today’s 
New  York  market  and  current 
Journal-American  selling  ma¬ 
terial.  The  importance  of  ac¬ 
tually  knowing  the  market  and 
the  audience  these  Journal- 
American  representatives  are 
selling  to  national  advertisers 
was  the  keynote  of  the  sessions. 
Jack  Herbert,  former  Journal- 
American  executive  publisher 
and  emcee  of  the  meetings,  in¬ 
troduced  Seymour  Berkson,  new 
publisher.  Sam  Day,  managing 
editor,  described  the  Journal- 
American  editorially — the  peo¬ 
ple  for  whom  it  is  edited,  the 
people  to  whom  it  appealed. 
Hugh  Smith,  circulation  di¬ 
rector,  discussed  newspaper 
distribution  problems  in  New 
York  as  compared  with  those 
in  other  cities.  Sumner  Col¬ 
lins,  promotion  director,  dis¬ 
played  samples  of  the  Journal- 
American  promotion  program 
in  its  entirety.  Charles  Gould 
gave  the  major  presentation  of 
the  meeting  on  the  New  York 
market  as  a  whole  and  the 
Journal-American’s  role  in  the 
New  York  market. 

Other  speakers  included  Ber¬ 
nice  Fitz-Gibbon,  Journal- 
American  advertising  consult¬ 
ant,  Herbert  Beyea  and  Kurt 
Brink,  general  manager  and 
advertising  manager,  respec¬ 
tively,  of  Hearst  Advertising 
Service. 

A  cocktail  party  and  dinner 
at  the  Stork  Club  proNnded 
representatives  with  the  oppor¬ 
tunity  to  meet  other  top  Heant 
executives  and  Journal-.Ameri- 
can  columnists. 
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A  good  newspaper  is  never  old,  not  even  after  three  quarters  of  a  century. 
Each  day  it  is  re-born;  it  is  something  entirely  different  from  what  it  was  in  a 
previous  existence  the  day  before. 

This  month  the  Buffalo  Evening  News  marks  seventy-five  years  since  the 
first  Buffalo  News  went  on  sale.  Many  changes  come  with  the  passing  years  . .  . 
faster  communications  ...  an  ever  widening  horizon  for  the  reporting  of  news 
events  .  .  .  improvements  in  printing  techniques  and  production  skills.  These 
have  made  the  Buffalo  Evening  News  a  better  newspaper.  But  the  principles 
of  the  founder  which  have  remained  constant  —  the  sense  of  what  is  right,  the 
determination  to  excel  In  the  public  service  —  have  made  the  News  a  great 
newspaper. 

Today,  and  newly  each  weekdoy,  the  Buffalo  Evening  News  informs, 
counsels,  interprets  and  entertains  a  population  of  over  1,400,000  people  in 
its  home  area.  Its  circulation  is  over  296,500  copies  daily.  It  has  used  the 
experience  of  seventy-five  years  to  become 
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Buffalo  Evening  News 


EDWARD  H.  BUTLER 


Editor 

i 


Editor  and  Publisher 

ac  PUBLISHER  for  October  8,  1955 


KELLY-SMITH  CO. 

National  Representatives 


21 


RETAIL  SURVEY 


Much  ‘‘New  Business' 


Prospected  in  Suburbs 


Suburban  shopping  centers 
are  a  prime  place  to  look  for 
new  linage,  believes  Walter  W. 

Dathe,  1  o  n  g- 
^  time  advertising 

solicitor  for  the 


of  their  areas  will  run  on 
pages  where  their  ads  are 
grouped. 

“Some  of  these  firms  had 
never  even  seen  an  ad  sales¬ 
man  from  a  daily,”  Mr.  Dathe 
commented. 


Dalian  News. 

Mr.  Dathe 
has  a  chance 
to  prove  his 
point.  He  has 
been  named 
manager  of  the 
N  e  w  s’  newly- 
created  subur¬ 
ban  section  of 
retail  advertising,  with  a 
staff  of  11  to  cover  Dallas’ 
outlying  districts. 

The  first  month  of  operation 
under  the  new  plan  tended  to 
bear  him  out.  Many  small 
stores  which  had  never  run  an 
ad  in  a  daily  newspaper  have 
signed  contracts;  two  shop¬ 
ping  sections  are  being  repi’e- 
sented  in  the  News  with  re¬ 
gular  features,  in  which  news 


Sa  les,  — 

Profits^  --- 

Soaring  In 
Hagerstown 


Sales  Management  reports  re¬ 
markable  sustained  i-etail  sales 


Aug.  1955 — 9.1  %  above 
Nat'l  Average 


Sept.  1955 — 11.9%  above 
Nat'l  Average 


What’s  new  in  science? 


Aug.  1955—18.9%  above  Aug.  1954 
Sopt.  1955 — 22%  above  Sept.  1954 


Moral  —  Advertise  now  in 
Herald-Mail  for  greater  per 
capita  sales  and  profits. 


Scan  the  copy  released  by  Science 
Service,  written  by  experts  for  the 
layman,  the  scientist  and  youthful 
readers  of  your  newspaper.  Thirty- 
four  years  of  ex|ierience  Rive  this 
orpranization  the  know-how  to  send 
clients  the  right  type  of  stories : 
copy  that  will  stand  any  test  of 


Wheti  you  place  your  advertis¬ 
ing  message  in  these  newspa¬ 
pers  ...  it  goes  home  .  .  . 
where  buying  decisions  are 
made  in  a  three  state  market. 


Herald-Mail 
Hagerstown,  Md. 


Day-by-day  coverage  of  the  top 
news  in  science  ...  by  wire  ..  . 
air-mail  and  reitular  mail  to  nearby 
cities.  Weekly  Feature  Packet,  con- 
taininp;  exclusive,  by-lined  story, 
sparklinft  column  New  Machines  and 
Gadgets  and  article.  Nature  Ram- 
blings.  Illustrated.  YOUR  HEALTH: 
Here’s  How  I,  tri-weekly  column 
covering  news  in  medicine,  health 
and  nutrition.  Science  Shorts,  filler 
service,  mailed  weekly. 

Trial  services,  samples  and  nominal 
quotations  sent  upon  request. 


National  Representatives 
Burke,  Kuipers  &  Mahoney,  Inc. 


SCIENCE  SERVICE 


1719  N  St.,  N.W.  Wash.  6,  D.C. 


Ihe  SoBuRBdf  Ad-Man 


As  ScgnBy:  . .  .Thf'Pswntpwn'Ad'MM 


•The  Mana^menf 


Calling  on  Every  Firm 

Mr.  Dathe  is  a  42-year  veter¬ 
an  of  the  News’  ad  staff  whose 
infectious  enthusiasm  and  sprin¬ 
gy  step  leave  many  a  young- 
•ster  gasping  at  his  pace.  His 
bosses  have  long  recognized 
him  as  a  whiz  with  small  mer¬ 
chants,  both  downtown  and  sub¬ 
urban,  so  he  was  the  logical 

choice  for  the  new  position. 

“We  want  every  firm  and 
prospect  in  the  suburbs  called 
on,”  Mr.  Dathe  said.  “Too  often 
there’s  a  tendency  to  handle 

just  the  accounts  which  are 
already  sold.  We’re  giving  up 
that  hop-skip  solicitation.  Our 
experience  shows  that  suburban 
shops,  no  matter  how  small, 

can  get  tremendous  results 
from  a  regular  schedule  of  ads. 
Our  only  problem  is  to  get 

them  started.” 

Mr.  Dathe’s  ad  men  are  get¬ 
ting  help  with  the  transporta¬ 
tion  problem.  Stations  have 
been  set  up  in  the  News’  circu¬ 
lation  branch  offices  where  they 
can  drop  their  ads  several  times 
a  day  for  messenger  delivery 
to  the  plant.  Thus  they  can 
spend  their  whole  time  in  their 
areas  with  their  prospects. 

Mr.  Dathe  finds  that  sub¬ 
urban  branches  of  downtown 
stores  are  a  boost  to  his  busi- 


^ .  j-.  ^ I  y 
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SELF-EXPLANATORY — Ray  Neill  of  the  refail  advertising  staff  of  tin  | 
Dallas  News  kids  the  newly-established  suburban  section  of  the  id  ! 
department. 


“These  modem  stores  have 
greatly  increased  the  popularity 
and  flow  of  traffic  in  the  sub¬ 
urban  areas  and  have  brought 
as  much  as  a  15%  increase  in 
sales  to  their  small  independent 
neighbors,”  he  said. 

“Chain  .stores,  too,  with  their 
weekly  splash-price  advertising, 
bring  and  hold  shoppers  into 
the  outlying  centers.  Small 
stores  are  quick  to  learn  that 
they  can  use  their  advertising 
budgets,  no  matter  how  small, 
to  keep  their  name  and-  mer¬ 
chandise  before  the  public  and 
cash  in  on  this  shopper  traf¬ 
fic.” 

Suburban  Rate  , 

An  attractive  suburban  rate 
for  both  one-time  and  contract 
users  is  offered  by  the  News. 
Credit  clearance  is  a  problem, 
Mr.  Dathe  admitted,  perhaps 
more  so  than  with  downtown 
stores,  for  in  fast-growing  Dal¬ 
las  so  many  new  shops  have 
sprung  up  that  their  owners  do 
not  have  a  credit  background. 

Quickest  way  to  capture  the 
little  merchant’s  attention,  he 
suggested,  is  to  draw  up  a 
little  ad  for  him.  “The  more  he 
looks  at  it,  the  more  he  wants 
to  see  that  in  the  paper,”  Mr. 
Dathe  said.  “We  can’t  draw  up 
an  ad  for  every  prospect,  but 
we’ll  do  all  that  time  will  let 


Newspapers  Best  J 
In  Selling  Teens  I 


Newspapers  are  doing  the  ^ 
best  job  of  reaching  the  IS  \ 
through  18-year-old  consunw,) 
according  to  a  report  by  thu 
Youth  Research  Institute.  Sud 
media  attracts  girls  throu|l 
their  presentations  of  fashion 
and  makeup  while  boys  as»  i 
date  newspapers  with  “beii!, 
grown-up,”  it  was  found. 

High  school  students,  tk 
.survey  showed,  have  a  pseudo 
sophistication  and  recoil  frot 
being  told  what  to  do.  Thii 
makes  it  necessary  for  sale 
messages  aimed  at  them  to  be  Qjj 
pitched  in  a  comparatively  loi  ' 
key  with  a  minimum  of  “harf^ 
sell,  says  Lester  Rand,  head  oi| 
the  institute. 

Advertisers  would  do  wel 
also  to  remember  that  hip 
school  students  are  repellk , 
when  depicted  as  humorou; 
awkward  stereotypes  makini 
parental  lives  miserable.  Thi- 
they  consider  a  holdover  froi 
the  1940’s  and  advertisers  h«j 
best  stay  away  from  it  in  i 
media,  .says  Mr.  Rand.  Trer,* 
students  as  sophisticated  aduk^ 
whether  they  are  or  not.  > 


“We  feel  that  the  possibility 
of  obtaining  more  and  new  ad¬ 
vertising  from  the  suburban 
areas  is  practically  unlimited,” 
he  concluded.  “And  we  know, 
from  the  experience  of  present 
suburban  advertisers,  that  when 
we  sell  them  into  the  paper 
we  are  not  only  helping  our¬ 
selves,  but  doing  the  new  ad¬ 
vertiser  a  big  favor — he’ll  know 
it,  too,  as  soon  as  his  adver- 
ti.sing  starts  running.” 


NEA  Offers  8-Page 
Yule  Gift  Section 


In  step  with  retailers  all  ove:| 
the  nation  NEA  Service,  In;  I 
anticipates  the  Christmas  buy  | 
ing  season  with  “Your  Guiii 
To  Christmas  Giving”  advertisf 
ing  feature  section.  ^ 

Eight  full  pages,  including 
two-color  cover  by  NEA  artis|^“^ 
Ed  Kudlaty,  provide'  newsp»-|  We; 
pers  with  ample  material  to  pW'j 
duce  their  local  advertising  *<'|  ^ 
tions  for  increased  holiday  a<h 
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Tecumseh  Prod.  Co.,  uorld^s  largest  producers 
refrigeration  compressors,  to  employ  750  —  1,000. 


Ff  of  tki  _  Qeneral  Motors,  Central  Foundry  Division,  over  2,800  employees. 
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Olin-Mathieson  Chemical  Corp.,  $48  million  cellophane  plant. 


A»  n<olos  by  GROGAN. 
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Dani'ille's  per  (fapila  Retail  Sales 

are  belter  than  .  .  .  Chicago's  or  All  tlUnois' 

In  Food  Stores  by:  16%  21% 

In  General  Merchan¬ 
dise  Stores  by:  6%  75% 

In  Furniture  and 

Appliance  Stores  by:  90%  128% 

In  Automotive  Dealers 

and  Stations  by:  90%  72% 

In  Drug  Stores  by:  79%  124% 

In  Total  Retail 

Sales  by:  31  %  51  % 

A.B.C.  City  Zone  population  has  in¬ 
creased  45%  in  10  years;  City  Zone 
circulation  57%;  General  Advertising 
rate  only  27%. 


A  leading  city  of  the  mid-west  in  parking,  off- 
street  spaces  now  total  more  than  2,350  to  accom¬ 
modate  huge  retail  shopping  shoten  in  panel  below. 


Pictured  here  are  just  a  few  of  the 
22  manufacturing  plants  added  to 
Danville’s  productivity  in  the  last 
10  years  bringing  the  industrial 
payrolls  to  $30  million. 


Industry,  expanded  and  newly  acquired  in  Danville,  III.,  has 
multiplied  its  payrolls  by  nine  times  since  1940  .  .  .  about  doubled 
them  since  1950. 

This  is  one  place  in  the  great  mid-west  corn  belt  that  isn't 
seriously  worried  about  farm  prices,  surpluses,  parity  ratios; 
despite  Vermilion  County's  more  than  $35  million  annual  cash 
farm  income. 

This  great  economic  and  social  revolution  is  going  on  in 
quite  a  few  centers  in  the  nation's  rich  corn  belt.  The  corn-hog 
farm  economy  has  been  the  nearest  thing  to  self-sufficient  manu¬ 
facturing  production  in  all  agriculture.  But  nowhere  has  the 
diversification  of  added  industrial  production  been  more  note¬ 
worthy  than  in  Danville. 


ricluding  ^  i 

EA  arti?  ■  Published  Evening  and  Sunday 
;■  newsfn-  Member:  The  Gannett  Group 
rial  to 
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Represented  by  J.  P.  McKinney  4'  Son,  Inc. 
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of  successful  public  relations  “pigc 
today.”  time 

Turning  over  the  thinking,  qJ 
planning  and  execution  of  pub-  g^i^j 
lie  relations  to  an  advertising  sota'l 
mind,  said  Mr.  Lesly,  is  equiva-  Comp 
lent  to  sending  a  slugger  like  vital 
Roy  Campanella  (no  offense  in-  choloj 
tended  to  the  Yankees)  up  to  stand 
the  plate  to  bunt.  direct 

Advertising  is  important  and  fyj  g, 
an  increasingly  important  arm  y,ave 
of  public  i-elations.  he  con-  yre.” 
tinned.  ‘Every  sound  and 
established  public  relations  man 
recognizes  and  acknowledges 
this,”  he  said,  “recommending 
advertising  in  many  instances. 

However,  public  relations  peo¬ 
ple  know  that  advertising  is 
the  function  of  a  specialist  and 
leave  the  advertising  function 
to  the  advertising  men.” 

There  are  instances  where 
the  PR  man  plans  the  ap¬ 
proaches  of  institutional  adver¬ 
tising,  he  explained,  even 
though  the  production  and 
placement  of  it  is  done  by  the 
agency.  Mr.  Lesly  cited,  for  in¬ 
stance,  one  of  his  accounts 
(Minnesota  Mining  and  Manu¬ 
facturing  Co.)  in  which  his 
firm  developed  an  institutional 
ad  for  the  local  weekly  news¬ 
papers  in  a  new  plant  city,  be¬ 
cause  the  viewpoint  to  be  ex¬ 
pressed  was  a  PR  viewpoint. 

If  ad  agencies  succeed  in 
usurping  the  functions  of  pub¬ 
lic  relations  counsel,  everyone 
involved  will  suffer,  he  con¬ 
tends.  “Public  relations  will  use  of  public  relations  tech 
suffer  from  the  loss  of  busi-  niques  —  plus  an  appreciabl 
ness,”  he  stated.  “Public  rela-  amount  of  money  spent  at  tb 
tions  men  in  corporations  will  local  level  in  connection  "it 
suffer  because  they  will  be  la-  «tore  promotions  through  new 
bsled  in  the  eyes  of  manage-  Paper  advertising— in  the  con 
ment  as  subordinates  to  mar-  1"^  there  will  be  a  gx 

keting.  And  advertising  agen-  amount  of  money  budgeted  t: 
cies  will  suffer  because  there  advertising,  and  within  thr 
are  many  pitfalls  in  the  rela-  years  this  will  probably  be 
tionship  between  advertising  '^ccy  large  budget, 
and  public  relations.  Having  presented  his  cast 

“It  is  extremely  difficult  for  namely,  that  public  relations ; 
an  agency  to  hire  good  people  essentially  a  communication 
to  become  subordinates  and  leg-  function,  Mr.  Le.sly  told  Ei’ 
men  for  the  advertising  account  that  he  recognizes  the  “ur 
executives,”  he  remarked,  “when  matchable  power”  for  mar 
there  are  many  public  rela-  purposes  of  display  advertisin: 
tions  agencies  and  departments  particularly  in  newspaper’ 
that  will  give  them  status  and  “There  are  instances  where  on; 
integrity,  as  w’ell  as  a  salary.  advertising  men  can  meet  t.'! 

“Relations  of  the  agency  purpose,”  he  stated.  “This  is  e- 
with  media  are  imperiled  lie-  pecially  true  where  it  is  necer 
cause  of  the  all-too-common  sary  to  get  an  exact  iiiessaP 
temptation  of  the  agency  to  across  to  the  public  in  its  e' 
use  the  weight  of  its  payments  tirety;  where  prominence 
to  media  as  a  means  of  bludg-  position  and  of  space  is 
eoning  its  way  into  editorial  to  make  sure  that  it  attiain 
print.  the  necessary  attention;  at 

Mr.  Lesly  is  convinced  that  where  exact  or  very  close  tit 
the  healthy  growth  of  public  re-  ing  is  essential.” 
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For 
Mounting 
Sales 
You  Need 


W  hat  advertising  must  have  today  is 
quick  and  definite  response.  The  intangi¬ 
bles  are,  of  course,  important  too  —  but 
after  the  response.  When  you  carry  out 
a  planned  program  of  advertising  in 
THE  CHRISTIAN  SCIENCE  MONITOR, 
a  definite  sales  response  plus  "the 
intangibles”  is  what  you  get. 


clothes,  adding;  “Here’s  an  ini| 
portant  point.  While  there  was 
a  very  modest  amount  of  monej 
available  for  the  introductioi 


The  fact  is  that  MONITOR  readers  have 
better  than  average  "spendable  income” 
for  the  worthwhile  things  of  life. 


When  you  are  bringing  out  a  new  prod¬ 
uct,  or  if  you  feel  that  one  of  your 
present  products  needs  a  sales  stimulus, 
let  us  submit  to  you  a  tailor-made  pro¬ 
posal  for  advertising  in  the  MONITOR. 
-THE  CHRISTIAN  SCIENCE  MONITOR, 
One,  Norway  Street,  Boston  15,  Mass. 


News,  Advertising,  Readership 
Devoted  to  Building  a 
Better  Civilization 

Brunch  Offices 

NEW  YORK:  588  Fifth  Avenue 
CHICAGO:  333  N.  Michigan  Avenue 
LOS  ANGELES:  650  S.  Grand  Avenue 
LONDON,W.C.  2:  Connaught  House, 
163/4  Strand 


DAILY 

Morning  A  Evoning 
Combi  nod 


Fort  Worth  Star-Telegram 

AMON  C.  CARTfR,  J*.,  and  Nofionof  Ad^^ft,t,mq  Oirecfor 
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•  Calls  on  more  Texas  customers  than  any  other 
newspaper.  Annual  Effective  Buying  Income 
of  trading  area,  ^3,195,668,000. 


As  fll»4  witli  tliA  Av4lt 
•wrMM  of  circwlottofis,  sob* 
|oct  to  Aorfitr  for  A  mootbs 
•vorofo  ondiof  March  31 « 
19SS. 


LARGEST  CIRCULATION  IN  TEXAS 

.  . .  without  the  use  of  schemes,  premiums  or  contests — “Just  a  Good  Newspaper” 


232.344 


Figures  based  on  latest  Sales  Management 
estimates  and  ABC  Audit  report. 


•  Speaks  the  language  of  Texans  ...  is  invited 
into  over  90%  of  all  Fort  Worth  homes  daily, 
and  over  77%  of  all  Fort  Worth  homes  every 
Sunday. 


•  Is  read  by  over  41%  of  all  families  in  the  100 
county  trading  area  every  day,  and  by  over 
36%  of  all  families  in  the  trading  area  on 
Sunday. 


T~\  •  f  rectly  at  Milwaukee  families, 

vjrrOUp  S  ads  stressing  savings  on 

^  dairy  foods  and  educating  con- 
A  t)  J.  sumers  on  the  economy  and 

-tl-Clfe  iDOOoL  nutrition  of  milk.  The  program 

is  financed  and  promoted  by 
|yA|jl^  member  dairies  and  farmers 

kJCtlt/O  supplying  the  Milwaukee  area. 

Milwaukee  ^  ^he  new  Foun- 

dation  was  a  series  of  combina- 
Dairy  farmers  and  dairies  in  tion  product  offers  at  special 
the  Milwaukee  area  are  coopera-  prices  during  June  and  July, 
ting  with  a  new-style  newspa-  These  offers  were  promoted 
per  advertising  and  merchan-  through  two-color,  half-page  ads 
dising  effort  to  boost  dairy  Milwaukee  (Wis.)  Jour~ 

product  sales.  Milwaukee  Sentinel. 

Coordinating  the  effort  of  Reports  from  11  member 
these  two  groups  is  the  Dairy  dairies  indicate  that  sales  fig- 
Promotion  Foundation,  whose  ures  in  the  area  for  these  pro¬ 
goal  is  to  create  sales  at  the  ducts  went  up  and  are  staying, 
customer’s  doorstep.  The  Foun-  One  of  the  most  effective  ads 
dation’s  program  is  aimed  di-  used  thus  far  by  the  Foundation 


Iowa  Press  Association 
Forms  Marketing  Plan 

A  state-wide  marketing  plan, 
designed  to  aid  food,  tobacco, 
drug  and  like  advertisers  using 
newspapers,  was  announced  at 
the  annual  advertising  clinic  of 
the  Iowa  Daily  Press  Associa¬ 
tion  in  Des  Moines  last  week. 
The  plan  covers  38  Iowa  dailies. 

Concentrating  on  fundamen¬ 
tals,  the  plan  pledges  each  pa¬ 
per  to  inform  jobbers  on  ail 
campaigns,  advise  retailers  by 
mail  or  in  person,  solicit  tie-ins, 
arrange  for  distribution  of 
point-of-purchase  material  if 
desired,  and  other  services. 

Hollis  J.  Nordyke,  business 
manager  of  the  Ames  Daily 
Tribune  and  chairman  of  the 
association’s  advertising  advi¬ 
sory  committee,  described  the 
plan  as  “filling  the  gap  between 
general  advertiser  and  local  re¬ 
tailer  so  that  an  advertising 
program  can  really  work  at  the 
grass-roots  level.” 


was  one  headed:  “World’s  Big¬ 
gest  Nickel’s  Worth.”  The  ad 
appeared  in  the  Journal  and 
Sentinel  (see  cut). 

The  Foundation  is  now  offer¬ 
ing  its  “World’s  Biggest  Nickel’s 
Worth”  ad  in  mat  form  to  news¬ 
papers,  agencies  and  dairy 
groups  throughout  the  country. 


Chicago  News  Joins  „ 

^  ^  A  I  •  ¥T  ••  Illinois  Housewives 

Consumer  Analysis  Unit  r  a  i 

The  Chicago  Daily  News  has  Prefer  Newspaper  Alls 
joined  the  Consolidated  Con-  Sixty  percent  of  6,000  Illinois 
sumer  Analysis  Newspaper  housewives  interviewed  stated. 
Group  and  will  make  its  first  Newspapers,  over  all  other 
annual  brand  preference  study  >^cdia  were  the  most  helpful  to 
of  the  Chicago  market  early  in  purchase  of  grocery 

1956.  Announcement  of  the 

Chicago  newspaper  as  the  21st  This  was  one  of  several  facts 
member  of  the  group  was  made  brought  out  in  a  special  sales 
at  the  Consolidated  Consumer  presentation  staged  by  the  New 
Analysis  meeting  in  Milwaukee.  York  representatives  of  many 

The  additional  five  million  Illinois  daily  newspapers  and 
persons  in  Chicago  and  suburbs  the  Illinois  Daily  Newspaper 
increases  to  nearly  14  million  Markets,  whose  members  num- 
the  total  number  of  consumers  ber  48  Illinois  daily  newspapers, 
whose  buying  habits  and  brand  The  presentation  was  made  last 
preferences  are  revealed  in  the  week  at  Toots  Shor’s  Restaurant 
21  market  surveys.  in  New  York. 


TAKING  THE  LEAD 


and  going  away 


Worcester  holds  its  enviable 
position  in  food  consumption. 
The  Metropolitan  Worcester 
County  Market,  supplying 
three-meals-a-day  to  over  half 
a  million  ravenous  appetites,  is 
now  28th  in  the  nation — with 
food  sales  of  $175,676,000. 


All  eyes  are  on  a  couple  of 
favorite  "four  legged  wheel¬ 
barrows”  during  a  tense  race 
at  a  youngster’s  outing  in  Rut¬ 
land,  Mass. 

Food  advertisers  who  keep 
a  close  eye  on  grocery  sales 
pacesetters  know  how  well 


$l|r  vWiiu>|<s2/rtit 

^  ^  ^  SoowMora  Out 


Metropolitan  A  in  the 

nation 

County  ma  in  Food  Sales 

Circulation: 

Daily,  156,818;  Sunday,  104,429. 


NNOHCtsttR  \  WORCESTER,  MASSACHUSETTS 

Howard  A4.  Booth,  Publisher 
-  \  MOIONEY,  REGAN  t  SCHMin,  liK. 

"VJ)!*"**  Notional  Representatives 


discussed  af  cocktail 


AMERICAN  ADVERTISING  METHODS  are  _  _ 

party  following  a  special  forum  held  by  Esquire's  Apparel  Arts  for 
a  group  of  18  top-ranking  Swiss  garment  manufacturers  in  the  U.  S. 
for  a  two-week  tour  of  menswear  garment  factories  and  retail  stores 
in  the  East  and  Midwest.  Consensus  of  Swiss  delegation  was  that  in 
Europe  about  l*/2%  of  sales  goes  into  advertising  as  against 
'L'‘/o  commonly  alloted  in  the  U.  S.  Paul  Zellweger  (second  from  left), 
president,  Pfaff  American  Sales  Corp.,  acted  as  interpreter  tor  the 
Swiss  group.  At  far  right  is  Mort  Bauman,  editor.  Apparel  Arts. 
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THE  FACTS  ABOUT  THE  COLORADO  RIVER  STORAGE  PROJECT 

Anv  sizable  development  automatically  seems  to  Ix’  fair  game 
for  snipers  .  .  .  even  tliougli  that  development  is  economically  sound 
and  in  the  best  interests  of  the  nation. 

Such  is  the  case  with  the  Clolorado  River  Storage  Project  — 
a  truly  great  project  in  every  respect. 

We'd  like  you  to  have  the  accurate,  factual  and  jxtsitive  side 
of  this  story.  Drop  us  a  card  or  fill  out  the  blank  Ixlow  and  we  ll 
send  you  facts. 


A  study  of  the  facts  will  show  you  that 

the  Colorado  River  Storage  Project  is 
a  great  project  for  all  America. 


•  The  Project  repays  99.075  per  cent  of  its  total  costs. 

•  It  is  important  to  national  defense. 

•  It  will  bolster  the  national  economy. 

•  It  creates  new  markets  for  items  produced  in  your  state. 

•  It  provides  for  development  of  uranium  and  other 
natural  resources. 

•  It  will  make  America  stronger,  richer  and  more  beautiful. 


Project  costs  have  been  trimmed  to  $760,000,000.  This  will  be 
repaid,  mostly  with  interest.  Controversial  units,  such  as  Echo  Park 
Dam,  have  been  eliminated.  The  project  deserves  your  support. 


UPPER  COLORADO  RIVER 
GRASS  ROOTS,  MC. 


Aqualanles  “Wnler 

A  citizens  committee  representing  Colorado,  New 
Mexico,  Utah,  Wyoming  and  the  Navajo  Tribe  in 
support  of  the  Colorado  River  Storage  Project. 


AOUALANTES, 

110  Social  Hall  Avenue, 
Salt  Lake  City,  Utah. 


(  )  Send  me  information  kit  obout  Colorado  River  Storoee  Project. 

(  )  Send  me  factual  newt  ttory  about  the  trimmed-down  project. 

(  )  Send  me  mot  of  project  map,  showing  revised  plan. 

Name  .  .  .. 

Newspaper  . 

(Address  —  City  and  State) 
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AD  CAMPAIGNS 

Amoco  Schedule  Breaks 
In  500  Dailies.  Weeklies 


The  American  Oil  Company 
this  week  introduced  its  new 
Super  Permalube  motor  oil 
with  the  first  of  a  series  of 
eight  ads  in  more  than  500 
daily  and  weekly  newspapers 
throughout  the  company’s  mar¬ 
keting  area. 

In  support  of  the  newspaper, 
radio-TV  ad  campaign  (via  The 
Joseph  Katz  Company),  Amoco 
will  display  ads  on  more  than 
5,000  billboards  and  3,000  Rail¬ 
way  Express  trucks. 

Richfield  Cartoon  Ad 
Renewed  for  2nd  Year 

A  new  campaign  of  cartoon 
strip  advertisements  (via 
.Moiey,  Humm  &  Johnstone, 
Inc.)  for  New  Richfield  Ethyl 
gasoline  will  be  released  this 
week  in  newspapers  along  the 
Eastern  Seaboard  from  Maine 
through  Florida. 


In  making  the  announcement, 
Mr.  B.  N.  Poliak,  advertising 
and  .sales  promotion  manager, 
Richfield  Oil  Corporation  of 
New  York,  disclosed  that  the 
decision  to  continue  with  car¬ 
toons  was  made  when  sales 
figures  and  readership  surveys 
indicated  the  unique  effective¬ 
ness  of  the  technique.  Richfield 
has  been  using  cartoon  adver- 
ti;  ing  for  the  past  year. 

The  ads  are  240-line  strips, 
designed  to  entertain  while 
they  inform  readers  of  the  ad¬ 
vantages  of  New  Richfield 
Ethyl. 

Kellogg  Announces 
Netc  in  Ads 

Chicago 

Upwards  of  100  newspapers, 
plus  TV  spots,  are  being  u.sed 
in  three  Kellogg  Company  sales 
districts  to  introduce  its  new 


Topeka  City  Zone  Population  106,972 


TOPEKA  NEWSPAPERS 
do  a  whale  of  a  job 


•  COMPLETE  COVERAGE 
MORNING  AND  AFTERNOON 
IN  CITY  ZONE  OF  106,000 


KANSAS! 


PLUS! 

•  REACHING  OVER  87,000 
ABLE-TO-BUY  FAMILIES  IN 
A  WEALTHY  MAJOR  MARKET! 


There  may  be  no  oceans  in  Kansas,  but  $632,654,- 
000  in  effective  buying  income  makes  the  2 1 -county 
Topeka  "drive-in"  trading  lone  one  whale  of  a 
primary  market!  And  the  Topeka  newspapers  pro¬ 
vide  better  than  50%  coverage  of  the  families  in 
this  rich  agricultural  and  industrial  center,  while 
completely  blanketing  the  metropolitan  area. 

Topeka  Daily  Capital  64,100  — 

State  Journal  23,834  ABC 

®0Tjeka 

Topeka  State  Journal 

THE  TOPEKA  NEWSPAPER  PRINTING  CO.,  INC. 
Represented  by  The  Capper  PublicationSf  Inc. 

New  York  *  Cleveland  •  Chicago  *  Kansas  City,  Mo.  *  San  Francisco 


“Special  K”  cereal,  with  con-  A  1  4  *  *  ’ 

centrated  high-quality  protein.  ivOVCrLlSlIlff  S 
Full-page  black  and  white  ads  rri 

(via  Leo  Burnett  Co.,  Chicago)  Rpnpflfc 
appeared  in  dailies  this  W'eek  in  ILO  A  vJlLl 


T 


appeared 
the  Chicago,  Cleveland  and  At¬ 
lanta  sales  districts.  Announce¬ 
ment  copy  of  “Special  K”  was 
released  following  a  pre-testing 
of  the  product  in  Wisconsin  and 
Florida  markets. 

Plans  call  for  full-page  and 
1,500-line  ROP  color  ads  on 
the  new  product  later  this  Fall, 
with  a  total  of  three  ads  sched¬ 
uled  for  the  introductory  se¬ 
ries.  Additional  sales  districts 
will  be  added  to  the  list  as 
Kellogg’s  marketing  program 
permits  the  adding  of  new 
markets. 

The  newspaper  schedule  for 
the  initial  announcement  adver¬ 
tising  included  43  papers  in  the 
Chicago  sales  district;  23  in 
the  Cleveland  sales  area;  and 
31  in  the  Atlanta  district. 


In  Exhibition 


Des  Moines  Retailers’ 
Fashion  Show  Clicks 

The  Des  Moines  Register  and 
Tribune  spearheaded  the  devel¬ 
opment  and  promotion  of  the 
Des  Moines  retailers’  second 
annual  fall  fashion  show  and 
stage  revue,  which  was  pre¬ 
sented  to  more  than  3,900  paid 
customers. 

Merchants  reported  satisfac¬ 
tion  that  the  1955  show  had 
further  established  Des  Moines 
as  a  fashion  center  of  the  mid¬ 
west.  They  said  a  direct  re¬ 
sult  was  immediate  upgrading 
of  men’s,  women’s  and  children’s 
apparel  in  the  17  participating 
retail  outlets.  New  lines  have 
been  ordered  and  increased  re¬ 
tail  linage  is  in  sight  for  the 
Register  and  Tribune. 


Midwest  NAEA  Elects 
Officers  for  ’55-’56 

K.  U.  Love,  business  manager, 
the  Sedalia  (Mo.)  Democrat 
and  Capital,  was  elected  presi¬ 
dent  of  the  Midwest  Newspaper 
Advertising  Executives  Asso¬ 
ciation  at  their  recent  meeting 
in  Kansas  City.  Other  new  of¬ 
ficers  are: 

Victor  A.  Modeer,  ad  director, 
the  St.  Joseph  (Mo.)  News- 
Press  and  Gazette,  vicepresi¬ 
dent;  H.  L.  McKee,  ad  director, 
the  Kansas  City  Kansan,  secre¬ 
tary-treasurer;  and  Walter 
Hussman,  publisher,  the  Cam¬ 
den  (Ark.)  News,  sergeant-at- 
arms. 

Mr.  Love  succeeds  E.  D. 
Ward,  ad  director,  the  Pitts¬ 
burg  (Kans.)  Headlight  and 
Sun, 


Detroit 

Thirty-five  Detroit  advertis¬ 
ing  groups,  sparked  by  the  Ad- 
craft  Club  of  Detroit,  have 
embarked  on  an  11-week  cam¬ 
paign  to  sell  the  public  on  the 
great  job  that  advertising  does 
for  it. 

It  all  started  with  Mayor  Al¬ 
bert  E.  Cobo  proclaiming  Sept 
25-Oct.  1  as  “Detroit  Advertis-m 
ing  Week”  as  a  kickoff  to  the  ' 
Adcraft  Club’s  celebration  of 
its  50th  anniversary. 

An  exhibit  of  “Advertising  at 
Work”  will  be  featured  at  the 
Detroit  Historical  Museum  un¬ 
til  Dec.  15. 

Getting  away  from  the  usual 
ideas  by  which  some  advertis¬ 
ing  people  try  to  show  othen 
in  the  same  fraternity  host 
good  they  are,  the  current  ex 
hibit  is  aimed  solely  at  John 
Q.  Public  on  the  theme,  “What 
Advertising  Does  for  You.” 

The  presentations  drive  home 
how  advertising: 

Has  developed  from  a  $9,.500,- 
000  business  in  1867  to  S8,lfi4. 
000,000  in  1954. 

Raised  Wages 
Has  helped  wages  go  up  from 
$5.60  a  week  in  1859  to  $91.7? 
today.  ® 

Has  cut  the  prices  to  con¬ 
sumer's.  (Example:  a  TV  set 
that  cost  $449  in  1948,  muck 
improved,  sells  for  $99  now.) 

Has  launched  many  nev 
products  and  turned  many 
former  luxuries  of  yesterday 
into  the  necessities  of  today 
(Proof:  39  cents  of  every  dol¬ 
lar  spent  today  goes  for  items 
in  the  luxury  class.) 

The  newspaper  section  has 
early-day  editions  of  the  De¬ 
troit  Free  Press,  Detroit  Nev> 
and  Detroit  Times,  and  their 
current  Page  Ones.  An  operat¬ 
ing  teleprinter  adds  to  the 
“newsy”  mood. 


Chicago  Ad  Agency 
Has  a  New  Name  - 
Chicago? 

Roberts,  MacAvinche  k 
Senne,  advertising  agency,  is 
changing  its  name  to  Henry 
Senne  Advertising,  Inc.,  at  th« 
same  address,  75  E,  Waeker 
Drive.  All  personnel  will  re 
main  the  same,  according  to 
Henry  J.  Senne,  president,  who 
announced  that  new  accounts 
added  are  Continental  Special¬ 
ties,  Chicago  and  Fortune  En¬ 
terprises. 
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NEW  ORLEANS  STATES 


THE  ROANOKE  TIMES  and  WORLD -NEWS 
ROANOKE,  VIRGINIA 

@...a  demonstrated  IDEAL  TEST  MARKET! 

Write  /or  new  ioider.  desciibinq  the  Roanoke  Market 
Development  Plan  to:  Sawyer,  Ferguson,  Walker  Co  , 
Nofionai  Representatives.  270  Park  Avenue.  N.  Y.  19.  N.  Y. 


‘Ted’  Scripps 
Joins  Staff 
Of  S.  F.  News 

San  Francisco 

Edward  D.  “Ted”  Scripps 
joined  the  editorial  staff  of  the 
San  Francisco  News  Oct.  3  as 
a  reporter. 

The  news-minded  grandson 
of  the  founder  of  the  Scripps- 
Howard  Newspapers  said  that 
he  looked  forward  with  enthusi¬ 
asm  to  his  activities  here'  but 
added  that  he’s  just  getting  his 
feet  on  the  ground. 

Actually,  Mr.  Scripps  has  had 
previous  reporting  experience. 
He  was  with  United  Press  in 
Reno  following  his  University 
of  Nevada  graduation  in  jour¬ 
nalism  there  in  1952.  He  was 
on  the  News  staff  here  in  1949 
before  entering  the  University. 

The  namesake  of  the  news¬ 
paper  founder  became  a  trustee 
of  the  Edward  W.  Scripps  Trust 
while  still  in  Naval  service  fol¬ 
lowing  the  completion  of  his 
University  work.  He  has  since 
served  in  the  Scripps-Howard 
management  oiganization  offi¬ 
ces. 

Three  of  the  four  grandsons 


have  comprised  the  board  of 
trustees  of  the  Edward  W. 
Scripps  Trust  since  early  1953. 
The  Trust  has  voting  control 
of  the  E.  W.  Scripps  Co.  and 
a  vast  empire  of  19  newspapa- 
pers  and  affiliated  news  organi¬ 
zations. 


UP  Cites  10  Papers 
As  40- Year  Members 

San  Francisco 

Ten  Northern  California 
members  of  United  Press  for 
40  years  or  longer  I’eceived 
scrolls  and  plaques  at  a  lun¬ 
cheon  hosted  by  Fred  Green, 
UP  Pacific  Division  manager. 

The  guests  were:  J.  R.  Know- 
land  Sr..  Oakland  Tribune; 
Senator  Luther  Gibson,  'Vallejo 
Newspapers;  William  G.  Wer¬ 
ner,  Alameda  Times-Star;  Mrs. 
E.  L.  Finley  and  Mr.  and  Mrs. 
Evert  B.  Person,  Santa  Rosa 
Press  •  Democrat ;  Merritt  C. 
Speidel  and  Fiank  Clough, 
Speidel  New.spapers;  Frank 
Ford  and  Jo.seph  Cauthorne, 
San  Francisco  News;  Frank 
Orr,  Watsonville  Register-Paja- 
ronian;  Franklin  MePeak,  Mc- 
Clatchv  Newspapers;  Mvs.  Bet¬ 
ty  Eihart,  Hanford  Sentinel 
and  Edwin  Davis,  Willows 

Jo7imal. 


How  wide  IS  '1  circus  tent'''  II  it  holds  a  family  of  mice  instead  ot  a 
three  ring  circus,  it's  wasted  coverage*  Mice  mean  nothing  when  you 
want  liens  You  can  sell  cigarettes  to  non-smokers.  And,  as  any 
expeiienced  spate,  jriuyer  will  tell  you,  you  can't  sell  anything  to 
UNresponsive,  UNable  lo-bu^^|||lers 

A  market  of  lions  "  receptive,  solid  middle-class  —  is 

Roanoke,  Virginia  Roanoke  typifies  the  American  way  of  life  at  its 
kwjsl  Roanoke's  citizens  are  well-paid  and  civic-minded  recep 
live  to  new  ideas  — and  the  products  and  services  necessary  to  carry 
them  out  Industries  of  all  kinds  thrive  in  Roanoke,  which  is  con¬ 
stantly  expanding  in  population  and  buying  power  "Coverage"  has 
solid  significance  here  where  the  buying  deed  quickly  follows  the 
selling  word 

The  progressive  Roanoke  Newspapers  dominate  this  active,  stable, 
"first  "  market  of  western  Virginia  and  its  500, 000-plus,  "golden 
mean"  population 


Bar  Group  Shuts 
Doors  to  Press 


What's  on  the 
Space  Buyer's 

mind  9 

m 


SHOPPER  —  Countess  Maurina 
Dunshee  de  Abranches  Pereira 
Carneiro  arrived  via  PAA  plane 
in  New  York  last  week  on  a 
mission  to  buy  equipment  for 
her  newspaper,  Rio  de  Janeiro's 
Jornal  do  Brasil.  She  is  the  wife 
of  the  late  publisher,  Conde 
Pereira  Carneiro. 


Mrs.  Frank  H.  Just 

Mrs.  Mary  Evelyn  Just,  77, 
widow  of  the  late  editor  and 
publisher  of  the  Waukegan 
(Ill.)  News-Sun,  Frank  H.,  and 
mother  of  New-Sun’s  present 
publisher,  F.  Ward  Just,  died 
Sept.  23.  Her  husband  died  in 
May,  1953.  She  is  also  survived 
by  another  son,  William  L., 
vicepresident  of  the  News-Sun. 
• 

Monumental  Idea 


Eugene,  Ore. 

Newsmen  are  again  barred 
from  weekly  meetings  of  the 
Lane  Oiunty  Bar  Association 
under  a  resolution  recently 
adopted  by  the  organization. 

In  the  past,  the  association 
had  on  its  books  a  resolution 
which,  in  effect,  said  publicity 
about  the  bar  actions  should 
be  released  through  the  organi¬ 
zation’s  public  relations  com¬ 
mittee. 

In  recent  weeks  a  Eugene 
Register -Guard  reporter  had  %. 
been  permitted  to  attend  weekly 
meetings.  One  member  of  the 
bar,  who  did  not  wish  to  be 
identified,  said  a  main  reason 
for  the  bar’s  return  to  its  pre¬ 
vious  policy  was  a  recent  news 
story  about  a  recommendation 
that  Lane  county  jurors  should 
have  at  least  30  days  notice 
prior  to  serving  on  jury  duty. 

Members  of  the  association 
claimed  that  judges  read  about 
the  30-day  notice  suggestion 
for  jurors  before  the  bar  com¬ 
mittee  had  an  opportunity  to 
explain  the  proposal  to  them, 
indicating  that  the  story  in  the 
paper  caused  embarrassment. 

• 

Frank  Lockhard  Dies 

Frank  Lockhard,  61,  a  New 
York  Mirror  copy  reader  for  21  ^ 
years,  died  Sept.  27  of  a  heart  *• 
ailment.  At  one  time,  he  was 
chairman  of  the  Mirror  unit 
of  the  N.  Y.  Newspaper  Guild. 


Indianapolis 
A  monument  to  the  steam 
locomotive  was  the  idea  of  C. 
Walter  (Mickey)  McCarty,  edi¬ 
tor  of  the  Indianapolis  News. 
Now  a  320-ton  locomotive  and 
tender,  a  gift  to  the  city  of 
Indianapolis  from  the  Nickel 
Plate  Railroad,  stands  in  one 
of  the  city’s  largest  parks. 


Service  Pins  for  100 

Hackensack,  N.  J. 

More  than  100  qualified  staf¬ 
fers  of  the  Bergen  Evening 
Record  family  will  receive  serv¬ 
ice  pins  at  a  dinner  presentation 
later  this  month.  Three  have  35 
years’  service,  four  have  30, 
se'ven  have  25,  and  19  have  20. 


NO.  6  OF  A  SERIES 


COPLEY  NEWSPAPERS  IN  LOS  ANGELES  COUNTY 

cover  8  important  suburban  markets  surrounding  Los  Angeles 

. 

J  ^GLENDALE  NEWS-PRESS 


BURBANK  DAILY  REVIEW 
%  '■  ; 

EVENING  STAR-NEWS  ' 

CULVER  CITY  ! 

EVENING  VANGUARD 

VENICE  ’• 

DAILY  BREEZE  ' 

RFDONDO,  HERMOSA,  MANHATTAN 


NEWS- POST 

MONROVIA 


^  POST-ADVOCATE 

»  i  ALHAMBRA 
» 

SAN  PEDRO  NEWSPILOT 

t  .i 


Represented  nationally  by 
WEST-HOLLIDAY  CO..  INC.. 
'*1^  S  New  York,  Detroit,  Chitapo. 

Denver,  Suttle,  Portland,  ^ 
Francisco.  Los  Angeles. 

Southern  California  Associated  Newspapers 

Advertising  and  promotion  office: 

2506  West  8tli  St.,  Los  Angeles  6,  California 
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’TUaT  wav;  we  can  ^ach  the  top  ^ 

MAMA6EMENr  MEN  OF  ALU  THE  BRANCH 
aANTS  IN  OUR  CrrV...  PLU$  AAANV;  MAA/y 
.  OTHERS  WHO  CONT150L  OR  INFLUENCE  > 

ADVBRriSIN6/ 


X  LlkTE  THE  IPBA  ...  IT  MAKE^  $ENSE 
I'LL  BET  THE  LOCAL  MANAGERS  VVOULD 
APPRECIATE  OUR  HELPIN6  THEM  ^ 
^ELL  THEIR  MANAGEMENTS 

ioN  LOCAL  AOS/ERTlSiNGf 


( WE'RE  VERY  PmuO  AlsIO  HAPPy  * - 

TO  OPEN  A  BRANCH  OF  OURCOMRANiy, 
IN  vouR  crry.  youtu  rno 
^  WE'RE  GOOD  CITIZENS  and  /  ^ 


^RE/  ANOayAPV^RTlSlNG  IN  / 

THE  WALL  STREET  JOURNAL.  ^ 

WE  COULD  attract  NOT  ONLY  /VIORE 
PLANT- CITY  APVERnSING.BOr ALSO  , 
MORE  NEW  INDUSTRIES...  AS  WELL  > 
AS  MAKE  MANy  OTHER  aO 
AITVERTISERS  AWARE  OF  OUR  iilT^ 
MBU/<0!A0eBr  ^  1  ' 

F 


IVE  SEEN  THEIR  BRANCH  MANAGER  ABOUT  IT.  K 
IT'S  THE  SAME  OLD  STORY—  HE  FAVOR$  LOCAL 

PLANT  ADVERTISING  BUT  ; - — - < 

ALL  THE  COMPANV  <(  SA/-  I  HAVE  AN  IDEA/ 
ADVERTISING  DECISIONS)  DID  VOU  NOTICE  HOW 
ARE  MADE  PAR  AWAVyOPreN  THAT  SPEAKER 

- - - - QUOTED  R50M  THE 

^  WALL  STREET  JOURNAL? 

WHy  DON'T  WE  DO  50ME 
&  PROMOTION  ADVERTISING 

IN  THE  JOURNAL... 


Published  at:  NEW  YORK  44  Broad  st.  •  CHICAGO  711  West  Monroe  st.  •  DALLAS  911  Young  st.  •  SAN  FRANCISCO  415  Bush  st. 
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(  Advertisement) 


Commonwealth  Press 
To  Meet  in  Canberra 


Delegates  from  outside  Can-  ventry  Newspapers;  H.  L.  Ho- 
ada:  warth,  Westminster  Press  Pro- 

The  Bahamas — Etienne  Du-  vincial  Newspapers;  the  Mar- 
puch,  Naaaau  Daily  Tribune.  chioness  of  Huntly,  Aberdeen 
Bermuda — E.  T.  Sayer,  Royal  Journals ;  Bryce  Morrison,  Glas- 
Gazette.  gow  Herald;  Roy  Thomson, 

British  West  Indies — C.  E.  Edinburg  Scotsman;  Sir  Henry 
Hitchins,  Trinidad  Guardian;  Turner,  Commonwealth  Pres* 
S.  G.  Fletcher,  Daily  Gleaner,  Union;  D.  Tyerman,  the  Times; 
Jamaica;  G.  Willock,  Daily  E.  J.  Robeitson,  Beaverbrook 
Chronicle,  Georgetown,  British  Newspapers;  A.  P.  Wadsworth, 
Guiana.  Manchester  Guardian. 

Ceylon — C.  E.  L.  Wickreme- 
singhe,  associated  newspapers 
of  Ceylon. 


Sydney,  Australia  with  a  brief  formal  session  in 

Sixty  delegates  are  expected  Sydney  Oct.  29,  followed  by 
to  come  to  the  Eighth  Common¬ 
wealth  Press  Conference  this 
Fall.  All  major  commonwealth 
countries,  including  Canada, 
and  some  colonial  countries,  will 
be  represented. 

Business  sessions,  scheduled 
for  Canberra  Nov.  7  to  9,  will 
be  fitted  into  a  six-week  tour  F.  I. 
starting  in  Australia  Oct.  29 
and  including  a  15-day  visit  in  j 
New’  Zealand  ending  Dec.  12. 

Items  on  the  agenda  of  the 
conference,  under  the  auspices  Press. 

of  the  Commonwealth  Press  Floyd  S.  Chalmers,  Jlaclean- 

Union,  include  press  freedom,  Hunter  Publishing  Ltd. 
press  communications,  the  news-  Donald  Cromie,  Vancouver 
print  situation,  training  of  Sun. 

journalists  in  professional  tech-  Gabriel  Gilbert,  Le  Soleil  and 
niques  and  ethics,  and  the  im-  L’Evenement-Joumal,  Quebec, 
pact  of  television  and  radio  on  John  G.  McConnell,  Montreal 
newspapers.  Star. 

The  last  conference  was  in  H.  E.  McCormich,  Monitor, 

Canada  in  June,  1950.  Montreal. 

The  delegates,  and  about  20  G  i  1 1  i  s  Purcell,  Canadian 
accompanying  wives,  will  be  Press, 
guests  of  the  Australian  and  I.  Norman  Smith, 

New  Zealand  sections  of  the  Journal. 

CPU.  Proceedings  will  start  K.  R.  Thomson,  Thomson  Co. 


Canham  Denies  Lack 
Alport  Barker,  Qf  Editorial  Influence 

Oberlin,  Ohio 

-  election  victories  of 

Presidents  Roosevelt  and  Tni-  v 
man  proved  the  lack  of  influ¬ 
ence  of  newspapers  was  denied 
here  this  week  by  the  editor 
of  the  Christian  Science  Moni¬ 
tor  Erw’in  Canham. 

Mr.  Canham  spoke  at  Oberlin 
College  on  "The  Press  in  an 


Canadian  Delegation  _ _ 

Ker,  a  director  of  the  Times  of  Fiji. 

Southam  Co.,  heads  the  Can-  Hong  Kong — Leslie  Sung, 
adian  delegation.  Other  dele-  Hong  Kong  Standard.  That 

gates  are:  India — M.  N.  Cama,  Bombay 

Victor  Sifton,  Winnipeg  Free  Chronicle;  C.  R.  Srinivasan, 

Madras  Swadesmitran;  G.  A. 

Johnson,  Calcutta  Statesman; 

Frank  Moraes,  Times  of  India. 

Malta — Mabel  Strickland,  Al¬ 
lied  Malta  Newspapers. 

New  Zealand — D.  F.  C.  Sax¬ 
ton,  Taranaki  Daily  News;  L. 

A.  Ablett,  Hnwera  Star;  P.  H. 

N.  Fieeth,  Christchurch  Press; 

B.  S.  Geddis,  Napier  Daily  Tele¬ 
graph;  P.  R.  Scoble,  Wellington 
Dominion. 

Pakistan  —  Hameed  Nizami, 

Ottawa  Lahore  Nawo-I-Waqt;  Z.  A.  Su- 
leri.  Times  of  Karachi. 

Singapore — A.  C.  Simmons, 

Straits  Times. 

South  Africa — Horace  Flath- 
er,  Johannesburg  Star;  E.  B. 

Dawson,  Rand  Daily  Mail,  Jo¬ 
hannesburg;  Victor  Norton, 

Cape  Times;  J.  S.  M.  Simpson, 

Natal  Daily  News,  Durban. 

Southern  Rhodesia — D.  H.  01- 
lemans,  Rhodesian  Printing  and 
Publishing  Company. 

United  Kingdom — Col.  J.  J. 

Astor;  Harry  Ainsworth,  The 
People;  Sir  Linton  Andrews, 
Yorkshire  Post;  E.  Glanvill 
Benn,  Benn  Brothers;  George 
Bishop,  London  Daily  Tele¬ 
graph;  Sir  Harry  Brittain,  Pro¬ 
vincial  Newspapers  Ltd.;  Wal¬ 
ton  Cole,  Reuters;  John  Coope, 

London  Daily  Mirror  and  Sun¬ 
day  Pictorial;  Julian  Hoare,  Co- 


Other  dele- 


New  Booklet  Issued 

The  Detroit  (Mich.)  Times 
has  issued  the  eighth  edition  of 
its  booklet,  “What  It  Takes  to 
Make  a  Metropolitan  Newspa¬ 
per.”  This  year’s  revised  edi¬ 
tion  contains  38  pages,  26  il¬ 
lustrations  and  gives  the  reader 
a  complete  “tour”  of  the  Times 
building. 


Day  in  and  day  out,  year  after  year,  advertising 
specialists,  artists,  and  editors  are  at  work  producing 
America’s  No.  1  Church  Feature,  the  Keister  “Sup¬ 
port  the  Church”  series.  Their  work  is  devoted 
exclusively  to  the  production  of  this  WEEKLY  series, 
which  is  recognized  by  newspapermen  and  church 
leaders  as  the  finest  church  page  produced  anywhere. 

Why  not  let  this  qualified  staff  solve  your  church 
page  problems  for  you?  Complete  art-work  and  text 
is  produced  in  mat  form  complete,  eliminating  for 
you  the  work  and  expense  of  art,  editing,  engraving, 
make-up,  etc. 

Reasonable  rates  are  made  possible  only  by  the  great 
demand  for  this  fine  series.  Over  9(X)  newspapers  now 
run  the  “Support  the  Church”  series  regularly. 

Write  today  for  rates  (based  on  your  circulation 
figures  and  on  size  of  mat  selected)  and  proofs. 


A  FASCINATING 

BIOGRAPHY  OF  ONE  OF 
JOURNALISM'S  GIANTS 

History  and  biography  are  combined  in 
the  life  story  of  an  office  boy  who 
became  publisher,  and  served  the  press 
continuously  for  seventy-two  years. 

You  will  enjoy  this  absorbing  narrative. 
A  good  reference  book  for  the  jour¬ 
nalist's  library. 

S5.00  Pottpaid 

COKESBURY  BOOK  STORE 

1910  Main  Street  •  Dallas,  Texas 
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LEUTYT 


•iMi 

finger-tip  cleaning! 


mam 


FREE!  BOOK  OF  MORE  THAN  50  LEWYT  MATS! 


Mail  coupon  below  for  your  FREE  copy  of 
Lewyt’s  32-page  Dealer  mat  book  “How  You  Can 
Build  TVaffic  and  Boost  Sales". 

Use  this  book  to  help  get  your  local  Lewyt  Deal¬ 
ers  to  run  Lewyt  ads  in  your  newspaper!  You’ll  find 
promotions  and  ads  for  every  type  and  size  of  store! 


LEWYT  CORPORATION 
Dept.  E-1 

84  Broadway,  Brooklyn  11,  N.  Y. 


Please  rush  me  a  FREE  LEWYT  mat  book  and  the 
name  of  the  Lewyt  Distributor  in  this  market  area! 


NEWSPAPE 


For  FREE  32-pags  mat  book  ■  CITY _ 

andnamaof  theLawyt  I 
Distributor  In  your  areal. kHaeHHna 


ZONE _ STA 
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U.  S.  Group 
Begins  Tour  of 
Latin  America 

A  group  of  30  U.  S.  news¬ 
paper  publishers  and  editors 
and  radio  and  TV  officials  are 
making  a  30-day  look-and-learn 
tour  of  Latin  America,  inter¬ 
viewing  the  chiefs  of  state  in 
10  republics. 

Converging  from  15  states  on 
Mexico  City  Sept.  29,  the  group 
planned  a  three-day  conference 
in  the  Mexican  capital  before 
proceeding  by  Pan  American 
World-Airways  to  Guatemala 
and  Panama.  The  party  will 
circle  South  America,  visiting 
Peru,  Bolivia,  Chile,  Argentina, 
Uruguay,  Brazil  and  Venezuela. 
They  return  to  New  Orleans 
Oct.  27  to  attend  the  annual 
meeting  of  the  Inter-American 
Press  Assn.,  Oct.  29-Nov.  3. 

The  trip  is  under  the  direc¬ 
tion  of  Dr.  Marcel  R.  Duriaux, 
tour  director  of  the  U.  S. 
Society  of  Editors  and  Com¬ 
mentators  which  has  sponsored 


similar  tours  in  the  past  four 
years  to  Europe,  the  Middle 
East  and  Russia. 

Making  the  trip  are:  Mrs. 
May  Craig,  Washington  cor¬ 
respondent  of  the  Guy  Gannett 
Publications  of  Maine;  Buford 
Boone,  publisher,  Tuscaloosa, 
(Ala.)  News;  Dan  L.  Beebe, 
editor-publisher,  Orville  (Calif.) 
Mercury-Register ;  Frederick  L. 
Allman,  president,  and  Mi-s. 
Mary  P.  Allman,  vicepresident, 
WSVA  and  WSVA-TV,  Harris¬ 
onburg,  Va.;  E.  B.  Aldrich, 
president,  Pendleton  (Ore.)  East 
Oregonian;  Raymond  E.  Dix, 
editor-publisher,  and  Mrs.  Carol¬ 
yn  G.  Dix,  editorial  writer, 
Wooster  (Ohio)  Daily  Record. 

Others  are  Benjamin  Frank¬ 
lin,  president.  Associated  Clubs, 
Inc.,  Topeka;  Thomas  Ireland, 
correspondent  for  the  Girard 
News  and  Associated  Papers, 
Cleveland;  Mils.  Carla  B.  Keys, 
president,  WFLO,  Farmville, 
Va.;  Caryl  Krouser,  president, 
Barstow  (Calif.)  Printer-Re¬ 
view;  W.  R.  Mathews,  editor- 
publisher;  and  Mrs.  Betty 
Mathews,  editorial  writer,  Tuc¬ 
son  (Ariz.)  Daily  Star. 

Also,  Phillip  F.  Miller,  pub- 


GOODMilN  GUIDES 


Usher,  Royal  Oak  (Mich.)  Daily 
Tribune;  J.  H.  Nixon,  president, 
Wabash  (Ind.)  Plain  Dealer  and 
Times  Star;  Mrs.  Betty  Penson, 
woman’s  editor,  Idaho  States¬ 
man  Newspapers,  Boise,  Idaho; 
N.  Dewitt  Ray,  editor,  Indiana 
(Pa.)  Evening  Gazette. 

Others  are  Eugene  Simon, 
f)resident-publisher,  and  Mrs. 
Elizabeth  Simon,  feature  writer, 
Tarentum  (Pa.)  Valley  Daily 
.Vews;  Burrell  Small,  general 
manager,  Kankakee  (Ill.)  Jour¬ 
nal;  Mrs.  Eva  G.  Small,  editori¬ 
al  writer,  Ottawa  (Ill.)  Republi¬ 
can  Times;  William  B.  Smullin, 
president,  California  Oregon 
Television  Co.;  Mrs.  Patricia 
Smullin,  vicepresident.  Redwood 
Broadcasting  Company;  George 
F.  Tyler  Jr.,  president.  Times 
Chronicle  Company,  Jenkintown, 
Pa.;  Benjamin  Weir,  publisher, 
and  Mrs.  Frances  Shuford,  edi¬ 
torial  writer.  Charleston  (Ill.) 
Daily  Courier;  Ronald  B.  Wood- 
yard,  president,  WONE  of  Day- 
ton,  Ohio;  Charles  M.  Young, 
publisher,  Helena  (Ark.)  World, 
and  Mrs.  Estelle  C.  Young, 
World  Publishing  Company, 
Helena,  Ark. 

• 

Probation  Report 

Secrecy  Is  Asked 

San  Francisco 

A  re.solution  adopted  by  the 


Papers  Testing 
6  Pocket  Radios 

Minneapou.s 

Pocket  radio  receivers  are 
now  being  used  by  Minneapolis 
Star  and  Tribune  reporters  and 
photographers  to  speed  com¬ 
munications  with  their  super¬ 
visors.  Six  receivers,  about  the 
size  of  a  package  of  cigarets, 
have  been  leased  from  the 
Pocket  Phone  Broadcast  Service 
on  a  two-month  trial  basis. 

To  contact  a  reporter  or 
photographer  out  on  assign¬ 
ment  the  supervisor  calls  the 
broadcast  service  which  in  turn 
transmits  a  brief  message.  If 
a  longer,  more  complicated  mes¬ 
sage  is  necessary,  the  news¬ 
man  is  asked  to  telephone  his 
supervisor. 

Each  receiver  has  a  code 
number;  a  person  carrying  one 
of  the  receivers  must  listen  at 
frequent  intervals  to  see  if 
there  are  messages  for  the  code 
number  on  his  receiver. 

The  broadcast  service  sends 
messages  from  transmitters  in 
both  Minneapolis  and  St.  Paul 
at  alternate  intervals  of  one 
minute,  and  continues  to  broad¬ 
cast  them  for  an  hour  unless 
told  to  stop  before  that  time. 
Each  receiver  picks  up  mes¬ 
sages  within  a  25-mile  radius  of 
the  transmitters  in  downtown 
Minneapolis  and  St.  Paul. 


Child  Guidance  is  certainly  one  of  the  most  serious 
problems  facing  your  readers  in  this  complex  age. 
Drawing  on  a  quarter-century’s  experience  as  guidance 
specialist  and  educator.  Dr.  David  Goodman  speaks  with 
authority  and  sympathy  on  childhood  and  youth  problems. 
His  voluminous  reader-mail  (which  he  answers 
personally) ,  testifies  to  the  interest  generated  by 
his  three-a-week  column,  “What’s  Best  for  your  Child”. 
You’ll  find  samples  revealing  and  interesting 
...  let  us  send  you  some. 


Another  leader . . .  available  now 


The  HARDALE  Synd  icate 

30  EAST  60TH  STREET,  NEW  YORK  22,  N.  Y.  •  PLAZA  3-3331 


California  Conference  of  the 
State  Bar  delegates  proposes  a 
new  state  law  which  would  in¬ 
clude  provision  for  secrecy  on 
probation  reports.  These  are 
presently  open  to  press  inspec¬ 
tion. 

The  resolution  proposes  that 
probation  reports  be  publicized 
only  at  the  discretion  of  the 
court.  It  .  w'as  adopted  unani¬ 
mously  during  se.s.sions  here  last 
week  of  the  State  Bar  of  Cali¬ 
fornia. 

The  secrecy  plan  is  included 
in  a  resolution  basically  de¬ 
signed  to  establish  provisions 
enabling  defense  attorney  to  in¬ 
spect  probation  reports  before 
the  day  of  sentencing. 

Under  present  conditions,  the 
defense  attorney  has  no  time 
to  prepare  his  case.  The  pro¬ 
posal,  advanced  by  the  Public 
Defender  of  San  Francisco,  is 
primarily  aimed  at  giving  de¬ 
fenders  a  few  days  start  in  de¬ 
fense  moves  by  enabling  them 
to  have  an  early  look  at  the  re¬ 
ports,  it  was  declared. 

Changes  can  be  expected  if 
there  are  protests  during  the 
time  the  plan  is  under  study, 
the  State  Bar  added.  Procedure 
calls  for  a  two-year  study  by  a 
committee  appointed  by  the 
Bar’s  board  of  governors. 
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• 

New  Wichita  Weekly 
Covers  Amateur  Sports 

The  former  bowling  editor  of 
the  Wichita  Eagle  and  a  19- 
year  old  weekly  newspaper  pub¬ 
lisher  have  teamed  up  to  pro¬ 
duce  a  new  weekly  tabloid  de¬ 
voted  to  amateur  sports  in  the 
Wichita  area. 

Editor  and  publisher  of  the 
Wichita  Sports  Vue  is  Mrs. 
Bernice  James,  who  recently 
resigned  after  six  years  on  the 
Eagle’s  staff.  The  Vue  is  pro¬ 
duced  in  the  printing  plant  of 
the  suburban  Haysville  Sun, 
owned  by  19-year  old  Don  Sil- 
vey.  The  sports  weekly  started 
life  with  an  eight-page  format 
and  a  prepaid  circulation  of 
350. 

• 

Reward  to  Police 

Chicago 

Awards  totaling  $2,500  were 
paid  by  the  Chicago  Daily 
News  to  the  Chicago  Police¬ 
men’s  Benevolent  Association 
and  to  12  policemen  active  in 
the  capture  of  Michael  Mora- 
bito,  ex-Daily  News  mailer  who 
shot  and  killed  Henry  George, 
45,  mailroom  foreman,  here 
recently.  (E&P,  Sept.  11,  page 
72). 
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DIRECTOMAT 

the  leading  equipment 
for  direct  pressure 


Mf/  ni/ 


h  BUCK  mi  WHITE 
mi  R.O.P.  COLOR* 


^The  Directomat  simplifies  the  production  of 
accurately  registered  color  mats. 


LAKE  ERIE  ENGINEERING  CORP. 

508  Woodward  Avenue,  Buffalo  17,  New  York 
Offices  in  Principal  Qties  and  Foreign  Countries 


•  Leading  manufacturer  of  hydraulic  presses  —  3,300  designs 
from  3  to  22,000  tons  capacity  —  rubber  and  plastic  printing  plate 
molding ..  .plastics  molding...  laminating...  die  sinicing ...  metal 
working...  forging...  metal  extrusion ...  hardboard  and  plywood... 
rubber  vulcanizing . . .  die  casting  and  special  purpose. 


^  STANDARD  DIRECTOMAT 

The  most  widely  used  direct  pressure  mat 
molding  machine.  Fast,  rugged,  precision 
built.  Has  800  ton  pressure  capacity  with  a 
32Vi*'  X  24'  platen  size.  * 


I  HEAVY-DUTY  DIRECTOMAT 

The  ultimate  in  direct  pressure  matrix  mold¬ 
ing  equipment  for  those  who  require  oversize 
working  area  and  extra  pressure.  Has  1 ,000  ton 
pressure  capacity  with  a  34'  x  26'  platen  size. 


Write  for  Bulletin  349 
describing  Directomat 
equipment  and  accessories 


LAKE  ERIE  ® 
directomat  ® 


LAKE  ERIE 

ENGINEERING  CORP. 
BUFFALO.  N.Y  U.S.A. 
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'Fashion  Is  Fine  Arf 
With  Designers  Present 


In  what  was  believed  to  be 
the  nation’s  first  Designers’ 
Show  ever  to  open  to  the  pub¬ 
lic,  nine  of  the  top  fashion 
designers  on  the  Pacific  Coast 
appeared  to  comment  about 
their  own  creations  before 
4,800  spectators  in  the  Long 
Beach,  Calif.,  Municipal  Audi¬ 
torium.  Every  seat  was  occu¬ 
pied  and  more  than  2,000  non¬ 
ticket  holders  who  appeared 
were  turned  away. 

The  Long  Beach  Independent, 
Press-Telegram  sponsored  the 
event  Sept.  27.  More  than  11,- 
000  requests  for  tickets  were 
received  from  a  single  adver¬ 
tisement  and  story  published  in 
the  Sunday  newspaper. 

The  two-hour  program 
brought  to  Long  Beach  the  de¬ 
signers’  creations  ranging  in 
price  from  a  $12.50  cotton  dress 
to  a  $.35,000  chinchilla  wrap,  as 
well  as  hats  and  accessories. 

Special  scenery  and  lighting 
effects  were  designed  for  the 
stage  and  runway.  TheYne  of 

Breakfast  Briefs 

The  author  of  the  saying, 
“You  can’t  eat  your  cake  and 
have  it  too’’  never  observed  the 
face  and  hands  of  a  one-year- 
old  at  his  birthday  party. 

*  *  # 

It  is  noticeable  that  a  reduc¬ 
ing  diet  never  results  in  any  re¬ 
duction  of  the  conversation. 

From  the  Cleveland  Plain  Dealer 


the  program  was  “Fashion  Is 
Fine  Art”  and  it  was  carried 
out  in  the  stage  effects  with  a 
baroque  frame  in  antique  finish 
measuring  10  hy  16  feet 
through  which  the  models 
stepped  down  on  the  stage. 

As  each  designer  appeared 
for  commentary  about  his  crea¬ 
tions,  pages  placed  a  card  dis¬ 
playing  the  trade  name  on 
easels  at  each  side  of  the  stage. 
Each  designer  was  allowed  10 
minutes  in  which  to  display 
nine  garments.  A  three-foot- 
high  replica  of  a  Dresden  clock 
reminded  him '  of  the  elapsed 
time,  thus  keeping  the  program 
on  scheduled  time. 

A  15  piece  orchestra  and 
baritone  soloist  furnished  musi¬ 
cal  entertainment  before  the 
program’s  start  and  at  the  10 
minute  intermission. 

Long  Beach  being  the  home 
of  the  Miss  Universe  Pageant, 
it  was  appropriate  that  a  high¬ 
light  of  the  program  be  the  ap¬ 
pearance  of  Miss  Universe, 
1955,  (Hillevi  Rombin  of 
Sweden)  who  wore  a  $35,000 
chinchilla  creation.  “Miss  Wel¬ 
come  to  Long  Beach,”  Judy 
Ware,  wore  a  $19,000  mink 
wrap. 

The  Designers’  Show  was  in¬ 
troduced  by  Mary  Lou  Zehms, 
women’s  editor  of  the  Inde¬ 
pendent,  Press-Telegram,  and 
produced  and  directed  by  Wilma 
Hastings,  a  southern  California 
fashion  authority. 

Tickets  to  the  program  were 
distributed  on  request  through 
a  coupon  which  appeared  in  the 
Sunday  paper  Sept.  11  only. 
Those  applying  for  tickets  were 
requested  to  enclose  a  self-ad¬ 


CHAS.  T.  MAIN,  INC. 

Consulting  Engineers  Since  1893 

ECONOMIC  STUDIES, PROCESS  STUDIES.  DESIGN,  SPECIFICATIONS 
PROCUREMENT  AND  SUPERVISION  OT  CONSTRUCTION 
FOR 

NEWSPAPER  AND  PRINTING  PLANTS 

to  Ftdtral  St.  Boston,  Mots. 

317  South  Tryon  St.  Choriolto,  N.  C 


RICHLY  WRAPPED  in  mink. 
Mary  Lou  Zohms,  left,  and  Hil¬ 
levi  (Mist  Universe)  Rombin 
add  glamor  to  Designers'  Show 
staged  by  Long  Beach,  Calif, 
newspapers.  Mrs.  Zehms,  women's 
editor,  wears  a  $19,000  Letitia 
mink  coat.  Miss  Rombin’t  stole 
of  Emba  mink  it  valued  et 
$10,000. 

dressed,  stamped  return  enve¬ 
lope  for  returning  the  tickets. 
Only  two  were  granted  to  each 
individual.  All  were  free  and 
none  were  reserved. 

Executives  of  the  newspapers 
and  their  wives  were  hosts  to 
the  visiting  designers  and  their 
husbands  and  wives  at  a  cock¬ 
tail  party  and  buffet  dinner 
prior  to  the  show. 

The  Long  Beach  newspapers 
plan  to  stage  this  program 
each  year. 

Food  Trade  Aid 

The  Detroit  (Mich.)  Free 
Press  has  begun  publication  of 
a  new  merchandising  paper, 
“Food  Trade  Reporter,”  a  four- 
page  tabloid  published  as  a  part 
of  “The  Grocer’s  Spotlight,” 
fortnightly  Michigan  food  jour¬ 
nal.  The  first  issue  notes  the 
sharp  rise  in  the  use  of  full 
color  food  advertising. 

• 

‘Editorial  Page’  Cake 
Hails  Hawaii  Veteran 

Honolulu,  T,  H. 
Jared  Smith,  veteran  report¬ 
er  and  columnist  for  the  Hono¬ 
lulu  Advertiser,  marked  his 
89th  birthday  and  42nd  year 
as  a  newspaperman  recently. 
Highlight  of  the  celebration  was 
a  50-pound  birthday  cake  salut¬ 
ing  “Hawaii’s  most  experienced 
reporter.”  The  cake  featured  a 
replica  of  the  Advertiser’s  edi¬ 
torial  page. 


Publishers  Help 
Medical  Schools 

Whitelaw  Reid,  chairman  of 
the  board  of  the  New  York 
Herald  Tribune,  has  accepted 
the  chairmanship  of  the  News¬ 
paper  Division  of  the  Committee 
of  American  Industry,  a  divi¬ 
sion  of  the  National  Fund  for 
Medical  Education,  which  is 
spearheading  a  nationwide  ap¬ 
peal  to  raise  $10,000,000  an¬ 
nually  for  the  country’s  81 
medical  schools. 

Working  with  him  are:  Wal¬ 
ter  H.  Annenberg,  Philadelphia 
Inquirer;  Enoch  Brown,  Mem¬ 
phis  Publishing  Co.;  George  T. 
Cameron,  San  Francisco  Chroni¬ 
cle;  R.  A.  Carrington  Jr., 
Hearst  Publications,  Inc.;  Rob¬ 
ert  B.  Choate,  Boston  Herald- 
Traveler;  Mark  Ethridge, 
Louisville  Courier-Journal  and 
Times;  Roger  H.  Ferger,  Cin¬ 
cinnati  Enquirer;  Marshall 
Field  Jr.,  Field  Enterprises, 
Inc.;  Frank  E.  Gannett,  Gan¬ 
nett  Newspapers;  Sterling  E. 
Graham,  Forest  City  Publishing 
Co.;  Clarence  B.  Hanson  Jr., 
Birmingham  News;  Randolph 
A.  Hearst,  Hearst  Publishing 
Co. ;  Luther  L.  Hill,  Des  Moines 
Register  &  Tribune;  Clark 
Howell,  Atlanta  Newspapers; 
Palmer  Hoyt,  Denver  Post; 
Alicia  Patterson,  Newsday; 
Eugene  C.  Pulliam,  Indianapolis 
Newspapers,  and  Victor  F. 
Ridder,  Twin  Coast  Newspa¬ 
pers. 

Excellence  Awards 
To  Florida  Women 

Clearwater,  Fla. 

The  Florida  Women’s  Press 
Club’s  fall  convention  here 
Sept.  17  and  18  elected  Neil 
Meffert,  Times-Union  Bureau 
head  in  Ocala,  president,  suc¬ 
ceeding  May  Horner,  editor  of 
DeLand  Sun-News. 

General  excellence  prizes 
were  awarded  to  Dorothy  Jur- 
ney,  Miami  Herald;  Olive 
Sykes,  Lakeland  Ledger;  Lora 
S.  Britt,  Delray  Beach  Journal. 
• 

Interamerican  Journal 
Names  J.  D.  De  Biase 

John  D.  DeBiase,  publisher 
of  the  Clinton  (Pa.)  Times,  has 
been  named  publisher  of  the 
Interamerican  Business  Jour¬ 
nal,  a  new  fortnightly  newspa¬ 
per  covering  economic  develop¬ 
ments  in  the  Western  Hemis¬ 
phere. 

Mr.  De  Biase  also  is  president 
of  the  Interamerican  News  Bu¬ 
reau,  Inc.,  New  York,  a  recent¬ 
ly  organized  press  service. 


U 
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This  dominant  preference  for  NEA  Sunday  Comics  is  your  guide 
to  a  better  weekend  comic  section.  When  NEA  comics  are  used 
in  8  out  of  10  comic  sections  you  con  be  sure  they  provide  the 
continued  readership  and  circulation  strength  necessary  for  success. 


Family  favorite  comics  like  OUT  OUR  WAY,  CAPTAIN  EASY, 
OUR  BOARDING  HOUSE  and  ALLEY  OOP  provide  sparkling 
humor,  story  interest,  fun  and  entertainment  for  all  your  readers. 
Select  any  of  NEA's  19  comic  features  to  get  that  extra  guarantee 
of  success  that  comes  with  proven  performance. 


NEA  Sondsy  Comics  Are  Avsllsble  In  Four  Colors 
or  Black  and  White  ...  In  All  SIses  to  Fit  Your 
Section  .  .  .  Standard  Half  or  Third  Paces  or 
Tabloid  Full  and  Half  Paces. 

Write  or  Wire  Today  for  Color  Proofs  ond  Rates 


‘Sourc-f — Standard  Rate  and  Data  and  .NBA  Client  List 


NEA  Service,  Inc. 


1200  West  Third  Street 


Cleveland  13,  Ohio 
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Copley  Press  Attorneyf 
File  Motion  to  Dismiss 


ESTidN . . . 


Chicago  other  persons  named  in  the 
A  motion  to  dismiss  the  motion, 

plaintiff’s  complaint  for  failure  Xo  Share  Estate 

to  name  all  necessary  parties  Col.  Copley  died  Nov.  2,  1947, 
to  the  suit  brought  by  William  provided  that  each 

Nelson  Copley  apinst  his 

sons  was  to  receive 

brother  James  C  Copley, trus-  four-ninths  of  his  estate,  with 
tee  of  the  Ira  C.  Copley  estate;  other  one-ninth  to  be  divided 
^e  First  National  Bank  of  between  a  daughter  by  his  sec- 
Chicago  and  Copley  Press,  Inc.,  carriage  and  her  son. 

was  filed  in  Circuit  Court  here  ^  t 

Sent  30  Stock  of  Copley  Press,  Inc., 

The  motion  was  filed  with  constitutes  90%  of  the  assets  of 
Judge  Charles  S.  Dougherty  by  the  estate  according  to  the  orig- 
attorneys  representing  the  de-  complaint  filed  by  William 

fendants  in  connection  with  the  Pf®‘ 

suit  entered  last  July  14  by  vides  that  when  William  Copley 

William  Nelson  Copley,  seeking  k  .u  ; 

liquidation  of  Copley  Press,  Inc.,  then  both  sons  get 

operator  of  14  newspapers  in  their  stock  putright  At  the 
Illinois  and  California,  along  time  each  of  the  two 

with  a  television  and  four  radio  outright  one  share  of 

stations.  (E&P,  July  16,  p  8).  the  1,0W  shares  of  common 

stock.  They  are  each  to  receive 
List  Additional  Names  four-ninths  of  the  998  remain- 
Mentioned  in  the  motion  as  ing  shares, 
necessary  parties  to  the  action  The  complaint  filed  last  July 
are  the  wives  and  minor  children  alleges  the  defendants  have  ex- 
of  both  James  S.  Copley,  chair-  ercised  “complete  and  domina- 
man  of  Copley  Press.,  Inc.,  and  ting  authority  over  the  affairs 
William  NeLson  Copley,  plain-  of  the  corporation”  and  that  Col. 
tiff,  who  is  foregin  correspon-  Copley’s  will  “does  not  author- 
dent  for  the  Copley  Newspapers  ize  the  continuation  of  the  busi- 
and  a  director  of  Copley  Press,  ness.”  The  suit  asks  “that  the 
Also  included  are  Mrs.  Eleanor  court  direct  the  executors  and 
Blenman,  daughter  of  the  late  trustees  to  proceed  with  as 
(^1.  Ira  C.  Copley;  her  son,  Wil-  prompt  and  orderly  liquidation 
Ham  W.  Wilbourne  III;  A.  W.  of  the  stock  of  the  Copley  Press, 
Shipton,  president  of  Copley  Inc.,  as  is  consistent  with  a 
Press;  First  National  Bank  of  niaximum  realization  of  the 


Television  has 
come  a  long  way 


since 


but  the  principle  of 
specialized  representa¬ 
tion  by  a  company 
exclusively  devoted 
to  television  is 
as  sound  today  as 
it  was  then. 


Harrington,  Righter 
and  Parsons,  Inc. 

national 

representatives  for 

WROW-TV  Albany 
WAAM  Baltimore 
WBEN-TV  Buffalo 
WJRT  Flint 

WFMY-TV  Greensboro 
WTPA  Harrisburg 

WDAF-TV  Kansas  City 
WHAS-TV  Louisville 
WTMJ-TV  Milwaukee 
WMTW  Mt.  Washington 
WSYR-TV  Syracuse 
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Does  Television  Deserve 
Stepchild  Representation? 
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This  is  addressed  to  those  people  who  have  had  the  courage  to  invest  millions  of 
dollars  in  this  new  medium  of  television.  You’ve  invested  money  in  towers,  sites 
and  technical  equipment,  you’ve  planned  the  programming,  set  up  technical 
staffs  that  had  to  be  schooled,  you’ve  organized  your  business  and  local  sales 
structures  and  you  took  for  granted  that  your  sales  representation  was  as 
soundly  planned  as  all  your  other  planning. 


Television  is  different 

No  one  has  to  tell  you  that  this  “newest 
medium"  is  different.  It  is  no  stepchild  of 
radio  by  a  long  shot.  It  is  unto  itself.  It  is 
the  most  powerful  medium  yet  developed. 
You  appreciate  this,  or  you  would  not  have 
put  the  huge  sums  into  it  you  have.  Let’s 
not  kid  ourselves.  Television  is  competitive 
to  all  media-magazines,  newspapers,  sup¬ 
plements,  outdoor,  radio,  network  and  spot. 
The  public  knows  it’s  competitive.  You  know 
it  from  your  own  experience  with  your  own 
set  at  home.  No  one  yet  has  figured  a  way 
to  read  a  magazine  and  look  at  a  television 
set  at  the  same  time. 

Television  has  arrived 

Agencies  are  showing  their  clients  how  tele¬ 
vision  right  now  is  an  economical  advertis¬ 
ing  buy  on  a  dollar  basis.  Advertisers  are 
not  only  anxious  but  well  aware  they  must 
get  into  television  to  protect  their  trade 
positions.  But .  whom  can  their  agencies 
turn  to  for  full-time  advice,  full-time  serv¬ 
ice  and  information? 

National  advertisers  and  their  agencies 
have  always  been  well  informed  on  media, 
but  have  little  or  no  information  on  televi¬ 
sion  stations  and  have  a  hard  time  getting 
it.  In  many  cases  they  have  had  to  go  direct 
to  you  for  it. 


Ask  yourself  these  questions: 

*  Does  your  representative  have  the  same 
faith  and  confidence  in  the  television  me¬ 
dium  you  have? 

•h  Is  your  representative  making  any  in¬ 
vestment  such  as  you  have  in  the  future  of 
television? 

*  Is  your  representative  providing  the  tele¬ 
vision  manpower  necessary  t 

h  Is  your  representative  giving  you  the 
adequate  sales  effort  you  need? 

*  How  well  has  your  representative  fami¬ 
liarized  himself  with  your  local  television 
operation? 

The  answers  to  these  questions  are.all  too 
clear.  More  than  a  few  representatives  have 
actually  stated  that  they  wished  television 
had  never  happened  and  would  give  plenty  to 
get  the  guy  who  invented  it.  Your  represen¬ 
tative  today  is  taking  the  easy  way  out— is 
doing  as  little  for  you  as  fits  his  pocketbook. 
And,  this  is  all  too  understandable. 

They  have  done  well  with  AM.  They  have 
worked  hard  and  long  and  built  up  a  pros¬ 
perous  organization.  You  can’t  blame  them 
for  not  wanting  to  start  all  over  again.  After 
all,  life’s  too  short.  They’ve  made  their 
money.  Television  today  is  only  a  headache 
and  an  expense  to  them. 


Furthermore,  let’s  face  the  facts  about 
what  REALLY  happens  when  a  radio  repre¬ 
sentative  sets  up  a  TV  Department  within 
his  own  organization.  Both  cannot  get  the 
services  of  the  best  people— the  full-time 
wholehearted  application  that’s  required  to 
do  a  real  job.  From  the  management  level 
right  down  the  line  AM  or  TV  or  both  must 
suffer. 

How  do  you  come  out? 

You  have  a  big  investment  in  TV.  You  expect 
TV  to  develop  into  the  greatest  advertising 
medium  ever,  but  you  need  help.  You  need 
sales  help  that  means  the  kind  of  manpower 
that  can  give  you  intelligent  service  in  the 
national  field  full  time.  Your  story  must  be 
told  to  advertisers  and  their  agencies  with 
aggressiveness,  experience,  ability  and  a 
singleness  of  purpose.  You  need  a  specialized 
organization  to  help  solve  the  complex  prob¬ 
lems  arising  in  television— problems  that 
have  never  arisen  before  in  advertising.  You 
need  the  undivided  attention  of  a  company 
for  the  efficient  development  of  new  accounts 
that  find  television  a  natural  but  who  have 
found  other  consumer  media  difficult  to  use. 
You  need  an  organization  whose  conscience 
is  clear  on  television,  one  that  is  not  tom 
between  the  other  older  media  and  the  new. 

Now’s  the  time 

Why  wait?  You  can  get  what  you  need  now. 
Ours  is  an  organization  with  the  know-how 
to  provide  effective  and  active  service.  It’s  a 
young  company  looking  to  the  future  with 
conviction  and  confidence  in  television.  Our 
revenue  and  business  future  depend  solely  on 
television. 

Harrington,  Richter  A  Parsons  is  not 
complicated  with  radio  and/or  newspaper 
problems  which  thwart  your  television  prog¬ 
ress  in  the  national  field.  Further,  we  have 
the  stability  and  interest  to  do  the  sound  sell¬ 
ing  job  you  need  in  television. 


Harrington^  Righter  &l  Parsons^  Inc. 

THE  rmST  INDEPENDINT  TELEVISION  STATION  REPRESENTATIVE 
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Advertisement 

From  where  I  sit 
j6y  Joe  Marsh 


Shades  of  Tom  Sawyer! 

Hack  Willis  had  just  stopped  the  trac¬ 
tor  so’s  he  could  cool  off  at  the  pump, 
when  a  young  insurance  salesman 
came  up  the  drive. 

Hack  was  tired  of  plowing,  and 
needed  insurance  on  his  new  barn. 
But  he  also  needed  to  get  that  winter 
rye  in  fast.  The  salesman,  an  eager 
kid,  noticed  hesitation.  “/  come  from 
a  farm,**  he  said.  ^‘Why  don*t  you 
look  at  these  booklets — get  all  the  dope 
— and  ril  take  that  plow  a  couple  of 
rounds  for  you.** 

Young  fellow  laid  off  a  pretty 
straight  furrow,  too.  It  was  almost 
dark  before  Hack— sitting  in  the  shade 
— was  able  to  decide  just  what  kind 
of  policy  to  get. 

From  where  I  sit,  to  be  a  good  sales¬ 
man — or  a  good  citizen — it  always 
helps  to  ^^put  yourself  in  the  other 
man*s  place.**  He  may  have  a  differ¬ 
ent  sort  of  job  with  different  problems 
...  he  may  prefer  to  close  a  deal  over, 
say,  a  friendly  glass  of  beer  while  you 
might  prefer  something  else.  But  both 
of  you  can  co-operate  if  you  make  it 
a  ''policy**  to  try. 


Copyrinht,  1955,  United  States  Brewers  Foundation 


ME  Seminar 
Opens  API’s 
Tenth  Year 

The  American  Press  Institute 
will  begin  its  tenth  year  of 
operation  with  a  two-week  semi¬ 
nar  for  managing  editors  and 
news  editors  starting  Monday 
Oct.  10  at  Columbia  University. 

Twenty-seven  editors  from 
newspapers  in  fourteen  states 
and  Canada  will  take  part  in 
the  round-table  discussions.  The 
members  were  selected  from  ap¬ 
plications  which  far  exceeded 
the  number  of  places  available. 

A  second  program  for  man¬ 
aging  editors  and  news  editors 
will  l)e  held  next  March.  The 
Institute  also  will  conduct  eight 
other  seminars  for  news  and 
business  executives  and  staff 
meml)ers  during  the  year. 

Guest  discussion  leader  at  the 
opening  session  Monday  morn¬ 
ing  will  be  I.  William  Hill,  as¬ 
sistant  managing  editor  of  the 
Washington  (I).  C.)  Star.  His 
subject  will  be  methods  of 
selecting  and  training  news 
room  personnel. 

Other  topics  to  be  discussed 
during  the  two  weeks  include 
the  newspaper’s  lesponsibility 
to  the  community;  methods  of 
improving  local  news  coverage, 
with  emphasis  on  city  govern¬ 
ment  and  education;  reader  in¬ 
terest  in  various  types  of  news; 
news  writing,  cutlines  and  head¬ 
lines,  with  emphasis  on  clarity 
and  accuracy;  picture  selection 
and  editing;  sports  pages  and 
women’s  pages;  makeup;  and 
problems  of  libel,  contempt  and 
invasion  of  privacy. 

Discussion  leaders  will  in¬ 
clude:  Harry  Mauck,  Jr.,  man¬ 
aging  editor.  Council  Bluffs 
(Iowa)  Xonpareil ;  Janies  J. 
Doyle,  editorial  write i‘.  Provi¬ 
dence  (R.  I.)  Journal  and  Bul¬ 
letin;  Ren  Reese,  co-chairman 
of  the  Institute  Advisory  Board 
and  former  managing  editor  of 
the  St.  Louis  Post-Dispatch; 
Charles  J.  Young,  sports  editor, 
Buffalo  (N.  Y.)  Evening  Xews; 
Vincent  S.  Jones,  executive  edi¬ 
tor,  Gannett  Newspapers,  Roch¬ 
ester,  N.  Y.;  Harry  Lee  Wad¬ 
dell,  publisher,  McGraw-Hill’s 
Petroleum  Publications,  New 
York  City;  James  H.  Couey, 
Jr.,  Sunday  editor,  Birmingham 
(Ala.)  Xeu's;  R.  K.  T.  Larson, 
managing  editor,  Xorfolk  (Va.) 
Virginian-Pilot ;  J.  Montgomery 
Curtis,  director,  American  Press 
Institute;  Dr.  Benjamin  Fine. 
I  education  editor,  .Veir  York 
Times;  Mrs.  Marj  Heyduck, 
I  women’s  editor,  Dayton  (Ohio) 
Journal  Herald;  and  E.  Douglas 


Hamilton,  of  the  law  fin  i  of 
Brown,  Cross  and  Hamilton, 
New  York  City. 

The  piogram  was  plannei  and 
will  be  conducted  by  W. liter 
Everett,  associate  directo.  of 
the  Institute. 

Members  of  the  seminar  are: 

Huey  AyneHWurth.  manasrinK  •  'litor. 
Southwest  American  and  ireaf 

Times^Record,  Ft.  Smith.  Ark.;  Konakl 
S.  Broom.  news  editor,  Spokant 
(Wash.)  Daily  Chronicle;  Georjje  R. 
Carr.  manaRing  editor,  Plnttt^hurgh 
(N.  Y.)  Press-Republican;  John  R. 

Chadwick,  news  editor,  Detroit  \ew$: 
John  A.  Curran.  manaRinR  «ditor. 
.Sauff  Ste.  Marie  (Ont.)  I>aily  Star; 
Floyd  J.  Esche,  manaRinR  nlitor, 
La  Salle  (III.)  Daily  Sews-Tribune; 
Warren  F.  Gardner,  manaRinR  editor 
and  editor.  Meriden  (Conn.)  Rcrord: 
Herbert  F.  Hale.  manaRinR  t-ditor. 
Hillsdale  (Mich.)  Daily  Sews;  Arthur 
A.  Johnson,  niRht  city  i‘ditor.  lUrgts 
Evening  Record,  Hackensack.  N.  J.; 
Oscar  K.  Lidcm.  manaRinR  editor.  San 
Jose  (Calif.)  Mercury;  Lloyd  P. 
McMahon.  Reneral  news  editor,  I^ake 
Charles  (La.)  American  Press. 

Also:  Cornelius  J.  Milliken.  new;t 
editor.  Elmira  (N.  Y.)  Star^Gazette; 
A.  M.  (Nap)  Nassr,  Jr..  manaRinK 
editor,  Toledo  (Ohio)  Times;  Robert 
C.  0*Neal.  manaRinR  (‘ditor,  Decatur 
(Ill.)  Herald;  James  M.  O'Neill,  ex¬ 
ecutive  editor,  Camden  (N.  J.)  Courier 
Post;  Philip  W.  Sauer,  assistant  news 
editor,  Cincinnati  Times-Star ;  Jos4>ph 
E.  Shank,  news  editor.  Norfolk  (Va.) 
Ledger-Dispatch  and  Portsmouth  Star; 
William  L.  Shipley,  Jr.,  news  (‘ditor, 
Et*ansville  (Ind. )  Courier. 

Also:  Larry  N.  Smith.  manaRine 
editor.  St,  Catharines  (Ont.)  Stand¬ 
ard;  Harold  J.  Sullivan,  exc^cutive 
editor.  Erie  (Pa.)  Times;  Glenn  Tay¬ 
lor,  news  editor,  i*hoenix  (Ariz.)  Ga¬ 
zette;  Howard  B.  Taylor,  manuRinft 
editor,  .Saw  Diego  (Calif.)  Union; 
Ralph  C.  Taylor,  news  director,  l*uehlo 
(Colo.)  Star-Journal  Chieftain ;  Wil¬ 
liam  J.  Thompson.  manaRinR  iHlitor. 
Oil  City  (Pa.)  Derrick;  David  E.  West, 
assistant  city  editor.  Trenton  (N.  J.) 
Evening  Times;  Martin  V,  Wixted. 
city  (‘ditor,  Pottsville  (Pa.)  Republi¬ 
can,  and  Marshall  D.  Yarrow,  manaR¬ 
inR  (Hiitor  and  editor,  Ottawa  (Ont.) 
Citizen, 

• 

Canada  Newsmen  Cover 
Pearson’s  Russia  Visit 

Montreal 

Ten  Canadian  newsmen  will 
accompany  or  join  External 
Affairs  Minister  L.  B.  Pearson 
on  his  forthcoming  visit  to 
Russia.  Five  newspapermen 
will  travel  on  his  plane  with 
him,  while  five  others  will  jour¬ 
ney  to  Russia  via  commercial 
airlines. 

On  the  minister’s  plane  are 
Lorenzo  Pare  of  L’ Action 
Cathnlique,  Quebec  City;  Clyde 
Blackburn  of  The  Canadian 
Press,  Ottawa;  Rod  McLeod  of 
British  United  Press,  Ottawa: 
1.  Norman  Smith  of  the  Ottam 
Journal,  and  P.  Equenot  of  the 
Canadian  Broadcasting  Corp¬ 
oration.  T raveling  via  commer¬ 
cial  airlines  are  A.  R.  Levesque 
of  the  CBC;  Frank  Swanson  of 
Southein  News  Services;  Rob- 
eit  Taylor  of  the  Toronto  Star; 
R.  J.  Needham  of  the  Toronto 
Clobe  and  Moil,  and  Geriy 
Clarke  of  Montreal.  Mr.  Taylor 
and  Mr.  Clarke  will  later  join 
Mr.  Pearson  in  Singapoie  for 
further  travels. 
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Your  children  visit  a  new  world  each  week 

Each  Thursday,  teacher  turns  a  knob  and  the  class  dramatic  cast,  choral  groups  and  guest  artists, 
enters  a  new  world— a  world  many  are  visiting  for  Standard  provides  Teacher’s  Manuals  as  program 
the  first  time  via  the  Standard  School  Broadcast.  listening  guides. 

Since  1928,  this  program  has  introduced  man’s 
musical  heritage  to  Western  children.  Now  play¬ 
ing  for  its  second  generation,  the  Standard  School 
Broadcast  is  probably  the  biggest  "classroom”  in 
history.  It  has  an  audience  of  nearly  1,500,000 
listeners  throughout  the  West,  Alaska  and  Hawaii 
. . .  students  in  54,000  classrooms  and  adult  listen¬ 
ers  at  home.  They  hear  a  symphony  orchestra,  a 


Goal  of  the  School  Broadcast  is  to  help  listeners 
gain  an  absorbing  new  interest  in  music,  and — 
through  music — a  broader  knowledge  and  under¬ 
standing  of  the  world  around  them.  We  suggest 
that  you  listen  in  at  home  to  enjoy  the  world’s 
best  music  and  to  gain  one  more  link  with  your 
childrens’  interests.  TUNE  IN  every  Thursday 
. . .  check  newspapers  for  time  and  station. 


STANDARD  OIL  COMPANY  OF  CAL  FORN  A 


plans  ahead  to  serve  you  better 
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DON’T  FORGET  ‘SERVICE’ 

THERE  seems  to  be  a  growing  feeling 
among  newspaper  industry  leaders  that 
circulation  and  advertising  rates  will  have 
to  be  increased.  Higher  costs  and  an 
under-rating  of  the  value  of  newspaper 
service  to  advertiser  and  reader  are  cited 
as  justification. 

In  studying  recommendations  for  such 
increases,  however,  we  hope  that  pub¬ 
lishers  do  not  underestimate  or  forget 
the  importance  of  maintaining  the  news¬ 
paper  as  a  mass  medium  available  to 
readers  and  advertisers  at  a  price  within 
range  of  everyone’s  pocketbook. 

*  ♦  • 

Both  circulation  and  advertising  rates 
have  been  revised  upward  throughout  the 
industry  in  the  last  decade  but  the  in¬ 
creases  have  by  no  means  met  the  in¬ 
creased  cost  of  production  which  news¬ 
papers  have  had  to  meet.  A  large  pro¬ 
portion  of  the  higher  costs  has  been  met 
only  through  increased  volume.  If  news¬ 
paper  advertising  linage  had  not  risen  as 
it  has  since  World  War  II,  advertising 
rates  would  have  had  to  be  increased 
much  more,  otherwise  many  newspapers 
would  have  succumbed  to  the  high  costs. 

Perhaps  there  are  many  cases  where  ad 
and  subscription  rates  are  justified  at  the 
present  time.  Cost  studies  have  indicated 
that  some  newspapers  are  selling  their 
retail  advertising  at  less  than  the  cost  of 
production. 

We  believe  those  situations  should  be 
corrected.  That  is  an  uneconomical  prac¬ 
tice  in  any  industry  but  some  publishers 
are  afraid  to  disturb  their  relationship 
with  high-volume  local  advertisers. 

*  *  * 

The  constant  improvement  of  the  news 
and  editorial  content  of  our  newspapers 
has  made  them  a  better  buy  for  readers 
which  in  turn  has  made  them  a  more 
valuable  medium  for  advertisers.  If  a 

newspaper  has  added  readers  and  can 

honestly  point  to  improved  service  to  those 
readers  and  to  advertisers  then  it  is 

reasonable  it  could  charge  more  for  its 
product. 

If  the  expenses  have  increased  beyond 
the  point  where  even  increased  volume 
cannot  absorb  them,  then  a  newspaper  has 
to  increase  its  rates  to  stay  in  business. 
♦  ♦  ♦ 

But  in  all  these  considerations  newspa¬ 
permen  should  strive  to  produce  the  best 
possible  product  for  the  least  possible  cost 
to  reader  and  advertiser.  In  our  opinion, 
it  will  be  a  tragedy  if  newspapers  are 
forced  by  high  costs,  or  voluntarily  decide, 
to  increase  circulation  prices  beyond  the 
range  of  the  poorest  pocketbook  and/or 
increase  advertising  rates  beyond  the 
means  of  the  smallest  advertiser. 

At  present  newspapers  are  truly  a  mass 
medium.  Let’s  keep  them  that  way  if 
possible. 
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Let  your  light  so  shine  before  men, 
that  they  may  see  your  good  works,  and 
glorify  your  Father  which  is  in  heaven. 


— Matthew,  V;  16. 


LA  PRENSA 

THE  continued  censorship  of  the  Argen¬ 
tine  press  by  the  new  regime  creates 
doubts  about  the  government’s  assertions 
that  freedom  of  the  press  will  be  restored. 
These  doubts  are  bolstered  by  reports 
from  Buenos  Aires  that  there  is  “under¬ 
cover  but  noticeable  resentment  about  the 
continued  international  spotlighting  of  the 
La  Prensa  case;  also  by  the  fact  that  the 
newly-appointed  press  chief  is  reported 
to  have  a  questionable  Nazi  background.’’ 

One  government  spokesman  was  quoted 
by  the  New  York  Times  as  saying  the 
comment  by  the  press  outside  of  Argen¬ 
tina  “has  gone  beyond  the  point  of  con¬ 
structive  criticism.  It  is  carping.  The 
revolution  was  not  fought  for  one  news¬ 
paper  alone.  Lonardi  has  set  forth  his 
program,  and  justice  will  be  done.  Jus¬ 
tice  is  not  a  hasty  thing.” 

What  the  new  Argentine  government 
does  not  realize  is  that  La  Prensa  has 
become  a  symbol  to  the  world  of  all  the 
anti-press  actions  of  Peron.  La  Prensa 
was  only  one  of  100  independent  newspa¬ 
pers  that  were  closed  or  seized  by  Peron, 
according  to  Alberto  Gainza  Paz,  former 
editor  and  publisher  of  that  paper.  But 
La  Pi-ensa  was  the  largest  and  most  in¬ 
fluential,  with  an  international  reputa¬ 
tion.  The  new  government’s  attitude  to¬ 
ward  restoration  of  La  Prensa  to  its  right¬ 
ful  owner,  therefore,  will  be  symbolic  of 
its  real  attitude  toward  the  press  and 
press  freedom. 

President  Lonardi’s  statement  to  labor 
leadei-s  that  he  will  not  do  anything  to 
modify  the  La  Prensa  situation  is  not  en¬ 
couraging  in  this  respect.  Granted  that 
the  return  of  La  Prensa  will  have  to 
come  through  court  action  and  the  new 
president  might  not  be  able  to  institute 
action  under  his  code  of  principles,  we  do 
not  think  that  he  would  be  remiss  in 
frankly  stating  his  position  with  respect 
to  that  once  great  newspaper. 

It  would  be  perpetuation  of  a  great  in¬ 
ternational  tragedy  if  the  new  regime 
fails  to  act  legislatively  or  judicially,  and 
soon,  to  reverse  the  expropriation  of  La 
Prensa. 


READING  COURSE 

THE  quality  of  reading  instruction  in 
the  primary  schools  should  be  a  matter 
of  primary  concern  to  newspaper  people, 
as  we  have  commented  many  times  here. 

Not  only  should  the  reading  habit  be 
cultivated  at  an  early  age,  but  fast  read¬ 
ing  and  quick  comprehension  should  be 
taught  as  an  essential  factor  in  making 
reading  enjoyable. 

Newspaper  reading,  and  therefore  news¬ 
papers  themselves,  will  suffer  if  the  art 
of  reading  is  permitted  to  decline  either 
through  improper  instruction  in  the 
schools  or  because  of  the  attractiveness 
of  other  visual  or  audio  teaching  tech¬ 
niques.  That’s  why  newspapermen  should  ^ 
look  to  their  own  future  and  their  poten¬ 
tial  readers  of  the  future. 

Reading  instruction  methods  have  be¬ 
come  a  fairly  hot  controversial  issue  in 
educational  circles  since  the  appearance 
of  the  book,  “Why  Johnny  Can’t  Read” 
by  Rudolf  Flesch.  It  would  be  wise  for 
newspaper  editors  to  look  into  the  situa¬ 
tion  in  their  local  schools.  It  might  pro¬ 
vide  some  good  stories  pro  and  con,  and 
it  might  offer  an  opportunity  for  the  news¬ 
paper  to  be  constructively  helpful. 

In  this  vein  the  Salt  Lake  Tribune  has 
started  to  publish  primer-type  reading 
lessons,  prepared  by  an  educator,  for 
those  parents  who  want  to  give  their 
children  a  helping  hand  with  reading 
problems.  They  are  not  designed  to  in¬ 
terfere  with  or  replace  the  work  of  the 
school  teacher  but  rather  to  supplement 
it.  t 

This  type  of  feature  should  be  appreci¬ 
ated  by  most  parents  if  they  could  be 
made  to  understand  one  thing  about  most 
public  schools:  Children  are  progressed 
from  grade  to  grade  rtgardless  of 
whether  they  have  mastered  the  reading 
instruction  to  their  age  group,  and  yet 
the  ability  to  read  well  becomes  more  and 
more  important  in  studying  the  text  books 
of  succeeding  classes. 

The  sort  of  thing  being  done  in  Salt 
Lake  should  be  helpful  to  many  school 
children  who  failed  to  keep  up  with,  or 
catch  up  with,  the  so-called  reading 
ability  of  their  own  age  group. 

NEWS  OF  IKE 

THE  White  House  press  secretary  de¬ 
serves  commendation  from  all  informa¬ 
tion  media  for  the  complete  candor  with 
which  he  has  handled  news  of  the  Presi-  f 
dent’s  illness  since  his  arrival  on  the 
Denver  scene. 

His  spirit  of  cooperation  with  repre¬ 
sentatives  of  the  press  has  been  in  sharp 
contrast  to  the  confusion  created  in  the 
12  hours  after  the  President’s  attack  when 
a  false  report  was  substituted  for  the 
truth.  It  is  a  pity  the  admirable  record 
of  forthrightness  and  frankness  estab¬ 
lished  in  the  last  two  weeks  had  to  be 
marred  by  that  initial  incident. 
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Jenkin  Lloyd  Jones — editor 
of  the  Tulsa  (Okla.)  Tribune  — 
taking  a  60-day  trip  around  the 
world  during  which  he  will 
write  a  series  of  editorial  page 
articles. 


PERSONAL 

MENTION 


Byron  V.  Boone — attorney, 
is  newly  named  executive  vice- 
president  of  Tulsa  (Okla.) 

World.  He  has  been  a  director 
and  general  counsel  of  the  com¬ 
pany.  Henry  Harvey  —  long  time 

*  *  *  employe  of  the  Ottawa  Jour- 

Louis  B.  Seltzer — editor  of  nal — appointed  circulation  man- 
the  Cleveland  Press — appointed  ager  of  that  newspaper  sue- 
vicechairman  of  Brotherhood  ceeding  E.  B.  Brackenbury 
Week  (Feb.  19-26).  who  recently  retired. 


Erwin  D.  Canham  —  editor 
of  the  Christian  Science  Monitor 
— received  the  annual  award  of 
merit  of  the  Foreign  Traders 
Association  of  Philadelphia. 


Fred  L.  Workman — formerly 
in  charge  of  the  Chicago  Trib¬ 
une's  radio  and  TV  directory 
advertising — transferred  to  the 
financial  ad  division,  and  Dud¬ 
ley  Onderdonk,  takes  on  radio- 
TV  directory  ad  duties.  He  re¬ 
tains  his  post  in  educational  ad¬ 
vertising. 


Four  executives  of  the  Worcester  (Mass.)  Telegram  and  Evening 
Gasette  and  Radio  Station  WTAG  have  been  promoted  to  new 
positions.  ROBERT  W.  BOOTH,  vicepresident  and  general  man¬ 
ager  of  WTAG  and  WTAG-FM,  was  named  president  of  the  sta¬ 
tions.  He  is  a  son  of  the  late  GEORGE  F.  BOOTH,  former  editor 
and  publisher  of  the  newspapers  and  president  of  W^AG. 
RICHARD  C.  STEELE,  formerly  circulation  director  and  business 
manager,  was  elected  general  manager  of  the  newspapers.  HER- 
RERT  L.  KRUEGER,  station  manager  and  virepresident  of  WTAG, 
was  elected  vicepresident  and  general  manager.  GORDON  A. 
O'BRIEN,  assistant  treasurer  of  the  newspapers  and  radio  station, 
was  elevated  to  treasurer. 


Magataka  Murayama — chair¬ 
man  of  the  board  of  Asahi 
Shimbun — elected  president  of 
the  Japan  Newspaper  Publish¬ 
ers  and  Editors  Association. 


Edward  F.  Mullen — national 
advertising  representative  for 
Arthur  H.  Hagg  &  Associates, 
Chicago — appointed  national  ad 
manager  of  Sunrise,  Magazine 
of  Southern  Living. 


Oveta  Culp  Hobby  —  presi¬ 
dent  of  the  Houston  Post  — 
presented  with  the  Texas 
Award  for  1955  “in  recognition 
of  her  great  contributions  to 

he.  state  and  to  hop  country.”  ^  p  gcHWAitm-oirculation 

manager  of  the  Des  Moines 
Register  and  Tribune — to  tour 
Radio  Free  Europe  installations 
with  11  other  circulation  ex¬ 
ecutives  Oct.  14-24. 


Raymond  Dube  —  formerly 
general  manager  of  the  Le 
yjouvelliste  Trois-Rivieres — ap¬ 
pointed  assistant  editor  of  the 
Quebec  Le  Soleil. 


J.  Walter  Carroll  —  former 
regional  advertising  manager 
of  the  Pittsburgh  Courier  Pub¬ 
lishing  Co.,  Inc.,  in  Chicago — 
appointed  national  ad  director 
of  the  Pittsburgh  Courier. 


Mrs.  Jean  Gannett  Wil¬ 
liams —  president  of  the  Gan¬ 
nett  Newspapers  in  Maine  — 
cited  at  a  testimonial  dinner  as 
a  “distinguished  and  able  repre¬ 
sentative  of  her  profession” 
and  her  sex. 

•  *  ♦  Don  Cunningham — formerly 

John  B.  Long — general  man-  with  the  Progressive  Farmer, 
ager,  California  Newspaper  and  Frank  Miller,  formerly 
Publishers  Association  —  forced  with  the  Saturday  Evening 
by  illness  to  cancel  a  trip  to  Post — joined  the  This  Week’s 
Tokyo  to  make  a  Newspaper  New  York  and  Chicago  adver- 
Week  address  before  the  Japan  tising  sales  staffs  respectively. 
Newspaper  Publishers  &  Edi-  David  Barbour,  formerly  Cen- 
II.  J.AMES  GEDIMAIV,  executive  vicepresident  tors  Association.  (Continued  on  page  44) 

The  American  Weekly  and  Puck,  The  Comic 
Weekly  sinre  1951,  has  returned  to  Hearst  Ad- 
vertising  Service  as  assistant  general  manager. 

Before  his  1951  appointment,  __________ 

he  had  been  with  Hearst  Ad-  ___||||_||||||_ 
vertising  Service  25  years. 
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POTOMAC  FEVER 

By  Fletcher  Knebel 

Bright,  Brief  ^uifjs  on  the  J^ews 
Filed  Daily  from  Washington 


drmt- 
•  with 
Presi- 


JOHN  R.  RIGGENBAfJI,  previously  with  the 
^cw  York  office  of  John  11.  Perry  Associates,  has 
been  appointed  general  manager  of  the  All  Flor¬ 
ida  Magazine. 


Crisp  end  inewive.  Knebel’e  qniekite  have  the  freahneee  oi 
and  the  wit  and  homor  of  a  Gridiron  ikit.  (Knchel  has  writtei 
a  few  of  them.)  Four  to  six  short  paragraphs  daily,  via  yonr 
ington  wire,  by  overhead,  or  by  airmail. 

Phone  or  wire  for  samples,  terms 


Riggenbach 

f,  the  past  1 1  years  news  editor  of  the  Danville 
tl-!\ews.  is  now  executive  editor  of  the  Cordele 
He  joined  the  Dispatch  sever:.]  months  ago. 
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tral  Regional  manager  of  Deep¬ 
freeze  Appliance  Division,  Motor 
Products  Corp.,  Chicago,  named 
to  manage  This  Week’s  Durable 
Goods  Division. 

*  *  « 

Thomas  D.  Mays — since  1944 
a  member  of  the  Charleston  ( W. 
Va.)  Gazette — succeeded  John 
L.  Hunt  as  retail  advertising 
manager.  Because  of  ill  health, 
Mr.  Hunt  was  forced  to  retire 
from  his  position  but  will  con¬ 
tinue  as  a  consultant  and  in 
charge  of  special  ad  occounts. 

Editor  &  Publisher 

The  Oldest  Publishers'  and  Advertisers' 
Newspaper  in  America 
With  which  has  been  merged  The  Jour¬ 
nalist  established  March  22,  1884;  News- 
paperdom,  March  1892;  Fourth  Estate, 
March  1,  1894;  Editor  &  Publisher,  De¬ 
cember  7,  1901 ;  Advertising  February  1, 
1925.  Titles  Patented  and  Registered. 
Contents  c^y righted  1955  by  Editor  & 

Publisher  Co.,  Inc. _ 

The  Editoe  &  Publisher  Co.,  Inc. 
James  Weight  Brown 
Chairman  of  the  Board 
Robert  U.  Brown 

_ President  and  Editor 

General  Publication  Offices; 
Seventeenth  Floor,  Times  Tower 
42nd  St.  and  Broadway 
New  York  36,  N.  Y. 

T  elephones : 

BRyant  9-3052,  3053,  3054,  3055,  3056. 
Jerome  H.  Walker,  Executive  Editor; 
Dwight  Bentel,  Education  Editor;  S. 
Richard  Brooks,  James  L.  Collings, 
Ray  Erwin,  Features;  Robert  B, 
McIntyre,  Advertising  News;  Jostah 
B.  Keeney,  Marketing  and  Research 
Manager;  Janet  Haslett,  Librarian. 
Charles  T.  Stuart,  Publisher,  and 
Treasurer;  James  Wright  Brown,  Jr.. 
General  Manager;  Arline  Demar,  AsPt 
Treas,;  Leach  Laney,  'Advertising  Man¬ 
ager;  Bernadette  Borries.  Advertising 
Production  Manager;  George  E.  Wilt. 
Promotion  Manager:  George  S.  Mc¬ 
Bride,  Circulatiors  Director;  George  H. 
Strate,  Circulation  Manager ;  Evelyn 
Z.  Kolojay,  Classified  Manager. 
IVashington  4,  D.  C.  Bureau,  James  T. 
Butler,  Manager  1140  National  Press 
Bldg.,  Telephones,  MEtropoIitan  8-0823, 

8-0824,  8-0825. _ 

Chicago  Bureau  703  London  Guarantee 
A  Accident  Bldg,,  360  North  Michigan 
Ave.,  Chicago  1,  III.  Tel.  STate 
2-4898-99.  George  A.  Brandenburg. 
Editor;^  Harry  B.  Mullinix,  IVestern 
Advertising  Manager. 

Philadelphia  Bureau,  1046  Commercial 
Trust  Bldg.,  15th  and  Market  St.,  Phila¬ 
delphia  3,  Pa.  Tel.  RIttenhouse  6-4582. 
Joseph  W.  Dragonetti. 

Pacific  Coast  Editor,  Campbell  Watson, 
Mills  Bldg.,  San  Francisco  4.  Tel.  GAr 
Old  1-7950.  Pacific  Coast  Advert  KttPfG 
Representative;  Duncan  A.  Scott,  Suite 
Penthouse,  Mills  Bldg.,  San  Francisco 
4.  Tel.  GArfield  1-7950;  297S  WHshire 
Blvd.j  Los  Angeles  5.  Tel.  DTTnkirk 

8-4151.  _ 

London.  England  Office.  Allan  Dela- 
FONS,  Manager,  19  Dorchester  Court, 
Muswell  Hill,  London,  ,V.  10. 

Paris,  France,  Editor,  G.  Langelaan,  4S, 
Avenue  de  Paris,  Vincennes  (Seine). 
Charter  Member  Audit  Bureau  of  Cir¬ 
culations.  Member  Associated  Business 
Publications.  6  mo.  average  net  paid  to 
December  31,  1954,  19143  copies  per 
issue. 

Average  renewal  for  7  years  77.579'-. 
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James  C.  Story — circulation 
manager  of  the  Schenectady 
(N.Y.)  Union-Star — resigned. 

4  4  * 

Otto  Silha  —  business  man¬ 
ager  of  the  Minneapolis  Star 
and  Tribune  —  elected  president 
of  the  Minneapolis  Aquatennial 
Association. 

In  the  Editorial  Rooms 

Wally  Provost  —  sports 
writer  for  the  Omaha  (Neb.) 
World-Herald  the  past  five 
years — promoted  to  sports  edi¬ 
tor  succeeding  Floyd  Olds,  who 
resigned. 

4  4  4 

Paul  Carman — for  20  years 
a  copy  editor  on  the  Des  Moines 
Register  and  telegraph  editor 
the  last  two — now  a  copy  edi¬ 
tor  of  the  Detroit  News. 

4'  4  4 

Ed  Manogue  —  formerly  of 
the  Schenectady  (N.  Y.)  Ga¬ 
zette — left  the  Saratoga  Springs 
(N.Y.)  Saratogian  to  return  to 
the  Gazette  as  a  reporter. 
444 

Joe  Martin  —  joined  James¬ 
town  (N.Y.)  Post  Journal  new.s 
staff. 

444 

Jackson  Burgess  —  on  tele¬ 
graph  desk  of  Greensboro  (N. 
C.)  Daily  News  for  several 

years — now  assistant  professor 
of  English  at  Guilford  College 
just  outside  of  Greensboro.  He 
is  to  also  handle  publicity  for 
Quaker  college. 

*  ♦  « 

JA.MES  C.  Taylor  —  former 
news  editor  of  the  Elkin  (N. 
C.)  Tribune — returned  to  the 
Tribune  as  sports  editor-assist¬ 
ant  news  editor  replacing  John 
1).  Wilson,  who  resigned  i-e- 

cently  to  accept  a  general  re¬ 
porting  job  with  the  Spartan¬ 
burg  (S.C.)  Herald.  Mr.  Taylor 
came  from  Bristol,  Va.,  where 
he  was  city  editor  of  the  Her¬ 
ald  Courier. 

*  *  « 

L.  D.  Ward — former  man¬ 
aging  editor  of  the  El  Reno 
(Okla.)  Daily  Tribune  —  now 
editor  of  the  weekly  Lancaster 
(Calif.)  Ledger-Gazette. 
444 

Dwight  F.  Spear  —  former 
Sarasota  (Fla.)  News  photog¬ 
rapher-reporter  —  joined  the 
Montgomery  (Ala.)  Advertiser 
as  have  Irwin  Rosen,  and  Russ 
Holman.  West  McLean  trans¬ 
ferred  from  copy  rim  to  sports 
department  to  be  news  coordi¬ 
nator. 

444 

Tom  Marvel — who  represent¬ 
ed  the  Baltimore  Sunpapers  on 


THE  FOURTH  ESTATE 


By  Trent 


"How  far  can  you  throw  the  Sunday  paper?" 


an  American  journalists’  tour 
of  the  Belgian  Congo  in  No¬ 
vember,  1954 — awarded  the  Bel¬ 
gian  Colonial  Press  Associa¬ 
tion’s  annual  prize  for  the  best 
Congo  articles  by  a  foreign 
journalist  appearing  in  the  for¬ 
eign  press.  Mr.  Marvel’s  articles 
appeared  in  the  morning  Sun 
early  this  year  following  his  re¬ 
turn  from  Africa. 

444 

Lavern  Kerr — telegraph  edi¬ 
tor  of  The  Pine  Bluff  (Ark.) 
Commercial — joined  the  staff  of 
the  Little  Rock  (Ark.)  Demo¬ 
crat. 

444 

Hal  Cunningham  —  named 
associate  editor  of  the  Kerr- 
ville  (Tex.)  Mountain  Sun. 

444 

Mrs.  Nell  T.  Campbell  — 
named  editor  of  The  Basin 
Spokesman,  Farmington  (N.M.) 
weekly.  She  has  worked  as  so¬ 
ciety  editor  of  the  Farmington 
(N.M.)  Daily  Times  for  two 
years. 

444 

Ray  Ingram — back  to  Greens¬ 
boro  (N.C.)  telegraph  desk 
after  working  at  Jacksonville 
(Fla.)  Times  Union. 

444 

Robert  N.  Branson — United 
Press  Bureau  manager  at  Vien¬ 
na,  Austria  —  arrived  in  New 
York  from  Rotterdam. 

444 

Jim  O’Brien — foi-merly  with 
the  Philadelphia  Evening  Bul¬ 
letin  and  the  Weekly  Review 
Newspapers,  Conshohocken,  Pa. 
— joined  the  copy  desk  of  the 
Philadelphia  Daily  News. 


Bill  Roberts  —  appointed 
sports  managing  editor  of 
Nashville  (Tenn.)  Banner. 

444 

Kirk  Smith — a  reporter  for 
the  Aberdeen  (Wash.)  World— 
to  become  city  editor  of  the 
Pendleton  (Ore.)  East  Orego¬ 
nian,  replacing  Merle  Gors  who 
resigned  to  take  an  editorial  po¬ 
sition  on  an  insurance  magazine 
in  Seattle,  Wash. 

4  4  4  ^ 

Lloyd  Larson — sports  editor 
of  the  Milwaukee  (Wis.)  Sen¬ 
tinel — elected  a  director  and  a 
vicepresident  of  the  University 
of  Wisconsin  National  Alumni 
Association. 

« 

Richard  A.  Knight  —  noted 
outdoors  writer  —  joined  the 
New  York  Herald  Tribune 
sports  staff. 

444 

Mrs.  Dolly  S.  Ziegler— for¬ 
merly  with  the  Lexington  (Ky.) 
Herald  and  Leader  and  the 
Eugene  (Ore.)  Register-Guard 
— named  society  editor  of  the 
Cottage  Grove  (Ore.)  Sentinel, 

444 

Norman  Ritter  —  named  . 
United  Press  bureau  manager  | 
at  Boise,  Idaho,  where  he  sue-  ' 
ceeds  Hugh  Wilson,  resigned 
to  enter  public  relations.  Mr. 
Ritter  formerly  was  with  UP  at 
San  Francisco. 

444 

Clarke  Thomas  —  former 
statehouse  reporter  and  politi¬ 
cal  writer  for  the  Lincoln 
(Neb.)  Journal  —  joined  staff 
of  the  Wichita  (Kas.)  Eagle  si 
an  editorial  writer. 
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YOU  SHOULD  KNOW  WHY 
MICRO  PHOTO  FILMS 
MORE  DAILY  NEWSPAPERS 
THAN  ALL  OTHER  COM¬ 
MERCIAL  MICROFILMING 
SERVICES  COMBINED! 
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CIRCULATION 


Sunday  Increases  Vary 
With  Region,  Population 


By  Jean  S.  Kerrick 

Journalism  Instructor,  University  of  California 


When  Editor  &  Publisher 
reported  (Feb.  5)  that  “sub¬ 
stantial”  circulation  gains  had 
been  made  in  1954,  it  happily 
noted  that  Sunday  circulation 
showed  the  first  increase  after 
a  series  of  gradual  declines 
.since  1950. 

However,  the  managing  editor 
of  a  San  Francisco  newspaper, 
attempting  to  cope  with  a  con¬ 
tinued  decline  in  Sunday  circu¬ 
lation,  suggested  that  the  E  &  P 
figure  was  perhaps  an  illustra¬ 
tion  of  the  fallacy  of  the  aver¬ 
age — that  perhaps  a  few  pa¬ 
pers  increased  a  large  amount, 
while  the  majority  decreased. 
He  added  that  his  paper’s  daily 
circulation  had  indeed  increased. 
He  suspected  that  other  West 
Coast  papers  were  in  similar 
situations. 

An  examination  of  the  E&P 
Yearbook  for  1954  and  1955 
showed  508  Sunday  editions 
with  comparable  circulation 
figures  for  both  years.  (There 
are  a  total  of  544  Sunday  edi¬ 
tions.)  Computation  of  the 
percentage  increase  or  decrease 
of  1954  circulation  over  1953 
circulation  showed  the  follow¬ 
ing  general  results:  75.6%  of 
the  508  Sunday  editions  in¬ 
creased,  and  on  the  average  cir¬ 
culation  increased  2.6%. 

There  was  variation,  however, 
depending  upon  the  size  of  town 
and  the  region  of  the  country 
that  the  paper  was  published 


in,  and  depending  upon  the 
size  of  1953  circulation.  Much 
of  the  regional  variation,  how¬ 
ever,  seems  attributable  to  the 
concentration  of  newspapers  of 
a  given  size  in  those  regions. 
Papers  in  large  cities  increased 
least.  The  South,  with  fewer 
large  cities,  increased  most  in 
circulation.  Areas  like  the 
Northeast  Urban  section  and 
the  Cornbelt  increased  less. 

Specifically,  these  regional 
differences  w^re  observed  : 
South — 86%  of  the  papers  in- 
crea.sed,  and  total  average  cir¬ 
culation  w’as  up  4.4%.  Pacific 
Coast:  74.4%  increased,  average 
circulation  was  up  3.0%.  Arid 
west:  76.7%  increased,  average 
circulation  increased  2.6%. 
Wheatbelt:  77.6%  increase, 

average  circulation  increased 
2.2%.  Northeast  urban:  77.6% 
increased,  average  circulation 
was  up  2.1%.  Cornbelt:  74.6% 
increase,  average  circulation  in- 
creased  1.9%.  Appalachian- 
Ozark:  62.5%  increased,  average 
circulation  increased  .8%. 

In  terms  of  1953  Sunday 
circulation  figures,  the  upper 
fourth  increased  least.  Papers 
with  a  1953  circulation  over 
66,000,  averaged  a  1.8%  in¬ 
crease  in  1954.  The  three  re¬ 
maining  quartiles  of  circulation 
averaged  between  2.7%  and 
2.8%  increases.  All  four  ([uar- 
tiles  showed  about  75%  of  the 
newspapers  increasing  in  circu¬ 
lation. 


New  Newspaper 
Circulation  Programs 
tailored  to  your  needs.  Write  for 


information  and  list  of  newspapers 
now  using  our  cost 
reducing  service. 


CHURCH,  RICKARDS  &  CO. 


V's 


3S  EAST  WACKER  DRIVE 
CHICAGO  1,  III. 


MEAN  INCREASE  IN  SUNDAY  CIRCULATION 
FOR  508  NEWSPAPERS  RANKED  BY  1953 
POPUL.4TION  OF  TOWN  OF  PUBLICATION 


Proportion 

Mean  Percent 

increasing  in 

increase  in 

Number  of 

circulation 

circulation 

POPULATION 

papers 

in  1954 

in  !954 

1. 

More  than  1,000,000 

31 

.548 

1.496 

2. 

500,001—1,000,000 

21 

.574 

0.639 

3. 

100,001—500,000 

120 

.883 

2.930 

4. 

50,001—100,000 

79 

.759 

2.716 

5. 

25,001—50,000 

77 

.792 

4.276 

6. 

Lest  than  25,000 

180 

.71 1 

2.181 

When  gains  are  analyzed  for 
each  of  the  six  categories  used 
by  E&P  to  indicate  size  of 
town  of  publication,  the  figures 
are  similar.  Sunday  papers  pub¬ 
lished  in  the  two  largest  cate¬ 
gories  of  towns  increased  least, 
and  those  in  the  middle  sizes 
increased  most.  The  smallest 
population  category  showed  a 
smaller  increase  than  those  in 
the  middle  ranges,  however. 

Papers  in  cities  of  over  a 
million  population  increased 
1.5%,  those  in  cities  from 
500,001  to  1,000,000  increased 
.6%,  those  in  cities  100,001  to 
500,000  increa.sed  2.9%,  those  in 
cities  of  50,001  to  100,000  in¬ 
creased  2.7%,  those  in  cities 
25,001  to  50,000  increased  4.3%, 
and  those  papers  published  in 
towns  of  less  than  25,000  in¬ 
creased  2.1%. 

When  circulation  and  popula¬ 
tion  groups  are  jointly  con¬ 
sidered,  it  becomes  apparent 
that  there  is  an  intimate  con¬ 
nection  between  them,  with  pop¬ 
ulation  limiting  not  only  the 
size  of  circulation,  but  also  the 
amount  of  observed  increa.se. 
In  general,  within  any  one  cir¬ 
culation  group  those  Sunday 
papers  published  in  the  large 
cities  are  the  ones  which  in¬ 
creased  most. 

The  increase  in  Sunday  cir¬ 
culation  seems  nevertheless  to 
be  a  real  fact,  not  an  artifact. 

The  figures  further  suggest 


YOU  CAN'T  PREDICT 
the  day  when  someone 
will  accuse  you  of 

LIBEL 


But  you  can  have 
INSURANCE 
that  will  make  you 
safe  from  embarrassing 
loss  — from  this  and 
other  similar  claims. 

The  cost  is 
AA^ZINGLY  LOW 


WRITE  FOR  DETAILS  AND  RATES 

EMPLOYERS  REINSURANCE 
CORPORATION 

INSURANCE  EXCHANGE 
KANSAS  CITY,  MISSOURI 


that,  if  .suburbanization  is  ad¬ 
versely  affecting  Sunday  cir¬ 
culation  in  large  cities,  it  is 
also  affecting  Sunday  circula¬ 
tion  in  the  .smaller  cities.  There 
are  alternative  hypotheses  to 
explain  the  variations  in  cir¬ 
culation,  but  the  present  data 
contains  no  evidence  to  test 
them. 

Trophies  Are  Help 

Plaques  awarded  by  Interna¬ 
tional  Circulation  Managers  As¬ 
sociation  to  the  Charleston  (S. 
C.)  Evening  Post  and  News  & 
Courier  for  their  carrier  boy 
program  aid  the  newspapers 
in  stimulating  parents’  interest 
at  “open  house”  held  for  par¬ 
ents. 

The  show,  which  includes  a 
display  of  newspaperboy  ac¬ 
tivity  for  an  entire  year,  lasts 
for  two  nights.  For  the  last  two 
years,  a  premium  show  is  held 
in  an  adjoining  room  as  an 
added  attraction,  appealing  es¬ 
pecially  to  new  carriers. 

On  exhibit  with  the  ICM.\ 
plaques,  are  posters  and  pre¬ 
miums  along  with  10  other 
newspaperboy  promotion  awards 
won  by  the  Charleston  papers 
since  1950. 

‘  Because  parents  often  find 
pictures  and  records  of  feats  of 
their  own  sons  as  part  of  the 
prize-winning  display,  they  feel 
they  have  a  share  in  our  news¬ 
papers’  success,”  says  C.  B. 
Williams,  circulation  manager. 

Southerners  Elect 

Don  Cameron,  KnoxvilU 
(Tenn.)  News-Sentinel,  is  the 
newly  elected  president  of 
Southern  Newspaper  Circula¬ 
tion  Managers  Association.  He 
succeeds  Alvin  Sholar  of  Baton 
Rouge  (La.)  State  Times. 

Other  officers  chosen  at  the 
Atlanta  meeting  were:  Vice- 
presidents — W’illiam  R.  Tracy, 
New  Orleans;  William  Cum¬ 
mings,  Pensacola,  Fla.,  and  Ed¬ 
ward  Mullis,  Columbus,  Ga.; 
treasurer — 1).  R.  Wood,  Birm¬ 
ingham,  Ala.;  secretary  —  Rob¬ 
ert  J.  Sudderth,  Chattanooga, 
Tenn. 
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Anyone  you  know? 


Someone  in  your  community — perhaps  someone  you  know 
or  love — may  be  Night’s  next  victim  ...  It  could  even  be 
you.  Most  street  crimes  and  traffic  deaths  haj)pen  at  night, 
for  peof)le  can't  see  in  the  dark! 

Twisted  bodies,  ruined  lives  and  broken  hearts  are  a 
terrible  price  to  pay  for  poor  street  lighting.  Safe  lighting 
reduces  night  crime  and  night  traffic  deaths,  increases 
night  business,  and  builds  civic  pride  and  community 
jirestlge.  Old,  unsafe  lighting  systems  give  less  light  per 
dollar  spent,  and  cost  more  to  maintain.  Night  crime  and 


accidents  mean  extra  police  work,  paid  for  with  tax  money. 

So  a  community  pays  for  safe  lighting  whether  the 
community  has  it  or  not. 

Safe  street  lighting  gives  people  priceless  protection, 
and  costs  only  a  few'  dollars  per  year,  depending  on  local 
needs.  .Make  sure  your  streets  are  safely  lighted. 

Your  newspaper,  informing  and  inspiring  civic-minded 
groups,  can  win  safe  lighting  for  your  community.  Your 
electric  company  will  help. 

Fight  the  dangers  of  darkness  with  light!  Write  today 
for  FREE  Booklet  No.  7  and  aids  to  action. 


National  Street  And  Traffic  Safety  Lighting  Bureau 


DEPT.  N  •  1A10  TERMINAL  TOWER  •  CLEVELAN D,  OHIO 
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'^Let's  replace  it  with  a  new  INTERTYPE" 


Why  keep  an  old  machine  forever?  Why 
nol  replace  il  wilh  a  new  Inlerlype  line 
casting  machine. 

Why  not  get  these  cost-cutting  benefits: 

1.  Lightest  weight  Visilite  magazines  as  stand¬ 
ard  equipment  permit  at-a-glance  check  of 
every  mat  in  every  channel — quick,  visi¬ 
ble  removal  of  flat  mats.  Visilite  magazines 
are  an  Intertype  exclusive. 

2.  Instant  mixing  of  type  faces — with  the 
finger-flip  shift. 

3.  Automatic  composition  of  white  space — 
with  the  simple  Intertype  quadder. 

4.  No  waiting  for  matrices  to  distribute  —  with 
Intertype’s  continuous  distribution  system. 


5.  Fewer  mold  or  liner  changes  — with  a  mod¬ 
ern  six-mold  disk. 

6.  Less  cutting  in  by  hand  —  save  time  with 
modern  automatic  methods  of  mixing  and 
overhang  casting. 

7.  Better  slugs  and  wider  range  of  sizes  — due 
to  exclusive  mold  design  features,  such  as 
the  wide  lip  six-mold  disk  molds  and  the 
triangular  shelf  molds. 

8.  No  chance  of  spilled  mats.  Intertype’s  ex¬ 
clusive  one-piece  escapement  is  built  into 
the  magazine,  assuring  less  maintenance. 

9.  Profit  from  increased  production  due  to  less 
maintenance,  less  down-time  with  a  new, 
precision-built  Intertype. 


Look  to  Progressive  Intertype 

INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn  1,  New  York 


Chicago,  San  Francisco,  Los  Angeles,  New  Orleans,  Boston 

In  Canada:  Toronto  Type  Foundry  Company  Limited,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


Intertype  and  Visilite  are  registered  trademarks 
Set  in  Intertype  Beton  iamily 


O  h*  A  t  PLANT  and  EQUIPMENT 

Graphic  Arts  - section 

Lab  in  Mich. 


Midland,  Mich. 
An  expanded  Graphic  Arts 
Laboratory  for  research  on  ap¬ 
plications  of  magnesium  in  the 
printing  field  has  been  opened 
by  The  Dow  Chemical  Co. 

The  new,  air  conditioned  lab¬ 
oratory  has  double  the  floor 
space  of  the  old  graphic  arts 
research  area  and  provides 
three  separate  rooms  for  vari¬ 
ous  activities.  Two  rooms  are 
devoted  to  research  and  photo¬ 
printing  while  the  third  is  used 
primarily  for  demonstrating  the 
Dow  process  of  rapid  etch¬ 
ing  magnesium  photoengraving 
sheet. 

New  equipment  in  the  labora¬ 
tory  includes  an  experimental 
model  Dow  etch  machine  incor¬ 
porating  several  new  design 
concepts.  This  machine  supple¬ 
ments  the  two  original  Dow 
etch  machines  in  testing  new 
etching  procedures  for  the  Dow 
Etch  Process. 

Outstanding  from  a  long 
range  re.'^earch  viewpoint  is  a 
new  miniature  model  etch  ma¬ 
chine  for  evaluating  new  etch¬ 
ing  compositions.  Because  of 
its  -small  (five-liter)  volume, 
many  chemicals  presently  avail¬ 
able  only  in  small  quantities 
may  now  be  thoroughly  studied. 

Eight  full-time  employes  of 
the  Dow  Magnesium  Depart¬ 
ment  are  currently  engaged  in 
printing  research  and  develop¬ 
ment. 

Research  activity  at  present 
is  concentrated  on  extending 
the  scope  and  utility  of  the 
Dow  Etch  Process.  Combina¬ 
tion  plate  etching  is  being 
studied  in  co-operation  with 
the  ANPA  Research  Institute, 
Inc.  New  photo  resists,  roll-up 
inks  and  deep  etch  techniques 
are  al.so  being  investigated. 

Allied  research  projects  not 
directly  connected  with  plate 
etching  include:  1)  Investiga¬ 
tion  of  .soldering  techniques;  2) 
cun-ing  of  plates  and  3)  inves¬ 
tigation  of  electro-deposits,  such 
as  chromium,  to  improve  the 
wear  resistance  of  engraved 
plates. 

H.  E.  Swayze  of  the  Dow 
Magnesium  department  recently 
received  Willard  H.  Dow  Me¬ 
morial  Award  for  outstanding 
magnesium  research.  He  was 
cho.sen  because  of  his  contribu¬ 
tions  in  the  development  of 
magnesium  photoengraving  ap¬ 
plications. 


EARLY  IN  1956  Publisher  C.  Raymond  Long  expects  to  have  the  Elgin  (III.)  Courier-News  installed  in  this 
new  building  which  features  an  exterior  of  continuous  windows  of  heat  absorbing,  blue-tinted  plate  glass. 
The  newspaper's  present  home,  built  in  1926,  has  been  sold.  A  feature  in  the  new  pressroom  is  a  cork 
vibration  isolating  pad  within  the  foundation  to  reduce  sound  and  vibration. 


FOURTH  HOME  for  the  121-yoar-old  Bangor  (Mo.)  Daily  News  was  formally  opened  by  Gov.  Edmund  S. 
Muskie  recently.  Publisher  Richard  K.  Warren  and  Mrs.  Lillis  T.  Jordan,  president  of  the  publishing  com¬ 
pany,  were  hosts  at  an  "open  house"  party.  The  new  building  adjoins  a  press  plant  built  in  1953. 


A  LARGE  ADDITION  to  provide  9,000  more  square  feet  of  space  is  being  built  to  the  Norman  (Okie.) 
Transcript  building  at  a  cost  of  about  $150,000.  On  the  facade  of  the  new  structure  will  be  the  inscrip¬ 
tion:  "The  Newspaper  Lights  the  Way  to  Freedom." 
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Plant  •  Equipment 

Modern  Camden  Plant 
Features  Warmth,  Beauty 


Camden,  N.  J. 

New  Home  of  the  Camden 
Courier-Post,  just  outside  this 
city’s  limits,  embodies  every¬ 
thing  modern  in  the  way  of 
newspaper  production. 

Despite  its  straight,  modern 
lines,  there  is  a  warm  feeling 
about  this  new  building.  The 
entrance  is  flanked  by  a  new 
Bermuda  grass  lawn  and  gay- 
flowers. 

The  lobby  is  large  and  bright. 
The  floor  is  Terrazzo  and  the 
walls  are  a  deep  blue  Vitrex 
plastic  covering. 

All  floors  in  the  offices  and 
hallways  are  covered  with  an 
asphalt  tile,  a  spatter  of  gray 
with  a  contrasting  white  block 
to  form  a  pattern. 

Pinkish  Beige  Walls 

Walls  in  the  editorial  room 
and  general  office  are  pinkish 
beige  painted  with  a  light-re¬ 
flecting  non-glare  paint.  The 
cement  block  walls  of  the  halls 
are  the  same  pinkish  beige  at 
the  top,  but  the  bottom  is  a  deep 
rose.  All  executive  offices  (with 
the  exception  of  the  advertising 
director’s  and  the  retail  adver¬ 
tising  manager’s)  are  painted  in 
shades  of  blue.  The  two  excep¬ 
tions  are  of  the  pinki.sh  beige. 

In  addition  to  redwood  lou¬ 
vers,  which  project  out  from 
the  face  of  the  building,  the 
windows  are  covered  with 
match-stick  bamboo  drapes. 
Doors  to  all  offices  are  selected 
clear  Birch  with  an  added  fea¬ 
ture  of  a  small  louvered  .sec¬ 
tion,  starting  about  18  inches 
from  the  floor. 

Two  of  the  offices  have  fold¬ 
ing  doors  which  can  be  opened 
to  make  one  large  room  for 
meetings. 

All  funiiture  is  new,  a  soft 
greenish-grey  steel  except  in  a 
few  of  the  executive  offices 
where  modern  walnut  takes  the 
spotlight.  The  decorating  of 
this  building  was  supervised  by- 
Mrs.  Harold  A.  Stretch,  presi¬ 
dent  and  publisher  of  the 
Courier-Post. 

The  Courier-Post’s  new  home, 
containing  66,000  square  feet  of 
office  and  production  space  is 
located  at  Cuthbert  and  Hamp¬ 
ton  Roads  at  Route  38  in 
Delaware  Township,  Camden 
County,  in  the  heart  of  the 
newspaper’s  city-  zone. 
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It  is  a  single  story  block 
structure  with  long  span  steel 
roof  joists  supporting  a  metal 
deck  and  featherweight  con¬ 
crete  slab  roof.  The  front  ele¬ 
vation  is  buff  brick  and  blue 
ceramic  tile.  The  entire  front  is 
non-flare  Solex  glass  and  there 
is  a  continuous  row  of  alumi¬ 
num  sash  with  flare  and  heat- 
reducing  glass. 

The  building  was  designed  by 
Louis  T.  Klauder  and  Associates 
to  meet  specifications  laid  down 
by  William  A.  Stretch,  general 
manager  and  treasurer  of  the 
Courier-Post,  and  Neal  E.  Dyer, 
business  manager  and  mechan¬ 
ical  superintendent. 

The  entire  project  was  under 
the  personal  supervision  of  Ar¬ 
thur  T.  Milnamaw,  of  the 
Klauder  firm.  Ground  was 
broken  and  construction  started 
July  19,  1954  and  the  building 
was  completed  in  time  for  oc¬ 
cupancy  last  July  5. 

Built  in  completely  rural  sur¬ 
roundings,  the  Courier  Post’s 
new  home  is  less  than  eight 
minutes  from  the  site  of  the 
old  building  and  about  15 
minutes  from  Philadelphia.  It 
has  ample  free  parking  space 
and  trucks  move  in  and  out 
quickly  and  easily. 

The  new  plant  was  designed 
so  that  every  operation  is  in  a 
straight  line.  Advertising  copy 
flows  from  the  sales  department 
to  the  advertising  detail  de¬ 
partment  to  composing  room 
and  then  goes  the  normal 


course  through  stereotype  and 
press  room  until  the  finished 
new.=paper  reaches  the  truck 
dock. 

Pneumatic  Tubes 

The  editorial  department, 
which  is  directly  across  the  hall 
from  composing,  follows  the 
same  procedure  with  the  ex¬ 
ception  of  advertising  detail. 
Pneumatic  tubes  which  are  in- 
.stalled  in  the  city  room  speed 
the  receipt  of  editorial  copy  by 
composing. 

The  general  offices  are  ap¬ 
proximately  10,000  square  feet. 
They  are  sound-proofed,  air- 
conditioned,  completely  sprink- 
lered  and  illuminated  with  blan¬ 
ket  fluroescent  lighting. 

In  this  section  are  located 
the  classified  want  ad  depart¬ 
ment,  credit,  accounting,  pro¬ 
motion,  advertising  detail,  na¬ 
tional  advertising,  retail  ad¬ 
vertising,  advertising  copy  and 
layout  and  circulation.  In  ad¬ 
dition  there  are  stock  rooms 
and  an  especially  con.«tructed 
soundproof  room  which  houses 
the  many  machines  used  by 
the  circulation  and  mailing  de¬ 
partments. 

The  editorial  department  has 
approximately  3,500  feet.  It  is 
also  sound-proofed,  air-condi¬ 
tioned,  completely  sprinklered 
and  illuminated  with  blanket 
fluorescent  lighting. 

The  telephone  room — of  ap¬ 
proximately  400  square  feet — is 
equipped  with  the  latest  tele¬ 
phone  e<|uipment  ,  and  immedi¬ 
ately  adjacent  to  the  Switch¬ 
board  Operators  Room  is  the 
mechanical  end  of  the  automatic 
inter-office  dialing  equipment, 
picture  Windows 

News  art,  advertising  art, 
photographic  department,  pho¬ 
tographic  studio,  UP  Telephoto 
room  and  Fairchild  Scan-A- 
Graver  area  are  all  combined 


in  a  compact  1,500  square  foot 
area. 

As  you  enter  the  department, 
you  see  41  Vi  feet  of  picture 
windows  along  which  are  desk 
high  cabinets  and  artists’  de.«ks. 

To  their  right  and  to  the  rear 
is  located  the  Fairchild  Scan-A- 
Graver.  The  Telephoto  and  copy 
photo  developing  room  is  also 
in  thi.s  area. 

To  the  right  is  the  print 
washing  and  negative  and  print 
drying  section  and  the  printing 
room  entrance.  Directly  above 
the  printing  room  entrance 
(which  is  a  light  trap)  is  a  plat¬ 
form  on  which  rest  four  stain- 
le.ss  steel  tanks.  These  tanks 
are  for  photo  chemical  mixing 
and  storage  and  the  stock  solu¬ 
tions.  The  solutions  are  piped 
down  to  above  the  print  devel¬ 
oping  sink  in  the  printing  room 
where  the  photographers  draw 
what  is  needed  through  stain¬ 
less  steel  beer  taps. 

The  printing  room,  color  room 
and  three  developing  rooms  are 
of  minimum  size  for  efficiency. 
Walls  are  of  structural  tile, 
sinks  of  stainless  steel,  custom 
built  cabinets,  gray  painted 
steel. 

21  Intertypes 

As  you  enter  the  printing 
room,  two  enlargers  are  along 
the  right  wall,  and  a  doorway, 
through  to  the  color  proce.ssing 
room,  and  an  enlarger  is  an  | 
off.set  along  the  left  wall.  Pho¬ 
tographers  work  on  either  .side  ' 
of  this  sink,  starting  their  de¬ 
veloping  at  the  end  away  from 
the  wall  and  working  toward 
it  as  the  final  wash  sink  is  in 
the  art  department.  The  prints 
reach  it  through  a  “throw- 
through”  in  the  wall  at  the 
end  of  the  sink. 

The  Courier-Post  composing 
room,  which  has  been  undergo- 
{Continued  on  page  52) 


SOUNDPROOF  room  for  proofreaders  is  centrally  located  in  the  composing  room  of  the  new  Camden 

(N.  J.)  Courier-Post  building. 
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No.  I  Color  Press 


More  color . . .  better  color , . .  widest  range  of  ROP  flexibility . . .  with 
Headliner  multiple  types  of  color  units. 

The  Goss  Headliner  offers  the  largest  variety  of  color  printing 
arrangements— Single  Color  Cylinders,  Half-Decks,  Double  Half- 
Decks,  Four-Color  Units,  Portable  Color  Fountains,  and  divided 
fountains  allowing  four  different  colors  to  be  run  adjacent  across 
cylinders. 

Convenient  fingertip  Colortrol  allows  the  pre-setting  of  color, 
adjusts  the  flow  of  ink  to  each  column,  provides  for  quickly  and 
simultaneously  increasing  or  decreasing  the  flow  to  any  number  of 
columns,  and  allows  page  shut-off.  Goss  Continuous  Ink  Feed  pro¬ 
vides  uniform  coverage  in  direct  ratio  to  press  speed. 

No  other  newspaper  press  offers  so  many  engineering  features  for 
finest  ROP  color  printing — Timken  tapered  pre-loaded  roller  bear¬ 
ings,  dynamic  balancing  of  cylinders  and  rollers,  balanced 
V  unit  drive,  separate  ink  vibrator  drive,  and  Tension 

Plate  Lockup — assuring  sharp  repro- 
duction,  better  register  and 
increased  pro- 
duction. 
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room  is  completely  air-condition-  locations  in  the 


Two  which  were  built  by  Wiretype 


paper. 

High  Speed  Cutler-Hammer  Corporation  and  others  were 
conveyors  take  paper  to  ad-  designed  and  built  by  the 
joining  mail  room.  Courier-Post. 

The  press  drive  was  manu-  The  truck  dock,  which  is 
factured  by  Cutler-Hammer,  directly  outside  the  mail  room, 
There  are  10-40  horsepower  accommodates  eight  trucks  at 
unit  drive  motors  and  Cutler-  one  time  and  is  completely  en- 
Hammer  controls.  The  Goss  closed.  This  permits  comfort- 
Headliner  is  engineered  for  able,  fast  loading  regardless  of 
60,000  per  hour  and  geared  for  the  weather. 

52,500  per  hour.  It  is  equipped  The  structure  is  steel  and 
with  Goss  reels,  tensions  and  brick,  the  roof  is  concrete  slab, 
automatic  high  speed  pasters,  the  floors  are  asphalt  tile  over 
In  addition,  provision  has  been  concrete. 

made  in  the  press  room  for  Ceilings  in  all  areas  with  the 
efficient  removal  of  ink  mist  exception  of  composing  are  of 
which  so  often  plagues  news-  fibre  glass.  The  composing  room 
paper  operation  and  air  circu-  ceiling  is  of  transite  panels,  a 
lation.  cement  asbestos  material.  The 

building  is  divided  into  three 
zones,  and  Acadia  Automatic 
sprinklers,  especially  designed, 
have  been  installed  throughout. 


Camden  Plant 

(Continued  from  page  50) 


ing  a  modernization  program  wun- 

for  the  past  eight  years,  con-  air-conditioning. 

tains  21  Intertype  machines  in-  New  Equipment 

eluding  one  new  G-4.  In  ad-  The  following  new  equipment 

dition,  there  are  2  Ludlow  ma-  had  been  added  to  stereotype 
chines,  3  Monotype  machines,  3  department:  one  8  ton  Hoe 
electric  proof  presses,  a  hand  Furnace  heated  with  Chromalox 
proof  press,  metal  saws,  miter  cast-in  heaters;  one  Hoe  Equi- 
machines  and  “slug  strippers”  poise  Duo-cooled  Curv'ed  Cast¬ 
as  well  as  the  necessary  bins,  ing  mould,  equipped  with  wa¬ 
ffles,  etc.  ter  mixer  and  vacuum  feature; 

A  unique  feature  of  the  com-  one  Sta-Hi  master  router  for 
posing  room  is  a  sound-proof,  color  work,  one  conveyor  sys- 
glass  enclosed,  air-conditioned  tern. 

proof  area.  This  makes  for  From  the  Hoe  Finishing  ma- 
convenience  in  the  ad  room  chine,  a  conveyor  built  by  the 

proof  press  on  one  side  and  VViretyer  Corporation  conveys  Storage  Room 

the  news  on  the  other.  Immedi-  casts  to  floor  level  and  the  The  newsprint  storage  room 
ately  adjoining  the  proof  room  length  of  the  press  room  deck,  is  6,400  square  feet  in  size.  It 
is  the  composing  room  .superin-  This  conveyor  is  reversible  for  will  accommodate  newsprint  in 
tendent’s  office.  This  too,  is  return  of  used  plates  to  the  excess  of  1,000  tons,  rolls 
air  conditioned,  sound-proof  and  Stereotype  department.  stacked  end  on  end. 

glass  enclosed.  The  size  of'  the  press  room  Approximately  1,500  square 

There  are  only  four  pillars  is  approximately  2,210  s(|uare  feet  have  been  alloted  to  the 
in  the  entire  composing  room  feet,  with  room  for  doubling  mail  room.  Papers  are  delivered 
and  these  are  used  to  separate  present  press  capacity.  from  Cutler-Hammer  conveyors,  stores  to  Salem  and 

the  ad  room  from  the  news  and  New  equipment  includes  an  stacked  on  a  moving  wire  me.«h  of  advertising  by  exis 
makeup  departments.  All  elec-  eight  unit  Goss  Headliner  conveyor  which  feeds  into  auto-  has  necessitated  addit 
trical  and  telephone  wiring  is  Press,  with  one  double  folder  in  matic  Wiretype  Bundling  Ma-  machinery  by  the  1 
run  in  under-floor  ducts.  Except  center.  Color  cylinder  is  chine.  Tied  bundle  passes  over  Journal  Newspapers 
for  the  machine  area,  blanket  mounted  over  No.  6  unit.  One  a  series  of  conveyors  which  de-  Pony  Autoplate  ro 
lighting  is  used.  The  floor  is  unit  has  one  reversible  cylinder  liver  the  bundles  directly  to  maker  and  Linotyj 
covered  with  deep  red  “Tuff-  and  another  unit  has  two  re-  waiting  trucks.  Wiretype  will  equipped  with  tel( 
Tex”  and  the  walls  are  a  non-  versible  cylinders.  These  per-  make  single  or  double  ties  as  were  installed  recent 
glare  light  reflecting  light  gray,  mit  printing  of  spot  color  and  required.  The  mail  room  has  a  be  followed  shortly 
Inasmuch  as  the  composing  full  color  in  a  wide  variety  of  series  of  conveyors,  some  of  Model  30  Linotype. 


Blatchford  Metal  salesman 
turns  detective 

. . .  tracks  down  cause  of 
slow  melts  in  Book  Plant 


to  melt  metal  fast.” 

Utility  engineers  bore  me  out  and 
in  a  week  the  shop  was  going  great 
guns. 

Blatchford  service  can  help  you 
speed  work  through 

With  more  than  a  century  of  ex¬ 
perience  in  the  type  metal  business, 
Blatchford  knows  how  to  lick 
printer’s  metal  problems.  And 
Blatchford  has  the  necessary  re¬ 
sources,  including  the  well-equipped 
metal  laboratories  of  National  Lead. 
Many  times  Blatchford’s  good  ser¬ 
vice  is  as  important  as  its  good  metal. 

You  can  get  both  very  easily  .  .  . 
through  Blatchford’s  nation-wide 
network  of  sales  and  service  facili¬ 
ties.  So  call  in  Blatchford 
for  service.  And  call  on 
Blatchford  for  metal. 


I  admit  I  was  stumped  ...  at  first. 

For  months,  melts  in  this  Book 
Plant’s  composing  machines  had 
been  on  a  slow-down  strike,  yet  metal 
composition,  pot  operation,  pumps 
and  other  apparatus  seemed  O.  K. 

So  one  day  on  one  of  my  calls,  I 
suggest  to  the  foreman,  “Let’s  walk 
through  again,  maybe  we’ll  spot 
something.” 

Again  it  looks  like  a  blank  . . .  but 
one  operator  claims  faster  melts  in 
mid-morning  and  mid-afternoon. 
And  when  we  reach  re-melt,  only 
one  of  the  two  furnaces  is  lit. 

“Never  use  that  furnace,”  says 
the  re-melter.  “It  just  won’t  melt 
with  the  other  going.” 

That  did  it!  “It’s  the  gas!”  I  say. 
“The  town  is  growing,  gas  demand 
rising,  pressures  dropping.  Your 
plant  no  longer  gets  enough  BTU’s 
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Plant  •  Equipment 

Tri-City  Heraid 
Plant  Improved 

Kennewick,  Wash. 

When  Publisher  Glenn  C.  Lee 
pushed  the  starter  button  Fri¬ 
day,  Sept.  2,  he  signalled  the 
start  of  a  Tri-City  Herald  press 
run  on  the  fourth  press  the 
newspaper  has  owned  in  the 
eight  years  since  it  began  daily 
operation  on  Nov.  13,  1947. 

It  is  a  far-cry  from  the  eight- 
page,  Duplex  press  which 
printed  the  first  daily  Herald 
to  the  five-unit  Scott  press, 
purchased  from  the  Minneapolis 
(Minn.)  Star  and  Tribune. 

8,000  Square  Feet  l 

The  Herald  has  also  pur¬ 
chased  new  equipment  to  as¬ 
sist  stereotypers  and  printers. 
All  the  equipment  is  now  ope¬ 
rating  in  a  new  8,000  square- 
foot  plant. 

In  the  press  room  the  Herald 
now  has  a  Nolan  Meltevator 
automatic  lift  hoi.st;  a  Sta-hi 
master  curved  plate  router;  a 
new  pony  Wood  auto  plate  with 
a  General  Electric  electric 
furnace;  and  a  Sta-hi  automa¬ 
tic  router.  Plates  are  sped  to 
the  press  on  a  two-story  auto¬ 
matic  lift. 

The  press  is  in  a  two-story 
building.  Erection  of  the  new 
building  has  also  meant  a  com¬ 
plete  renovation  and  rearrange¬ 
ment  of  the  Herald’s  adjoining 
building.  .All  departments  have 
been  given  expanded  facilities. 

Much  New  Equipment 

The  paper’s  mechanical  fa¬ 
cilities,  which  also  are  operat¬ 
ing  in  the  new  building,  have 
been  bolstered  by  a  Vandercook 
proof  press,  a  Monotype  to 
supplement  the  Elrod;  a  power- 
lift  Sta-hi  form  file  and  a 
completely  new  and  different 
overhead  air-conditioning  and 
heating  duct  arrangement. 

.\t  one  end  of  the  mechanical 
division  is  a  20  by  12-foot  ma¬ 
chine  shop  enclosed  by  steel 
wile  mesh.  This  contains  weld¬ 
ing  equipment,  power  buffers, 
drills  and  lathe,  all  designed  to 
keep  equipment  working  at 
peak  efficiency. 

The  Herald  has  four  Tele¬ 
typesetter  units  to  handle  news 
copy  and  four  Blue  Streak 
Comets  with  electric  pots  with 
automatic  keyboards. 

“Ad  alley”  is  assisted  by 
four  new  Hammond  Glider 
trim-saws  and  Linotypes  and 
Intertypes  have  conveniently- 
located  magazine  racks. 


Two  new  Gerrard  steel  strap¬ 
ping  machines  enable  circula¬ 
tion  crews  to  keep  pace  with 
the  expanded  press  run. 

The  commercial  printing  de¬ 
partment  has  also  shared  in  the 
plant  expansion  and  moderni¬ 
zation. 

The  Herald’s  new  Scott  press 
means  that  all  pages  are  dou¬ 
ble  plated.  Since  Fairchild  en¬ 
gravings  are  run  by  direct  im¬ 
pression,  a  new  85-line  screen 
engraver  has  been  installed  and 
the  two  Fairchilds  now  run  in 
a  tandem  setup. 

Some  idea  of  the  need  for  the 
changes  is  shown  by  the  news¬ 
paper’s  growth  since  it  began 
publication  almost  eight  years 
ago.  When  it  started  it  required 
some  20  tons  of  newsprint.  The 
newsprint  consumption  this 


year  will  exceed  800  tons.  The 
circulation  has  climbed  from  ap¬ 
proximately  2,000  to  nearly 
15,000  daily  and  over  16,000  on 
Sunday. 

The  paper  began  with  15  and 
now  has  over  85  full-time 
workers. 

P.4  System 

Front  office  girls  are  pleased 
by  a  new  public  address  system 
which  enables  them  to  “call” 
for  newspaper  officials  in  any 
part  of  the  plant,  thus  cutting 
delay  in  answering  phone  calls 
and  routing  visitors  to  depart¬ 
ments. 

The  expansion  hasn’t  only 
touched  the  main  production 
facilities  in  Kennewick.  Both  of 
the  offices  in  Pasco  and  Rich¬ 
land  have  been  made  over. 


2-Vol.  Textbook 
On  Linecasting 

A  two-volume  textbook  on  the 
“Operation  and  Mechanism  of 
the  Linotype  and  Intertype”  is 
being  distributed  in  the  United 
States  by  John  de  Graff,  Inc. 
(64  W.  23rd  Street,  New  York 
10). 

The  books  were  written  and 
compiled  by  J,  Ashworth,  a 
teacher  in  line  composition  at 
the  London  School  of  Printing 
and  Graphic  Arts.  Staples 
Press  Ltd.,  London,  is  the  pub¬ 
lisher.  ($5  per  volume.) 

The  w’ork  contains  more  than 
400  explanatory  diagrams  and 
photographs.  A  detailed  index 
gives  quick  access  to  the  in¬ 
formation  desired. 


The  Elrod 

will  help  to  eliminate  your 
strip  material  worries . . . 


Plenty  of  strip  material  is  essential  to  efficient  news¬ 
paper  production.  When  material  racks  are  depleted,  the 
makeup  of  ads  and  heads  is  slowed  down,  for  it  is  im¬ 
possible  to  make  time  on  these  unless  an  abundance  of 
strip  material  is  right  at  the  hand  of  the  compositors. 

With  an  Elrod  on  the  job,  such  worries  are  eliminated, 
for  the  Elrod  assures  high-quality  loads,  slugs,  rule  and 
base  material  from  1-point  to  36-points  in  thickness,  suf¬ 
ficient  for  all  composing  room  needs. 

The  Elrod  is  proved  equipment  through  years  of  sat¬ 
isfactory  service,  and  has  earned  its  creditable  standing 
in  the  modern  publishing  plant. 


Ludlow  . . . 

for  Hand-set,  Slug-cast 
Job.  Display  and 
Riilcform  Composition 


I  Ludlow  Typograph  Company  2032  Clybourn  Avenue,  Chicago  14 
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Remodeled  Mail 
Room  in  Rockford 


Rockford,  Ill. 

A  newly  remodeled  and  ex¬ 
panded  mail  room  is  now  in 
operation  at  the  Rockford  Morn¬ 
ing  Star  and  Register-Republic 
plant. 

The  expansion,  made  possible 
by  the  enclosure  of  an  unused 
court,  49  X  24  feet,  in  the  Rock¬ 
ford  New.s  Tower  Building, 
added  1176  square  feet  of  floor  Jampol  Co.,  and  include  semi-  near 
space  which  doubled  the  origi-  automatic  wiie-tying  machines  tion 
nal  mail  room.  built  into  the  side  conveyor  Botl 

The  latest  type  conveyors,  table  arrangement.  veyc 

work  tables  and  bundle  con-  It  was  possible  to  shorten  onto 
veyors  were  installed  by  the  the  conveyor  from  the  press  by  tion 


COMPLETION  IN  300  DAYS  is  called  for  in  the  confracf  let  for  construction  of  this  plant  for  the  Worth¬ 
ington  (Minn.)  Daily  Globe  on  a  former  church  site.  A  pressroom  built  in  1949  will  become  part  of  the 
building  unit.  The  Globe,  a  daily  since  1939,  when  the  Times  suspended,  has  a  24-page  rotary  press. 


Core  Stripper,  Sheet 
Cutter  in  Portland 

Portland,  Ore. 

The  Oregon  Journal  in  Sep¬ 
tember  became  the  first  news¬ 
paper  in  the  U.  S.  to  be 
equipped  with  the  new  Core 
Stripper  and  Sheet  Cutter  de¬ 
veloped  by  ANPA  Research,  ac¬ 
cording  to  William  Gibbons, 
production  manager  of  the 
Journal. 

The  machine,  manufactured 
by  Alice,  Inc.,  of  West  Spring- 
field,  Mass.,  is  used  to  cut 
newsprint  left  on  roll  cores  in¬ 
to  sheets  of  various  widths. 
The  machine  saves  the  paper 
the  expense  of  buying  copy  pa¬ 
per  for  its  editorial  and  com¬ 
mercial  departments. 


Yes,  it's  true,  the  Star  Selectro-Matic  Quadder 
CAN  be  installed  in  just  8  hours  ...  no  need, 
with  today's  high  composing  room  costs,  to 
have  your  Linotypes  or  Intertypes  out  of  opera¬ 
tion  for  2,  3  or  more  days. 

Of  course,  installation  time  is  an  important 
cost  factor,  but  is  only  part  of  the  Selectro-Matic 
story.  A  short  note  or  post  card  to  us  will  bring 
by  return  mail,  our  new  8  page  brochure  which 
carries  complete  information  on  all  phases  of 
Star  Selectro-Matic  Quadder  operation.  How  it 
automatically  quads  short  lines  .  .  .  how  it 
adapts  to  Teletypesetter  operation  .  .  .  com- 
plete  information  on  the  famous  memory  circuit 
'  ...  all  about  its  single  line  hydraulic  unit  .  .  . 

,  '  and  much,  much  more.  Don't  fail,  write  for  the 

brochure  today. 


Satisfactory  results  cannot  be 
had  if  Chases  are  time-consum- 
ine  in  the  lock-up,  due  to  warp- 
ine.  worn  screws  and  screw 
slots.  Without  realizina  it,  you 
may  be  losina  both  time  and 
money.  Extra-filler  pieces  are 
an  aaaravation.  There  are 
numerous  Chase  faults.  Why  not 
replace  the  auilty  ones  in  YOUR 
shop? 

Write  us  for  cooperative  advice. 
Chases  available  at  all  reputable 
Dealers. 


iipuny  ..  .. 

Jress  .  - _ 

'  _  Zone 

_ s 
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IDEAL  ROLLER  &  MANUFACTURING  COMPANY 

Chi«#q«  lllifiotj  l*n9  hlond  City  I,  N.  Y. 


Huntington  Porli,  Colif. 


proof  ride,  the  trailer  is 
equipped  with  special  “rubber 
cushion”  springs  developed  by 
General  Tire  and  Rubber  Co. 

At  the  Scott  plant  loading 
the  huge  units  with  their  3,800- 
pound  15-inch  cylinders  was 
done  by  the  use  of  overhead 
cranes.  The  units  may  be  un¬ 
loaded  the  same  way,  or,  if 
cranes  aren’t  feasible,  may  be 
slid  off  the  trailer  body. 
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Press  Shipment 
MadeinTrailers 


Plainfield,  N.  J. 

Walter  Scott  &  Company 
added  some  new  “stars”  to  Hol¬ 
lywood  this  past  week — a  $500,- 
000  shipment  of  five-star  press¬ 
es  for  the  Hollywood  (Calif.) 
Citizen-News. 

What  made  it  news  was  the 
manner  in  which  the  presses 
were  sent  overland,  the  five 
units,  each  weighing  in  excess 
of  34,200  pounds,  travelling  in 
five  specially-developed  Strick- 
roof  Rolltop  trailers.  The  units 
were  fully  assembled  at  the 
factory. 

Two  trucking  companies  as¬ 
sumed  joint  responsibility  for 
transporting  the  35-foot  trailer 
especially  designed  for  the  task 
— so  new  that  the  ones  used 
were  delivered  only  the  night 
before  from  the  manufacturer, 
Strick  Company  of  Philadel¬ 
phia. 

The  trucking  companies  are 
Spector  Freight  System  and 
che  Pacific  Intermountain  Ex¬ 
press.  Spector  hauled  the  load 
to  St.  Louis,  where  PIE  tractors 


EVERY  NEWSPAPER  NEEDS 


TYPE  METAL  SERVICE  PLAN 


THERE'S  MONEY  in  a  name. 
Sfereotyper  Guy  Rafekin  receives 
$25  from  Omaha  (Neb.)  World- 
Herald  publisher  Ben  Cowdery 
for  submitting  the  name  for  the 
paper's  new  house  organ — Herald 
Family  News. 


#  With  constantly  rising  costs  in  the  newspaper 
business,  the  economy  of  the  Imperial  Type  Metal 
Service  Plan  becomes  increasingly  significant. 


Thm  Imperial  Servite  Plan: 

1.  Maintains  a  uniform  working  supply  of  type  metal 
both  in  quantity  and  quality. 

2.  Controls  each  metal  formula  within  the  range 
recognised  as  most  satisfactory  for  newspaper  use 
—or  at  a  formula  specified  by  the  customer. 

3.  Provides  regular  analyses  of  each  metal  supply. 

4.  Aids  in  controlling  purchases— avoids  over-buying. 

5.  Eliminates  the  purchase  of  expensive  toning  or 
adjusting  metal. 

6.  Distributes  costs  evenly  throughout  the  year. 

7.  Places  complete  responsibility  on  us  at  all  times 
for  the  satisfactory  operation  of  the  customer's 
type  metal  supplies. 

Hundreds  of  daily  newspapers  use  the  Imperial  Serv¬ 
ice  Flan.  If  you  do  not,  please  write  for  complete  infor¬ 
mation  or  consult  our  representative  calling  on  you. 


The  sen.'^ational  NEW  IDEAL  DX 
roller  produces  the  finest  (pialitv  news 
printinji  —  by  design. 


i/iev  improve  the  salet\  ot  vour 
pressroom  by  their  llaine-resistance. 
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makes  the  most  salable  room  in  the  house  more  sale-able 


Knowing  how  kitchens  sell  houses  to  women,  what  do  you  think  of 
this  idea? 

Republic  Steel’s  new  all-steel  kitchens  are  adjustable  to  the  housewife’s 
height.  The  wall  cabinets  can  be  hung  high  or  low  by  a  difference  of 
three  inches.  To  a  short  woman  this  brings  years  of  freedom  from  a 
stepstool  while  reaching  the  second  shelf.  Tall  women  are  spared  aching 
backs  from  peering  under  cabinets  while  using  counters. 

Republic’s  completely  new  line  of  steel  kitchen  cabinets  incorporates 
the  best  of  previous  designs  plus  such  unique  new  attractions  as  this 
adjustability  to  height.  You  can  see  all  these  features  in  our  colorful  ads 
in  women’s  magazines. 

Republic  will  provide  much  of  the  pipe  and  conduit,  the  joists,  gutters, 
windows,  metal  lath,  bolts,  nails  and  the  tons  of  steel  parts  required  for 
the  large  backlog  of  housing.  Then  for  Republic,  the  backlog  still  holds 
a  nice  piece  of  mortgage  to  buy  a  gleaming  steel  kitchen  —  the  newest, 
most  salable  kitchen  on  the  market. 


Republic  Steel 

General  Office*  •  Cleveland  1,  Ohia 

Where  diversification  makes  the  backiog  iast  ionger 
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PressFreedom 
In  Americas 
To  Be  Studied 

The  defense  of  freedom  of 
the  press,  speech  and  assembly 
throughout  the  Americas  will  be 
subject  of  a  conference  at  the 
Overseas  Press  Club,  New  York, 
Oct.  11-12. 

The  conference,  in  which  100 
journalists,  scholars  and  leaders 
in  civic  and  business  affairs  will 
participate,  is  under  joint  .spon¬ 
sorship  of  the  club  through  its 
Inter-American  Affairs  Commit¬ 
tee  and  the  Americas  Founda¬ 
tion,  a  voluntary,  non-govern- 


STATEMENT  OF  THE  OWNER 
SHIP.  MANAGEMENT.  AND  CIRCU 
LATION  REQUIRED  BY  THE  ACT 
OF  CONGRESS  OF  AUGUST  24, 
1912,  AS  AMENDED  BY  THE  ACTS 
OF  MARCH  3,  1933  AND  JULY  2, 
1946  (Title  39,  United  States  Code, 
Section  233)  OF  EDITOR  &  PUB 
USHER,  THE  FOURTH  ESTATE, 

yublished  weekly  at  Main  Post  Office, 
ersey  City,  N.  J. 

1.  The  names  and  addresses  of  the 
publisher,  editor,  manaKiiiK  editor,  and 
business  managers  are: 

Publisher,  Charles  T.  Stuart,  44  (iram- 
ercy  Park,  New  York  10,  N.  Y. 
Editor,  Robert  U.  Brown,  15  Sunnybr.ie 
Place,  Bronxville,  N.  Y. 

Managing  Editor,  Jerome  H.  Walker,  32 
Orchard  Avenue,  Rye,  N.  Y. 

General  Manager,  James  W.  Brown. 
Jr.,  Fanton  Hill  Rd.,  Westport,  Conn. 

2.  The  owner  is: 

The  hiditor  &  Publisher  Co.,  Inc., 
1475  Broadway,  New  York  36,  N.  Y. 
Stockholders:  Robert  U.  Brown,  15 
Sunnybrae  Place,  Bronxville,  N.  Y.; 
Charles  T.  Stuart,  44  Graniercy  Park, 
New  York  10,  N.  Y.;  James  W.  Brown, 
Jr.,  Fanton  Hill  Road,  F.  D.  6,  We.st- 
port.  Conn.;  Miss  Virginia  Brown,  234 
Valentine  Lane,  Yonkers,  N.  Y.;  Char¬ 
lotte  Brown  Stephens,  234  X’alentine 
Lane,  Yonkers,  N.  Y. :  Helen  Brown 
Young,  Woodland  Drive,  Lewiston 
Heights,  N.  Y. ;  Matil  Brown  Spencer, 
9  Winter  Street,  Nantucket  Island, 
Mass. :  Susan  Steele  Brow  n,  1 5  Sunny¬ 
brae  Phice,  Bronxville,  N.  Y.;  Marlen 
E.  Pew  Estate,  Riverhead,  Long  Island, 
N.  Y. 

3.  The  known  bondholders,  mortga¬ 
gees  and  other  security  holders  owning 
or  holding  1  percent  or  more  of  total 
amount  of  bonds,  mortgages,  or  other 
securities  are:  None. 

4.  Par.agraphs  2  and  3  include,  in 
cases  where  the  stockholder  or  security 
holder  appears  upon  the  books  of  the 
company  as  trustee  or  in  any  other 
fiduciary  relation,  the  name  of  the  per¬ 
son  or  corporation  for  whom  such 
trustee  is  acting;  also  the  statements  in 
the  two  paragraphs  show  the  affiant’s 
full  knowledge  and  belief  as  to  the  cir¬ 
cumstances  and  conditions  under  which 
stockholders  and  security  holders  who  do 
not  appear  upon  the  books  of  the  com¬ 
pany  as  trustees,  hold  stock  and  securi¬ 
ties  in  a  capacity  other  than  that  of  a 
bona  fi<le  owner. 

5.  The  average  number  of  copies  of 
each  issue  of  this  publication  sold  or 
distributed,  through  the  mails  or  other¬ 
wise,  to  paid  subscribers  during  the  12 
months  preceding  the  date  shown  above 
was  19.360. 

CHARLES  T.  .STUART, 
Publisher. 

Sworn  to  and  subscribed  liefore  me 
this  23rd  day  of  September.  1955. 

Arline  Demar,  Notary  Public 
State  of  New  York,  qualified  in 
New  York  County,  No.  31-^913850 
Commission  Expires  March  30,  1957. 


merit  group  headed  by  Dr.  Al¬ 
berto  Gainza  Paz,  publisher  of 
La  Prensa,  Buenos  Aires,  until 
it  was  seized  by  the  Peron  re¬ 
gime. 

Virginia  Prewett  Mizelle,  vice 
chairman  of  the  Inter-American 
.Affairs  Committee  of  OPC,  said 
the  meeting  will  consist  of  four 
seminar  sessions  aimed  at  ex¬ 
ploring  the  role  voluntary 
agencies  can  play  among  the 
free  people  of  the  Western 
World. 

Subjects  of  the  seminars  are: 
“The  People  of  the  Americas, 
The  New  World,  and  Global 
Peace;”  “Exchange  of  News 
and  Knowledge,  Censorship,  Di¬ 
rect  and  Indirect,  and  The  Right 
to  Know;”  “The  Role  of  Vol¬ 
untary  Organizations,  Educa¬ 
tion,  and  Free  Enterprise;” 
“Existing  Organizations  and 
Undeveloped  Field.s.” 

Patrons  are  Dr.  Gainza  Paz, 
Louis  P.  Lochner,  president  of 
OPC;  A.  A.  Berle,  Spruille 
Braden,  John  S.  Knight,  Henry 
Luce,  Arthur  Hays  Sulzberger, 
Charles  E.  Wilson,  Thomas  J. 
Watson  and  Gen.  Robert  E. 
Wood. 

Participants  will  include  Tom 
Wallace,  James  G.  Stahlman, 
Ei’win  Canham,  H.  V.  Kalten- 
Iforn,  Jules  Dubois  and  others. 

• 

Cleveland  PD’s 
Coverage  Expanded 

Cleveland 

The  Cleveland  Plain  Dealer 
is  expanding  its  coverage  of 
Lorain  County,  to  the  west  of 
the  city,  and  has  employed 
Allen  D.  Ashbolt,  formerly  of 
the  Lorain  Journal,  as  cor¬ 
respondent  there.  His  brother, 
William  A.  Ashbolt,  is  a  Plain 
Dealer  photographer. 

The  Plain  Dealer,  in  a  simi¬ 
lar  move,  has  announced  em¬ 
ployment  of  Jerry  Snook  to 
cover  news  of  Lake  County,  to 
the  east  of  the  city. 


UNITED 

PRESS 


piiiiiiiiiiiiiiiiiij^/>/7'(^/f/4^  WORKSHOP 
s  1 

I  By  Hoy  H.  Copperud  | 


I  Situation  Normal 


H  Those  whose  connection  with  the  armed  forces  ended  1 
I  with  World  War  II  will  be  dismayed  to  hear  that  the  | 
I  situation  is  still  normal,  if  not  more  so.  Or  so  one  might  | 
B  conclude  from  a  review  of  socalled  home-town  publicity  | 
B  now  a  large  but  apparently  bumbling  industry.  | 

B  .  3 

g  Scott  Matthews,  armed  forces  editor  of  the  Stockton  j 

B  (Calif.)  Record,  kept  tab  for  awhile  on  the  quality  of  I 
M  military  press  releases  reaching  his  desk,  and  has  come  | 
B  up  with  a  tale  sad  enough  to  elicit  sympathy  from  a  reg-  | 
B  ular-Army  doctor.  i 

B  Some  copy  is  a  month  old  by  the  time  it  gets  to  the  | 
B  newspaper,  and  when  it  concerns  maneuvers,  leaves,  and  I 
B  other  matters  having  time-value,  this  delay  kills  it.  Mail-  | 
B  ings  are  often  duplicated,  and  a  good  deal  of  carelessness  | 
B  is  evident  in  factual  details.  A  consistent  error  has  a  cer-  | 
B  tain  virtue  (at  least  it  may  look  right  to  the  unknowing),  | 
B  but  as  many  as  three  versions  of  the  same  name  sometimes  | 
B  appear  in  a  single  handout.  | 

E  Too  many  releases  of  the  fill-in  variety  use  the  name  of  | 
B  the  person  the  paper  is  interested  in  as  a  hook  to  hang  | 
B  a  long  and  useless  disquisition  on  the  glorious  history  of  | 
1  the  unit  of  which  that  person  is  a  transient  member,  or  I 
B  to  introduce  a  rhapsodic  description  of  the  facilities  of  i 
B  the  station  at  which  he  may  be  spending  six  weeks  for  | 
B  training.  | 

B  One  such  release  was  put  out  to  report  completion  of  | 
B  basic  training  by  women  at  a  WAC  training  center.  It  I 
g  ran  to  303  words.  Of  this  total,  60  pertained  properly  to  I 
fi  the  person  who  was  the  subject,  and  were  all  that  any  j 
H  paper  would  be  likely  to  use.  The  remaining  243  words  | 
B  (80%  of  the  total)  went  off  on  an  ecstatic  tangent  dealing  | 
B  with  the  beauty  of  the  center,  its  resemblance  to  a  college  | 
B  campus,  the  fact  that  another  training  command  is  head-  | 
B  quartered  at  the  same  fort,  structural  details  of  the  build-  | 
B  ings,  air  circulation  and  heating  arrangements,  apportion-  | 
E  ment  of  rooms  to  various  functions  (including  laundry  | 
B  and  drying),  and  the  existence  of  a  band  and  an  explana-  | 
g  tion  of  its  mission  (34  words,  no  kidding).  | 

P  But  the  most  terrible  vice  of  military  publicity  is  its  | 
m  utterly  shameless  spotlighting  of  officers  generally,  and  | 
g  of  commanding  officers  in  particular.  In  many  pictures,  | 
B  all  you  can  see  of  the  hero  is  what  shows  from  behind  | 
p  some  general  or  admiral  pinning  the  medal  on  him.  In  | 
B  other  instances,  the  picture  or  story  is  hogged  by  some  | 
B  gold-braided  buffoon  “inspecting”  or  “giving  a  well-done”  I 
P  to  a  project  whose  existence  he  was  ignorant  of  until  the  | 
B  press  arrived.  | 

p  Those  few  commanding  officers  who  have  sense  enough  | 
P  to  retire  to  the  backround  are  often  pushed  to  the  fore  | 
B  by  their  sycophantic  press-agents.  Papers  in  towns  where  | 
p  there  are  pennanent  military  establishments  must  con-  | 
S  tinually  edit  the  commanding  officers,  who  have  only  a  | 
p  technical  connection  with  much  of  the  news  those  estab-  I 
B  lishments  produce,  back  into  proper  perspective,  and  crop  | 
g  them  out  of  pictures  where  their  presence  is  superfluous,  | 
B  not  to  say  obtrusive.  | 


And  so  before  the  long,  slow  notes  of  Taps  echo  over 
hill  and  dale,  evoking  a  nostalgic  touch  of  nausea  as  they 
call  to  mind  the  procession  of  commanding  officers  who 
have  lent  their  effulgence  transitorily  to  Fort  Fumble,  let 
us  offer  a  new  creed  for  the  military  tub-thumper:  Most 
military  releases  would  be  the  better  if,  like  Caesar’s  Gaul, 
they  were  divided  into  three  parts,  and  two  of  those  parts 
were  thrown  away. 
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Fahey  Flynn  asks: 

^  HOW  CAN  BUSINESSMEN 
HELP  BUILD  BETTER 
,  FUTURE  CITIZENS? 


8,  1955  f 


Thousands  of  Standard  Oil  employees  voluntarily  serve  their  communities  in  many  important  fields  of  youth  activity. 
And  the  Standard  Oil  Company  itself,  through  the  Standard  Oil  Foundation,  gives  financial  support  to  such  character¬ 
building  organizations  as  Junior  Achievement,  4-H  Clubs,  and  Future  Farmers  of  America.  These  organizations  help 
to  train  young  people  for  successful  careers  on  the  farm  or  in  the  city.  The  Standard  Oil  Foundation  also  allocates 
funds  to  the  stote  associations  of  independent  colleges  in  14  Midwest  states  and  to  certain  universities.  It  has  estab¬ 
lished  scholarships  and  graduate  fellowships.  Among  the  Foundation’s  many  other  beneficiaries  are  such  organiza¬ 
tions  as  the  National  Fund  for  Medical  Education,  Community  Funds,  and  the  United  Negro  College  Fund. 
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“Businessmen  can  give  young  people  the 
benefit  of  their  experience  through  organ¬ 
izations  like  Junior  Achievement.  Boys  '' 
and  girls  from  15  to  21  form  their  own 
companies,  issue  stock,  pay  rent,  and 
manufacture  and  sell  a  useful  product. 
Men  and  women  in  business  are  their 
advisers.  I  have  been  a  Junior  Achieve¬ 
ment  adviser  for  more  than  four  years 
and  have  seen  many  young  people  get 
successful  starts  in  life.” 


FAHEY  FLYNN,  well-known  radio  and  television  newscaster, 
WBBM,  WBBM-TV,  CBS,  Chicago 


LEE  BAUER, 
Standard  Oil  Agsnt, 
Stoninglon,  lllinoit: 


“Out  in  the  farming  area,  businessmen 
think  mighty  highly  of  such  activities  as 
4-H  and  Future  Farmers  of  America. 
They  help  these  programs  in  any  way 
they  can  because  both  organizations  train 
young  people  to  be  better  farmers  and 
better  citizens.  My  son  is  active  in  4-H 
work  and  I  have  helped  in  the  4-H  Trac¬ 
tor  Program  since  it  was  started.  The 
youngsters  learn  by  doing  and  get  a  good 
start  toward  success.” 


H.  P.  DENDEl, 

Sales  Manager,  Consumer; 
Standard  Oil  Company, 
Indianapolis,  Indiana: 


“The  best  way  to  help  young  people  get 
a  good  start  toward  success  is  through 
organizations  where  you  can  reach  the 
greatest  number  of  people  at  one  time. 
Junior  Achievement,  4-H  and  Future 
F'armers  of  America  are  three  outstand¬ 
ing  examples  of  organizations  helping 
large  numbers  of  young  people.  Many  of 
us  at  Standard  Oil  take  part  in  these  im¬ 
portant  activities.” 


OLIVER  C.  FISCHER, 
Standard  Oil  Voucher  Clerk, 
St.  Louis,  Missouri 


E.  L.  MILLER, 
Division  Automotive  Engineer, 
Standard  Oil,  Billings,  Montana: 


“Efficient  farming  methods  help  to  keep 
food  prices  down,  so  you  can  see  how  im¬ 
portant  it  is  to  teach  young  people  the 
best  farming  methods  and  the  latest  de¬ 
velopments  in  agriculture.  And,  of  course, 
this  training  also  helps  them  toward  suc¬ 
cess.  That’s  why  programs  sponsored  by 
4-H  and  Future  Farmers  of  America  re¬ 
ceive  the  support  and  active  aid  of  busi¬ 
nessmen  out  here.  My  company  and  I 
have  been  actively  interested  in  both 
programs  for  many  years.” 


STAIVDARD  OIL  COMPANY 


(INDIANA) 


JOURNALISM  EDUCATION 


the  membership  of  schools  which  jectives.  Additional  question- 
were  no  longer  on  the  accredited  naires,  seeking  more  detailed  in¬ 
list  even  though  these  institu-  formation,  were  sent  to  the  131. 
tions  had  formerly  and  still  ap-  Replies  were  received  from  only 
peared  to  meet  the  organiza-  60  of  these, 
tion’s  membership  standards?  “While  it  may  be  assumed 

A  Competing  Organization? 

.  for  the  failure  to  answer  on  the 

These  were  que.stions  the  some,  it  is  known  that 

membership  wasn  t  prepared  to  journalism  program  in  some  of 
answer  at  its  recent  convention  the  71  that  did  not  reply  to  the 
in  Boulder,  Colo.  In  the  first  second  questionnaire  is  too  weak 
place,  some  asked,  “How  could  to  justify  a  claim  to  professional 


Membership  Rule  Offers 
AASDJ  Tough  Problem 

By  Dwight  Bentel 

AASDJ,  bluebook  society  or-  the  nucleus  of  the  origfinal 
ganization  of  journali.sm  educa-  standards  in  being, 
tion,  will  think  over  for  a  year  “If  accreditation  meant  less 

how — and  whom — it  will  admit  in  the  future,  the  word  could  be  AASDJ  set  up  its  own  standards  objectives, 
to  membership.  dropped.  It  was  conceivable  for  admission  without  becom-  “This  suggests  that  the  list 

The  question  to  be  decided  is  under  the  new  rules  there  ing,  in  effect,  a  competing  ac-  qj  colleges  and  universities  in 

crediting  organization  ?  which  there  exist  accredited  pro- 

“But  if  it  did  n(^  set  up  its  grams  in  journalism  is  not  likely 
own  standards,  what  was  to  exceed  60  in  the  fore.seeable 
determine  that  any  institution  future  ” 

previously  a  member  but  no  ^CEJ  now  has  fonnal  agree- 
longer  accredited  was,  in  fact,  nients  or  cooperative  arrange- 
accepted  nients  with  five  of  the  six  re- 
•A.ASDJ^  level .  gional  accrediting  associations. 

As  W.  I.  Cole  of  Illinois  uni-  sixth  is  not  now  engaging 

in  accrediting  visits. 


new 

whether  its  membership  shall  be  would  be  100  accredited  schools 
coterminous  with  the  list  of  ac-  and  departments  of  journalism, 
credited  schools  and  depart-  Were  all  of  these  to  be  admitted 
ments  of  journalism,  or  whether  to  AASDJ?” 
it  shall  establish  its  own  stand 


ards  for  membership  of  which 
accreditation  might  or  might 
not  be  one. 

The  issue  presumably  will  be 
settled  at  the  group’s  conven¬ 
tion  at  Northwestern  University 
next  Summer. 

Implied  in  the  decision,  many 
journalism  teachers  feel,  is  en¬ 
dorsement  or  rejection  of  the 
revised  accrediting  program  of 
the  American  Council  for  Educa¬ 
tion  in  Journali.sm. 

Under  the  old  program,  the 
initials  “AASDJ”  stood  for  Ac- 


A  New  Complication 
The  situation  was  further 
complicated  for  AASDJ,  during 
last  school  year,  when  Phillip 
Griffin  of  the  University  of 
California,  director  of  a  school 
accredited  under  the  old  pro¬ 
gram  and  a  long-time  member 
of  AASDJ,  informed  the  organi- 


lotca  State  Groteth 

Just  50  years  ago,  Iowa  State 
College  opened  its  doors  to 


versity  and  secretary  of  the 
accrediting  committee  pointed 
out,  “The  accrediting  committee 
has  found  that  in  a  relatively 
short  time  changes  in  university 
zation  that  his  department  administration  and  in  personnel  journalism  education— with  one 
would  not  apply  for  re-accredi-  within  the  journalism  unit  can  glass,  one  instnictor,  and  no 

result  in  drastic  changes  in  the  equipment.  The  study  flourished, 
nature  of  the  journalism  in-  however,  under  the  guidance  of 
struction  offered.” 

And  in  fact,  some  asked,  “if 
AASDJ  did  not  set  up  specific 


Will  G.  Ogilvie,  a  Scotsman  who 
has  since  returned  to  his  home¬ 
land  to  free-lance. 

His  star  pupil,  L.  E.  Carter, 
took  over,  until  Clifford  V.  Greg¬ 
ory  became  head  in  1908.  The 
classes  grew  to  eight  by  1911 
and  a  full-fledged  four-year  cur¬ 
riculum  leading  to  a  bachelor  of  * 
science  degree  was  first  listed 


apply 

tation. 

This  was  no  choice  of  his,  he 
explained,  nor  did  it  in  any 
way  represent  his  thinking 
^  about  accrediting.  His  Univer-  ,,,,,  . 

ment!f^nf  administration,  he  .‘^aid,  was  standards  for  its  own  member 

merits  of  Joumalisin,  and  ac-  pledged  to  the  new  institution-  ,hit)  what  would  be  the  basis 

creditation  automatically  quali-  oggreditine'  nroeram  of  the  t  *  -4. 

on  inoiUnfion  Con  accrcuiting  program  oi  me  jtg  contention  that  it  repre- 

^hb.  National  Commission  on  Ac-  sented  ‘the  high  standards 

V,  V  p^  crediting  and  opposed  his  asking  ACEJ  was  originally  chartered 
new  procedures,  how  ever,  undergraduate  accrediting  fo  administer  ” 

AASDJ  reverted  to  its  former  jn  journalism.  aamimster. 

title  of  the  same  initials,  with  two  Limit  of  60  Schools 

“American  Association  of  problems  instead  of  the  pre-  Meantime  one  of  the  AASDJ  in  the  1920  college  catalog. 
Schools  and  Departments  of  vious  one.  First,  should  it  accept  fears,  that  the  list  of  accredited  F.  W.  Beckman  succeeded  Mr. 

Journalism.”  Member.'^hip  be-  the  judgment  of  the  accrediting  schools  and  departments  of  Gregory  in  1911  and  remained 

came  “invitational”  to  accredi-  committee  of  ACEJ  as  to  journalism  might  reach  100,  1927.  Blair  Cw 

ted  schools.  AASDJ’s  future  member.ship  by  seemed  unlikely  to  materialize. 

Some  AASDJ  members  feared  automatically  admitting  all  ac-  Edward  Lindsay,  president  of  ‘^"‘1  continued  until^93.).  He 

what  the  new  accrediting  pro-  credited  schools?  This  would  -'\CEJ,  thinks  the  accredited  list  followed  by 

gram  might  do  to  standards,  make  the  accrediting  committee,  will  not  exceed  60.  Presently 

As  Wesley  Maurer  of  the  Uni-  in  effect,  AASDJ’s  membership  there  are  44  accredited  schools, 

committee.  of  whom  all  but  five  belonged 

Or,  should  it  e.stablish  its  own  to  the  previously  accredited  list, 
admission  standards?  Says  Mr.  Lindsay: 

And  second,  should  it  continue  “For  the  coming  year  16  in- 
■  -stitutions,  15  having  previously 

nTHE  SERVICE  THAT  HELPS  IN  THE  ,  lieen  accredited,  have  applied  for 

USE  OF  newspaper  ADVERTISING  visits  with  a  view  to  accredit- 

IT  you  have  international  business  ing.”  Hence  at 


versity  of  Michigan  put  it,  “If 
accreditation  procedures  were 
now  to  be  liberalized  and  dilu¬ 
ted,  it  was  important  to  keep 


ACB  furnishes  every 
agency  with  its  Daily 
Newspaper  Directory 
as  well  as  other  aids 
to  help  Checking  De¬ 
partments  in  their 
work. 


Service  Offices  •NEW TOM  *00100(0 
•  OOlOMOUS  •MEMPHIS 
•  SAN  FIANOISOO 


_ _  most  only  one 

interests  associated  with  publishing  |  ^gw  institution  could  be  added 
prmt.ng,  advertising  or  cornmerc.al  't^  accredited  group  this 

radio,  and  you  want  to  keep  in  touch 
with  those  activities  in  Australia  and  ^®?ri 

New  Zealand,  read  Newspaper  News,  ,  ^  •  Cole,  he  says,  sent 

the  national  monthly  business  news- :  1,600  .\meri- 

paper  devoted  to  those  closely  re-  can 


lated  interests  of  "Down  Under." 


THE  ADVERTlSINGj 
IHICKING  BUREAU, 


sing] 


colleges  and  universities, 
asking  many  questions  aimed 
;  primarily  at  discovering  where 
,  journalism  subjects  were  taught 
and  what,  in  the  opinion  of  the 
chief  administrator,  was  the  ob¬ 
jective  of  the  teaching. 

“More  than  1,000  replied.  Of 
15  Hamilton  St.,  Sydney,  Australia  only  131  colleges 

Annual  Subscription  to  U.  S.  $3.30.  ^nd  universities  said  their  offer- 
Write  for  sample  copy.  ,  ings  in  journalism  subjects  were 
pointed  toward  professional  ob- 


followed  by  Charles  E. 
Rogers  (1939-1945),  and  the 
present  head,  K.  R.  Marvin. 

Special  activities  commemora¬ 
ting  the  golden  anniversary  of 
journalism  classes  at  Iowa  State 
are  scheduled  for  Homecoming 
weekend,  Oct.  21-22.  Speaker  at 
the  ban(]uet  will  be  Carl  Hamil¬ 
ton,  publishers  of  the  Iowa  FalU 
(Iowa)  Citizen. 

Iowa  State’s  journalisit 
family  has  grown  to  more  thar 
500.  • 

Souvenir  Flood  Edition  t 

WiNSTED,  Conn. 

An  eight-page  Souvenir  Flood 
Edition  was  published  Sept.  2? 
by  the  Winsted  Citizen,  with 
roundup  articles  and  photos  of 
the  Aug.  19  flood  which  badly 
damaged  the  newspaper’s  plant 
A  single  sheet  paper  was 
printed  and  distributed  to  4,0W 
persons  gratis  until  Sept.  13. 
when  normal  publication  was 
resumed. 
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During  September  The  Washington  Post 
and  Times  Herald  published  a 


While  the  other  Washington 
papers  lost  local  linage 
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Career  She  Didn  V  Want 
Continues  for  Irene 


By  James  L.  CoUings 

Irene  Corbally  Kuhn  doesn’t 
like  to  be  called  a  career  wom¬ 
an. 

To  her  the  expression  con¬ 
jures  up  thoughts  of  an  un¬ 
feminine  woman,  stylishly 
dressed  and  efficient  and  offici¬ 
ous,  sitting  behind  a  desk  in  a 
smart  Madison  Ave.  office. 

To  her  it  means  a  woman  who 
can’t  cook,  who  frowns  on  the 
frills,  who  can  match  a  man 
gulp  for  gulp  at  the  bar. 

Irene  of  the  gentle  brown 
eyes  and  matronly  dress  is  a 
feminine  woman  who  can  cook, 
likes  the  frills,  doesn’t  smoke — 
and  has  had  one  big  beautiful 
career  as  a  newspaperwoman. 

“I  hate  the  word  career,”  she 
said  in  her  Greenwich  Village 
apartment,  where  the  art  of 
the  East  meets  the  literature  of 
the  West, 

“The  truth  is,  I  had  to  make 
a  living.  My  husband  died  at 
30,  and  we’d  been  married 
only  four  years,  and  I  had  a 
daughter.” 

She’s  Been  .Ground 

So  the  career  she  really 
didn’t  want  began.  It  took  her 
from  paper  to  paper,  port  to 
port.  She  has  been  reporter, 
foreign  correspondent,  radio  ex¬ 
ecutive,  author,  world  traveler, 
movie  writer. 

Now  she’s  doing  a  column  for 
Spadea  Syndicate.  Her  “The 
Way  Things  Are”  began  this 


week  and  will  run  on  a  thi-ee- 
a-week  basis,  covering  “soup  to 
nuts,”  as  she  put  it. 

Mrs.  Kuhn  sipped  English- 
brand  tea  after  deciding  not  to 
have  a  Greek-brand  nip,  a  wee 
one,  and  discussed  the  column 
that  will  fill  in  the  time  between 
freelance  assignments. 

“A  person’s  got  to  open  her 
heart  a  little  when  being  inter¬ 
viewed,”  she  said,  smiling. 
“Well,  I’ve  got  a  strong  chin 
and  can  rock  with  a  punch,  and 
I’ve  had  to  at  times.  I  wouldn’t 
necessarily  call  it  Irish  stub¬ 
bornness,  but  I  suppose  if  I  have 
one  characteristic  it’s  that  I 
don’t  let  go  easily.” 

Determined  Lady 

Irene  Corbally  Kuhn  does 
have  a  strong  chin  at  that,  and 
brown  curl  after  brown  curl 
after  brown  curl,  and  zig-zag 
lines  representing  all  the  smiles 
and  sorrows  of  yesteryears, 
and  didn’t  she  have  sort  of  a 
toy  bulldog-ish  face,  no  offense 
meant,  please. 

Mrs.  Kuhn  seemed  to  think 
that  very  funny.  “A  toy  bull¬ 
dog-ish  face!”  she  laughed 
heartily.  “Well,  I  never!  Next 
I  suppose  you’ll  want  to  know 
my  age.” 

“As  a  matter  of  fact,  yes, 
Mrs.  Kuhn.  Shall  we  say  early 
fiftyish?” 

“Aren’t  you  kind!”  she 
laughed  again.  “Just  say  that  I 


Knothole  to  yesterday... 


As  exciting  as  peeking  through  a  knothole  at  the  big  sporting 
events  of  the  past... seeing  Christy  Mathewson  beat  Chief 
Bender,  Dazzy  Vance  hurl  no-hits-no-runs.  Bobby 
Jones’s  grand  slam,  Helen  Wills  take  titles, 
Jack  Dempsey  slaughter  Jess  Willard! 

Looking  Back  in  Sports 


drawn  by  Len  Hollreiser , , .  a  cartoon  scrapbook  of  yesterday’s 
greats.,, in  a  once-a-week  panel,  available  in  3  or  4  column  size, 
especially  designed  for  the  Saturday  or  Sunday  paper  to  focus 
eyes  on  the  sports  pages.  The  hot  stove  league  fans  and  the 
current  crop  find  continual  fascination  in  this  feature... popular 
with  all  the  family... a  circulation  builder!  For  proofs  and 
prices,  phone,  wire,  or  write  Mollie  Slott,  Manager . . . 
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Irene  Corbally  Kuhn 


have  a  grown  daughter  and  let 
it  go.” 

Rene,  the  grown  daughter,  a 
novelist  in  her  own  right,  is  the 
one  who  named  the  column  for 
her  mother. 

“I  think  it’s  a  good  one,  don’t 
you?”  Mrs.  Kuhn  said.  “Any¬ 
way,  it  fits  what  I’m  trying  to 
do.  The  writings  will  be  provoc¬ 
ative,  with  tongue  in  cheek.  I 
think  most  stuff  is  too  heavy 
and  too  serious  today. 

“People  respond  to  a  little 
salt.  It’s  like  your  diet — you 
need  plenty  of  variety.  I’ll  touch 
on  the  dope  problem,  politics, 
woman’s  equality — almost  any¬ 
thing.” 

Tired  of  Equality 

That  matter  of  equality.  She 
dealt  with  it  in  her  debut, 
writing: 

“My  feet  hurt,  and  I’m  tired 
of  ‘equality.’  So  just  give  me 
back  the  double  standard  when 
men  were  ‘brutes’  but  women 
could  sit  down.  I’m  tired  of  be¬ 
ing  bowled  over  on  the  street  by 
boyish  boors  in  pink  shirts  and 
B looks  Brothers  ‘executive 
suits.’ 

“I’m  tired  of  being  shoved 
around  by  sweaty  males  in 
1  slacks  and  loud  shirts  and  run 
I  over  by  gentlemen  in  a  hurry 
j  who  turn  up  in  the  unlikeliest 
I  places.  For  even  woman’s  last 
!  stronghold,  the  supermarket, 

I  has  now  been  invaded  by  a  daily 
I  army  of  pants-wearing  char- 
I  acters  who  flatten  you  with  their 
food-filled  go-carts  and  knock 
I  you  down  to  get  the  biggest 
head  of  lettuce  in  the  bin.” 

'  Mrs.  Kuhn  then  goes  on  in 
strong  tone  to  make  an  even 
stronger  case  against  the  male, 
which  no  male  will  agree  with. 

I  Which  is  what  she  means  by 
'  being  provocative,  and  which 
I  proves  she’s  as  feminine  as  she 
1  says  she  wants  to  be. 
j  The  charming  lady  began  her 
I  career — oops,  sorry,  that  horri¬ 
ble  word.  Start  over  again — 
Mrs.  Kuhn  got  her  first  job  with 
jthe  Syracuse  (N.  Y.)  Herald. 
i  She  went  from  there  to  the  New 
York  Daily  News  w'hen  it 
opened  in  1919. 
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Next  she  worked  out  of  the  " 
Paris  office  of  the  Chicago  Trib-  ; 
une,  traveling  all  over  the  Con-  j 
tinent.  Then  came  a  stint  with  | 
INS  in  the  Far  East,  where  she  j 
met  her  husband,  Bert  L.  Kuhn,  J 
at  the  time  night  editor  of  the  v 
China  Press  and  at  his  death  in  f 
1926  UP  bureau  chief  in  Shang-  | 
hai.  I 

After  this  tragedy,  Mrs.  Kuhn  * 
returned  to  the  United  States 
for  jobs  with  the  New  York  ■ 
Daily  Mirror,  the  New  York  | 
Daily  News  and  the  New  York  | 
World-Telegram.  ( 

And  along  the  way  she  ha.«  j 
written  for  Hollywood  studios,  f 
held  executive  posts  with  NBC,  / 
handled  magazine  assignments  % 
and  co-authored  three  books  j 
giving  the  lowdown  behind  the  | 
news.  Mrs.  Kuhn  also  wrote  | 
“Assigned  to  Adventure,”  an  j 
autobiography,  and  is  working 
on  a  second  book,  “Philippine  j 
Visitor.”  I 

But  perhaps  nothing  she  has  f 
done  in  her  richly-assorted  life  I 
is  more  important  to  her  than  | 
this  new  column.  L 

“It  means  a  lot  to  me,”  she  | 
said,  and  was  it  imagination  or  | 
did  her  chin  really  jut  out  a  bit  ^ 
when  she  said  it? 

NEA*s  Carson 

NEA  Service  reports  it  is 
releasing  a  24-part  strip  on  the 
life  of  Kit  Carson,  frontier 
scout  and  Indian  fighter,  begin¬ 
ning  Oct.  12  and  ending  Nov.  8. 
The  writing’s  by  Russ  Winter- 
botham,  the  art  by  Ed  Kudlaty.  • 

Cobb  in  Color 

Starting  Nov.  13,  “Jeff  Cobb,” 
out  of  General  Features  Corp., 
will  be  available  in  color  for 
Sundays. 

API\  Section 

AP  Newsfeatures’  annual 
yuletide  section  has  as  its  theme 
“Make  the  most  of  your  family 
Christmas.”  Copies  of  the  16- 
page  supplement  were  mailed 
this  week  to  AP  members. 

Riesel  Speaking 
Victor  Riesel,  Hall  Syndicate 
columnist,  will  discuss  before 
the  Oct.  13  meeting  of  the  Cath¬ 
olic  Institute  of  the  Press  world 
reaction  to  the  recent  meeting 
at  the  summit.  The  columnist 
has  just  returned  from  a  global  i 
trip. 

Levine  Stories 

John  Hunt,  editor,  says  that 
NANA  has  arranged  to  receive 
exclusive  news  stories  from 
Irving  R.  Levine,  NBC  bureau 
chief  in  Moscow.  The  first  dis¬ 
patch,  available  Oct.  4,  told  of 
Russia’s  attempt  to  cure  its 
housing  shortage  by  encourag¬ 
ing  private  ownership. 
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This  is  October— the  Cheese  Festival  Month! 
And  here’s  the  story  of  how  it  got  that  way! 
Exciting  reading  for  every  businessman  concerned 
with  making  sales. 

Until  ten  short  years  ago,  the  Holiday  and 
Lenten  seasons  were  the  two  best  times  of  the 
year  for  selling  cheese. 

Then  the  dairy  farmer-businessman,  through 
his  promotional  voice,  the  American  Dairy  Asso¬ 
ciation,  set  out  to  create  a  third  selling  season 
for  cheese. 

Why  October?  For  two  good  reasons.  First, 
cheese  made  during  the  flush  milk  periods  of 
May  and  June  is  ready  to  market  in  October. 
Second,  appetites  sharpen  during  cool,  crisp  fall 


days.  What  better  reasons  than  these  for  an  extra 
cheese  promotion? 

Did  it  work?  Well,  look  about  you — at  the 
cheese  displays  in  the  stores  right  now — at  the 
increased  advertising  of  cheese  by  grocers  and 
at  the  extra  promotion  by  manufacturers  of 
branded  cheese  products— all  aided  and  abetted 
by  dairy  farmers  turned  cheese  salesmen. 

How  about  sales?  Well,  in  1954  every  Ameri¬ 
can  man,  woman  and  child  ate,  on  the  average, 
over  30%  more  cheese  than  in  1940.  The  annual 
Cheese  Festivals  not  only  are  important  reasons 
for  this  gain— they  also  have  done  much  to 
smooth  out  the  cheese  sales  curve  to  hold  it  at  a 
higher,  steadily  ascending  rate. 


AMERICAN  DAIRY  ASSOCIATION 

The  Voice  of  America's  Dairy  Farmers 
20  North  Wacker  Drive  •  Chicago  6,  Illinois 

This  message  is  paid  for  by  dairy  farmers  across  the  nation  as  part  of  their 
program  to  snow  how  you  can  live  better  with  foods  made  from  milk. 

editor  &:  PUBLISHER  for  October  8.  1955 
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All  these  extra  services 


Doyle  Named 
Chi.  American 
Exec.  Editor 


Stauffer  Group 

{Continued  from  page  14) 


the  York  (Neb.)  News-Times 
for  the  best  special  edition 
award. 

Radio  station  KSOK  of  Ar¬ 
kansas  City  won  the  outstand¬ 
ing  radio  community  service 
award  for  its  tornado  warning 
transmissions  last  spring. 

Herb  Pardee  of  the  Independ¬ 
ence  (Mo.)  Examiner  won  the 
best  feature  story  citation.  The 
best  news  photo  award  went  to 
Bob  Lafferty  of  the  Maryville 
(Mo.)  Forum. 

Ralph  Clark,  advertising  man¬ 
ager  of  the  Grand  Island  (Neb.) 
Independent,  won  the  best  or¬ 
iginal  advertising  campaign  ci¬ 
tation. 

Reese’s  winning  news  story 
reported  May  26  how  Shawnee 
News-Star  reporter  Jim  Brad¬ 
shaw  was  slugged  and  jailed 
by  Pottawatomie  county  Sheriff 
Jim  Harrinton  while  trying  to 
get  the  sheriff’s  side  of  a  con¬ 
troversial  bootlegging  story. 

In  his  talk  to  his  editors  and 
managers,  Oscar  Stauffer, 
president  of  the  Stauffer  Pub¬ 
lications  and  editor  of  the  To¬ 
peka  State  Journal  said: 

“I  am  not  so  much  concerned 
with  getting  business  as  I  am 
that  our  newspapers  and  broad¬ 
casting  stations  shall  always  be 


Chicago 

Appointment  of  Edward  P. 
Doyle,  formerly  news  editor  of 
the  New  York  Jotirnal- Ameri¬ 
can,  as  executive  editor  of  the 
Chicago  American,  was  an¬ 
nounced  this  week  by  Stuart 
List,  publisher  of  the  American. 

Mr.  Doyle  replaces  Lee  Ettel- 
son,  whose  assignment  to  new 
duties  in  the  Hearst  organiza¬ 
tion  will  be  announced  soon, 
Mr.  Ettelson,  formerly  with  the 
San  Francisco  (Calif.)  Call- 
Bulletin,  has  been  executive 
editor  of  the  American  since 
1951. 

Mr.  Doyle  is  a  native  of 
Rochester,  N.  Y.,  and  a  gradu¬ 
ate  of  the  University  of  Roch¬ 
ester  with  the  class  of  1929. 

He  entered  newspaper  work 
in  Rochester  and  later  joined 
the  Journal-American  in  1946 
after  World  War  II  service  in 
the  Navy.  Mr.  Doyle  was  re¬ 
leased  with  the  rank  of  com¬ 
mander  after  four  years  in  the 
Navy,  including  Pacific  combat 
service. 


Thrilling  Expense- 
Paid  Tours! 


Free  Travel- 
Planning  Service! 


Express  and 
Limited  Schedules! 


Charter  Service 
for  Group  Trips! 


Pre-planned 
overnight  stops! 


Convenient 
Package  Express! 


Parses  Rearranj»e<l 
For  Fixed  Positions 

Ottawa 

In  a  move  to  increase  the 
reading  ease  for  its  readers, 
the  Ottawa  Citizen  this  week 
rearranged  its  pages.  The 
most  important  was  the  trans¬ 
fer  of  the  editorial  page  from 
the  back  of  the  newspaper  to 
page  six  where  it  will  be  found 
each  day  in  the  future. 

The  Citizen  said  the  arrange¬ 
ment  of  pages  will  enable  its 
editors  to  provide  fixed  posi¬ 
tions  for  those  features  appear 
regularly. 


Famous  Greyhound  luxury  coaches  now  give  Amer¬ 
ican  travelers  the  smoothest,  most  comfortable  ride  in 
transportation.  Both  the  dual-level  Scenicruiser  and  its 
companion  coach,  the  Highway  Traveler,  feature  re¬ 
clining,  adjustable  easychairs  .  .  .  panoramic  picture 
windows— six  feet  wide,  softly  tinted  for  glareless  sight¬ 
seeing.  Perfected  air-conditioning  assures  complete 
comfort,  summer  and  winter.  And  the  Scenicruiser  has 
a  complete  washroom  with  toilet  and  wash  basin. 


Sunday  to  20c  • 

Washington  New  Daily  Hikes  Rate 
Production  costs  have  forced  Jackson,  Miss, 

an  advance  in  the  price  of  the  The  State  Times,  which 

Sunday  Post  and  Times-Herald  started  publishing  last  Febru- 
from  15  cents  to  20  cents,  ary,  has  put  into  effect  a  higher 

Daily  copies  will  continue  to  schedule  of  advertising  rates 

sell  at  5  cents;  daily  and  Sun-  based  on  circulation  in  excess 
day  combined  will  sell  for  of  30,000.  The  open  rate  is  up 

$1.95  a  month  or  45  cents  per  to  $2.24  a  column  inch,  from 

week,  delivered  to  homes.  $1.96;  the  contract  rate  (more 

The  Sunday  Star  announced  than  900  inches)  from  $1.08  to 
that  it  will  not  raise  its  price.  $1.18. 
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where  people  buy  more  because  they  octujNy  hove  more 
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How  Service-Ads  help  agencies 
select  newspaper  markets  and  papers 


ma...  TktSTARmd 
^  Th«NEWSCovtrTbis 
Rich  Market  So  Cooipletely... 
So  Thoroughly! 


tIic  lodiaaapoIU  Suodoy  Scot  i«  rood  ie  over  )1 1,000  boac® 
io  chic  big  eod  wceltbv  45<o«aty  merfccc  Thei'c  rcoduag 
75%  <»f  the  familiM  to  MccropoUtao  ladiaaapoUc  (ABC  Cky 
Zooc  |>1bc  boknee  of  Marion  Cooney);  40%  of  cho  fcmilitt 
io  the  19-cooaty  Retail  Trading  Zom  corroondiog  Marion 
Cottoty:  nod  25%  of  the  faailicc  in  the  25  Conoty  TmdUng 
Territory  ciirro«ndif»  the  Retail  Trading  Zooc  Gaining  dr> 
Cttladoe  at  the  race  ofover  10,000  per  year  daring  the  |)aac  ck 
ycarc,  the  Sunday  Scar  now  rankc  ilieh,  nationally,  in  cocal 
geoetnl  adverticiag  lineage 


get  MOrrafiM  reewnef®  of  (he  I  ndianapoUc  City  Zooc  4 1  % 
coverage  of  the  lOKOooty  Trading  Territorv,  aM  19%  cov* 
erage  of  the  25*CcMinty  Trading  iuca  arith  the  569,000  ooa« 
biaM  circalatioo  of  the  Scar  (oomingc)  and  the  Newt  (eva> 
ninne).  Thic  ii  56%  of  the  faaailiec  io  the  entire  45<oaa^  arec 
Tnm’c  no  betaer,  more  ecoooinical  way  to  reach  Cncral 
Indiana’s  rich  and  rcad^  627,500  familiec  And  few  ocher 
markets  of  signiheant  sm  can  ooapM  with  this  Hooeier 
Hcardaod  where  y<M  ind  over  5  biuioe  dollars  of  cocal  in* 
come,  tremeodous  diversiheattoo  of  todnstry  and  balance  with 
agrkaltarc. 

fntfloiio't  Two  Nowtpopdrt  ^ 

The  Indianapolis  Star^^ 


THE  INDIANAPOLIS  N 


The  Service-Ads  that  hundreds  of  publishers  place  in 
STANDARD  RATE  help  advertisers  and  their  agencies  by 
giving  them  more  of  the  kind  of  information  they  are  look- 
ng  for  .  .  .  when  they  want  it.  They  are  caUed  Service-Ads 
bMause  they  offer  service  information  in  a  service  position. 


The  Indianapolis  Star  and  News  purposely 
positions  their  Service-Ad 
next  to  their  listing  for 
your  convenience  when  using  SRDS. 


As  any  agency  man  said: 

“Service-Ads  can  give  you  some  information  to  start  on,  so  that 
when  you  talk  to  the  representatives  you  know  what  to  ask  and 
what  to  dig  into  a  little  more.  As  a  matter  of  fact,  Service-Ads 
sometimes  tell  you  whether  or  not  you  want  to  call  in  a  newspaper 
representative  at  all.  It’s  certainly  true  that  when  you  go  to 
STANDARD  RATE  you  are  looking  for  help  and  if  they  give  you 
the  important  highlights  you  can  save  yourself  some  time.” 


Standard  Rate  &  Data  Service,  Inc 

The  National  Authority  Serving  the  Media-Buying  Function 

Walter  E.  Bolthof,  Publisher,  1740  Ridge  Ave.,  Evanston,  III. 

Sales  Offices:  New  York,  N.  Y.  *  Evanston,  III.  *  Los  Angeles,  Calif. 
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I.  They  provide  useful  information 
that  expands  the  listed  data; 
make  it  quickly  available  to  you 
in  client  meetings,  or  when 
you're  working  late  ot  the  office 
or  at  home  weekends. 

3.  They  give  you  the  gist  of  a  market 
or  medium  story,  helping  you  recall 
all  the  information  you  hove 
absorbed  from  literature  and 
from  representatives. 

3.  They  boil  down  the  facts  to  simple 
terms  that  you  can  extract  and 
include  in  your  media  proposals. 

4.  They  give  you  the  story  fast  when 
you  are  entering  a  new  market,  or 
preparing  a  schedule  for 

a  new  account. 

5.  They  give  you  a  handy  "file" 

of  medio  information  and  protect  you 
against  the  inadequacies  of  central 
filing  systems  that  may  be  unable 
to  supply  what  you  wont 
when  you  want  it; 
or  worse,  may  contain  only 
out-ofnlate  material. 

4.  They  give  you  information 
ot  the  very  time  you  seek  it, 
and  do  not  intrude  or  ask 
for  attention  ot  any  other  time. 

7.  They  give  you  quick  access  to 
additional  information  when 
a  medium's  general  promotion 
arouses  your  interest. 

•.  They  give  you  a  "last  chance" 
source  from  which  you  can  get  a  final 
briefiing  on  a  medium's  story  before 
you  moke  your  final  decision. 
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Gen.  Adler 

(Continued  from  page  11) 

visited  Buchenwald,  Dachau  and 
other  concentration  camps.  Gen¬ 
eral  Adler  wrote  a  series  of 
on-the-spot  articles  for  the 
New  York  Times,  reporting  the 
revolting  brutalities  that  had 
been  practiced  in  these  camps. 

General  Adler  was  on  Oki¬ 
nawa  with  another  party  of 
newspaper  executives  when  the 
Japanese  offer  of  surrender  be¬ 
came  known.  The  group  had 
been  touring  the  Pacific  thea¬ 
tre  as  guests  of  the  War  and 
Navy  Departments.  Though 
General  Adler’s  newspaper  ex¬ 
perience  was  primarily  on  the 
business  side,  he  acted  as  a  spe¬ 
cial  cori’espondent  for  the  New 
York  Times  and  filed  a  series 
of  dispatches  giving  his  eye¬ 
witness  accounts  of  the  Japa¬ 
nese  surrender. 

On  Aug.  21,  1922,  General 
Adler  married  Miss  Barbara 
Stettheimer,  daughter  of  the 
late  Mr.  Walter  W.  Stettheimer 
and  Mrs.  Stettheimer  of  San 
Francisco.  They  had  three  chil¬ 
dren,  Julius  Ochs  Adler  Jr., 
Barbara  Squler,  now  the  wife 
of  Dr.  Myron  I.  Buchman,  and 
Nancy  Jean.  There  are  two 
grandchildren. 


Shop  Talk 

(Continued  from  page  76) 

group  meetings  ranged  from 
taxes  to  circulation  and  adver¬ 
tising  rates  and  practices. 

Joe  Teiry  of  Wolf  &  Com¬ 
pany,  Chicago,  cautioned  pub¬ 
lishers  not  to  take  definite  ac¬ 
tion  on  tax  returns  until  the 
last  possible  minute  Dec.  15  to 
see  what  may  be  done  in  Con¬ 
gress  to  restore  the  deferral  of 
income  privilege.  He  felt  sure 
a  new  law  will  be  presented  and 
that  it  will  be  approved  by  the 
Senate  Finance  Committee.  He 
was  not  so  sure  about  its  get¬ 
ting  by  the  House  Ways  and 
Means  Committee. 

In  a  discussion  of  advertis¬ 
ing,  Tom  Robinson,  Charlotte 
News,  said  there  is  an  enormous 
opportunity  to  create  additional 
retail  advertising  because  he 
found  newspapers  only  have 
about  25%  of  the  potential 
customers.  He  said  he  is  using 
“shut  ins”  to  monitor  all  local 
radio  and  television  in  order  to 
find  out  which  advertisers  are 
using  it.  Other  publishers 
stated  they  followed  this  prac¬ 
tice. 

On  the  question  of  discount 
house  advertising  not  one  pub- 
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lisher  said  they  were  refusing 
it.  They  agreed  this  was  a 
merchandising  problem  and  not 
an  advertising  one. 

With  respect  to  automobile 
advertising,  some  admitted  they 
were  accepting  new  car  copy 
at  the  local  classified  display 
rate  if  it  was  prepared  and 
paid  for  locally.  Four  of  those 
present  said  they  were  taking 
it  at  the  local  display  rate. 
There  was  agreement  that  pres¬ 
sure  had  been  felt  to  accept 
national  copy  from  a  dealer  at 
the  local  rate  which  publishers 
were  resisting. 

E.  L.  Gaylord,  Oklahoma  City 
Oklahoman  and  Times  recom¬ 
mended  that  all  Sunday  papers 
go  from  15  to  20  cents.  Only 
two  of  the  50  publishers  present 
in  the  “over  .50,000”  class  said 
they  had  raised  circulation  rates 
within  the  last  year.  None  of 
those  present  had  a  daily  news¬ 
stand  price  above  five  cents. 

There  was  disagreement  on 
whether  puzzles  and  contests  are 
good  things.  Joe  Dealey,  Dallas 
News,  said  his  paper  had  picked 
up  12,000  circulation  and  held 
it  out  of  90,000  entries  in  a 
contest.  The  cost  per  order  was 
approximately  $4.  He  said  it 
was  a  “terrific  promotion”  but 
he  didn’t  know  whether  it  was 
“building  circulation  soundly.” 

It  was  generally  observed 
that  circulations  were  increas¬ 
ing  including  evening  papers, 
which  reverses  the  decline  noted 
in  this  field  at  the  meeting  a 
year  ago. 

The  problem  of  the  minimum 
wage  increase  was  discussed  by 
Chapman  Hyams  III,  New  Or¬ 
leans  Times  -  Picayune  and 
States,  who  asked  what  should 
be  done  for  those  old  employes 
who  are  just  above  the  new  $1 
minimum  whereas  even  the 
newest  employe  will  receive  an 
automatic  3.3-l/3%  increase  if 
he  is  below  75  cents  per  hour. 
Mr.  Dealey  said  his  organiza¬ 
tion  is  reviewing  all  salaries 
on  their  anniversary  dates  and 
increasing  those  with  seniority 
in  order  to  maintain  differen¬ 
tials.  Shields  Johnson,  Roanoke 
(Va.)  Times  and  World-News, 
estimated  the  new  law  would 
cost  his  newspaper  about  2%% 
of  the  total  payroll.  In  the 
smaller  “under  10,000”  group 
one  publisher  estimated  the 
higher  minimum  wage  would 
mean  an  additional  months  sal¬ 
ary  on  his  payroll. 

Personnel  problems  came  be¬ 
fore  the  “10,000  to  50,000” 
group.  They  were  advised  to 
hire  local  boys  and  train  them 
in  their  mechanical  department. 

In  the  larger  circulation 
group,  Frank  Ahlgren,  Mem¬ 


phis  Commercial- Appeal,  led  a 
discussion  of  news  and  editorial 
problems.  He  questioned  wheth¬ 
er  newspapers  were  giving  their 
readers  a  “fair  shake”  and 
thought  there  had  been  reduced 
“news  holes”  because  of  costs 
and  newsprint  shortage.  Every¬ 
one  in  the  group  said  they  had 
no  less  than  an  average  of  80 
columns  a  day  for  news  ma¬ 
terial  and  there  were  six  pres¬ 
ent  averaging  above  100 
columns.  Several  said  they 
had  over  200  columns  for  news 
on  Sunday.  Most  of  those 
present  said  they  used  a  sliding 
formula  related  to  advertising 
volume  to  determine  news 
space  but  it  is  predetermined 
on  a  budget  for  the  year  and 
apportioned  on  a  weekly  basis. 

Mr.  Ahlgren  also  raised  the 
problem  of  interesting  young 
readers  and  leading  them  into 
the  newspaper.  He  thought 
there  is  too  much  wasted  effort 
and  advised  against  “talking 
down”  to  the  juveniles. 

Members  of  the  “over  50,000” 
circulation  group  witnessed  a 
moving  picture  showing  photo 
composition  developments  as 
not  a  revolutionary  new  tech¬ 
nique  but  as  a  work  simplifica¬ 
tion  method.  It  was  produced 
by  the  St.  Petershtirg  Times, 
Milwaukee  Journal,  South  Bend 
Tribune,  Oklahoma  City  Okla¬ 
homan  and  Times,  and  the  Per¬ 
ry  plant  at  Ocala,  Fla. 

They  were  also  given  a  show¬ 
ing  of  the  Nashmlle  Banner 
and  T  ennessean  presentation 
designed  to  show  that  the  bat¬ 
tle  for  sales  will  be'  won  on  the 
local  f ront. 

• 

Arsonist  Sentenced 
For  Plant  Damage 

Wichita,  Kan. 

A  reformatory  parolee  who 
on  March  2  tried  to  set  fire  to 
the  Wichita  Eagle  building, 
damaged  its  presses,  and  then 
set  up  an  armed  seige  in  the 
studios  of  its  radio  station, 
KFH,  reacted  violently  again 
Sept.  29,  when  he  hurled  a 
swivel  chair  at  the  judge  who 
sentenced  him  to  prison. 

Melvin  K.  Phillips,  20,  also 
overturned  two  heavy  oak  tables 
in  the  courtroom  of  District 
Judge  William  C.  Kandt.  No 
one  was  injured. 

Phillips  was  sentenced  to  the 
state  penitentiary  at  Lansing 
for  one  to  five  years  each  on 
counts  of  arson  and  malicious 
destruction  of  property  and  not 
more  than  10  years  for  malicious 
assault. 

Phillips  had  been  working  in 
the  Eagle  pressroom,  last 
March,  when  he  went  berserk. 
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Government  Liaison 
In  Publishers’  Plans 


Lake  Placid,  N.Y. 
Alarmed  at  a  growing  anti¬ 
newspaper  attitude  among  law¬ 
makers,  the  New  York  State 
Publishers  As¬ 


sociation  will 


per  business  are  about  to  be¬ 
come  political  footballs. 

Although  Attorney  General 
Jacob  Javits  has  scrapped  his 
proposal  for  outlawing  “bait 
advertising”  in  all  media.  Gov- 
take  steps  to  ernor  Harriman’s  Consumer 
establish  a  Council  is  picking  up  the  idea, 
according  to  Emmet  O’Brien, 
Gannett  Newspapers. 

“The  Consumer  Council  move¬ 
ment,”  said  Mr.  O’Brien,  “is 
the  only  liberal  idea  left  for 
Harriman  to  use  for  political 
purposes,  and  it  will  include 
stiffer  legislation  against  bait 
advertising  than  Mr.  Javits  pro- 


Capitol  Hill 
liaison  office  be¬ 
fore  the  next 
session  of  the 
Legislature. 

The  associa¬ 
tion’s  newly- 
elected  presi¬ 
dent,  George  W. 
Helm  Jr.  of  the  Westchester 
County  Newspapers,  explained 


Sanford  Stanton,  New  York  “T  h  e  Wilkes  -  Barre  and 
Journal  -  American.  He  recom-  Brooklyn  strikes,”  said  Mr. 
mended  concerted  action  to  fight  Dale,  “teach  the  lesson  that  the 
off  censorship  of  advertising  employes  always  lose  more  than 
and  other  measures  inimical  to  the  publishere.” 
the  business.  A  purse  and  a  plaque  were 

Referring  to  debate  last  year  given  to  Karl  H.  Thiesing,  the 
on  press  measures,  Mr.  Stanton  association’s  retired  executive 
said  “you  would  have  been  secretary,  at  the  annual  dinner, 

shocked  to  hear  the  vitupera-  E.  A.  O’Hara,  publisher  of  the 
tive  remarks  made  by  law-  Syrantee  Herald  Journal,  made 

makers.  One  compared  a  news-  the  presentation.  i 

paperwoman  to  a  prostitute  in  In  the  election,  James  H.  ! 
arguing  that  the  libel  laws  Righter,  Buffalo  News,  moved  j 

should  be  tightened.”  up  to  vicepresident  and  Fritz 

Mr.  Stanton  said  he  succeeded  S.  Updike,  Rome  Sentinel,  was  . 
in  having  the  remarks  expung-  chosen  as  secretary-treasurer, 
ed  from  the  record.  William  Babel,  editor  of  the  } 

“Are  we  making  lobbyists  out  Plattsburgh  Press-Republican,  ij 
of  the  reporters  at  the  Capitol?”  reported  on  the  results  of  a  • 
William  O.  Dapping,  editor  of  readership  survey  of  his  paper, 
the  Auburn  Citizen- Advertiser,  He  highlighted  the  pi’eference 
wanted  to  know.  for  local  news  and  pictures  and 

Mr.  Connolly  denied  emphati-  tbe  lead  of  humor  strips  over 
cally  that  any  correspondent  is  adventure  strips  on  the  comics 
a  lobbyist.  All  citizens  have  a  page. 

right  to  petition  their  govern-  The  development  of  a  prof- 
ment,  he  reminded.  itable  Saturday  paper  was  de- 

There  are  times,  said  Mr.  scribed  by  L.  F.  Reisinger,  ad- 
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posed.” 

Ray  Connolly,  Neiv  York  O’Brien,  when  publishers  want  vertising  manager  of  the  Elyria 


at  the  annual  meeting  here  Daily  News,  warned  that  the  more  information  about  a  bill  (Ohio.)  Chronicle-Telegram.  As 


of 


this  week  that  there  is  a  real  Attorney  General  is  modeling  a  and  it’s  possible  that  asking  against  Saturday  linage 

need  for  closer  contact  between  group  libel  statute  after  one  in  questions  can  be  construed  as  55,195  in  1948,  he  said,  the  pa- 

newspapers  and  government  force  in  Sweden,  with  particu-  lobbying.  per  reached  118,477  for  1954. 

officials  at  Albany.  lar  political  appeal  to  minori-  A.  A.  Schechter,  New  York  • 

Mr.  Helm  outlined  a  plan  for  H^s.  He  advised  publishers  to  public  relations  counsel,  pleaded  r?  •!  oi 

employing  a  fulltime  Albany  worrying  about  purely  with  the  publishers  to  activate  1 1  U  StriKC  ShlltS 

representative  to  replace  the  local  bills  and  pay  some  atten-  an  industry-wide  PR  program.  ~ 

casual  arrangement  of  recent  Hp”  legislation  that  is  Remarking  that  it  was  News-  oDfllllSIl  J_F3.lll0S 

years  in  which  Raymond  I.  aimed  at  their  own  business.  paper  Week,  he  said  it  was  silly  o  -u  j  i.  t 

The  newspaper  business  is  the  for  the  publishers  to  put  them-  Guildsmen  and  members  of 
only  one  without  a  lobbyist  at  selves  in  the  same  class  as  unions  observed  picket 

the  Capitol,  said  Mr.  Connolly,  pickle  manufacturers.  In  his  lines  as  ITU  printers  struck 


years  in  which  Raymond 
Borst,  Buffalo  Evening  News 
correspondent,  seiwed  as  a 

l^ti^n  aL'^ldministrative’^Sts  The  correspondents,  he  added  view,  Mr.  Schechter  said,  the 
affecting  the  newspaper  busi-  ^  individual  newspaper  industry’s  public  re-  Yoi  k  City  this  week 

basis  in  keeping  guard  on  the  lations  “stinks.”  Prensa  and  El  Diano  at 

legislators.  Drawing  on  his  experience  York  suspended  pub'i- 

Legal  Briefs  Advised  in  the  l  adio  and  magazine  fields,  cation  when  members  of  I^cal 

Instead  of  asking  a  cones-  Mr.  Schechter  suggested  nu-  S  p  a  n  i  s  h  Typographical 

- . . ,  -  r--  pondent  “to  see  if  you  can  knock  merous  ways  in  which  new.spa-  Union,  walked  off  their  jobs  at 

ceded  Mr.  Helm’s  recommenda-  off  that  bill,”  the  publishers  pers  might  develop  goodwill.  As  *1®°”  Uct.  4.  Contract  negotia¬ 
tions.  Three  Albany  correspon-  should  have  their  legal  depart-  an  example  of  effective  PR  he  had  been  under  way  since 

dents  related  how  several  meas-  ments  prepare  briefs  to  oppose  recited  his  handling  of  a  pro-  1  both  newspapers, 

ures  touching  on  the  newspa-  unfavorable  legislation,  advised  motion  for  the  American  Week-  Diano  Guildsmen,  Mail- 

ly  when  it  obtained  Christine  Pressmen, 


In  the  Political  Arena 
Full-scale  discussion  of  the 
“anti-newspaper  trend”  pre 


IS  EDITOR  &  PUBLISHER  WORN  OUT,  AFTER 
MUCH  OFFICE  USE,  WHEN  IT  REACHES 
YOUR  DESK? 


Then  why  not  subscribe  now  and  have  a  copy  of 
E&P  sent  to  your  home  each  week?  It  will  pay 
you  to  have  a  | 

SEND  EDITOR  &  PUBLISHER 
TO  MY  HOME  FOR  THE  NEXT 
52  ISSUES  ($6.50) 

Please  enclose,  check 


Drivers  and 

Jorgenson’s  life“etoey.'^He*'’had  Stereotypers  observed  the  Local 
letters  addressed  to  important  839  Picket  lines.  At  La  Prensa 
advertising  agency  people,  in-  Guildsmen  stayed  out,  while 
viting  their  attention  to  the  rnembers  of  the  other  craft 
articles.  The  letters  were  sent  unions  were  advi.red  by  mana^- 
Denmark  to  be  signed  by  rnent  to  remain  at  home  for  the 


to 


“Fresh”  copy  de¬ 
livered  to  your 
home  where  re¬ 
laxation  and  E&P 
easy-chair  read¬ 
ing  go  hand-in- 
hand. 


I 


Name  . | 


Address 


City  . Zone. .  .State. 


Miss  Jorgenson,  the  ex-GI,  and  duration  of  the  strike, 
then  were  mailed  from  Den-  .  Negotiations  involving  wage 
mark.  They  provided  topic  of  ^creases  and  fringe  benefits 
conversation  all  along  Madison  continued,  with  the  weekend  as  - 
Avenue,  Mr.  Schechter  said.  date  for  resuming  publi-  1 

cation. 

Better  Labor  Relations  • 

A  period  of  better  labor  re-  ^>eken(l  Edition 
lations  was  forecast  by  George 

N.  Dale,  chairman  of  the  ANPA  Tampa,  Fla. 

Special  Standing  Committee,  on  The  Tampa  Daily  Times  has 
the  basis  of  recent  actions  by  enlarged  its  Saturday  evening 
the  printers’  and  stereotypers’  edition  to  a  Weekend  Edition, 
union  conventions  to  enforce  including  special  features,  a 
contracts.  He  observed  also  an  radio-TV  guide,  sports,  amuse- 
inclination  to  avoid  strikes  and  ments,  and  Family  Weekly 
resort  to  arbitration.  magazine. 
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Food  Editors  Busy 
Eatin’  and  Writin’ 


Bv  (>eorge  A.  Brandenburg 


Food  for  body  and  soul 
(meaninji:  meals  and  copy)  oc¬ 
cupied  the  attention  of  138 
newspaper  food  editors  attend¬ 
ing  the  13th  annual  Food  Edi¬ 
tors’  Conference  here  this  week. 

The  week-long  “feasting 
marathon”  provided  plenty  of 
interesting  copy  as  35  leading 
food  manufacturers  and  proces- 
soi-s  hosted  the  editors,  who,  in 
turn,  were  allowed  90  minutes 
of  free  time  each  day  to  write 
their  stories. 

“Ninety  whole  minutes  with¬ 
out  food!”  exclaimed  one  edi¬ 
tor,  who  said  those  attending 
should  fast  for  tw’o  weeks  prior 
to  the  conference. 

Pres.sroom  Busy  Scene 
However,  ju.st  so  publishers 
won’t  get  the  idea  their  food 
editors  were  merely  on  an  eat¬ 
ing  binge,  it  should  be  set  forth 
that  the  pressroom  in  Parlor  H 
at  the  Drake  Hotel  was  a  busy 
scene  of  activity  between  ses- 
sion.s — morning,  noon  and  night. 

The  conference,  sponsored  by 
the  American  Association  of 
Newspaper  Representatives,  is 
designed  to  provide  food  edi¬ 
tors  with  new  ideas  for  creat¬ 
ing  better  food  pages  and  to 
remind  food  manufacturers  of 
the  importance  of  the  news¬ 
paper  as  a  medium  for  promot¬ 
ing  food  products. 

“I  don’t  think  you  should  be 
too  humble  a  guest  when  you 
appear  before  the  many  hosts 
at  the  affairs  now  beginning,” 
said  Roy  Miller,  editor  of  Food 
Field  Reporter,  in  addressing 
the  opening  conference  session. 
“The  food  industry  owes  you 
and  your  publishers  a  vast 
debt.” 

Cite»<  Vital  Link 
Pointing  out  the  vital  link 
between  food  manufacturers 
and  the  consumer,  Mr.  Miller 
stated : 

“The  job  of  telling  the  home- 
maker  how  to  transform  the 
raw  material  into  real  eating 
at  the  table  has  been  the  job 
of  the  food  editor.  She  has  done 
this  with  tremendous  success, 
providing  the  basic  foundation 
for  the  great  increase  in  the 
sales  of  food,  credit  for  which 
has  seldom  been  distributed  in 
the  right  places. 

“An  executive  in  a  manu¬ 
facturing  concern  can  get  away 
with  the  wrong  theory  of  sales 
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and  operation  for  five  years,” 
he  continued.  “The  food  editor 
who  has  made  a  mistake  in  a 
recipe  knows  about  it  in  five 
hours.” 

A  Valuable  Medium 
Mr.  Miller  also  took  occasion 
to  cite  the  tremendous  growth 
in  food  advertising  in  all  media, 
including  the  millions  spent  for 
local  advertising  in  newspapers. 

“Now  everyone  tells  me  that 
it  is  like  fingering  a  sacred 
palladium  to  try  to  put  a  money 
value  on  food  pages  in  news¬ 
papers.  I  shall  not  do  it.  But 

certainly  it  is  many  millions  ... 

of  dollars.  In  1952,  some  600  detail  food  prices  on  the  Chairman  of  this  year’s  con- 
reporting  newspapers  told  the  average  are  down  a  little  lower  ference  was  Ken  Dennett  of 
Bureau  of  Advertising,  ANPA,  ^  jadg-  the  Chicago  Chapter  of  AANR, 

that  food  news  covered  22,151  ‘"S  f'®'"  standpoint  of  with  John  E.  Woodman  of 

pages  during  the  year.  The  available  supplies  and  agricul-  Chicago  and  C.  W.  Beller  of 
total  is  much  greater  now.”  tural  crop  prices.  They  should  New  York  as  vicechairmen. 
....  .  .  ,  continue  at  about  present  levels  Also  participating  at  the  open- 

A  brief  picture  of  grocery  ^  foreseeable  future,  he  ing  session  were  Charles  B. 

basket  changes  since  1944,  j^ent  of  the  Chica- 

w’hen  the  first  food  editors  con-  tAiviro 

ference  was  held,  and  the  cur-  ^’raise  from  C  hains 

.  .  .  ,  I  u  t  T  -j  i  man  of  last  yeai  s  rood  Edi- 

rent  situation  as  to  prices  and  John  A.  Logan,  president.  Conference-  I  H  Sawver 

supplies,  were  highlighted  in  a  National  Association  of  Food 

.  11  j  t  V,  V  p,  uT-.i-  ■  j  V.  1.  •  u  *  founder  of  the  conference  and 

talk  prepared  by  Paul  S.W1II1S.  Chains,  wired  best  wishes  to  ehairman  for  several  years,  who 
president  GroceiT  Manufac-  the  conference,  stating: 

turers  of  America,  and  deli-  «Your  cooperation  in  develop-  editorial  subjects  in  color  on 

vered  by  Robert  Bingham,  GMA  ing  effective  food  pages  on  ‘Big  fhejj.  papgg.  p^n 

economist.  Supply  Best  Buy’  campaigns  geott,  vicepresident,  AANR, 

“In  1944,  he  said,  “the  con-  has  stimulated  consumer  de-  credited  food  editors  with 

sumer  spent  roughly  21%  of  mand  for  the  excellent  beef,  making  their  pages  more  at- 
her  disposable  income  for  food,  lamb  and  pork  values  currently  tractive  to  food  advertisers. 
Today  she  could  buy  the  being  featured  in  the  farmer-  • 

equivalent  basket  of  food  for  retailer  program.  Increased  con-  g  p  Kon 

about  19%.  Actually,  she  now  sumption  is  contributing  to  n«rris,  ivansas 

spends  25%.  For  this  she  is  stabilized  farm  prices,  assuring  Piiblii^her,  Dies  at  52 

getting  more  food,  better  food,  continued  supplies  of  depend-  Kansa.s  City  Kas 

and  food  that  contains  many  able  quality  foods  at  reasonable  ,  t.  u  •  , . 

additional  built-in  ‘kitchen  and  prices  ...  The  entire  food  in-  ,  puhhshej 

maid  services’  which  save  her  dustry— from  farm  to  table-  ^ 

hours  of  work.”  owes  you  a  debt  of  gratitude.”  ^  ^ere. 

He  was  52  years  old. 

Mr.  Harris  and  bis  brother 
John,  of  Hutchinson,  Kas.,  were 
the  principal  owners  of  the 
Harris  Publishing  C  .,  which 
publishes  the  Herald,  ‘  ,  .chin- 
8011  XevH  -  Herald,  Chniiute 
Tribune,  Salina  Journal  and  the 
Garden  City  Teleyram,  all  in 
Kansas,  and  the  Burlington 
(Iowa)  Hav'k-Eye  Gazette.  The 
company  also  operates  radio 
station  KIUL  at  Garden  City. 
• 

Mrs.  Ethel  L.  Canipriibi 

Mount  Kisco,  N.  Y. 
Mrs.  Ethel  Leaycraft  Camp- 
rubi,  president  and  publisher 

RHODE  ISLAND  and  two  Canadian  food  editors  compare  notes.  Spanish-language  daily 

Left  to  right,  Mrs.  Marjorie  Elwood,  Toronto  Star;  Eileen  Doyle,  newspaper,  La  i  rensa,  of  New 
Woonsocket  |R.  I.)  Call;  and  Beatrice  Roland,  Montreal  Star.  York,  died  Sept.  28. 
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TWO  CHAIRMEN  confer  at  Newspaper  Food  Editors  Conference 
in  Chicago  this  week.  Left  to  right,  Ken  Dennett,  chairman  of  the 
conference,  sponsored  by  American  Association  of  Newspaper  Repre¬ 
sentatives,  and  Mrs.  Ruth  Ellen  Church  (Mary  Meade),  Chicago 
Tribune,  chairman  of  Food  Editors'  Advisory  Committee. 


Retail  food  prices  on  the 
average  are  down  a  little  lower 
than  a  year  ago,  he  said,  judg¬ 
ing  from  the  standpoint  of 
available  supplies  and  agricul¬ 
tural  crop  prices.  They  should 
continue  at  about  present  levels 
for  the  foreseeable  future,  he 
added. 

Praise  from  Chains 

John  A.  Logan,  president. 
National  Association  of  Food 
Chains,  wired  best  wishes  to 
the  conference,  stating: 

“Your  cooperation  in  develop¬ 
ing  effective  food  pages  on  ‘Big 
Supply  Best  Buy’  campaigns 
has  stimulated  consumer  de¬ 
mand  for  the  excellent  beef, 
lamb  and  pork  values  currently 
being  featured  in  the  farmer- 
retailer  program.  Increased  con¬ 
sumption  is  contributing  to 
stabilized  farm  prices,  assuring 
continued  supplies  of  depend¬ 
able  quality  foods  at  reasonable 
prices  .  .  .  The  entire  food  in¬ 
dustry — from  farm  to  table — 
owes  you  a  debt  of  gratitude.” 
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Bowater 

(Continued  from  page  7) 


The  present  supply  and  de¬ 
mand  picture  is  out  of  balance 
now,  as  he  forecast  last  May, 
and  there  is  an  enormous  de¬ 
mand  building  up  from  other 
countries  besides  the  United 
States,  the  British  industrial¬ 
ist  declared.  He  has  heard  of 
some  U.  S.  papers  paying  $180 
a  ton  on  the  “grey  market”  in 
recent  months. 

Bowater  has  not  been  the 
bellwether  of  price  increases  in 
the  past,  nor  is  he  sending  up 
a  “trial  balloon”  for  the  in¬ 
dustry  now.  Sir  Eric  said. 

The  arguments  he  sketched 
in  support  of  his  warning  that 
a  raise  is  “inevitable”  embraced 
nothing  new  to  the  ears  of 
newspaper  publishers. 

There  was  the  experience  of 
the  “dirty  thirties”  when  vir¬ 
tually  every  newsprint  manu¬ 
facturer  in  Canada  “went 
through  the  wringer  or  into 
bankruptcy,”  Sir  Eric  recalled. 
Then  came  the  long  period  in 
which  mill  capacity  remained  at 
a  standstill  ^cause  of  the  re¬ 
luctance  of  capital  to  invest  in 
a  low-profit  industry. 

With  the  tremendous  postwar 
surge  in  demand  for  newsprint 
came  expansion  and  improve¬ 
ment  of  mills  but  at  a  terrific 
cost.  Sir  Eric  gave  as  a  strik¬ 
ing  example  the  installation  of 
a  machine  at  his  Corner  Brook 
mill  in  Newfoundland  in  1948. 
It  cost  $2,000,000  then.  It  is 
costing  $2,000,000  now  just  to 
update  it  for  economical  opera¬ 
tion.  Obsolescence  is  a  major 
factor  in  mill  financing. 

A  mill  capable  of  producing 
300,000  tons  of  newsprint  an¬ 
nually  involves  an  inve.stment 
of  $100,000,000  today,  he  said, 
and  shareholders  in  a  newsprint 
venture  are  just  as  interested 
in  profits  as  are  steel  manufac¬ 
turers  or  newspaper  publishers. 

New.sprint  is  the  only  major 


commodity  that  has  not  in¬ 
creased  in  price  in  the  last  three 
years.  Sir  Eric  observed.  The 
cost  of  labor  alone  has  gone  up 
15%  for  the  mills.  He  is  not 
in  favor,  however,  of  passing 
along  the  entire  increase  in  costs 
to  the  publisher-consumers. 

Sir  Eric  confessed  he  has  no 
idea  whether  the  newspaper 
business  can  withstand  another 
round  of  price  increases  for 
circulation  and  advertising.  He 
knows  that  the  newsprint  busi¬ 
ness  requires  more  money  for 
its  product. 

“God  knows,”  he  said,  “I 
wouldn’t  want  to  see  any  more 
newspapers  perish.  But  I  have 
a  business  to  maintain  also.” 

He  firmly  disavowed  any  no¬ 
tion  of  raising  the  newsprint 
price  here  so  that  more  paper 
would  be  available  for  markets 
outside  the  U.S.  At  the  same 
time  he  conceded  that  Canada 
is  closely  tied  to  the  United 
Kingdom  and  it  would  be  “only 
good  business  not  to  put  all  of 
your  eggs  in  one  basket.” 

The  Bowater  mills  in  Eng¬ 
land  are  being  equipped  to  pro¬ 
duce  either  newsprint  or  maga¬ 
zine  grades  of  paper,  and  they 
will  do  business  in  whichever 
commodity  brings  the  greater 
profit,  he  said. 

Sir  Eric  mentioned  also  the 
development  of  the  275,000-ton 
mill  at  Calhoun,  Tenn.  as  a 
$90,000,000  investment,  all  of 
which  is  loan  capital. 

“We  didn’t  ask  for  a  penny 
of  capital  from  the  publishers,” 
he  remarked,  “and  we  never 
will.” 

Finally  he  was  asked,  “When 
will  the  price  increase  become 
effective?  In  January,  or 
sooner?” 

Sir  Eric  replied;  “I  haven’t 
talked  with  anyone  outside  our 
own  organization  about  it.  I 
don’t  know  when  it  will  be 
done,  but  I  know  it  is  necessary 
right  now.” 

Mr.  Corcoran  added  that  fi- 


SNPA 

(Continued  from  page  7) 


he  I 

■*4  1 


We  handle  negotiations  for  the  sale  or  purchase 
of  daily  newspapers  from  coast  to  coast — three 
offices  conveniently  located.  Contact  the  nearest 


office  for  a  confidential  discussion. 


BLACKBURN-HAMILTON  COMPANY 

Newspaper  -  TV  -  Radio  Brokers 


WASHINGTON,  D.  C. 
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Clifford  Marshall 
Washington  Bide. 
Sterlinc  3-4341-2 
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Ray  V.  Hamilton 
Tribune  Tower 
Delaware  7-2755-6 


SAN  FRANCISCO 
William  T.  Stubblefield 
Ike  Twininfc 
Ill  Sutter  St. 
Exbrook  2-5671-2 


gures  for  consumption  and  sup¬ 
ply  for  the  eighth  month  had 
altered  the  committee’s  report 
slightly.  Ba.sed  on  eight  months 
it  appears  that  supply  at  the  end 
of  the  year  will  be  125,000  tons, 
instead  of  165,000  tons,  under 
requirements.  This  will  mean  a 
32  days  supply  at  the  end  of  the 
year  instead  of  26,  as  originally 
calculated.  He  added  that  this 
is  an  average  and  many  papers 
will  not  have  that  amount  so 
that  the  picture  is  not  consider¬ 
ably  improved. 

Puckette  Elected 
At  the  Tuesday  morning  ses¬ 
sion,  Charles  McD.  Puckette, 
general  manager  of  the  Chat¬ 
tanooga  Times,  was  elected 
president  of  SNPA  succeeding 
Mr.  Bradley  who  becomes  chair¬ 
man  of  the  board. 

Hugh  Patterson,  publisher  of 
the  Arkansas  Gazette,  ,vas 
elected  ti’easurer  to  succeed  Mr. 
Puckette. 

Five  members  elected  to  the 
board  were:  Joe  Smith,  Alex¬ 
andria  (La.)  Town  Talk;  Louis 
Chapman,  Jr.,  Vicksburg 
(Miss.)  Herald  Post;  James 
Hurley,  Salisbury  (N.  C.)  Post; 
Frank  Ahlgren,  Memphis  Com¬ 
mercial-Appeal;  and  Frank 
Staunton,  Charleston  (W.  Va.) 
Daily  Mail.  Mr.  Ahlgren  was 
re-elected  to  fill  the  unexpired 
term  of  the  new  president. 

Florida  Convention 
Mr.  Puckette  was  born  July 
28,  1887,  and  attended  Sewanee 
Grammar  School,  graduating 
from  the  University  of  the 
South  in  1907,  receiving  a 
masters  degree  in  1908.  He 
went  to  work  on  the  New  York 
Post  and  became  managing  edi¬ 
tor  in  1916  at  the  age  of  29 
and  was  elected  to  the  board  of 
directors.  After  six  years  he 
joined  the  New  York  Times  as 
assistant  to  the  business  man¬ 
ager.  In  1932  he  became  assist¬ 
ant  to  Arthur  Hays  Sulzberger, 
then  became  vicepresident  and 
later  publisher.  In  1942  he 
joined  the  Chattanooga  Times 
as  acting  general  manager  and 
was  made  general  manager  two 
years  later. 

The  board  of  directors  re¬ 
elected  Tom  Tanner  as  secre¬ 
tary-manager  of  the  association. 
It  authorized  its  com,  ention 
sites  committee  to  make  plans 
for  1957  and  1958.  The  mid¬ 
winter  board  meeting  will  take 
place  Feb.  19  at  the  Grand 
Hotel,  Point  Clear,  Ala.,  and 
the  1956  annual  convention  site 
will  be  Boca  Raton,  Fla.,  Nov. 
19-21. 


A  resolution  adopted  by  the 
convention  Wednesday  deplored 
the  growth  of  secrecy  in  govern¬ 
ment  and  said  “correct  judg¬ 
ment  and  right  decisions  can  be 
formed  only  by  an  informed 
people.”  It  noted  “a  growing 
tendency  and  practice  of  offi¬ 
cials  of  the  United  States  gov¬ 
ernment  to  withhold  from  the 
American  people  information  to 
which  the  people  rightfully  are 
entitleil — a  tendency  exemplified 
by  Executive  Order  10501  and 
followed  by  civilian  agencies 
given  restrictive  power  by  this 
order  in  such  secret  manner 
that  it  is  impossible  wholly  to 
determine  when  and  where  non¬ 
military  information  has  been 
improperly  kept  from  the 
.American  people.” 

The  convention  resolved  “that 
we  deplore  such  tendency  and 
practices;  that  in  behalf  of  our 
readers,  American  citizens,  we 
individually  shall  protest  vig¬ 
orously  such  tendency  and  prac¬ 
tices  to  our  duly  elected  repre¬ 
sentatives  in  the  Congress  of 
the  United  States;  and  that  we 
pledge  ourselves  to  a  ceaseless 
effort  to  end  all  secrecy,  cen¬ 
sorship  and  suppression  of  in¬ 
formation  which  American 
citizens  are  entitled  to  know 
about  activities  of  their  local, 
state  and  national  govern¬ 
ments.” 

Neglect  of  Training 

Robert  H.  Spahn,  Oklahoma 
City  Oklahoman  Timer,  ' 

chairman  of  the  SNPA  labor 
committees,  presided  over  i 
session  Tuesday  morning  at 
which  there  were  reports  on  the 
Miami  pressmen’s  arbitration 
and  the  progress  of  the  South¬ 
west  School  of  Printing  in  Dal¬ 
las  and  the  Southern  School  of 
Printing  in  Nashville.  Both 
schools  have  their  highest  en¬ 
rollment  in  history  and  appealed 
to  the  publishers  for  continued 
and  enlarged  support. 

Mr.  Spahn  believed  that  the 
publishers’  neglect  of  training, 
and  leaving  it  in  the  hands  of 
the  unions,  has  probably  de¬ 
layed  introduction  of  some  new 
processes. 

The  prerogatives  of  manag^ 
ment  have  been  nibbled  away 
each  year  until  now  the  pub-  ^ 
Ushers  have  lost  control,  Mr. 
Spahn  said.  He  noted  there  are 
no  standards  of  production  per¬ 
formance  or  competency  in  any 
union  contract  he  has  seen 
except  for  the  line-casting  ma¬ 
chine  which  provision  is  rarely 
enforced.  He  said  there  is  a 
move  afoot  to  develop  such 
standards  and  that  foremtf 
should  be  trained  to  recognixe 
competency  and  uphold  stand¬ 
ards.  t 
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Slocum  Keys 

Week’sTheme 

ToPublicWeal 

Hv  Allen  M.  Vi  idem 

Hartford,  Conn. 

Richard  W.  Slocum,  executive 
vicepresident  of  the  Philadel¬ 
phia  Eveiiinn  Bulletin  and 
president  of  the  American 
Newspaper  Publishers  Associa¬ 
tion,  reminded  a  Newspaper 
Week  audience  here  Oct.  1  that 
freedom  of  the  press  should  not 
be  considered  “a  special  privi¬ 
lege  of  the  press,  but  rather  a 
freedom  of  the  people,  through 
the  press.” 

“There  are  still  those  who 
would  limit  the  people’s  right 
to  know,”  he  said.  “Usually  in 
our  country  they  are  thinking 
only  of  their  own  selfish  inte¬ 
rest  and  have  no  desire  to 
destroy  the  people’s  fi-eedom. 
But  that  would  be  the  conse¬ 
quence  of  their  acts  if  it  spread 
to  a  broad  scale.  Big  conse¬ 
quences  start  in  little  l)egin- 
nings,  often  unintended.” 

Special  Thought 

Mr.  Slocum  was  here  with 
other  press  executives  to  of¬ 
ficially  launch  the  1955  pro¬ 
gram  focused  on  the  Hartford 
Conran t  as  the  symbol  of  the 
observance  theme — “Your  news¬ 
paper  fights  for  your  right  to 
know.”  National  and  regional 
press  associations  joined  with 
state  and  local  officials  at  a 
Hartford  Club  luncheon,  and. 
later  in  the  afternoon,  at  a 
Broad  St.  re-enactment  of  fivo 
important  events  in  Ameiican 
journalism — the  founding  of  the 
Courant,  America’s  oldest  news¬ 
paper  in  continuous  publication, 
and  its  defiance  of  the  tyran¬ 
nical  Stamp  Act  of  1765. 

Mr.  Slocum  said  the  purpose 
of  Newspaper  Week  is  not  to 
promote  the  sale  of  newspapers, 
but  “to  urge  the  public  to  give 
special  thought  to  something 
moi-e  important  to  them  than 
they  often  realize  .  .  .  the  bases 
of  their  freedoms.” 

Connecticut’s  Governor  Abra¬ 
ham  A.  Ribicoff,  himself  a 
newspaperboy  in  his  youth,  told 
the  group:  “The  press  must  al¬ 
ways  be  in  the  forefront  in 
fighting  for  the  other  great 
freedoms,  among  them  religious 
freedom.  If  any  of  our  freedoms 
are  allowed  to  be  chipped  away, 
all  freedoms  could  eventually 
be  lost.” 

“In  Connecticut,”  he  said,  “I 
have  never  found  a  newspaper 
or  newspaperman  who  would, 
through  malice,  distort  a  fact.” 

editor  &  PUBLISHER 


Col.  John  R.  Reitemeyer, 
president  and  publisher  of  the 
Courant,  who  served  as  lunch¬ 
eon  master  of  ceremonies, 
praised  Gov.  Ribicoff’s  press 
policy  in  seeing  to  it  that  re¬ 
porters  do  not  have  to  go 
through  “a  squadron  of  attaches 
or  get  their  information  second¬ 
hand.” 

The  Courant’s  e«litor,  Her¬ 
bert  Biucker,  said  that  Presi¬ 
dent  Eisenhower’s  recent  heart 
attack  was  “a  convincing  dem¬ 
onstration  of  what  the  right  to 
know  is.” 

Old  Scene  Re-enacted 

Following  the  luncheon,  the 
group  adjourned  to  the  Courant 
building,  on  Broad  St.  A  i-e- 
enactment  of  the  arrival  of 
Thomas  Green,  Courant  found¬ 
er,  was  staged,  with  George 
Green,  a  lineal  descendant, 
portraying  the  role  in  period 
costume.  At  29,  Green  is  the 
same  age  as  Green  during  lat¬ 
ter’s  founding  of  the  newspa¬ 
per. 

An  ancient  hand-operated 
piess  brought  by  Gi’een  to  Con¬ 
necticut’s  Capitol  City  was  car¬ 
ried  to  the  Courant  in  ox-drawn 
cart,  similar  to  a  1764  arrival. 

And  in  the  Courant’s  audi- 
toi'ium,  the  audience  viewed  a 
re-enactment  of  Thomas  Green’s 
defiance  of  the  Stamp  Act. 
Green,  aided  by  costumed  cir¬ 
culation  department  personnel, 
went  through  the  motions. 

Also  participating  in  the  pi-o- 
gram  were  Chief  Justice  Ernest 
A.  Ingles,  State  Supreme  Court 
of  Errors;  Joseph  Lynch,  Wash¬ 
ington,  D.  C.,  president  of  the 
National  Newspaper  Promotion 
Association;  David  R.  Daniel, 
publisher  of  the  Hartford 
Times,  Gannett  daily;  and  of¬ 
ficers  of  the  Connecticut,  New 


CEREMONIAL  event  opening 
Newspaper  Week  featured 
George  Green,  left,  in  the  role 
of  his  ancestor,  Thomas  Green, 
founder  of  the  Hartford  Courant 
in  1764.  Col.  John  R.  Reitemeyer, 
present  publisher  of  the  Courant, 
is  standing  behind  the  ancient 
press.  At  right  is  Richard  W. 
Slocum,  ANPA  president,  who  de- 
livered  the  keynote  talk. 

England  and  Pennsylvania 
Newspaper  Publishers’  Associ¬ 
ations. 

The  observance  was  a  ranged 
by  Barry  Urdang,  Evening  Bul¬ 
letin  promotion  manager,  work¬ 
ing  with  Mr.  Brucker  and  Bel- 
den  Morgan,  Courant  promo¬ 
tion  director. 

Plates  for  Photogs 

Harrisburg,  Pa. 
Pennsylvania’s  State  Senate 
has  passed  by  a  vote  of  49  to  0 
and  sent  to  the  House  of  Rep¬ 
resentatives  a  hill  authorizing 
special  auto  license  tags  for 
piess  photographers.  The  “PP” 
series  would  cost  $5  above 
regular  regi.stration  fees. 


$1 -Million  Added 
To  Norge  Ads 

Chicago 

The  Norge  division  of 
Borg-Wamer  Corp.  will  add 
a  $1,000,000  six-week  news¬ 
paper  program  with  more 
than  800  insertions  in  116 
newspapers  beginning  Oct. 
9,  to  its  record  schedule  al¬ 
ready  in  effect. 

Copy  will  promote  auto¬ 
matic  washers  and  gas  and 
electric  dryers. 


‘Get  Acquainted’ 

Jamestown,  N.  Y. 

The  Sept.  17th  edition  of  the 
Jamestown  Post-Journal  mark¬ 
ed  the  start  of  a  week-long  ob¬ 
servance  of  “Get  Acquainted 
Week,”  designed  to  foster 
friendship  and  understanding 
among  people  of  the  commu¬ 
nity.  The  edition  contained  hun¬ 
dreds  of  cartoon  drawings  of 
merchants  and  their  employes. 
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ANNOUNCEMENTS 


Newspaper  Brokers _ 

SPECIALIZING  in  sound  midwest 
newspapers.  Herman  H.  Koch,  2923 
Virgin ia  St..  Sioux  City.  Iowa. 

LEN  “FEIGHNER  AGENCY 
A  33  Year  Successful  Brokerage  Rec¬ 
ord.  Courteous,  confidential  personal¬ 
ized  service.  Weeklies  and  dailies 
bought  and  sold,  anywhere.  Box  192, 
Mount  Pleasant,  Michigam _ 

MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity. 


NEGOTIATORS  for  good  daily  and 
weekly  newspapers,  confidential.  Ap¬ 
praisals.  Management,  Newspaper 
Service  Co.,  601  Georgia  Savings  Bank 
Bldg.,  Atlanta.  Ga. 

SALES-PURCHASES  handled  with 
discretion.  Write  Publishers  Service. 
P.  O.  Box  3132,  Greensboro.  N.  C. 

JOSEPH  ANTHONY  SNYDER 
Western  Newspapers. 

10150  Culver  Blvd.,  Culver  City,  Cal. 
★★  THE  “Golden  Rule"  is  our  yard¬ 
stick.  A.  W.  Stypes  &  Co..  625  Market 
Street.  San  Francisco  5.  California. 

CALIFORNIA  -  ARIzONA 
We  specialize  in  the  sale  of  California 
and  Arizona  newspaiier  properties.  If 
you  like  this  area,  call  on  us  to  serve 
you. 

J.  R.  GABBERT 

.3937  Orange _ Riverside,  California 

CONFIDENTIAL  INFORMATION 
Dsiily  Newspaper  Properties 
W.  H.  Glover  Co.,  Ventura,  California. 


Newspaper  Appraisers 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purposes 
Experienced  court  witness 
Complete  reports  submitted 
A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn,  N.  Y. 


Publications  For  Sale 


NEW  FREE  Bulletin  of  excellent 
western  newspaper  buys  now  ready. 
Jack  L.  Stoll  &  Associates.  4958  M-  I- 
rose  Ave..  Los  Angeles  29.  California. 

EXCLUSIVE  DAILY  in  midwest  city 
of  8,500.  Nets  owner  25  per  cent 
annually.  Circulation  increased  65  per 
cent  in  last  14  years.  Continuous 
ownership  and  operation  over  half 
century  in  growing  city  of  steady  em¬ 
ployment  and  new  industry.  Publisher 
retiring!  Box  4102.  Editor  &  Publisher. 

★★★(CENTRAL  CAUFORNIA  WEEK¬ 
LY  Richest  farm  area  of  U.S.  Growing. 
Top  e<iuipment.  Price  $70,000.  Terms. 
Exclusive  listing. 

A.  W.  STYPES  &  CO. 

625  Market  St..  San  Francisco.  Cal. 

EXCELLENT  exclusive  county-seat 
weekly.  Chart  Area  3  at  $6.5,000.  with 
$30,000  cash  minimum.  Also  printing 
plant,  modern  and  doing  good  business 
for  $10,000  down  and  $200  |)er  month. 
Publishers  Service,  P.  O.  Box  3132, 
Greensboro.  N.  C. 

KANSAS  EXCLUSIVE  WEEKLY  in 
exceptionally  progressive  town  of  1,250 
IKtpulation.  Price  $18,000.  Bailey-Kreh- 
biel.  Box  396.  Salma,  Kansas. 
MONEY-MAKING  weekly  newspaper 
and  job  shop  in  growing  Southern  town 
of  4.500.  No  com|)etition.  Official  organ 
for  county  and  city.  Trade  center  for 
wide  area.  Grosses  $45,000  without 
solicitation.  Good  eo'uil>ment.  I^rge 
building.  Outstanding  opportunity.  No 
distress  sale.  Box  42;il,  ^itor  &  Pub¬ 
lisher _ 

★★★  CALIFORNIA  BAY  TrEA 
Country  club  living  with  gold  rush 
growth.  Big  fat  weekly  in  premium 
city  near  San  Francisco.  Grossing  near 
price  of  $150,000.  Terms.  Exclusive 
listing. 

A.  W.  STYPES  &  CO. 

625  Market  St.,  San  Francisco,  Cal. 
WEEKLY  and  profitable  job  shop  in 
Small  Town,  Chart  Area  1.  Box  4202, 
Editor  &  Publisher. 


ANNOUNCEMENTS 

NEWSPAPER  SERVICES  1 

Publications  For  Sale 

Press  Engineers 

UPSTATE  New  York  county-seat  week¬ 
ly  trrossinjf  $80,000.  A  standout  prop¬ 
erty  ;  $20,000  down  handles.  The  DIAL 
Aifency,  640  W,  Willis,  Detroit,  Mich. 

SKIDMORE  &  MASON,  INC. 

ERECTING 

MOVING 

DISMANTLING 

551  W.  22nd  St..  New  York  11,  N.  Y. 
Phone  ORegon  6-7760 

★  ★  ★  UNUSUAL  OPPORTUNITY 
Two  established  western  hunting-fishing 
publications.  Grossing  $85,000.  Illness 
makes  both  available  for  $55,000.  Ex¬ 
clusive  listing. 

A.  W.  STYPES  &  CO. 

625  Market  St.,  San  Francisco,  Cal. 

Dearborn  Machinery  Movers  Co. 

DISMANTLING 

MOVING 

ERECTING 

We  offer  a  complete  “Turn  Key**  job 
Anywhere 

P.O.  Box  277  New  Orleans  9,  Louisiana 
Phone  Bywater  7634 

Publications  Wanted 

PUBLICATION  WANTED.  Profitable 
weekly  in  New  England,  New  York  or 
New  Jersey.  Submit  copies  and  asking? 
price.  Bo.x  4234.  Eklitor  &  Publisher. 

E.  P.  WALLMAN  &  CO. 
Machinists.  Movers.  Erectors,  Repairs, 
Maintenance,  Erections  ail  types  of 
presses  Coast  to  Coast 

Tel.  3-4164  975  N.  Church  Street 

Rockford  Illinois 

WANTED  TO  BUY  OR  LEASE.  Geor¬ 
gia  or  North  Carolina  Daily.  Plea.se 
state  Kross.  Box  4201,  Editor  &  Pub¬ 
lisher. 

MACHINERY  and  SUPPLIES 

Business  Opportunities 

Composing  Room 

PUBLISHERS!  We  st>ecialize  in  special 
editions,  siiecial  pat^es,  anniversaries, 
at  increased  rates.  Exi>erienced  staft 
available.  Fee  or  commission  basis. 
Box  4227.  BxlitoV  &  Publisher. 

LINOTYPES  AND  INTERTYPES: 

2 — #8  single  mag.,  #42641  and 
#46479 

1 — #8  3  mag.,  #47963 

1 — #31  4-m«g.,  #55407 

1— Model  C  Intertype,  ga.s  pot. 

3  mag.,  #7018 

1 — Model  G2  Intertype  #16322. 
wi.h  aux. 

8-page  Model  E  Duple.x 

NORTHERN  MACHINE  WORKS 

323  N.  4th  Street 

Philadelphia  6,  Pa. 

WEST  COAST  WEEKLY  and  job  shop 
for  lease.  Southern  California  seaside 
community.  Summer  resort  with  pleas- 
1  ant  year  round  climate.  Exi>erience  in 
oi)eratin};  back  shop  essential.  Ideal  for 
man-wite  team.  Present  Kross  $12,000. 
Ample  opiKirtunity  to  build  up.  Reason¬ 
able  reiilal  based  on  iiercenta^e  of 

1  &  Publ.sher. 

COMPLETE  ludlo^  unit.  Linotypes, 
and  Intertypes,  in  excellent  condition. 
Lino  and  Intertype  magazines,  new  or 
used.  Excellent  lino  and  ludlow  mats, 
late  faces.  Write  for  price  list.  Mid- 
wt»Sw  Matrix  Marl.  633  S.  Plymouth 
c.t..  Chicago  5,  Hi. 

Business  Opportunities  Wanted 

WANT  TO  ACQUIRE  interest  in  week¬ 
ly  or  .small  daily.  Preter  wurkinK  ar- 
ran>rement  with  publisher.  E.xccllcnt 

business  snd  advertising  backKround. 
College  ^jraduate.  Box  4200,  Editor  & 
Publisher. 

LINO.,  INTERTYPE  and  LUDLOW 
mats  iMJUght  and  sold.  Over  1,009  fonts 
lor  immediate  delivery.  Pro<»fs  on  re- 
(luest.  Send  for  latest  list.  Also  maga¬ 
zines,  new  and  used  parts  on  hand. 
M.  Carbone,  617  Cherry  &t.,  Phila.,  Pa. 

National  Advertising  Space 

SANDERS  roots  are  grassy  96  years 

I  as  local  news  s|>ecialist.s'.  Test  Sanders 

1  ABC  3,  Geneseo.  N.  Y. 

l-OK  SALE: 

rHHEI'^4  inct)  dojbie  steel  wheel  ball 
bearing  mounted  turtles.  each.  Two 

Rivers  Re|K)rter,  Two  Rivers,  Wise. 

1  NEWSPAPER  SERVICES 

LINOTYPE  Mmlel  30,  No.  r)14€.>  bona 
fide  rebuilt.  Price  $8hr>0.  Equipiied  with 
iluLdder.  6  mold  disc  and  6  molds  (2aV9 
em  measure)  Mohr  saw,  electric  i»oL 
A.C.  Emerson.  f;,ur  main  Linoliie 
90  ch.  magazines  plus  two  au.xiliaries. 

TYPE  &  PRESS  of  Illinois,  Inc. 

{  Syndicates  -  Features 

CHILD-CARE  Column  written  by 
Psychologist  absolutely  free.  Box  4023, 
Editor  &  Publisher. 

“YOUTH’S  VIEWS”  is  a  semi-weekly 
forum,  written  and  edited  by  America’s 
youth,  giving  their  views  on  the  prob¬ 
lems  faced  by  modern  youth.  Unusual! 
A  real  circulation  builder  and  mailbag 
filler!  Write  airmail  for  samples  and 
prices.  Baldwin  Publishing  Company, 
Orchard  Lane.  Philadelphia  14.  Penn¬ 
sylvania. 

MULTIFACE  PERFORATOR  —  practi¬ 
cally  new  with  8  pt.  0|)ticon  and  5  pt. 
Regal  magazines.  $1,60U.  Bo.x  4222. 
Editor  &  Publisher. 

TTS  adapter  keyboard,  complete  with 
assembling  elevator,  all  linkage,  ready 
to  install.  Perfect  condition.  Call  or 
write  Jim  Beard,  General  Manager, 
Daily  Review-Times,  Fostoria,  Ohio. 

Press  Engineers 

Newsprint 

lUPECO,  INC. 

SPECIAUZING  IN  DUPLEX 

1  AND  GOSS  FLAT-BED  WEBS. 

DISMANTLED  -  MOVED  -  ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave., 

1  Lyndhurst,  N.  J. 

STANDARD  Newsprint.  Also  superior 
quality  Splicing  tape.  Bunge  Pulp  &  Pa¬ 
per.  45  W.  45  St.,  N.  Y.  36,  JU  2-4830. 

NEWSPRINT  ROLLS.  SHEETS 
BEHRENS  SALES 

427  2nd  Ave..  N.  Y.  C.  MU  6-6960 

CANADIAN  and  AMERICAN  News- 
print.  All  size  rolls.  For  Immediate 
delivery  and  Deferred  Shipments  direct 
from  mills  at  attractive  prices. 

BURLINGTON 

PULP  &  PAPER  CORP. 

150  E.  35  St..  NYC  MU  6-6446 

LORENZ 

Printing  Machine  Co.,  Inc. 
Printing  Press  Enginet*rs,  Machinists; 
dismantle,  move  and  erect  anywhere. 
36-26 — 31  St.,  Long  Island  City  6,  N.Y. 
STillwell  6-0098-0099 

CANADIAN  NEWSPRINT  standard  82 
lb. :  rolls  or  sheets.  Your  sixe.  Prompt 
delivery.  Brookman  Paper,  566  West¬ 
chester  Ave..  N.  Y.  MOtthaven  5-#022. 

MASON-MOORE-TRACY,  Inc. 
Printing  Press  Engineers 
Machinists  and  Movers 
Web,  Offset,  Flat  Bed  Experts! 

We  will  move,  erect  or  repair  presses 
ANYWHERE 

28  E.  4th  Street,  New  York  3,  N.  Y. 
Phone  Spring  7-1740 

Press  Room 

AVAILABLE  IN  SPRING  of  1956— 
Gosa  l&-page  old  style  web  rotary 
press  with  motors,  drive  controls,  roll¬ 
ers,  16-page  chases,  stereotype  equip¬ 
ment,  Prints  4,  6,  8.  10,  12,  16- 

pages  at  8,000  an  hour.  $15,000.  See 
it  in  operation.  For  further  informa¬ 
tion  write  Red  Wing  Publishing  Co., 
Red  Wing,  Minnesota. 

MACHINERY  and  SUPPUES 

Press  Room 


PRIVATE  UQUIDATION  SALE 

of  the  aTY  PRINTING  COMPANY 
1200  Vickroy  St.,  Pittsburgh,  Pa. 

Tel.:  court  1-4828 
CALL.  WIRE  or  WRITE 

PRESS  EQUIPMENT 
12x18  Chandler  &  Price  Cylinder  Press’ 
12x18  K.A.P.  Kluge  Press;  12x18 
Craftsman  Kluge :  10x15  Chandler  ( 
Price  with  Kluge  Feeder;  10x15  C4P 
hand  fed  press ;  24  x36  Premier  Hand 
Fed  Cylinder  Press. 

COMPOSING  EQUIPMENT 
2  lnterty|)c  Model  C ;  20  Fonts  Inter- 
ty|)e  Mats  ;  4  Extra  Full  Length  .Maga¬ 
zines;  10  Extra  Bottom  Split  Magi- 
zines ;  Hammond  8  column  E!asykaster 
with  gas  jKit  ;  Ludlow,  22*4  em  Elecirit 
Pot,  2  cabinets,  31  fonts  of  mats; 
Hammond  Glider  Saw  ;  Stereotyi>e  Trim. 
O-Saw  ;  5  column  Hammond  Flat  Cast¬ 
ing  Box  with  gas  |iot ;  Hammond  Elec¬ 
tric  Flat  Scorcher  ;  .3  Case  Mat  Humidi¬ 
fiers. 

BINDERY  EQUIPMENT 
4  Pocket  Sheridan  Gatherer.  Stitcher  t 
Trimmer  lcom!c  bock  sizel  ;  38"  Sey- 
bold  Auto.  Power  Cutter;  24"  Rosback 
Rotary  Perforator  (3  heads)  ;  Hand 
Fed  Model  B  Folder ;  Model  13  Chal¬ 
lenge  Drill. 

UNOTYPE  METALr  GALLEY  CABI- 
NETS-  TYPE  CABINETS  STONES- 
STORAGE  CABINETS  CHASE  RACKS 
—TIME  CLOCK  WATER  COOLERS 
OFfTCE  EQUIPMENT -LOTS  OF 
MISCELLANEOUS  ITEMS. 

Sale  under  sui>ervision  Oscar  lanello 
APEX  PRINTING  MACHINERY  CO., 
INC.,  210  Elizabeth  St..  New  York 
City,  N.  Y.,  worth  6-0070. 


MIEHLE  #1  hand  fed  cylinder  jiress 
25x.38i  Two  10x15  Kluge  Automatic 
platen  presses.  One  Kelley  B  S|iecial 
17x22.  All  the  above  with  AC  drive 
and  motor,  extra  chases  and  rollers. 
Write  or  phone  Jim  Beard,  General 
Manager,  Fostoria  Review-Times,  Fos- 
toria.  Oh  o.  _  _ 


FOR  SALE 

New  Electronic  Press  Drive 

125  H.P.  Crocker- Wheeler  Motor.  16W 
rpm,  440  volt,  60  cycle,  3  phase  with 
Cutler-Hammer  Variable  Speed  Vtri* 
*‘X**  Controller.  Can  be  reconnected  to 
220  volt  very  easily.  Never  used. 

Thomas  W.  Hall  Company 

STAMFORD.  CONN. 

HOE  3  UNIT  PRESS 
HOE  MAIL  FOLDER 
HOE  COLOR  PRESS 
John  Griffiths  Co.  Inc. 

415  Lexington  Ave.  New  York  17.  N.T. 


AC.  150  H.  P.  MOTOR.  Press  Drivs. 
complete  with  push  buttons, 
sprockets,  control  board.  George  C. 
Oxford,  Box  903.  Boise.  Idaho. 


16-32  PAGE  HOE  SIMPLEX 

SINGLE  WIDTH;  22%"  cutoff;  new 
60  HP,  AC  Motor  drive.  Combination 
and  I4  folder. 

Can  be  inspected  in  operation  *1 
MATTIA  PRESS.  Belleville,  N.  J. 

BEING  REPLACED  BY 
NEW  HOE  PRINTMASTER 
BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  N.  Y.  17  EL  6-S5»T 


MOTOR  DRIVES  of  26,  40.  50,  W- 
and  100  H.P.  A.C.  Also  extra  contlw 
board.s  AC,  George  C.  Oxford,  Box 
903,  Boise,  Idaho. 
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MACHINERY  and  SUPPLIES 


Pret$  Room 


PRICED  RIGHT! 

HOE  PRESS  UNITS 

Available  for  Inspection 

COMPLETE  AS  2.  3,  4.  6  or  6  UNIT 
PRESSES;  22%  inch  cut-off.  Equipped 
with  steel  cyiinders,  roller  bearinas. 
double  folders,  reels,  tensions  and 
Wood  Autopasters ;  D.C.  Motor  drives 
and  controls. 

WILL  SELL  SEPARATELY 

Double  Folders  with  submarine  de¬ 
livery  :  Kohler  Pedestal  type  3-ann 
reels  and  tensions  with  or  without 
Wood  Autopasters ;  units  with  iate 
news  or  Fudge  Decks ;  Cutler  Hammer 
Conveyors  and  delivery  tables ;  100/10 
HP  D.C.  Press  Drives  and  controls ; 
can  be  arranged  for  end  roll  feed.  8- 
ton  gas  or  electric  pots ;  Wood  Junior 
Autoplates  or  Automatics ;  Wood  Auto- 
shavers.  All  located  in  the  former 
Plant  of  Philadelphia  Bulletin. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave..  N.Y.  17  EL  5-3607 


24-Pa(je  SINGLE  PLATE  >4  Folder 
GOSS  straightline  Acme  prints  2  to 
24  pages  in  2  page  jumps.  2  plates 
wide,  3  decks  high,  complete  with  ex¬ 
tra  rubber  roiiers,  tabloid  trimmer, 
<.j  &  >4  folder,  and  auxiliary  single 
sheet  folder.  Located  in  Midwest,  do¬ 
ing  good  color  work,  can  be  seen  run' 
ning.  Complete  stereo.  Motors  A.C. 
Box  4135.  Editor  A  Publisher. 


12  HOE  Z  UNITS 

Can  sell  any  amount  for  a  press, 
23  ft "  cut-off.  Priced  cheap. 

GEORGE  C.  OXFORD 
Box  903  Boise,  Idaho 

24  Page  GOSS  Straightline 

3  Deck  Single  width — AC  Drive  23A 
Quarter  Folder — Complete  Stereo. 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  6-8607 


12  Page 
One  to  One 
Duplex  Tubular 

AC  Drive,  Partial  Stereotype 
Equipment 

UPECO.  INC. 

Lyndhurs-t,  N.  J. 

20  PAGE  Duplex  Tubular  2  to  1  with 
almost  complete  stereotype  equipment. 
Just  recently  rebuilt.  Packed  for  im¬ 
mediate  shipment.  For  information 
write  Wm.  H.  Shearman,  American 
Press,  Lake  Charles.  Louisiana. _ 

HOE  LATE  MODEL  7  UNIT 


reels  with  pasters.  21%"  cut-off. 


Box  90.1 


GEORGE  C.  OXFORD 


12-24  PAGE  SCOTT 

2^9/16"  cutoff.  Complete  witi 
chain  drive  and  controls.  Can  I 
*Peeted  in  operation. 


270  Park  Ave.,  NY  17  EL  5-360 
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MACHINERY  and  SUPPLIES 

MACHINERY  and  SUPPLIES  1 

Press  Room  I 

Wanted  to  Buy 

5-UNIT  GOSS  H.S.LC. 

22-%"  Cut-off.  Mfd.  1927 
Substructure  with  roll  stands 
Available  in  the  plant  of 

NEWSPAPER  PLANTS 

Also  individual  machinery  A  equip¬ 
ment  -  anywhere  in  U.  S.  A. 
PRINTCRAFT  REPRESENTATIVES 
277  Broadway  New  York  17.  N.  Y. 

LE  PETIT  JOURNAL  i 

in  Montreal  ' 

1  After  installation  of  a  ! 

1  NEW  GOSS  HEADLINER 

1  *  *  • 

'  Other  good  used  presses  available 

NEWSPAPER  PRESSES 
COMPLETE  PLANTS 

MAT  ROLLERS 

BEN  SHULMAN  ASSOCIATES 

270  Park  Ave.,  NY  17  EL  5-3607 

The 

GOSS  PRINTING  PRESS  CO. 

.■>601  W.  31st  Street.  Chicago  50,  III. 
Bishop  2-3300 

TELETYPESETTER  Keyboard  (swing¬ 
ing)  and  operating  unit.  Must  be  in 
A-I  condition.  Write  West  Virginia 
Newspaper  Publishing  Company — Mor-  1 
gantown.  West  Virginia  —  Attention  | 
Vernon  R.  James.  | 

HOE  (single  width)  16  jiage  Rotary 
newsi>ai)er  press;  22% "  iiage  cut-off  in 
very  good  condition  recently  installed 
and  reconditioned.  AC  motor  drive. 
(k>mplete  Stereotype  equipment  in  good 
condition  with  Kemp  Metal  Pot,  Sta 
Hi  and  Mat  Roller.  Will  quote  installed 

USED  LINOTYPE  PARTS.  Write 
Box  4104.  Editor  &  Publisher  for 
number  and  description.  1 

REQUIRE  Used  Duplex  Unitubular  | 
Press  of  24.  28  or  32  pages?.  A.C.  motor  ! 
with  stereotype  equipment.  • 

S.  S.  KOPPE  &  Co.  Inc. 

030  Fifth  Ave.,  New  York  20.  N.  Y. 

1955. 

IIEI.P  WANTED 

DUPLEX  16-page  2-to-l  Tubular  Press. 
Good  condition.  Has  Stereotype  equip- 

4dniinistrative 

ment  consisting  of  Ludwig  Metal  Pot 
and  Pump.  Tubular  Casting  Box.  'Tubu¬ 
lar  Router  and  Chipping  Block.  Insitec- 
tion  invited.  Equi|>ment  in  Los  Angeles 
area.  Will  quote  dismantled,  crated  and 
loaded  price.  i 

ALL  AROUND  weekly  newspatwrman  , 
to  take  full  charge  of  4.i00  ABC  pa|)er 
near  Washington.  Prefer  southerner 
with  thorough  knowledge  all  oiierations. 
Box  3439.  Editor  A  Publisher. 

Write:  Jerome  Feldman.  The  FAR 
Company,  c/o  Hotel  Teris, 
West  6th  and  Witmer,  Los 
Angeles.  Calif. 

PUBLISHER  of  6,000-plus  circulation 
daily  in  Chart  Area  9  wants  right- 
hand  man  to  take  charge  of  advertis¬ 
ing.  Sales  and  executive  ability  essen¬ 
tial  :  other  exi)erience  (editorial,  circu¬ 
lation,  etc.)  helpful.  Must  have  small  1 

Stereotype 

daily  background.  Give  details  first  | 
letter.  Bex  4232.  Editor  &  Publisher. 

STEREOTYPE 

Artists-Cartoonists 

EQUIPMENT 

1  CARTOONIST -experienced  -  talented 

1  to  help  develop  new  strip.  Box  4226,  | 

'  Editor  A  Publisher.  > 

1  1  TON  BiK  Chief  Melting  Furnace  with 

j  Circulation  j 

or  without  molds 

1  1  TON  Kemp  Immersion  Furnace 
j  2.  3,  4  and  7  TON  Furnaces 

HOE  Flat  Shaver,  also  Heavy  Duty 
Saw 

1  A  CIRCULATION  MANAGER  for  a 
small  daily  in  Northern  Illinois.  Here  ! 

1  is  an  excellent  opportunity  for  a 
second  man.  who  wants  to  go  places. 
This  person  should  have  a  thorough 
understanding  of  Little  Merchant  sys¬ 
tem  and  ABC.  Write  to  Thomas  E. 
West,  publisher.  Herald.  Morris,  III. 

PARTS  for  Cutler-Hammer  Conveyor 

NEW  Hall  Full  Page  Mat  Rollers 

ALL  kinds  of  Newspaiter,  Printing  A 

CITY  Circulation  Manager.  Must  know 
how  to  build  circulation.  Splendid  op¬ 
portunity  for  right  man  to  make 
showing.  Write  in  full.  H.  L.  Flaher¬ 
ty.  Union-Bulletin.  Walla  Walla,  Wash.  1 

Lithographing  Equipment 

THOMAS  W.  HALL  CO. 

,  Stamford,  Conn. 

CIRCULATION  MANAGER  For  one  1 
of  nation's  largest  suburban  weeklies.  | 
Excellent  Salary.  Write  fully,  with  ac-  i 
compli.shments,  and  financial  desires,  i 
Birch  Personnel,  59  E.  Madison.  Chi-  1 
cago,  Illinois.  | 

CIRCULATION  MANAGER  with  ambi-  ! 

PONY  AUTOPLATE  easting  machine 
for  21%"  cut-off  press.  George  C. 
Oxford.  Box  903,  Boise,  Idaho. 

tion  and  sales  ability  wanted  to  travel  | 
as  field  representative  through  Central 
States  territory  for  old, established  firm 
si>ecializing  in  circulation  promotion 
plans.  Apply  in  confidence,  giving  ex-  | 
Iierience,  age,  salary  expected,  etc.,  to  i 
Box  4211,  ^itor  A  Publisher. 

ALL  SIZE  metal  pots  with  pumpa. 
Kemp.  Electric,  gas.  George  C.  Ox¬ 
ford.  Box  903.  Boise,  Idaho. 

IMMEDIATE  DELIVERY 

STA-HI  Scorcher 

HOE  Light  Duty  mat  roller. 

HOE  Full  page  Plate  Shaver 

HOE  6  col.  Plate  Shaver 

HEAVY  Duty  Duplex  Tubular  .Mat 
Roller 

UPECO.  INC. 
Lyndhurst,  New  Jersey 

OPPORTUNITY  1 

1  KNOCKING  j 

j  35,000  SOUTHWEST  daily  seeking  ag- 
!  gressive.  thoughtful  young  man  as  Dis-  1 
:  trict  Manager  in  university  town. 

1  Chance  to  rise  rapidly  in  seven  news- 
1  i>aper  chain.  Can  be  trained  here,  i 
Good  sense,  willingness,  newspaper  in-  | 

:  terei/t.  Best  references.  Would  welcome 
ex-reporter  or  ad-man  to  advance  to  | 

I  executive  position. 

1  Reply  imme<liately.  Box  4214,  Editor  | 

Wanted  to  Buy 

1  &  Publisher.  j 

1 

WANTED:  8-page  Duplex  or  (loes 

Classified  Advertising 

i  evailable. — Northern  Machine  Works. 
323  N.  4th  St.,  Phils.  6.  Pa. 

CLASSIFIED  ADVER'nSING  MAN¬ 
AGER  wanted  for  one  i)erson  Clawi- 
fied  Department,  Gallup,  New  Mexico, 

.  Independent.  Want  go^,  permanent  i 

1  iierson  and  will  pay  well  in  accordance  1 
with  ability.  Please  contact  Wallace 
'  Leach,  Publisher. 

WANTED  Duplex  or  Goss  Flat  Bed 
Web  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  8th, 

'  Kansas  City  6,  Mo. 

HELP  WANTED 


Clauified  Adwertiung 


Write  or  wire  Box  No.  4112,  Editor 
&  Publisher. 

ALERT  Young  woman  with  selling 
and  administrative  background  needed 
as  Assistant  Classified  Manager  of 
New  York  State  daily.  Please  write 
full  details  as  to  age,  experience  and 
marital  status.  Box  4224,  Editor  A 
Publisher^ 

EXPANDING  advertising  department 
creates  position  for  thoroughly  ex¬ 
perienced  advertising  person  to  re¬ 
organize  classified  department  and 
handle  some  display.  An  excellent  op¬ 
portunity  for  aggressive,  reliable  per¬ 
son.  Good  pay,  finest  working  con¬ 
ditions,  permanent.  Give  full  informa¬ 
tion  first  letter.  The  News-Messenger, 
Fremont,  Ohio. 


Dinplay  Advertising 


COMBINATION  DAILY  in  Eastern 
Pennsylvania  City.  100,000  population, 
wants  display  salesman  with  several 
years  experience  on  smaller  daily.  An 
opportunity  to  join  an  aggressive  staff 
with  good  future  assured.  College  man 
preferred  but  not  essential.  You  will 
like  the  town  and  the  organization. 
Box  3929,  Editor  &  Publisher. 


DISPLAY  ADVERTISING  SALESMAN 
for  afternoon  daily  of  approximately 
11,000  circulation  in  chart  area  1. 
Copy  ideas  and  layout  ability  as  im- 
imrtant  as  salesmanship.  Write  Box 
4107,  c/o  Editor  and  Publisher  giving 
background  and  experience  in  detail. 
All  letters  treated  confidentially. _ 

DISPLAY  ADVERTISING  SALES¬ 
MAN — Young  man  with  3  to  5  years 
e.xperience  on  medium  or  small  newspa¬ 
pers.  Six-day  afternoons  and  Sunday 
morning  newspai>er,  35,000  circulation 
class.  Increasing  business  makes  it 
necessary  to  add  man  to  staff  of  seven. 
Man  selected  must  be  able  copy-writer 
and  layout  man  as  well  as  salesman. 
Permanent  job.  Growing  market. 
Pleasant  town.  Excellent  schools.  Many 
employee  benefits.  Write  fully,  stating 
salary  desired.  Give  at  least  two 
references.  Write  Advertising  Manager. 
Jackson  Citizen  Patriot,  Jackson. 
Michigan. 

IMMEDIATE  OPENING  on  Alaska’s 
largest  daily  for  young,  energetic  com¬ 
bination  sports,  news  reporter.  Reply 
airmail.  Bernie  Kosinski,  Anchorage 
Times,  Anchorage,  Alaska. 


OPEN  Staff  Job  for  experienced  ad 
salesman.  Permanent.  Good  base  pay 
plus  commission.  Box  4128,  Editor  A 
Publisher. 

YOUNG  Aggressive  ad  salesman  for 
fastest  growing  daily  in  America’s 
last  frontier.  $100  week  plus  many 
benefits  and  opportunity  for  rapid 
advancement.  Daily  Alaska  Empire, 
Juneau,  Alaska. 


ADVERTISING  MAN 
For  daily  newspaper,  display.  Per¬ 
manent.  An  honest-to-goodness  oppor¬ 
tunity  fur  an  aggressive  man  with 
good  lay-out  and  copy  ability.  All  re¬ 
plies  confidential.  References  required. 
Write  or  call  Mr.  COOVER,  TRIB¬ 
UNE.  Fremont.  Nebraska. 

ADVERTISING  TALESMAN 
EXPERIENCED  for  display  staff  top 
newspaper  New  England  state  enlarg¬ 
ing  staff.  Must  have  good  record  to 
qualify.  Prefer  man  in  30’s.  Excellent 
salary  plus  bonus,  profit  sharing  and 
other  benefits.  Reply  in  confidence.  Box 
4239^  Editor  A  Publisher. 

GROWING  T)uthern  daily  in  6,000- 
7,000  circulation  class  needs  fully  ex¬ 
perienced  Advertising  Manager.  Op¬ 
portunity  to  assume  added  responsi¬ 
bilities  and.  if  desired,  to  buy  some 
stork.  Give  background  details  first 
l«'tter.  We  have  s«weral  wwks  to  fill 
this  p<isition.  Box  4206,  Editor  A 
Publisher. 
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Display  Advertising 


OUTSTANDING 
ADVERTISING  DIRECTOR  ; 
NA/ANTED  I 

ONE  OF  America's  largest  evening 
and  Sunday  newspapers  seeking  the 
services  of  a  seasoned,  experienced,  I 
dynamic  advertising  director. 

MUST  have  good  ijersonality,  organi¬ 
zational  ability,  preferably  middle  40’8. 
Chart  area  2.  He  will  head  up  an 
aggressive,  well  organized  advertising 
department. 

WRITE  fully  in  complete  confidence 
including  complete  biographical  sketch 
to  Box  4122,  Editor  &  Publisher. 

Our  own  executives  know  of  this  I 
advertisement. 

Box  4122,  Editor  &  Publisher 


IMMEDIATE  opening  for  display 
salesman.  Must  be  aggressive,  experi¬ 
enced — but  no  high  pressure.  Must  I 
know  layout,  sales,  aerount  servicing.  | 
This  is  an  excellent  opportunity.  Good  j 
pay.  finest  working  conditions  and  i 
facilities  in  progressive  city.  Give  full  ! 
information  regarding  yourself,  experi-  ! 
ence,  references  first  letter.  The  News-  | 
Messenger.  Fremont,  Ohio.  I 

METROPOLI'TAN  newspaper  in  high-  i 
ly  competitive  market  in  Chart  Area 
6  has  an  immediate  opening  for  an 
experienced  display  salesman.  Above 
average  salary  for  an  above  average 
man.  Write  giving  full  details  of 
your  experience,  education,  and  family 
status.  Your  reply  will  be  held  in 
strict  confidence.  Our  sales  staff  is 
aware  of  this  opening.  Box  4205, 
Editor  &  Publisher. 

na’tio'nal  advertising  ^ALES^ 

MAN,  on  his  way  up.  to  handle  ! 
major  national  classifications.  We  want  ' 
an  alert  and  aggressive  man  who  is  1 
anxious  and  able  to  move  into  a  ! 
position  of  greater  responsibility.  I 
There  is  an  opportunity  here  for  I 
such  a  man,  with  a  brilliant  future 
before  him.  Give  full  details ;  educa-  ! 
tion.  experience,  achievements,  age.  i 
marital  status  and  present  salary  j 
bracket.  Write  Jack  L.  Collier.  Mana-  ! 
ger  General  Advertising,  c/o  Courier 
and  Press,  Evansville,  Indiana. 

POSITION  open  for  fully  experienced 
advertising  salesman  with  all  qualifica¬ 
tions.  No  beginners.  Congenial  staff, 
excellent  working  conditions.  Regular 
accounts  and  prospects.  Give  complete 
details  in  letter.  No  phone  calls.  Ad¬ 
dress:  I.  R.  Van  Aurmen,  Pawtucket 
Times.  Pawtucket,  Rhode  Island. 
GOOD  SALARY  for  you  advertising 
salesman  on  7,800  circulation  daily. 
College  grad  preferred.  Modern,  air 
conditioned  plant.  Young  staff.  Write 
or  Phone  Niles  Daily  Star,  Niles. 
Michigan. 


Editorial 


ENERGETIC  Responsible  young  man 
to  be  Managing  Editor  New  England 
small  city  daily.  Congenial  position  in 
attractive  area.  Send  full  particulars. 
Box  4100,  Editor  &  Publisher. 
GENERAL  l^EPORTER  for  live  five- 
day  afternoon  in  growing  city.  Good 
opportunity  to  learn  and  advance. 
Friendly  place  to  live  and  work,  good 
climate.  Write  full  details  to  The  News, 

Hopewell.  Virginia. _ 

CAPABLE  DESKMAN  or  rejiorter  for 
small  daily.  Chance  to  advance  for 
right  man.  Tell  all  in  letter. 

R.  D.  Maney 
Tipton  Tribune 

_ Tipton.  Indiana 

FAMOUS  Resort  has  position  for 
man  25-35  to  write  feature  travel 
articles.  Newspaper  or  related  ex¬ 
perience  with  sports  background  de¬ 
sirable.  Applicant  must  be  versatile 
writer  with  enthusiasm,  imagination 
and  ability  to  dig  out  feature  material. 
Position  requires  living  outside  of 
U.S.A.  Salary  from  $85  to  $115 
weekly  depending  on  qualifications 
and  experience.  Excellent  opportunity 
in  ideal  location.  Send  complete  record 
of  education,  business  experience,  age, 
marital  status,  references  and  date 
available  for  employment  to  Box  4130, 
Editor  &  Publisher. 


Editorial 

EXPERIENCED  NEWS  EDITOR  for  , 
16-page,  ABC  weekly.  Must  be  capa¬ 
ble  of  taking  complete  charge  of  news  ' 
department.  Camera  experience  help¬ 
ful.  Excellent  opportunity.  Chagrin 
Valley  Herald,  Chagrin  Falls.  Ohio. 
EXPERIENCED  REPORTER  for  gene¬ 
ral  assignment  work  with  some  sports 
experience.  Knowledge  of  camera  help¬ 
ful  but  not  required.  Give  three 
references  and  state  salary  exi>ected. 

Sidney  Ohio  Daily  News. _ 

METROPOLITAN  MORNING  News¬ 
paper  on  West  Coast  has  promising 
opening  for  copy  reader  of  proved 
ability.  This  expanding  newspaper  is 
located  in  garden  siK)t  where  it  never 
gets  hot  and  it  never  gets  cold.  The 
paper  is  conservative  and  applicants 
must  be  able  to  write  and  edit 
simply,  clearly  and  objectively.  The  | 
job  is  permanent.  Write  fully  and 
include  references,  which  will  be  in¬ 
vestigated  in  detail.  Box  4125,  Editor 
&  Publisher. 

NEW  YORK  STATE  afternoon  daily 
with  circulation  of  over  6500,  has 
opening  for  a  conscientious  working 
Managing  Editor.  Staff  of  5.  Use  j 
T  T  S.  Heavy  on  local  news.  Must  be  | 
fast  accurate  and  dependable.  Com-  , 
pany  benefits.  •  Good  opportunity  for  | 
the  right  man.  Write  fully  1st 
giving  experiences,  references 
salary  desired  to  ^x  4113,  Editor  &  { 

Publisher. _  i 

WANTED — Aggressive  reporter  with  I 
minimum  two  years  experience  to  work  I 
on  rapidly  expanding  Texas  Gulf  | 
Coa.st  daily.  Starting  pay  $85  weekly  j 
plus  $5  car  allowance.  Right  man  ' 
can  call  his  shots  as  “there  are  no 
white  elephants  or  sacred  cows  in  our 
news  room”.  Box  4108,  Editor  & 

Publisher.  _  _  _ 

A  GOOD  JOB  awaits  competent  week¬ 
ly  editor  who  can  produce  cleanly 
edited  paper,  direct  fulltime  news  staff 
and  meet  deadlines.  Must  be  so^r. 
industrious  and  intent  upon  longtime 
association  sound  organization.  No 
soecific  age  bracket  but  alertness  and 
ability  vital.  Wr=te  or  wire  Editor. 
Daily  Monitor-Leader,  Mount  Clemens, 

Michigan.  _ 

ASSISTANT  EDITORIAL  WRITER 
for  morning  and  afternoon  daily.  30 
to  40  years  of  age,  or  a  little  younger 
if  exnerienced.  Must  have  had  news 
pxnerience  and  background  of  editorial 
writing  and  hold  conservative  views. 
Good  opnortunity  and  permanent  po¬ 
sition  with  a  future  for  right  man 
with  publishing  organization  serving 
wide  regional  territory  in  southwest 
with  large  circulation.  All  replies  con¬ 
fidential.  Box  4210.  Editor  &  Publisher. 
COMPETENT  male  reimrter  with  some 
experience  on  weekly  or  daily.  Must 
think  and  write  clearly  and  have 
initiative  and  imagination.  16.000  cir¬ 
culation  morning  paper.  Chart  Area  2. 

Pox  4236.  Editor  &  Publisher.^ _ 

EDITOR  for  15.000  circulation  Sunday 
weekly.  Must  write  lively  stimulating 
stories  that  pull  against  big  daily 
competition.  Camera  ahilitv  and  car 
preferred.  Start  $100.  Fall  River  (Mas¬ 
sachusetts)  Transcript.  Phone  4-3535. 
EXPERIENCED  Police-Court  reporter. 
Ton  pav  for  digger-producer.  Write  in 
full  H  A.  Chinman.  Enquirer  & 

News.  Battle  Creek.  Michigan. _ 

rWoRTER-EDITORIAL  Writer.  Col¬ 
lege  Man.  2  to  6  years  experience. 
Chart  Area  1.  25.000  to  40.000  circxila- 
tion  bracket.  Write  background,  aims, 
most  completely.  Box  4002,  Editor  A 

Publisher. _  __  _  _ 

REPORTER-Photographer.  beginner 
who  is  J-Grad  or  has  small  amount  of 
experience.  Prefer  single  man  with 
car.  Box  4233.  Editor  A  Publisher.  ^ 
WIFE  EDITOR.  Must  be~fast  on 
heads,  know  make-up.  Position  open 
immediately  on  North  Carolina's  fast¬ 
est  growing  daily.  Write  or  wire  G. 
Prather.  editor  Jacksonville  Daily 
News.  Jacksonville.  North  Carolina. 

ST  AFT  CORRESPONDENT  Morning 
daily  and  Sunday  100.000  needs  staff 
I  corresqiondent  in  one-man  bureau.  Car, 
j  camera  and  some  exiterience  necessary  ; 
good  pay,  benefits,  excellent  advance¬ 
ment  future  on  East's  fastest  growing 
I  pai>er.  Chart  Area  2.  Send  full  details 
in  confidence.  Box  4242,  Flditor  A 
Publisher. 


Editorial 

TELEGRAPH  EDITOR  —  experienced 
in  medium  or  larger  daily.  FIvening 
and  Sunday,  Chart  Area  8.  Give  full 
details  first  letter  to  Box  4204,  Editor 

A  Publisher. _ _ _ _ _ 

fOlir  PA  IN  E  or  FRANKLIFTTR.  any 
age  wank'd  at  once  as  managing  edi¬ 
tor.  magazine  founded  1946.  aiming  do 
for  NATO  what  Tom  and  Ben  Sr. 
did  for  U.  S.  If  you  seek  creative 
challenge,  write,  giving  experience, 
salary  need,  samples :  Clarence  Streit, 
F'reedom  A  Union.  2700  Ontario  Rd., 

N^  W.,  Washington  9.  D.  C. _ _ 

WANTED  :  Reporter-photographer 
from  Indiana  or  neighboring  states  for 
daily  with  11.000  circulation.  Box 
4219,  Fldikir  A  Publisher. 


Free  Lance 


SELL  YOUR  feature  material  to  the 
huge  house  organ  field.  3,000  house 
organs  buy  I  Payment  from  $10  to 
$100  for  single  photo-and-caption  fea¬ 
tures.  FVee  information.  Gebbie  Prese 
Services,  19  East  48,  N.  Y.  C..  N.  Y. 

Mechanical 


TWO  Assistant  Press  Room  F’oremen 
wanted  on  growing  newspaper.  7 
units.  Chart  Area  12.  Must  know  how 
to  handle  men  to  get  production.  Top 
Salary.  Box  4004,  Editor  A  Publisher. 
EXPERI^CED  COMPOSITOR-STo^ 
man  in  composing  room  at  once. 
Contact  Manager,  Evening  Leader, 
Lehighton,  Pennsylvania. 


INSTRUCTION 


Classified  Advertising 


UP  YOUR  EARNINGS  .  .  . 
INCREASE  YOUR  CONFIDENCE  .  . . 

BETTER  YOUR  FUTURE  with  the 
Howard  Parish  Classified  Advertising 
Course.  20-week  classified  correspond¬ 
ence  program  gives  expert  step-by-step 
want-ad  fundamentals,  selling  and 
copywriting  methods  which  are  put 
into  practice  immediately  for  fa.st  and 
big  pay-off. 

PROGRESS  rated  through  written 
examinations  on  each  lesson.  Free  per¬ 
sonal  guidance  by  classified  specialists. 

JOIN  staffers  of  141  distinguished 
newspapers  who  have  found  a  better 
future  in  classified  advertising  with 
this  program. 

ENROLL  TODAY!  Full  20-week  course 
(including  personal  guidance)  $60. 
Registration  $12  per  enrollee — balance 
$3  per  enrollee  per  week  for  16  weeks. 

Enroll  today  or  request  full  data  by 
return  mail. 

HOWARD  PARISH 

t  School  of  Classified  Advortisinif 
I  A  division  of  Howard  Parish  Ti»sted 
Want  Ad  Selling  Plans. 

2900  N.W.  79th  St..  Miami  47.  Florida. 


Photography 

VERSATILE  young  cameraman  whk 
I  considerable  experience  and  skill  i. 

I  taking  still  pictures,  dark  room  work, 
and  ability  to  handle  16  and  35  nui 
motion  picture  cameras.  Wanted  (« 
famous  resort.  Beginning  arooM 
January  1.  Position  requires  Mri.. 
outside  of  U.  S.  A.  Salary  from  $85  tg 
$115  weekly  depending  on  qualific. 
tions  and  experience.  Excellent  op¬ 
portunity  in  ideal  location.  Send  con. 
plete  record  of  education,  business  a. 
Iterience,  age,  marital  status  and 
references  to  Box  4129,  Fiditor  t 
Publisher. _ 


Salesmen 


EXPERIENCED  Printing  Salesman  ■ 
with  following  wanted  by  combination  I 
letter-press  and  offset  plant  located  is  E 
Southern  Connecticut.  Knowledge  o(  r 
layout  and  estimating  desirable,  dood  A 
job  for  the  right  man  accustomed  to  I 
selling  high  quality  work.  Write  Box  I 
4207.  Editor  A  Publisher  stating  qnali-  a 
fications,  references  and  salary  desired,  f 


Promotion — Public  Relations  , 

NFIWS  BUREAU  DIRECTOR  who  alio'  | 
will  be  public  relations  assistant  it 
urban  university  in  chart  Area  L 
Journalism  or  college  graduate  witk 
reixorting  experience.  Ability  to  write 
about  sports.  Photography  and  ex¬ 
perience  preparing  print^  materia: 
helpful.  Job  starts  at  $75  weaklp 
Write  Box  4111,  Editor  A  Publisher. 

CREATIVE  a1)VER^ISING 
PROMOTION  MAN 
for  permanent  position  in  promotioe 
department  of  metropolitan  newspaper 
in  Pacific  Northwest.  Must  be  top- 
caliber  idea  man  with  talents  and 
abilities  to  express  his  ideas  in  visgil 
form.  Not  a  sales  job  but  a  knowledge 
of  newspaper  advertising  helpful.  Must 
be  able  to  plan  and  prepare  effectm 
sales  promotion  material  such  as  pre¬ 
sentations,  direct  mail,  newspaper  aA 
etc.  Only  qualified  creative  promotioe 
men  with  newspaper  promotion  or  ad¬ 
vertising  agency  experience  need  ap¬ 
ply.  Write  fully  in  confidence.  Box 
4203,  Editor  A  Publisher. 

“SPLENbib  OPPOR’fUNITY  in  non- 
metropolitan  Southwestern  city  for  j 
promotion  and  personnel  manager. 
Newspaper,  radio  and  television  com¬ 
bined  operation.  Please  give  experiener 
and  earning  requirements.  Our  orgaai- 
zation  knows  of  this  ad  and  all  replia 
will  be  held  in  confidence  pending  far¬ 
ther  negotiations.”  Box  4209,  Editor  d 

Publisher. _ 

YOUNG,  experienced  outdoor  writer 
wanted  for  creative  copy  job  with 
major  firearms  manufacturer.  Do  sala 
promotion  directed  to  hunters,  sporti- 
I  men  and  dealers  who  serve  them. 

'  Work  in  pleasant  suburban  Conneeb 
I  cut.  Send  complete  resume  includiiil 
salary  requirements  to: 

D.  F.  Weeks 
P.  O.  Box  906 
New  Haven,  Connecticut 
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HELP  WANTED 


Prom otion — Public  Relations 
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SITl  ATIONS  WANTED 

AdminUtratire 


business  manager— over  20  years 

newspaper  executive  experience.  A1 
references.  Box  4030,  Editor  &  Pub¬ 
lisher.  _ 


"ADMINISTRATIVE— Assistant  pub¬ 
lisher  or  advertising  director.  Family 
man,  40.  with  20  years  newspaper 
experience.  Has  held  post  of  Retail. 
National  and  Classified  manager  on 
daily  paper,  25,000  circulation,  also 
knows  back  shop  operation.  Desires 
post  with  more  responsibilities  and 
chance  for  advancement.  Available  on 
30  day  notice.  Write  box  4212,  Editor 
t  Publisher.” 


Arli$t$-Cartooni»t$ 


CARTOONIST  AVAILABLE:  Widely 
sxperienced  in  cartoon  art,  spots,  slide 
films,  posters,  booklets,  advertising, 
light  humorous  illustrations  and  news¬ 
paper.  Will  relocate.  Highest  references 
available.  Samples  on  request.  Selling 
all  major  magazine  markets. 

Box  3913,  Editor  &  Publisher. 


Circulation 


ASSISTANT  MANAGER:  10  years  su¬ 
pervisor  experience :  little  merchants ; 
family  man  ;  age  32 :  know  all  phsmes : 
producer,  hard  worker,  promotion 
minded,  ABC,  Chart  Area  1,  Box  4008, 
Editor  &  Publisher. _ 

aRCULATION  AND  PROMOTION— 
18  years  with  sanne  164>,000  daily.  De¬ 
sire  to  make  change  for  Circulation 
Manager  position.  Excellent  experi¬ 
ence.  38  years  old.  Married.  Best  ref¬ 
erences.  Address  Box  4018,  Editor  4k 
Publisher. _ 


EXPERIENCED  Circulation  Manager 
seeks  connection  with  small  or  medium 
daily.  Reference,  single.  Available  at 
once.  Prefer  the  South  or  West.  Rich¬ 
ard  Westmoreland.  Box  105,  Walnut 
Springs.  Texas. _ 


SUCCESSFUL  young  circulation  man 
now  Assistant  City  Circulation  Man¬ 
ager  on  200.000  daily.  Have  had  morn¬ 
ing  and  afternoon  experience.  Seeking 
managers  job  on  smaller  paper  or 
Assistant  on  large  one.  Desire  Chart 
Areas  6-7  or  8.  Box  4019,  Elditor  4k 
Publisher. 


EXPERIENCED  Circulation  Manager 
desires  connection  with  30,000-40,000 
ABC  new8|«i)er  in  Chart  Area  2.  Com¬ 
plete  details  furnished  on  request.  Box 
dl32.  Editor  &  Publisher. 
CIRCULATION  MANAGIiR.  Complete 
knowledge  of  all  phases.  Well  known 
in  newspaper  circulation  field.  Never 
unemployed  and  can  furnish  best  of 
references.  Ready  to  make  change  for 
personal  reasons.  Box  4124,  Editor  & 
Publisher. 


DUplay  AdvertUing 


advertising  salesman  or  man¬ 
ager  close  to  Los  Angeles  or  San 
rrsncisco.  Employed,  looking  up.  Am- 
sitious.  aggressive.  Excellent  back- 
IWund,  all-around  know-how.  Initia¬ 
tive.  good  personality  and  habits.  Tops 
on  layout,  promotions.  11  years  small 
daily,  journalism  grad.  For  personal 
interview  October  ^14  write:  McGraw, 
Apt.  119,  8608  Holloway  Drive,  Los 
Angeles.  46,  California. 


young?  with  brains  will  trad 
limited,  but  successful  selling  exper 
cnee  in  radio  and  newspaper  fields,  ft 
“Sjot^onity  New  York-vicinity.  Bo 
4238.  Editor  4k  Publisher. 


SITUATIONS  WANTED 


Editorial 


COMPETENT  AND  AGGRESSIVE  | 
Editorial  Department  Director  capable  | 
of  increasing  value  of  any  Publi^er's 
newspaper  seeks  position  on  leading  ! 
Dally.  I 


Crack  News  and  Makeup  editor.  Ex- 
Iierienced  in  slot,  page  layouts  and 
picture  editing ;  also  veteran  at  buying 
and  handling  top  newspaper  features 
in  nation. 


Fast  and  accurate  news  judgment  will 
insure  circulation  gains.  Write:  Box 
S94«.  Editor  *  Publisher.  y 

INDIA-PAKISTAN-CEYLON 
FOREIGN  CORRESPONDENT.  ex-UP 
bureau  chief  11  years  India-Southeast 
Asia,  returning  India  area  indefinitely, 
wants  American  and  foreign  news- 
agency,  newspaper,  magazine  assign¬ 
ments.  Also  accept  promotion,  public 
relations,  publicity,  photo  tasks.  Top 
references,  resume.  Box  3946.  Editor 
4k  ^blisher. 

WRITER-PHOTOGRAPHERTIi.  wants 

challenging  job  (publications,  news¬ 
paper,  miscellaneous)  in  Chart  Area 
8,  9.  II  or  12.  Solid  weekly,  daily, 
other  experience  extending  over  15 
years.  Thorough  knowledge  composing 
room  practice,  liaison.  Temporarily 
mechanical  department  Southwest  daily 
after  2-year  teaching  stint:  head  col¬ 
lege  photo  department,  journalism, 
photoengraving.  Desk  experience,  lay¬ 
out,  markup.  Legitimate  reasons  for 
change.  Welcome  responsibility.  Inter¬ 
ested  only  in  job  which  is  good  now 
and  offers  future  potentialities.  Best 
references.  Will  furnish  samples  of 
work.  Available  mid-October.  Box  3939. 

iiditor  A  Publisher. _ 

ENTERTAINMENT  editor  and  column¬ 
ist  :  movies,  theater.  TV  and  radio.  10 
years  with  east  coast  dailies  with  cir¬ 
culation  in  excess  of  260  thousand. 
Box  4035.  Editor  4  Publisher. 


FEATURE  WRITER. 

feature  page  editor  with  more  than 
two  years  on  large  West  Coast  subur¬ 
ban  afternoon  paper  would  like  to 
relocate  in  New  York  metropolitan 
area,  which  he  knows  intimately.  Avail¬ 
able  after  November  15.  Box  4036, 
Editor  4  Publisher. 


REPORTER,  25,  now  employed  on  bu¬ 
reau  of  large  daily,  wants  to  move  up. 
Photographer,  too.  and  specialize  in 
features.  Single,  vet,  anywhere.  Box 
4044,  Editor  4  Publisher. _ 

AMBITIOUS  beginner,  25,  single,  na¬ 
tive  New  Yorker,  seeks  general  re¬ 
porter  spot  (no  sports)  in  (Thart 
Areas  1,  2  or  3.  Has  had  some  pre¬ 
vious  experience  on  small  mid-and 
southwest  dailies.  Extensive  freelance 
magazine  writing.  Veteran  with 
Marine  PIO  experience.  Immediately 
available.  Salary  not  chief  object.  Box 
4116,  Editor  4  Publisher. 

EDITOR,  32.  wants  Chart  Area  9  to 
12  location  on  daily.  6  years  experi¬ 
ence.  Reporter,  (no  sports),  photo¬ 
grapher,  ad  man.  Have  Graphic,  all 
equipment.  1955  auto.  Good  on  fea¬ 
tures,  spot  news,  human  interest.  Best 
references.  Know  front  and  back  shop. 
Available  October  15.  Tell  all:  Lyle  G. 
Van  Bussum,  Valdese.  North  Carolina. 
NEWSMAN  general  assignment  city 
hall,  court  house,  politics,  labor.  38. 
Box  4126,  Editor  4  Publisher. 
NEWSMAN.  34.  with  12  years’  ex- 
I  perience  on  solid,  36,000-circulation, 

I  7-day  daily,  seeks  newspaper,  maga- 
I  zine  or  public  relations  position.  Ex- 
j  perience  includes  copy  editing,  make- 
,  up,  general  reporting,  featuring  writ¬ 
ing  and  radio  newswriting  and  news¬ 
casting.  Prefer  Chart  Areas  2.  3,  4, 
I  1^2._Box  413'L  Editor  4  Publisher. 

I  REPORTER — single  woman,  26,  16 

months  experience  as  small  town 
I  daily’s  one  reporter-feature  writer — 

I  seeks  position.  Box  4120,  Editor  4 

j  Publisher. _ 

I  REPORTER.  Vet,  single,  26.  One  year 
small  town,  1  New  York  Metropolitan 
I  daily  experience.  Layout,  makeup.  J- 
{  degree.  Consider  related  fields.  Box 
4142,  Editor  4  Publisher. 
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SITUATIONS  WANTED 

Editorial 


Sm^ATIONS  WANTED 

Editorial 


ASSIGNMENT  ANYWHERE 

WIRESERVICE  EDITOR.  News  and 
Feature  Writer  seeks  two  to  three 
week  vacation  assignment  anywhere. 
ANYTIME  between  October  1  and 
December. 

What's  Your  Pet  Project? 

Box  4228.  Editor  4  Publisher. 


BUSINESS.  Political  Writer,  29,  seeks 
spot  city  daily  Chart  Areas  1.  2,  12: 
worked  all  beats :  now  edits  business 
paper ;  freelanced  top  magazines.  Uses 
Speed  Graphic.  Box  4045,  Editor  4 
^blisher. _ 

SPORTS  EDITOR  in  city  of  12.000 
wants  position  with  future.  16  years 
experience  all  fields.  Family  man.  age 
36  with  best  of  references.  Will  travel. 

Box  4133,  Editor  4  Publisher. _ 

YOUNG  newsman,  bilingual,  five  years 
experience  Latin  America,  seeks  posi¬ 
tion  as  correspondent,  stringer,  re¬ 
porter.  in  South,  Central  America,  or 
domestic  position  where  experience 
would  be  of  advantage.  Box  4131.  Edi¬ 
tor  4  Publisher. 

YOUNG  REPORTER— 2  years  experi¬ 
ence  all  beats,  sports  editor,  photos. 
Seeks  relocate  medium-large  daiW 
College  grad,  25,  married.  Box  4189, 
Editor  4  Publisher. 

ABLE,  competent,  experienced 
deskman  available  now. 

Box  4215,  Editor  4  Publisher 
WRITE  FOR  thumbnail  sketches  of 
dozens  of  available  weekly,  daily  and 
magazine  personnel.  Birch  Personnel, 
National  Newspaper  Service,  69  E. 
Madison,  Chicago  2,  Illinois.  CEntral 
6-6670. 

COMPETENT  NEWSPAPER  Men  for 
all  part  of  country,  screened  by  our 
trained  interviewers  to  meet  your 
specifications.  Write  Newspaper  Desk, 
MIDTOWN  AGENCY,  130  W.  42  st.. 
New  York  City,  N.  Y. 

FEATURE  ”WR1TER-NEWSMAN~~ 
Many  years  of  experience  as  feature 
editor ;  general  news  reporter ;  church- 
school-convention-argriculture  writing ; 
all-round  newspaper  work  wants  post 
in  AREAS  8.  9,  12.  University  journal¬ 
ism  training  4^  years ;  also  enter¬ 
tainment  columnist  and  feature  and 
personality  sketch  expert.  Available 
immediately  and  can  bring  numerous 
feature,  special  article  ideas  to  you. 
Write  Box  4220,  Editor  4  Publisher. 


FOR  THE  RIGHT  JOB 
IN  OR  NEAR  WASHINGTON.  D.  C. 

young  woman  offers  10  years  of  ex¬ 
perience:  writing,  research,  editing 
and  picture  editing  gained  on  metro¬ 
politan  daily  and  leading  national 
magazines.  Knows  way  around  govern¬ 
ment  departments  and  Capitol  Hill. 
Proven  talent  for  organization  and 
administration.  Interested  in  editorial, 
public  relations  or  similar  work. 
Resume  and  samples  on  request.  Box 
4213.  Editor  4  Publisher. 

MANAGING  EDITO^^ N^w^England 
native  wants  PM  spot.  15  years  all 
desks.  Sports.  Fast.  Makeup.  Box 
4229,  Editor  4  Publisher. 

NEWsFaPER  EDITOR ^witiT'experi- 
ence  only  40  years  in  all  phases  of 
the  business  could  provide  is  available 
immediately.  Also  his  wife,  thoroughly 
experienced  in  all  phases  editorial 
work,  is  available  to  make  up.  if 
needed,  man  and  wife  team.  Chart 
Areas  2  or  3  preferred.  Harry  Nason, 
Enterprise,  Saranac  Lake,  N.  Y. 

NINE  YEARS  news  reporter:  daily, 
weekly,  radio,  photography.  Seeking 
desk  job  CHART  AREA  TWO  or  re- 
i  porter  job  with  future.  Aggressive, 
sob<‘r.  college:  married.  Allen  Ericson, 
384  Main  St.,  Catskill.  N.  Y. 
NEWSPAPER  editor” with  topflight 
editorial  and  executive  ability  and 
knowhow  is  available  immediately.  Can 
offer  40  years  of  experience,  best 
j  references.  Chart  Areas  2  or  3  pre¬ 
ferred.  Harry  Nason,  Enterprise, 
Saranac  Lake,  N.  Y. 


REPORTER,  feature  writer,  B.  A., 
25  .  .  .  Year's  rounded  newswork  .  .  . 
Sample  stories,  references  .  .  .  Avail¬ 
able  immediately — anywhere.  Box  4218. 
Editor  4  Publisher. 

REPORTER — five  and  a  half  years 
reporting,  editing,  27,  BJ.  married, 
vet.  wants  reporting  job  on  large  or 
medium  daily  anywhere  except  mid¬ 
west.  Now  employed,  best  references. 
Extra  good  on  city  hall,  labor,  fea¬ 
tures.  SDX.  Box  4226,  Editor  4  Pub¬ 
lisher. 

REPORTER :  26.  four  years  experi¬ 
ence  in  broadesLst  and  paper  journal¬ 
ism  ;  can  use  camera ;  all  types  news 
including  political,  sports  and  features: 
for  job  in  or  within  daily  commuting 
distance  of  New  York  City.  Have  car. 
Box  4287,  Editor  4  Publisher. 

WANT  foreign  feature  coverage?  Ex¬ 
perienced  writers-photosrraphers,  8 
years  in  Europe,  will  fill  special  as¬ 
signments.  can  provide  regular  column, 
photos.  Payment  on  publication  first 
assignments,  no  obligations.  Address 
Pot  4217,  Editor  4  Publisher. 
YOUNG  (28),  Experienced  (3  years) 
Married  veteran  wants  writing  New 
York  City  Area.  Strong  news,  sports, 
features,  editing.  Wire  Service  Experi¬ 
ence.  Box  4221,  Editor  4  Publisher. 


Mechanical 


SUPERINTENDENT.  Assume  com¬ 
plete  responsibility  medium  sized  daily. 
Experienced  all  departments.  Capable 
leader  with  low  page  costs.  Union  or 
open  shop.  Replies  confidential.  Box 
4011,  Editor  4  Publisher. 


Photography 

PHOTOGRAPHER  desires  post  with 
West  Coast  daily  (California  pre¬ 
ferred).  Photo- journalism  graduate,  26. 
single.  Have  complete  Speed  Graphic 
equipment,  car.  Spent  15  months 
European  travel,  study,  with  French. 
English  newspai>ers.  Speak  French. 
Worked  8  months  local  AP-UP  papers. 
Recent  Army  discharge.  Presently  tak¬ 
ing  advanc^  press  photography  re¬ 
fresher  course  in  preparation  for  spot 
on  daily  in  live  news  town.  Hard  work 
desired— thrive  on  it  I  Top  references. 
Wire  collect  Jay  H.  Auslander,  Jr., 
Uniontown,  Pennsylvania. 


PHOTOGRAPHER— 27.  married,  look¬ 
ing  for  permanent  change.  Own  all 
equipment.  Travel  anywhere.  Three 
years  daily  experience.  Fairchild  Op¬ 
erator.  Write  Box  4140,  Editor  4  Pub¬ 
lisher. 

PUBLISHED  pictures,  black  and  white, 
color,  in  leading  Midwest  papers,  some 
magazines.  Single,  24,  draft-exempt. 
Available  November  1  for  photo  job 
with  picture-conscious  publication.  Can 
travel.  Have  own  equipment,  car.  Box 
4216.  Editor  4  Publisher. 


Promotion — Public  Relation* 


NEWS  EDITOR  -  ADVERTISING 
'  MANAGER.  PRIZE  WINNING  ARI- 
.  ZONA  WEEKLY,  38,  Daily  experi- 
I  ence,  handle  camera.  Marri^,  stable. 
I  Wants  promotional  work  in  East 
I  Coast  Area.  Contact  Wm.  Siegrist, 
j  53  Garden  Rd..  West  Larchmont,  N.  Y. 

I  or  Phone  TE  Fl840. _ 

'  BARGAIN  OFFER.  8  years  experience 
i  publicity-public  relations,  contacts, 
I  writing.  reporting,  radio-television. 

Reasonable  price.  Box  4230,  Editor  4 
I  Publisher. 

!  IF  IDEAS  POWER  YOUR  BUSINESS 
i  I’m  your  public  relations  writer. 

Helped  up  tradepaper  circulation  60% 
'  with  original  stories.  Sold  N.  Y. 
I  TIMES  Magazine  Sunday  sections  16 
'  articles.  Wrote  award-winning  annual 
reports.  Box  4240,  Editor  4  Publisher. 
NEWS  and  ~fF’aTURE  sTriterT^pubUc 
relations  woman,  experienced  publica¬ 
tions,  publicity,  seeks  challenging  job. 
Box  4235,  Editor  4  Publisher.  _ 


TOP  PROMOTION  MANAGER.  Need 
'  more  advertising  linage?  Circulation? 
I  Goodwill?  Offer  15  years  successful  ex- 
;  perience  on  largest  U.  S.  papers.  Now 
’  industrial  editor  but  preFr  newspa- 
'  pers.  Box  4228,  Editor  4  Publisher. 
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Shop  Talk 

By  Robert  U.  Brown 

Hot  Springs,  Ark. 

Highly  cost  conscious,  and 
aware  of  their  tight  newsprint 
supply,  membei’S  of  the  South¬ 
ern  Newspaper  Publishers  As¬ 
sociation  meeting  here  Oct.  3-5 
discussed  all  phases  of  their 
operation  in  small  group  ses¬ 
sions  Monday  afternoon  and 
were  given  at  least  two  start¬ 
ling  examples  of  cost-cutting 
opportunities. 

Alvah  H.  Chapman  Jr.,  of  the 
St.  Petersburg  (Fla.)  Times, 
astonished  the  “over  50,000  cir¬ 
culation”  group  session  by  stat¬ 
ing  that  his  paper  has  reduced 
mechanical  costs  20.4%  while 
absorbing  a  5%  wage  scale  in¬ 
crease. 

Mr.  Chapman  said  he  didn’t 
foresee  any  new  revolutionary 
methods  within  the  next  10  or 
15  years  so  beset  about  improv¬ 
ing  present  methods.  He  called 
it  “work  simplification  pro¬ 
cedures.”  There  is  no  reason 
why  a  newspaper  can’t  be  run 
on  a  schedule  to  eliminate  costly 
bottlenecks,  he  said. 

At  the  Times  he  found  that 
much  ad  copy  was  being  pre¬ 
pared  after  deadline  and  some 
of  it  was  tbe  newspaper’s  own 
fault.  Seventy  percent  of  the 
ad  copy  was  coming  into  the 
office  between  four  and  six  p.m. 
which  bogged  down  everyone. 
Much  of  the  copy  was  I'eady  in 
advance  but  the  situation  de¬ 
veloped  because  salesmen  wrote 
copy  at  that  time  after  they 
completed  their  calls  and  mes¬ 
senger  boys  picked  up  copy 
from  advertisers  on  their  re¬ 
turn  from  other  trips  even 
though  the  copy  may  have  been 
ready  all  day. 

Mr.  Chapman  organized  a 
copy  service  department  which 
took  the  salesmen  out  of  the 
business  of  preparing  copy.  He 
put  two-way  ladios  in  dispatch 
cars  so  that  copy  could  be 
picked  up  easily  and  it  flowed 
more  evenly. 

He  also  organized  an  Art, 
Dispatch  and  Engraving  de¬ 
partment,  called  the  “Ade 
Dept.,”  designed  to  deliver  com¬ 
pleted  ad  packages  to  the  com¬ 
posing  room.  All  materials  for 
an  ad  are  assembled  in  tbis  de¬ 
partment  and  less  than  5  ads 
per  week  arrive  in  an  incom¬ 
plete  state  to  the  printer,  he 
said.  The  Times  has  two  photo 
composing  machines  which  cur¬ 
rently  handle  one-third  of  all 
retail  ad  composition. 

He  also  found  the  newsroom 
was  bunching  copy  to  the  com- 
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at  Thirty 


posing  room  at  the  last  minute 
which  affected  both  stereo  and 
composing  rooms.  The  editor 
was  sold  on  a  fluctuating  sched¬ 
ule  with  a  deadline  for  each 
page.  The  editor  responsible 
for  each  page  has  a  time-con¬ 
trol  sheet  which  shows  what 
has  been  completed  at  a  given 
time  so  that  corrective  action 
may  be  taken  before  too  close 
to  final  deadline. 

Mr.  Chapman  reported  that 
of  5,124  pages  of  editorial  copy 
in  the  last  19  weeks,  95%  of  it 
arrived  on  deadline. 

He  recommended  this  as  a 
system  of  “doing  first  things 
first  in  getting  the  paper  to 
bed.” 

*  *  « 

The  “under-10,000  circula¬ 
tion”  group  was  enlivened  by  a 
discussion  of  9-column  papers. 
The  Hot  Springs  Sentinel-Rec¬ 
ord  owned  by  C.  E.  Palmer, 
which  the  publishers  found  at 
the  hotel  doors  every  morning, 
is  a  9-column  paper.  Talbot 
Patrick  of  the  Rock  Hill  (S.  C.) 
Herald  reported  he  was  going 
9  columns  in  about  two  weeks. 

But  the  high  spot  came  when 
Lyle  Edwards  of  the  Gastonia 
(N.  C.)  Gazette  reported  an  in¬ 
crease  of  361,102  lines  of  ad¬ 
vertising  printed  on  376  fewer 
pages  of  newsprint. 

While  maintaining  its  adver¬ 
tising-editorial  ratio  of  52-48%, 
the  newspaper  saved  110,000 
pounds  of  pajjer  for  a  cash  sav¬ 
ing  of  $7,200. 

Mr.  Edwards  reported  the 
conversion  to  nine  columns  was 
made  for  $400  and  it  was  done 
without  any  announcement  to 
readers  or  advertisers.  It  pro¬ 
voked  no  comment  from  either 
group,  he  said. 

He  said  his  paper  does  not 
have  Teletypesetter  wire  cir¬ 
cuits  and  estimated  it  would 
cost  about  $4,000  to  convert  if 
a  newspaper  did.  Mr.  Patrick 
thought  the  cost  under  those 
circumstances  would  be  about 
$2,000. 

Gen.  E.  W.  Opie  of  the 
Stan)ito7i  (Va.)  Leader  and 
\e7vs-Leader,  which  was  one  of 
the  first  papers  to  convert  to 
nine  columns,  cautioned  pub¬ 
lishers  to  make  certain  that 
their  presses  would  handle  the 
new  paper  width  required.  “It’s 
a  good  move  if  your  presses 
will  allow  you  to  do  it,”  he  said. 
*  *  ♦ 

Other  discussions  at  the 
(Conthiued  on  jKige  67) 


EDITOR  &  PUBLISHER  CALENDAR 

Oct.  9-10 — Ohio  Select  List,  annual  meeting,  Fort  Hayes  Hotel, 
Columbus,  Ohio. 

Oct.  9-11 — Inter-State  Circulation  Managers  meeting,  Pocono 
Manor  Inn. 

Oct.  9-11 — Mid-Atlantic  Circulation  Managers  Association,  36th 
annual  convention,  O.  Henry  Hotel,  Greensboro,  N.  C. 

Oct.  9-11 — Northern  States  Circulation  Managers  Association, 

Fall  meeting,  Winona  Hotel,  Winona,  Minn. 

Oct.  10-12 — New  York  State  Circulation  Managers  Association, 
annual  fall  convention,  Grossinger's,  N.  Y. 

Oct.  10-21 — American  Press  Institute  seminar  for  managing 
editors  and  news  editors,  Columbia  University,  New  York. 

Oct.  12-15— -National  Conference  of  Editorial  Writers,  annual 
meeting,  Statler  Hotel,  Washington,  D.  C. 

Oct.  13-16 — National  Editorial  Association  Advisory  Council  and 
fall  meeting,  Sherman  Hotel,  Chicago. 

Oct.  14-15 — Oregon  Newspaper  Publishers  Association  Adman- 
agers,  fall  meeting,  Heathman  Hotel,  Portland,  Ore. 

Oct.  IS — Texas  Press  Association,  5th  annual  Ad-Meet,  Baker  I 

Hotel,  Dallas,  Texas. 

Oct.  15-16 — New  England  Newspaper  mechanical  conference, 

17th  annual  meeting,  Statler  Hotel,  Boston,  Mass. 

Oct,  16— California  newspaperboy  Foundation  annual  meeting, 
Miramar  Hotel,  Santa  Monica,  Calif. 

Oct.  16-18 — Ohio  Circulation  Managers'  Association  meeting, 

Neil  House,  Columbus,  Ohio. 

Oct.  16-18 — California  Circulation  Managers  Association,  Mira¬ 
mar  Hotel,  Santa  Monica,  Calif. 

Oct.  17-18 — Inland  Daily  Press  Association,  annual  meeting,  Drake 
Hotel,  Chicago. 

Oct.  17-20— Newspaper  Association  Managers,  Inc.,  annual  meet¬ 
ing,  Sherman  Hotel,  Chicago. 

Oct.  17-18 — National  Newspaper  Promotion  Association,  annual 
Western  Regional  Workshop,  Hotel  Utah,  Salt  Lake  City,  Utah. 

Oct.  18 — New  England  Daily  Newspaper  Association,  fall  meet¬ 
ing,  Sheraton-Plaza  Hotel,  Boston. 

Oct.  20-21 — Audit  Bureau  of  Circulations,  41st  annual  meeting, 
Drake  Hotel,  Chicago. 

Oct.  21 — Maryland  Press  Association  advertising  clinic.  Lord 
Baltimore  Hotel,  Baltimore,  Md. 

Oct.  21 — New  Jersey  Press  Association,  34th  annual  Better  News¬ 
paper  Institute,  Rutgers  University,  New  Brunswick,  N.  J. 

Oct.  22 — Indiana  Republican  Editorial  Association,  annual  fall 
meeting,  Claypool  Hotel,  Indianapolis. 

Oct.  24-25— Newspaper  Advertising  Executives  Association,  meet¬ 
ing  Parker  House,  Boston.  ' 

Oct.  24-28 — Seminar  on  Newspaper  Design,  conducted  by  Gilbert 
T.  Farrar,  sponsored  by  Mergenthaler  Linotype  Co.,  International 
House,  New  Orleans. 

Oct.  27-29 — West  Virginia  Press  Association,  fall  meeting,  Hotel 
Pritchard,  Huntington,  W.  Va. 

Oct.  28-29 — Illinois  Press  Association,  90th  annual  convention. 
Hotel  Orlando,  Decatur,  III. 

Oct.  28-29 — Missouri  Press  Association,  annual  'convention.  Hotel 
President,  Kansas  City,  Mo. 

Oct.  28 — American  Society  of  Newspaper  Editors,  board  of  direc¬ 
tors  meeting,  New  Orleans,  La. 

Oct.  29-Nov.  3 — Inter-American  Press  Association,  annual  meet¬ 
ing,  St.  Charles  Hotel,  New  Orleans,  La. 

Oct.  30 — Washington  and  Oregon  Associated  Press,  joint  meet¬ 
ing,  Portland,  Ore. 

Oct.  3 1 -Nov.  2 — Association  of  National  Advertisers,  26th  annual 
meeting.  Hotel  Plaza,  New  York  City. 
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FOR  THE  PURCHASE  AND 
SALE  OF  DAILY  NEWSPAPERS 

• 

1701  K  Street,  N.  W.,  Washington,  D.C, 
Lincoln  Building  . . .  New  York,  N.  Y, 
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The  PHILADELPHIA  INQUIRER 

one  of  America  s  outstanding  newspapers,  adds 

6  more  LINOTYPE  mixers 

to  its  alULinotype  composing  room  battery 


Archie  Fi> 
3  Times  B 
Knockou' 


As  part  of  its  continuing  program  to  provide  maximum 
service  to  advertisers,  The  Philadelphia  Inquirer  has 
installed  two  Rangemaster  Model  35  Mixers,  three 
Blue  Streak  Model  29  Mixers,  and  one  Blue  Streak 
Model  30  Mixer.  Also  installed  were  23  Linotype 
Hydraquadders  and  23  Mohr  Saws. 

With  this  additional  modern  equipment,  advertis¬ 
ing  display  composition  through  36  point  is  key- 
hoarded  for  economical  production  and  faster  service 
to  advertisers. 
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LINOTYPE 


For  modernization  or  expansion, 
the  answer  is  Linotypes. 
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Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 
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Agencies:  Atlanta,  Boston,  Chicago,  Cleveland,  Dallas,  los  Angeles,  New  York,  Son  Francisco.  In  Canada:  Canadian  Linotype,  limited,  Toronto,  Ontario 
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FORT  WORTH  PRESS 
ANNOUNCEMENT! 


■a 


Oh  Sunday.  OcU>her  2,  1955,  7  “‘■’““'’“"f 

Je  in  Tte  For.  Wor.1.  Press.  the 

first  time  inits  34  years  of  servu^e  to 

relrsH«a«aver.isers,Tfce  Press  fceg«« 

publishing  regularly  on  Sundays^  .  « 
nnhlished  five  evenings  a  week  (excep 
Saturdays)  and  Sundays. 

Also,  The  fort  Wor.1.  Press  changed  to  a 
forme..  All  eJi.ions  ere  non-  pr.».ed  >» 

wWoiJ  size.  There  «res«eolHmns 
200  lines  each...  1200  lines  to  the  page. 

Tiie  ciirren.  evening  rfl.e  of  26^  a  line 

also  applies  to  the  Sunday  editions. 


SCRIPPS-HOWARD  NEWSPAPERS 


NIW  YORK.WerW-r«(tgraiiiC7k«Svn  COlUMMIS . CWzm 

®WVB.AND . Pnu  ONONNATI . foi# 

WnStOROH . .  KBfrUCKY . fort 

SAN  FRANOSCO . News  Covington  odition,  CincinnoH  Fort 

INMANAFOIK . Tlmoi  KNOXVIUE  ....  Nowi-Sontinot 

OM«r«l  Artvarttabia  DopTtwnf.  7*0  Park  Avmm«,  N«w  York  CHy 


DB4VER .  .  .  toeip  Mountain  Nowi  iVANSVMXI . . 

RIRMMOHAM  ....  Fert-HoreM  HOUSTON . . 

MEMPHIS . frou-Sdmitor  PORT  WORTH . . 

MEMPHIS  .  .  .  Commorciol  Apooal  ALtUQUERQUE . Tribmo 

WASHINGTON . .  El  PASO . HoeoM-Fort 

*’^***  ►'"•‘too*  DatroH  CtiNlnnaH  PhRartolfhla  OMto* 


